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l. Introduction

Andres Lépez Valderrama
President of AFIDA, Corferias and Incoming UFI President

Latin America —

an Emerging
Exhibition Market

[t is very likely that millions of businessmen spend a lot of time wondering
which are the best places, industries and mechanisms to invest in. Multiple
emerging markets destinations come across this dilemma and Latin America
stands out between them.

Latin America has shown surprising signs of change in the last two decades.
When comparing some of the most important economic indicators from
1993 to 2013, an important improvement is the most notorious fact: GDP
per capita jumped from US$ 4,165 to USD$ 12,332, inflation decreased
from 10.2 to 3.9, population with income of less than | dollar per day mo-
ved from 11.4% to 5.5%, foreign debt was reduced from 34.5% to 24.5%
and finally, in terms of average GDP growth we saw a 2% improvement
from 2% in 1980 to 4% in 2012.



I. Introduction e

66 Latin America has shown
surprising signs of change in
the last two decades 99

In December 2013, the prestigious Economist Intelligence Unit, EIlU  a guide for those international service providers or
described Latin America as one of the key places in terms of foreign direct ~ exhibition organizers looking to enter the market
investment destinations, and talked about the impressive market size, 600  and join the current 50 multinational companies that
million people, as one of the most important appeals about the region. operate in the region. This guide will provide infor-
mation about the endogenous characteristics of the
The book “Latin American Markets & Exhibitions 2015- 2016, is the =~ market, its competitive advantages and potentials.
perfect tool to detail the business opportunities in the region, not only from
the macroeconomic side but from the Exhibition industry's view,an industry =~ Don’t miss the opportunity to join the only
that has proven tremendous growth in the last decade and that promises  editorial project of this kind in our region!
great expectations for the coming years.

Our publication, developed in a joint effort with AUMA, UFI and local
global stands out as the best mechanism for exhibition organizers, business
associations, exhibition and convention centers, to market their events and
promote the great business opportunities for exhibitors and visitors that
are interested in Latin America. On the same line, the book aims to be




Dr. Peter Neven
AUMA Association of the German Trade Fair Industry, Managing Director

Increasing Potential

for Foreign Exhibitors

Latin America has a population of around 588 million that includes an
expanding middle class with increasing purchasing power and is set to invest
substantially in infrastructure projects in the near future. It therefore conti-
nues to provide export-focused German companies with a dynamic market
for their products and bright business development prospects.

The Latin American mechanical engineering, energy, automotive, healthcare
and mining sectors are of particular interest to German companies. In 2012,
German goods worth over 32bn Euros were exported to Latin America
and the Caribbean. Brazil, Mexico and Argentina continue to be the largest
markets in this region. But there is also increasing potential in Colombia,
Chile and Peru in particular.

Nevertheless, not all the positive expectations formulated in the past have
been met. Certain countries are also beset by political and economic
tensions, which could impact on the German economy's business
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opportunities. In contrast, other countries are characterised by increasingly
pro-business attitudes and macroeconomic stability. Latin America is there-
fore a very multifaceted and heterogeneous market, also as far as the trade
fair industry is concerned.

Despite generally high growth in Latin America - on average 3% accor-
ding to the International Monetary Fund (IMF) - growth in some of the
larger markets stagnated or was lower than expected. For example, Brazil's
currency depreciated by 7% at the beginning of 2014 and its growth fore-
casts for 2014 were cut to 1.9 %. Only the sharp increase in government
spending helped to balance out and reduce private-sector consumption.
Likewise, Mexico did not meet expectations, recording only 1.2% growth in
2013. Here, weaker demand highlighted the country's dependency on the
US market. Mexico's current government is attempting to counteract this
trend by undertaking extensive structural reforms, including in the ener
gy sector. Argentina's economic policy shift, including import and exchange
controls, a devaluation of its currency by 23%, possible zero growth in 2014,
and the looming prospect of the country defaulting for the second time
within the last twelve years have had a negative impact on the economy and
by extension on business sentiment.

Other Latin American countries, however, boasted
steady growth and an improved economic envi-
ronment. The free trade agreements between the
EU and Colombia, Peru and countries in Central
America that came into effect in 2013 have signi-
ficantly improved market access, according to the
Federation of German Industries (BDI). The Pacific
Alliance between Chile, Colombia, Mexico and Peru,
established in 2012, makes the development of new
markets in the region easier as well. Furthermore,
Germany concluded a natural resources agreement
with Chile in 2013 and an intergovernmental agree-
ment with Peru in 2014 covering natural resources,
industrial and technology cooperation. In light of the
imminent peace accord with FARC rebels and its di-
rect access to both the Pacific and Atlantic, Colombia
offers companies enhanced logistics opportunities
to supply Latin American markets. Panama is also
playing an important role in stimulating the Latin
American economy by upgrading the Canal.

3
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Given this major growth potential in Latin America
on the one hand and difficult market entry para-
meters in certain countries on the other; it is vital
to mentor medium-sized businesses that are keen
on exporting their products through the various
phases of developing new markets. The Federal
Ministry for Economic Affairs and Energy’'s (BMWi)
“Trade Fairs Abroad' programme is a key instrument
in this endeavour: (See page |64 “Participation of
foreign companies”)

The Latin American trade fair market has made
significant progress during the last few years. Local
and international trade fair organisers have invested
heavily, enabling export-focused companies that are
interested in entering Latin American markets to
select the right trade fair from the choice of general
and specialist trade fairs.

Whilst the Latin American trade fair market is not
homogeneous, it is characterised by a growing
importance within the global trade fair industry.
In certain respects the trade fair industry in Latin
America is not yet up to Western European stan-
dards. For example, people in Latin America have
a different sense of timekeeping and adherence to
booth set-up deadlines than they do, for example, in

Germany. German exhibitors in Latin America also need to be able to adapt
their thinking if no reliable statistics about certain trade fairs are available
for guidance. Optimum trade fair preparation and intensive follow-up acti-
vities are key to making a company’s participation at a trade fair a success.
[t should also not be forgotten that the economic environment in smal-
ler markets like Chile, Peru and Colombia provides companies with new
prospects, which should be exploited.

| hope that this publication provides all readers with inspiration and useful
ideas as well as new insights and should like to thank our partners, AFIDA
and local global GmbH, for the fruitful working relationship and the initiative
shown in publishing this pioneering guide.

AUMA, the Association of the German Trade Fair Industry, represents the
interests of exhibitors, organizers and visitors to trade fairs. Through its online
database, available in four languages (German, English, Spanish, French), AUMA
provides comprehensive information on the most important trade fairs around
the world. Moreover, AUMA helps exhibitors to plan and organize their trade fair
participations at home and abroad.



German Trade Fairs

Marketplaces
of the world.

Ask for information from the representatives
of German industry / German trade fair
companies in your country.

www.auma.de
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Focus on Global

Growth Hotspots

UFI has been delighted over the past several years to start to engage more
fully with the exhibition industry in Latin America. We have had members
in the region since the 1950s, but everyone is aware of how the major
markets have boomed over the last decade and how the competitive land-
scape is changing among other countries. So, our ever closer relationship
with AFIDA, the election of our first UFI President from Latin America and
the formation of a lively new regional Chapter all mark important steps
forward for us.

When meeting with members and other industry leaders in Latin America
over the past couple of years, one of the key themes which has emerged is
the need for better quality data to underpin a better understanding of just
how the business is developing. This is vital as business leaders try to mini-
mize risks and uncertainty by planning with the best possible information in
their hands. There is clearly an important role for business associations such
as UFl and AFIDA to play here and this new book is a big step forward in
that process.



All companies are planning their future business development based on
the understanding that the world economy is shifting from western eco-
nomies to emerging ones and exhibitions, which reflect international trade
development and represent a key tool for its development, have obviously
been impacted by this mega trend. Our UFI data, shown in the chart below,
clearly demonstrates the growth of events in these emerging econo-
mies and the continuous development of the exhibition industry in these
markets albeit sometimes from a relatively small starting point.

Regional exhibition markets trends
(in terms of net space rented, in million sqm)

2008
2010
W 2012

Trend between
+9% 2008 and 2012

08 20,62|’6

+27%

40 44 5,1

+7% +2%

24 25 2,6 10 4101,0

Asia/Pacific Central & South Middle East Africa
America

I. Introduction

Not only is the development of exhibitions in these
newer’ markets an important trend for many inter-
national companies, but we are also seeing increa-
sing numbers of participants from these countries
in the leading international shows that are held in
the long-existing western markets (on both the
visitors and exhibitors'sides).This represents business
opportunity in all directions for both the established
multi-national  exhibition organisers, represented
in particular by UFl's 22 Group Member compa-
nies, and the more internationally-minded local
organisers. Our job at UFl is to facilitate that oppor-
tunity by bringing together the best network of top
companies, local and multi-national, by providing
them with the best business information availab-
le - and this book is a great example of just that
- and then standing back to let the entrepreneurial
sparks fly. We're all about adding value to members’
businesses and are always looking for new ways to
do that better.

UFI strongly believes that the emerging market coun-
tries still represent the major drivers for the growth
of the exhibition industry. There are occasionally ups
and downs as different markets surmount different
challenges. But, the overall trend seems likely to last

3
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Continental net space rented per billion US$ of GDP
(in comparison to the average for the world)

NORTH
AMERICA
*)

+14%

EUROPE

ASIA/
PACIFIC (**)
MIDDLE
EAST

CENTRAL &
SOUTH
AMERICA

AFRICA

(*) +10% for
the USA
in2012

(**) -28% for
China
in 2012

-47%

-72%

for a while if we consider the big picture data. A comparison
between the current level of exhibition activity of each region
and its GDP shows that there is still a long way to go for Africa,
Central & South America and, to some extent, for Asia/Pacific
and the Middle East.

This is obviously not an exact science and not all economies are
comparable in terms of their trade fair potential, but the impli-
cations are clear that strong growth is most likely to come in
regions from trade fair activity lags behind the size of the
economy when compared to other parts of the world. UFI
stands ready to assist in this process with its global network,
with ever-increasing flows of quality research and data and with
promotions of the power of exhibitions to governments and our
future exhibitors, visitors and employees. The prospects for this
around the world remain very exciting.



IT IS OUR 60™ ANNIVERSARY

In Corferias, we look forward to generating business opportunities and progress, that strengthen us
as the largest and most important exhibition organizer and venue in Colombia,
the Andean Community and the Caribbean.
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_________________________________________________________
IF WE MADE IT, IT WOULD FIT.

Some event and exhibition organizers think they
have to make do with a one-sizefits-all, standard
CRM product that’s a misfit for the event business.
The truth is standard CRM is made to sell products,
therefore it doesn’t understand the complex
relationship between an exhibitor, their booth size
and location, preferences, payment schedule,
and so on - without costly customization. Only
Ungerboeck offers both event management
software and CRM purpose-built for exhibitions
and events to include the functionality you need
to track all of your customers’ needs for one event,
or multiple events - across their entire event
history.

Whether you're in the market for event
management and CRM or just CRM, you owe it to
yourself to take a look at the one software built
specifically to fit your business.

Learn more at ungerboeck.com.

THE ONLY CRM 5] Ungervoe

PURPOSE-BUILT FOR EVENTS R




COFACE

Country Reports

Country risk analysis

Thanks to Coface’s country risk expertise, 160 country evalu-
ations, drawn up on the basis of macroeconomic, financial and
political data, are made freely available.

Regularly updated, they provide an estimate of the average
credit risk on a country’s businesses. This is an invaluable tool,
giving an indication of a country’s potential influence on busi-
nesses’ financial commitments.

Of course, there may be some very solid businesses in high-
risk countries, just as there may be some risky ones in reliable
countries. The overall risk is thus a combination of business-
specific factors and factors relating to the country in which the
business operates. Our analyses use a seven-level ranking. In
ascending order of risk, these are:Al,A2,A3,A4,B, C and D.

2. Latin American Economic Context and Country Reports

Evaluation of the business
environment

Evaluating the business environment invol- Coface Country Risk Assessment Map
ves measuring the quality of a country’s
private sector governance — in other words businesses’ financial
transparency and the effectiveness of the courts in settling debts.

With a view to assessing these environments, the majority of eva-
luations focus on countries’ liquidity and overall solvency.

Coface goes further, basing its risk assessment on its microeco-
nomic experience.

In our view, the most important thing to know is:
* whether a company's accounts properly reflect the reality of

their financial situation; Coface

* whether in case of unpaid debts the local judicial system will e,

provide equitable and effective settlement.
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Argentina

Major Macro Economic Indicators

2011 2012 2013 2014(f)
GDP growth (%) 89 1.9 40 05
2 Inflation (yearly average) (%) 24 23 26 30
Budget balance (% GDP) -35 -4,0 -36 -4,5
Current account balance (% GDP) -05 0 -1,0 -05
Public debt (% GDP) 45 48 46 49
Buenos Aires, Argentina ‘ (f) Forecast

Strengths Weaknesses
Major acro Economic Indicators — Abundant agricuftural (soya, Dependence on agricultural raw materials and
Population 41.5 million cereals, beef, fruit), energy (gas,  therefore on climatic conditions
GDP US$ 484596 b||||on Oi|S, hydraulic) and mineral (g0|d,
i silver; copper) resources Fiscal policy lacking rigour
Rating country C
Business climate rating C Tourist attractions Mediocre business environment
Education level above the Poor financial intermediation

regional average

Inadequate investment in energy and transport
Skilled labour force

Controls on imports and capital movements
Democratic political system

Tenuous access to international financing

Poverty, strong social disparities and social tensions
Coface

www.coface.com
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Virtual stagnation

Growth is likely to be very weak in 2014. Household consumption, the
driving force in the economy, together with public expenditure, will be at a
standstill. Tight controls over imports, the frequent freezing of retail prices,
and the struggle to obtain foreign currencies and regular electricity power
cuts will drive down investment (20% of GDP) and industrial output (30%
of GDP). Despite the restrained rate of growth forecast for Brazil, its main
trading partner, taking 20% of its exports, its exports will increase mainly
thanks to improved harvests (10% of GDP).As a result of declining imports,
trade should help make a positive contribution to growth. There are conti-
nuing doubts on the accuracy of official output data, and therefore the rate
of growth.The adoption of a new price index by the official statistical agency
should however help reduce the differences between the official rate of in-
flation and those calculated by the university-based research centres, which
are forecasting it to exceed 30%.

Continuing loose budget and monetary policies

The deficit in public finances will continue and will be compounded by the
additional costs associated with the wage rises granted to the security forces
at the end of 2013, and the possible extension of these to other categories.
The reduction in the sizeable subsidies on energy and transport prices (5%
of GDP) is hypothetical. The deficit is accompanied by public debt excee-
ding 45% of GDPThe deficit and the servicing of the debt generate a finan-
cing need estimated at 12% of GDP funded mainly on the domestic market,
and for nearly half by money creation, which explains the galloping inflation.

The difficult financial position of the provinces is on
top of that of the federal government. The provinces
could be unable to repay their debts to the central
government, on which they depend for a large part
of their revenues. Despite income representing 40%
of GDE the level of public investment remains low
because of the weight of current expenditure and
debt servicing costs.

Weak external accounts

The surplus in foreign trade in goods has disap-
peared as a result of the widening energy import gap
linked to a death of investment and the subsidies that
are encouraging consumption. Exports, 57% compo-
sed of raw or processed agricultural products (soya,
maize, wheat, sunflower oil, beef, meat, milk and fish)
and 5% of precious metals are very dependent on
the global economy, while exports of vehicles (13%)
depend on Brazil's economic cycle. The surplus can-
not offset the small, but growing, services deficit any
more, and the substantial income deficit due to the
repatriation of profits by foreign companies and in-
terest payments on foreign debt, half of it issued by
the private sector. Capital outflows and withdrawals
by private creditors exceed the level of foreign di-
rect investment, which is being deterred by the poor

3




Puerto Madero, Buenos Aires

Coface
www.coface.com
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business climate. These defi-
cits have resulted in a finan-
cing need estimated at 2% of
GDRP It cannot be funded by
borrowing on the internatio-
nal financial markets, except
by paying prohibitive interest
rates since the 2001 payment
default. In order to try and li-
mit the resulting devaluation
in the peso the authorities are
finding themselves compelled
both to use their currency re-
serves, which dropped from
43 to 27 billion dollars between January 2013 and
March 2014, and to apply currency and import con-
trols, which were introduced in November 201 | and
have been tightened since. Alongside this has been
the emergence of a parallel exchange rate that dif-
fers from the official rate by 50 - 60%. The authori-
ties, hoping to increase the level of confidence and
restore access to foreign finance, have introduced a
more realistic price index, re-established the relati-
onship with the creditors within the Paris Club and
have agreed to compensate Repsol for the exprop-
riation of its YPF energy unit.

“ As a result of declining

imports, trade should

help make a positive
contribution to growth ’,

Limited policy change expected before the 2015 election

The October 2013 elections revealed the weakness of President Cristina
Kirchner's camp (Peronist- inspired left of centre), while allowing her to
keep a majority in both chambers, insufficient however, to get a constitutio-
nal change adopted which would have allowed her stand for a third term in
2015. Until then, the government will continue to confront popular discon-
tent, expressed by powerful trade unions, over public services shortcomings
and inflation, the impact of which can only be cushioned by those working
in the declared economy, thanks to wage indexation, and will have a limited
scope for action. A tightening of economic policy has however become a
necessity in order to prevent any further acceleration in the depreciation of
the peso, with its associated inflationary spiral of prices and wages, as well as
to increase the country’s attractiveness for foreign businesses, essential for
ensuring the development of its mineral and oil and gas resources.
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Brazil

Major Macro Economic Indicators

2011 2012 2013 2014(f)
GDP growth (%) 2.7 09 23 13
Inflation (yearly average) (%) 65 58 58 6
Budget balance (% GDP) 26 -25 -32 -38
Current account balance (% GDP) 2.1 -24 -36 -36
Public debt (% GDP) 68 68 67 67
S3o Paulo, Brazil (f) Forecast

Strengths Weaknesses
Major Macro Economic Indicators World's 6th largest economy Lack of skilled labour / deficient education

Population 199.9 million

GDP US$ 2190218 billion Growing workforce Infrastructure shortcomings (transport,
i energy)

Rating country At Varied mineral and agricultural

Business climate rating A4 resources Inadequate investment (18% of GDP)

Cutting edge manufacturing industry: High production costs (wages, energy,
aeronautics. chemicals, pharmaceuticals,  logistics, credit)
oil engineering

High and inefficient public spending
Resistance to external shocks: primary
budget surplus, net external creditor High public debt and debt servicing costs
position, considerable reserves

Corruption thriving on inequalities
Maintenance of key macroeconomic

Coface balances

www.coface.com
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Sharp slowdown in growth

Growth will be weak in 2014. Domestic consumption, the longstanding dri-
ving force behind economic growth, is likely to disappoint. The creation of
jobs has started slowing down. The supply of credit, the critical fuel for
consumption, will fall as the banks become more circumspect and because
of high household debt levels (debt servicing accounts for 219% of income),
in the face of higher interest rates. Investment is likely to stall with the
delaying of several major projects (concessions), with the elections sche-
duled for October 2014 inducing increased uncertainty among decision-
makers. Construction should continue to benefit from public financing of
social housing and the completion of sports venues. Exports will feel the
positive impact of any recovery in the United States (119 of exports) and
a revival in the Eurozone (16%), but suffer from the recession in Argentina
(8%) and the slowing of Chinese growth (17%). Oil exports will increase
as production gets going from new oilfields. With raw material prices (50%
of export sales and including iron, soya, cereals, coffee and sugar) stabilising,
there is less chance of any significant growth in earnings. The depreciation
of the real in 2013 will only help the price competitiveness of exports of
manufactured goods, in sectors such as automotive, avionics, iron and steel,
paper pulp, orange juice and meat products.

Will budgetary and monetary policies be tightened in 2015?
Given the deterioration in public sector accounts and the reservations

among investors, a tightening in budgetary policy is likely for 2015 and will
happen after the October 2014 elections. The people’s favourite remains

“ Construction should
continue to benefit

from public financing

of social housing and

the completion of

sports venues ”

President Dilma Rousseff of the Partido dos Tra-
balhadores, even though she lost ground following
surveys in April-May, increasing the likelihood of a
second round of voting. The government does how-
ever have to take into account the promises made
at the time of the demonstrations in mid-2013 (in-
vestments in healthcare, public transport and edu-
cation). Current expenditure, the main element of
the budget, with wages and social benefits indexed
against inflation, continues to rise. On top of this, fol-
lowing the drought which has led to increased use of
expensive thermal power stations as opposed to hy-
droelectric plant, and the delaying of the announced
rise in electricity prices in 2015, the government will
have to support the energy sector (subsidies should
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amount to approximately
0.3% of GDP in 2014). Budge-
tary policy is therefore likely
to be moderately expansive
in 2014, with the primary
surplus probably below the
government’s target of 1.9%
of GDP This primary balan-
ce surplus will however help
keep the public debt (mainly
denominated in reals and thus
with a low external percen-
tage) stable (at 67% of GDP
for gross public debt, but 34%
net). Unlike the budgetary policy, monetary policy
has been used in the counter inflationary pressures
(policy interest rate increased to | 1% in April, a rise
of 3.75 points in | year).The Central Bank has also
acted on the currency markets to ease the depre-
ciation of the real, which contributed to the firming
up of the Brazilian currency between February and
May 2014, when it rose 8% against the dollar The
structural causes behind inflationary pressures will
however restrict the effectiveness of this policy; in-
flation remains close to 6.5%, the upper limit of the
target set by the Central Bank (2.5% - 6.5%). Whilst

in the short term the Central Bank needs to pause in its cycle of interest
rate rises, these inflationary pressures mean that a further tightening of
monetary policy in 2015 is likely.

Solid external accounts, slight upturn in exports

The depreciation of the real in 2013 helped close the current account
deficit, which will hold steady at 3.6 9% of GDP in 2014.The trade surplus, in
decline since 2008 and to the point of almost disappearing in 2013 (0.19% of
GDP), has been restored to health with the gradual upturn in manufacturing
exports, despite the low level of exports to Argentina, currently in recessi-
on.The deficit regarding services and income (tourism, dividends, interest)
will remain. The current account deficit will be covered at 40% by direct
foreign investments and the rest by foreign investments in Brazilian debt.
The level of external debt stands at 33% of GDP The proportion of public
debtors (15%) has been sharply reduced in favour of the private sector
Servicing the debt, as well as the current deficit, is easily covered by foreign
exchange reserves, currently at one and half years of imports.
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Growth potential undermined by structural failings

Brazil has abundant resources and diversified industry, but these are hin-
dered by a lack of appropriate infrastructures and qualified labour, exces-
sive state interventionism and bureaucracy. These factors weigh heavily on
the supply, with companies’ costs increasing faster than productivity, forcing
them to raise prices and undermining their competitiveness. Protectionist
and fiscal measures have been adopted with the aim of relieving these pres-
sures. The level of fiscal pressure however remains high (public expenditure
accounts for 37.2% of GDP a very high percentage for South America).
The slowdown in consumption has increased the pressure on those indus-
tries and businesses that are dependent on it: electrical household goods,
electronics, automobile, etc. The 2013 real depreciation also impacted on
companies with increased levels of foreign currency debt.

Brasilia, Brazil

Coface
www.coface.com
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March 4-8
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Bolivia —

Major Macro Economic Indicators

2011 2012 2013 2014(f)
GDP growth (%) 52 52 54 50 ‘
Inflation (yearly average) (%) 9.8 4.5 4.8 4.1
Budget balance (% GDP) 0.8 1.8 1.5 1.4
Current account balance (% GDP) 03 7.8 4.2 3.1
Public debt (% GDP) 347 334 31.0 292
(f) Forecast La Paz, Bolivia
Strengths Weaknesses
Extensive natural resources (gas, ~ Poorly diversified exports, dependent on Major Macro Economic Indicators
oil, lithium, zinc, silver; gold, tin, movements in raw materials prices Population ['1.03 million
manganese) . . GDP US$ 29.805 billion
Insecurity, drug trafficking i
Membership of the Andean Rating country c
Community and association with  Size of the informal sector Business climate rating C
Mercosur

Landlocked country
higher gas prices. However, growth could dip due to

lower oil prices and a fall in the price of exported

Growth supported by gas exports and public spending primary products (gold, silver). Renegotiation of gas
supply contracts with Brazil and Argentina could also

Growth was strong in 2013, supported by gas exports and investment,  weaken growth.

and will remain dynamic in 2014, with vigorous domestic demand thanks Coface

to public spending (social programmes, wage rises, infrastructures) and www.coface.com

Poverty and high levels of inequality
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Major Macro Economic Indicators

Population

GDP

Rating country
Business climate rating

41.5 million

US$ 484.596 billion
C

C

Major Macro Economic Indicators

2011 2012 2013 2014(f)
GDP growth (%) 59 56 4.0 4.0
Inflation (yearly average) (%) 33 3 1.8 3
Budget balance (% GDP) 1.3 0.6 - -09
Current account balance (% GDP) -1.3 -35 -42 -39
Public debt (% GDP) I 119 139 156
(f) Forecast

Strengths Weaknesses

Mining (leading copper producer), agricultural,

fishery and forestry resources

Climatic diversity and seasonality opposite to
that of developed countries

Numerous free-trade agreements

Satisfactory budget situation
Free floating currency

Favourable business situation and political and
institutional stability

International companies operating in distribu-
tion, air transport and paper

Member of the OECD and the Pacific
Alliance

Small and open economy;, vulnerable
to external shocks

Dependent on copper and the
Chinese economic situation

Structural external deficit
Vulnerability of road network and
electricity grid, and high energy
prices

Exposure to climate and earthquake
risk

Income disparity and poor education
system

Relatively high private debt
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Comfortable growth

Growth in 2014 will be similar to that of 2103, slightly below its potential of
nearly 5%. Consumption (63% of GDP) will slow a little, as will investment
(28%) but both will continue to grow steadily. On the other hand, trade’s
contribution to growth will be less negative. Exports will accelerate due to
increased copper production, while imports will slow - the peso’s deprecia-
tion discouraging households from buying imported goods and the slow-
down in mining investment accompanying that of capital goods purchases.
Fiscal policy will remain neutral, while the Central Bank is likely to cut its key
rate again given the low inflationary pressures. All sectors, services (60% of
GDP), mining (20%), industry (15%) as well as agriculture and fish farming
(5%) will benefit from this growth environment.

Economy exposed to external shocks but with sound public finances

With exports representing one third of GDP of which primary products,
either unprocessed or relatively unprocessed, (copper 50%, but also gold,
silver; molybdenum, cellulose, fruit, fish and wine) account for 70% and a
banking system 40% owned by foreign (mainly Spanish) institutions, Chile
is very exposed to the global economy. China is its main customer (23% of
sales) buying 35% of copper, followed by the European Union (15%), the
United States(12%) and Japan(l19%). The countries in the region absorb
only 18% of exports. The trade balance is traditionally in surplus, with sales
of raw materials exceeding purchases of intermediate products (especially
oil) and capital goods. However, this surplus has fallen sharply since 201 |
with the drop in copper prices and is expected to stabilise at about 1.7%

of GDP in 2014, before rising again with the deve-
lopment of mining activity and economic diversifi-
cation. However, despite tourism revenue, there is
a slight services balance deficit (0.8% of GDP) due
to freight costs. But this deficit is offset by transfers
from emigrants. As for the income balance, there is
a large deficit (5.6% of GDP) because of the scale
of dividend repatriations by foreign companies, re-
sulting in a not inconsiderable current account deficit
(3.9% of GDP). This deficit should be mitigated by
the expected increase in income on Chilean direct
investments abroad and by investments in foreign se-
curities by the sovereign fund and pension guarantee
fund. The deficit is easily funded by borrowing abroad
and foreign direct investments. The latter are, howe-
ver, irregular as they are generally linked to mining
projects and in part offset by Chilean investments
abroad. External debt is expected to be slightly up
at 48% of GDP Four fifths of it is long term and 80%
incurred by the private sector.

Favourable business environment but tensions
concerning education and the environment

Michelle Bachelet, already president from 2006 to
2010, was re-elected at the end of 2013.Thanks to
the majority held by his centre-left Nueva Mayoria

3
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coalition in both chambers “

of Congress, his government The government aims to
aims to tackle the poor qua-
lity of primary and seconda-

tackle the poor quality of

ry education, introduce free primary and secondary
higher - education, create a education, introduce free
public pension fund to rival . .

the private one and improve h'ghe" educatlon, Create a
pensions, and to increase the pUbliC pension fund to rival

power of the unions in wage
negotiations. To release the
necessary resources without pensions, and to increase the

damaging the public finances power of the unions in wage
corporation tax will rise from

20% to 25% and the exem- negotiations ”

ption of tax on undistributed
profits will be abolished. The new revenue will re-

the private one and improve

present 3% of GDP In the longer term, the plan is ~ The President will have to assuage the population’s impatience over educa-
to increase revenues derived from copper, currently  tion, the reduction of inequalities and environmental protection, while pur-
2% of GDP Consideration is being given to increa-  suing the construction of the road and energy infrastructures necessary for
sing the resources of the national mining company,  the development of mining and dealing with businesses and the centre right
CODELCO. whose support will be necessary to her for modernising the constitution.

Coface
www.coface.com
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Colombia I

Major Macro Economic Indicators

W [ 2011 2012 2013 2014(f)
lis GDP growth (%) 66 4 4 42
; Inflation (yearly average) (%) 34 32 22 3
Budget balance (% GDP) 14 0.6 -0.7 -0.6
Current account balance (% GDP) -29 -3 -32 -32
Public debt (% GDP) 43 405 39.6 384
Bogota, Colombia (f) Forecast
Strengths Weaknesses
Major Macro Economic Indicators Facing two oceans Sensitivity to raw materials prices and American
Population 47.2 million economy
GDP US$ 369.225 billion Blg .populatlon (nearly 50 , ,
i million) Inadequacies of road and port infrastructures
Rating country A4
Business climate rating A4 Abundant natural resources  Problematic security situation linked to drug
(agricuftural and mineral) trafficking
Considerable tourism Shortcomings in education and health
potential

Large informal sector (60% of jobs)
Prudent economic policy
Lack of skilled labour and low productivity

Institutional stability

Slow legislative, judicial and administrative procedures
Sound banking system and corruption
Coface

www.coface.com Structural unemployment, poverty and inequality
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Dynamic growth

After slowing slightly in 2013, growth will accelerate in 2014 to almost reach
its potential (4.5%). Household consumption (62% of GDP) will remain
dynamic, as will investment (23%). Exports of oil and agricultural products
will grow but, as imports of capital goods needed for investment in mining
will also increase, trade's contribution to growth will remain negative. With
parliamentary and presidential elections being held in the spring, fiscal policy
will again be accommodating, while the central bank will have an opportu-
nity to cut its key rate given the weakness of inflationary pressures. Industry
(13% of GDP), mining (9%), construction (8%) and services will benefit
from this favourable environment. Agriculture (7%) would benefit more if
its potential had not been reduced by the presence of armed groups in the
countryside which has discouraged farmers from investing.

A low public deficit and declining debt

Thanks to the positive results of the state-owned enterprises, the public
deficit is expected to amount to only 0.6% of GDP in 2014. The central
government deficit (1.8%) is expected to fall gradually to 1% by 2022, in
order to comply with the Balanced Budget Act. Accomplishing this should
be easy, and the overall balance is likely to be achieved well before this.
Public sector debt (38% of GDP) is expected to continue to fall. Nearly
20% of this debt relates to the commitments of state-owned enterprises.
Government debt is divided between the domestic market (60%) and the
international market. This satisfactory state of the public finances has been

€€

Like tourism income,
foreign direct investments
are expected to increase
as the security situation
improves and as the
infrastructure develops

’»

achieved despite weak revenues (17 9% of GDP).
These weak resources and the authorities’ desire
to improve fiscal ratios have resulted in low levels
of public investment (3% of GDP) and the need to
make use of private sector partnerships to develop
the inadequate infrastructures.

A stable current account deficit funded by
foreign investments but dependent on raw
materials

The current account deficit has stabilised around
3% of GDP due to a trade surplus (19%) achieved
thanks to oil (50% of exports), coal (15%), gold and
coffee (each 5%). With sugar, commodities repre-
sent 80% of sales, 37% of which were to the United

3
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States. China and Venezuela
absorb respectively 6% and 4%.
Because of their compositi-
on, exports are highly sensiti-
ve to the state of the world
economy. This sensitivity must,
however, be seen in perspec-
tive because exports account
for only 17% of GDP. On the
other hand revenue exchanges
are in deficit by 4%, reflecting
the extent of dividend repat-
riations by foreign companies.
The current account deficit
is amply funded by massive foreign direct invest-
ments (4% of GDP), incidentally making it possible
to beef up the foreign currency reserves covering
7 months of imports. This funding, which does not
lead to debt, explains why the country's foreign
debt represents only 22% of GDP, 60% of it issued
by the public sector. Like tourism income, foreign
direct investments are expected to increase as the
security situation improves and as the infrastruc-
ture develops. However, though the level of foreign
investment is pretty stable, investment flows are
likely to slow if there is a fall in the price of the raw
materials in which they are concentrated.

Negotiations with the FARC, popular discontent and elections

Negotiations between government representatives and the FARC are
continuing in Havana with the support of the business world,Venezuela and,
the much more measured support of the population. Two chapters - on
land reform and on the FARC's participation in the political process have
been agreed in 2013. Other items on the agenda will probably remain in
suspense in March and May 2014 during the legislative and presidential
elections. The population is impatient, their impatience exacerbated by their
discontent with the slow progress on housing, health, education, transport,
justice and compensation for the losses suffered, particularly by peasants
evicted from their land, during the civil war: In spite of this, President Santos
and his Unidad Nacional coalition are expected to be re-elected for lack of
plausible opponents. Even if re-elected with a parliamentary majority, Santos
will still have to confront slow and, at times, corrupt administrative, judi-
cial and parliamentary procedures. Meanwhile, though coca cultivation and
cocaine production have greatly declined, thanks to aerial chemical spraying,
much criticised by farmers, local consumption of narcotics has increased.
Finally, the FARC are not solely to blame for unrest in the countryside. The
ELN, another guerrilla movement, and the BACRIM, criminal groups drawn
from paramilitary organisations are not to be overlooked. The difficult
geography (three high mountain ranges) makes them hard to eradicate.
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Costa Rica —

L
Major Macro Economic Indicators
2011 2012 2013 2014(f)

GDP growth (%) 44 5.1 32 43
Inflation (yearly average) (%) 4.9 4.5 52 4.5

Budget balance (% GDP) 37 -38 42 -49
Current account balance (% GDP) -53 -52 55 -5.7

Public debt (% GDP)! 28 33 35 38

"Central bank excluded  (f) Forecast San José, Costa Rica

Strengths Weaknesses

Democratic institutions (since 1949) Exposure to natural disasters Major Macro Economic Indicators

Population 4.77 million
Best social indicators in the region:educa-  Inadequacy of infrastructures GDP US$ 485 billion
tion, health i ’
Economic and financial dependence Rating country A4
Services and high-tech industry attract on the United States Business climate rating A3
foreign direct investment
Weak public accounts

Diversified trade thanks to multiple trade Political and social stability

agreements Lack of skilled labour/undeclared work

Hydroelectric production covering High interest rates The country has been a democracy since 1949.The
electricity needs social indicators are good (welfare spending=21%
Tourism resources: hotels, national parks of GDP) but poverty still affects a quarter of the

population and growth does not benefit all equally. Coface

Elementary and secondary education is universal.
www.coface.com

Higher education still has shortcomings.
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Major Macro Economic Indicators

Population ['1.2 million
GDP US$ 77,16 billion
Rating country D

Business climate rating D

Prudent management of public and external
accounts

Despite the opening of the economy to the private
sector, the public sector remains large: public spen-
ding represents 60% of GDP. The civil service, despi-
te staff cuts, is huge: staff of 4.8 million or 90% of the
economically active population.

2. Latin American Economic Context and Country Reports

Cuba R

Major Macro Economic Indicators

2011 2012 2013 2014(f)
GDP growth (%) 28 3
Inflation (yearly average) (%) 4.8 55 6 5.1
Budget balance (% GDP) -37 -38 -0.5 -34
Current account balance (% GDP) 0.3 -0.2 04 -02
Public debt (% GDP) 364 357 358 34.7
Source: EIU (f) Forecast

Weaknesses

Strengths

Good medical sector Vulnerable externally (climate, raw materials,
Venezuelan economy)

Tourism and mining (nickel,
cobatlt) and agricuttural potential

(sugar, tobacco)

Limited access to external finance

Weak investment and inadequate infrastructures
Skilled and relatively cheap labour
Economic duality linked to two parallel
Relatively satisfactory social currencies
indicators
Economy of rationing, price control, black
Low crime levels and fight against market
corruption
Low public productivity in public sector and
Preferential agreement with agriculture
Venezuela on importing oil
Uncertainty of evolution of the regime and
external relations (US embargo)



2. Latin American Economic Context and Country Reports

Ecuador

Major Macro Economic Indicators »

2011 2012 2013 2014(f)
GDP growth (%) 74 5.1 3.1 25
Inflation (yearly average) (%) 4.5 54 26 30
Budget balance (% GDP) 00 -1 -30 -25
Current account balance (% GDP) -0.3 -0.2 -1.0 -0.8
Public debt (% GDP) 209 232 240 245
(f) Forecast Azuay, Ecuador

Strengths Weaknesses
Significant mining, oil and gas Poorly diversified economy, dependent on oil Major Macro Economic Indicators

potential Population 14.85 million
Inadequate infrastructures (roads, dams) and GDP US$ 9141 bil
Imminent energy self-sufficiency  lack of skilled workforce i $91:41 billion
thanks to hydro-electricity . . _ Rating country B
Ol production stagnating Business climate rating B

Tourism potential (flora, fauna,
cuftural heritage) History of sovereign default
A country endowed with natural resources but
Climatic diversity making various  Weak domestic and foreign investment lacking investors
forms of agriculture possible g
State interventionismExpensive and still poorly
Marine wealth: world's biggest ~ developed credit supply The current account is slightly unbalanced despite a
exporter of shrimps

Opposition of indigenous populations and temporary deterioration due to increased imports

Low public and external debt ecologists to the development of primary of refined oil products. Imports thus slishtly exceed
resources P -Imp ghtly

. i Coface
exports, half consisting of oil and the other half of

bananas, shrimps, flowers and cocoa.

www.coface.com
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1

Major Macro Economic Indicators

Population 6.33 million
GDP US$ 24.67 billion
Rating country B

Business climate rating B

Fiscal consolidation necessary but difficult

Debt servicing accounted for a third of government
revenue in 2013. More needs to be done if the
country wants to avoid a further increase in the cost
of its debt and obtain financial aid from multilateral
institutions to fund its social programmes (education,
health, combatting poverty and insecurity).

El Salvador

Major Macro Economic Indicators

2011 2012 2013 2014(f)
GDP growth (%) 22 19 20 22
Inflation (yearly average) (%) 5.1 1.7 1.9 24
Budget balance (% GDP) -39 -39 -4 -38
Current account balance (% GDP) -49 -53 5.1 -5
Public debt (% GDP) 53 58 62 63
(f) Forecast

Strengths Weaknesses

Relative economic diversification  Small scale of the economy with few natural
with preponderance of services  resources
and industry over agriculture

Vulnerability to weather conditions and
Economy "“dollarised” since 2001 earthquakes

Prudent economic policy Inadequate infrastructures and, more generally,
insufficient investment

Free trade agreements with

Central America and the United ~ Heavy dependence on the United States (46%

States (CAFTA-DR),as wellas  of exports, 90% of transfers from emigrants and

with Mexico and the EU foreign direct investments)

Financial support from multilateral  Very dependent on sugar and coffee prices
institutions

Structural weakness of the public and external
Strong population growth accounts
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Guatemala y

Major Macro Economic Indicators

2011 2012 2013 2014(f)
GDP growth (%) 4.2 3 33 33
Inflation (yearly average) (%) 62 38 4.5 4.3
Budget balance (% GDP) 24 -2 -1.8 -19
Current account balance (% GDP) -34 -29 29 -29
Public debt (% GDP) 24 24 25 26
(f) Forecast Guatemala City, Guatemala
Strengths Weaknesses
Prudent economic policies: low Weak long-term growth Major Macro Economic Indicators
public deficit and debt Population 15.48 million
Vulnerability to external shocks (natural N
Support from the USA and disasters, American economic situation, raw GD,P US$ 53:90 billion
multilateral lenders materials prices - coffee, sugar, bananas, gold, Rating country c
) silver) Business climate rating C
Free-trade agreement with the
United States and the EU Weak government revenues and institutions
Moderate growth
Geographic proximity of the Social tensions (poverty, inequalities, low
United States and Mexico education standards, ethnic divisions)

Industry (18% of GDP), particularly sugar and
Strong tourism, agricuttural, mining,  Deficient infrastructures textiles. and tourism are expected to benefit from
hydro-electric and geothermal ' p

potential Drug-related criminality the upturn in North American demand. Services
(60%) will benefit from dynamic consumption, while
construction will again play a modest role: 3% of GDP.

Weak investment Coface

www.coface.com
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Major Macro Economic Indicators

Population 8.09 million
GDP US$ 18.88 billion
Rating country C

Business climate rating C

Moderate growth despite the constraints

The revival of the plan to create free trade zones
in urban areas could encourage factories to set up.
Although textiles, in the tax-free zones, or “maqui-
las”, account for a significant portion of industrial
activity, the manufacture of car parts and electronic
components is growing.

2. Latin American Economic Context and Country Reports

Honduras

Major Macro Economic Indicators

2011 2012 2013 2014(f)
GDP growth (%) 37 39 30 32
Inflation (yearly average) (%) 6.8 52 54 5
Budget balance' (% GDP) -6.4 -7.5 -6.7 -6.6
Current account balance (% GDP) -8 -8.6 -9 -9.5
Public debt (% GDP) 32 35 36 40
'excluding pension funds and aid (f) Forecast

Weaknesses

Strengths

Dependence on American and European
economies (exports, foreign direct invest-
ments and expatriates’ remittances)

Special relations with the United
States

Membership of the Central America/
United States and Central America/
EU free trade agreements

Geographic and sectoral concentration of
exports

Dependence on fuel and cereal imports

Agricultural, mining and tourist
(maize is the staple food)

resources
Skilled labour force Fragility of public and external accounts

Poverty (60% of the population) and
inequalities

Criminality and institutional fragility
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Mexico City, Mexico

Major Macro Economic Indicators

Population [18.2 million

GDP US$ 1327.021 billion
Rating country A4
Business climate rating A4

Coface
www.coface.com
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Mexico

Major Macro Economic Indicators

2011 2012 2013 2014(f)
GDP growth (%) 4 36 Il 32
Inflation (yearly average) (%) 34 4.1 37 33
Budget balance (% GDP) =25 -3 -29 -4
Current account balance (% GDP) -1 -1 -1.6 -1.7
Public debt (% GDP) 354 356 38 40
(f) Forecast

Strengths Weaknesses

Vast market (| 14 million inhabitants) Dependence on the USA

Membership of NAFTA, the OECD, Weak government revenues linked to oil
the G20 and the Pacific Alliance

Infrastructure shortcomings - education,
IMF credit line until January 2015 research and justice

Geographic proximity to the United  Huge informal economy: a third of activity

states and 40% of workers

Large industrial base Poor development and cost of credit
World players in cement, beer; Lack of competitiveness

telephony

High crime levels prospering on high levels of
Low external debt poverty and inequality
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Recovery in 2014

After slowing sharply in 2013, the economy will benefit from a rebound in
demand. Construction (6% of GDP) will benefit from reconstruction work
after the two cyclones of 2013, and from renewed infrastructure work.
Accelerating US growth, given the close economic ties, is expected to boost
emigrants” remittances, which will encourage consumption, particularly of
services (65%), and increased industrial activity (309%), which, in turn, will
boost investment. Given this recovery, on-going modest inflationary tensi-
ons and the expected tightening of US monetary policy, the Central Bank
has warned that it is not intending to cut its key rate further (3.5% in Octo-
ber 2013). On the other hand, the government and Congress have agreed
to increase the deficit slightly to counterbalance the recessionary impact of
raising taxes.

Public accounts dependent on oil revenues

Fiscal revenues represent only 19% of GDP. Over a third derives from de-
ductions on the earnings of the national oil company, PEMEX. Reforms to
make the labour market more flexible were adopted after Enrique Pefia
Nieto assumed the presidency in December 2012. These aim, in particulan,
to encourage businesses to declare their employees and pay the associated
charges. With an informal job market affecting 40% of the economy, the
stakes are high. The recent tax reform bill provides for a tax of 10% on
capital gains and dividends, an increase in the maximum income tax rate
from 30 to 35%, a reduction in tax advantages in the border states to the

north and, finally, a tax on high fat foods and suga-
ry drinks. Income from these measures will remain
modest: 1% of GDP. A reduction in oil dependen-
cy is linked with energy sector reform that is being
adopted. Since 1938, the entire energy sector from
production to distribution has been nationalised.
While not wanting to move from public ownership,
the government wants to involve (foreign) private
companies in developing the sector so as to boost
the continuous fall in output and be in a position to
cut the deductions (60%) on PEMEX's revenues.The
scheme will take the form of licences, and profit- and
output- sharing contracts. The recent growth in the
deficit has pushed up public debt, to date contained
and chiefly domestic.

Externally highly dependent on the
United States

Trade is slightly in deficit. 78% of exports are sent
to the United States and 22% of these comprise
commodities (oil 16%, gold and silver 4%). 50% of
manufacturing exports come from the assembly of
imported components in the maquiladoras located
in the north of the country.The automotive industry
(5% of GDP 15% of industrial output and 20% of

3




México City, México

Coface
www.coface.com

52

2. Latin American Economic Context and Country Reports

11] 141948 4081

exports) is a perfect example.
Next comes food products
(7% of sales), then electro-
nic and electrical equipment,
with, in particular telephony
and household appliances.
The services deficit amounts
to 1% of GDP with tourism
revenue from the US covering
only half the freight and insu-
rance expenditure associated
with the exchange of goods.
The revenue deficit (2.3%)
is coming down gradually as

investment returns and earnings of Mexican com-
panies abroad increase. The deficit is almost fully
offset by transfers from Mexicans residing in the
United States. Foreign investments, which are twice

as high as Mexican investments abroad, cover the

slight current account deficit and fuel reserves. The
IMF's $73 billion precautionary credit line provides
an additional cushion.

€€

The recent growth in the
deficit has pushed up public
debt, to date contained and

chiefly domestic

’»

Challenges for Nieto’s Administration

Without a majority in Congress, President Nieto and the centre-leaning
Partido Revolucionario Institucional (PRI), together with the opposition
parties, the Partido d'Accién Nacional (PAN) and the Partido de la Revolu-
cién Democrdtica (PRD), has launched the wide reform programme called
“Pacto por Mexico”, aimed at tackling the country's structural dysfunctions.
After initial successes (labour market, telecommunications, education, tax,
credit), Pena Nieto is now up against contradictory political agendas. The
PAN, on the right, supported energy reform in exchange for reform of
electoral law and party financing, intended to facilitate the forming of majo-
rities and reduce corruption. The PRD, on the left, refuses to countenance
the opening of the energy market to private companies. Conflicts are mo-
reover appearing within the PRI, for whom the reforms sometimes challen-
ge the entrenched privileges built up over decades in power (1929 - 2000).
To combat the crime and violence, reduce the poverty affecting 50% of the
population, and also enforce and deepens reforms, the president will need
to show himself to be the perfect negotiator.
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Nicaragua

Major Macro Economic Indicators

2011 2012 2013 2014(f)
GDP growth (%) 54 52 4.3 4.2
Inflation (yearly average) (%) 8.1 7.1 75 6
Budget balance* (% GDP) =29 -47 -35 -34
Current account balance (% GDP) -132 -129 -14 -14.5
Public debt (% GDP) 71 69 66 64
* grants excluded (f) Forecast

Strengths Weaknesses

Mineral (gold) and agricultural
(coffee, sugar, meet) resources

Vulnerability to natural disasters (cyclones,
earthquakes)

Membership of the Central
America-USA and -EU free-trade
zones

Health and education shortcomings and
persistent poverty

Inadequate infrastructures (energy, transport)
Prudent economic policy
established with the IMF High public debt and current account deficit
Stable financial system Dependence on international aid, particularly
from Venezuela
Support of the international
community Institutional shortcomings: concentration of
power in the executive and the Sandinista

Crime under control party, corruption

Managua, Nicaragua

Major Macro Economic Indicators

Population 6.13 million
GDP US$ 11.28 billion
Rating country C

Business climate rating C

Growth still strong

In general, the resistance of agricultural prices is
expected to offset the collapse of those of minerals,
particularly gold. Activity in the free-trade zones is
expected to benefit, through their spare parts busi-
ness, from the dynamism of car manufacturing in
Mexico and the United States.

Coface
www.coface.com
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Major Macro Economic Indicators

Population 3.72 million
GDP US$ 40.62 billion
Rating country A4

Business climate rating A4

Heavy public investment and limited fiscal
revenue

Thanks to the primary budget surplus (i.e. excluding
interest), public debt is falling. However, it still repre-
sents 37% of GDP and is held by foreigners. The
country is managing to fund itself without difficulty.

Panama

Major Macro Economic Indicators

2011 2012 2013 2014(f)
GDP growth (%) 10.8 10.7 75 7.0
Inflation (yearly average) (%) 59 57 4.2 4.0
Budget balance (% GDP) -2.3 2.1 -3 -2.7
Current account balance (% GDP) -12.2 -9.0 -89 -85
Public debt (% GDP) 438 422 404 40.8
(f) Forecast

Strengths Weaknesses

Interoceanic canal (5% of world non-oil Highly exposed to the global economic
maritime trade, |/3 of trade between the  environment
Asia Pacific region and USA' east coast)

Inadequate infrastructures (transport,
Total dollarisation of the economy and education, health)
financial strength

Zone for transhipment of cocaine and

Colonfree-trade area, 2nd most laundering of drug traffic revenue

important import-export platform in the

world Sharp disparity between the Canal Zone
and the rest of the country: |/3 of the

Regional banking and financial centre population is poor

Political stability
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Paraguay

Major Macro Economic Indicators

2011 2012 2013 2014(f)
GDP growth (%) 4.3 -12 12 4.6
Inflation (yearly average) (%) 83 37 32 4.6
Budget balance (% GDP) 0.5 -12 -1.5 -1.3
Current account balance (% GDP) 1.2 04 0.5 02
Public debt (% GDP) 1.9 14 15 16
(f) Forecast

Strengths Weaknesses

Agricuftural sector (soyaand  One of the poorest countries in the region (50% of

beef) the population is poor)
Abundant hydroelectric Landlocked situation
resources

Inadequate infrastructures (waterways, roads,
Prospecting for exploitation  electricity lines)
of world's largest titanium

deposits associated with Dependence on agricultural sector and neighbouring
iron ore markets (60% of exports)
Discovery of oll Weak governance (corruption and cronyism) and

insecurity linked to drug trafficking
Prudent economic policies
Smuggling with Argentina and Brazil

Scale of the informal economy (40%)

Asuncion, Paraguay

Major Macro Economic Indicators

Population 6.79 million

GDP US$ 30.56 billion
Rating country C

Business climate rating C

Slight current account surplus

There is a slight services deficit but a sizeable revenue
deficit explained by profit repatriation by foreign agri-
cultural operators and traders. Transfers by expatriate
workers (3 to 4% of GDP), however, help the coun-
try achieve a slight current account surplus. Foreign
investments are weak and confined to agriculture.

Coface
www.coface.com
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Peru

‘ Major Macro Economic Indicators

2011 2012 2013 2014(f)
GDP growth (%) 69 63 50 54
Inflation (yearly average) (%) 34 37 28 2.7
Budget balance (% GDP) 2 2. 02 -02
Current account balance (% GDP) -19 -36 -53 -52
Public debt (% GDP) 19 18 17 16
Government Palace, Lima, Peru (f) Forecast

Strengths Weaknesses

Major Macro Economic Indicators Strong growth potential Dependence on raw materials and Chinese

Population 30.9 million demand

GDP US$ 210.349 billion Membership of the Pacific

i ’ Alliance Sensitive to climate and earthquakes

Rating country B

Business climate rating B Mining, energy, agricultural and  Financial system (40%) and economy still highly
fisheries resources dollarised

Low public debt and balanced ~ Regional disparities (poverty in the Andean and
budget Amazonian regions)

Net external creditor position  Inadequate health, education, road and sanitation
infrastructures, poor business credit

Central Bank independence and

healthy banking system Importance of coca cultivation and cocaine
production

Coface Attractive tourist destination

Vast informal sector (60% of jobs) not promoting
www.coface.com training
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Growth still strong

Despite slowing down, growth remained lively in 2013. It is expected to
accelerate slightly and to be close to its potential in 20 14. Consumption (60%
of GDP) and investment (30%) will be the main contributors to growth.
Businesses, domestic or foreign, will increase their investments, particularly
in mining and oil. Infrastructure spending will grow with greater use of priva-
te sector partnerships and the simplification of administrative procedures.
This will benefit the construction sector: Meanwhile, entry into production
at several mines will lead to higher export revenues. This improvement will
take place in a fairly accommodative monetary and fiscal framework. With
inflation contained, the Central Bank could decide to reduce its reserves in
soles deposits, while maintaining high dollar reserves in order to promo-
te borrowing in the local currency. Finally, with sound public accounts, the
authorities will be able to increase their social spending

Balanced public accounts

A budget responsibility and transparency law has been in place since 1999.
[t has just been amended to include raw materials and the economic
cycle when determining the maximum structural deficit of |%.The text also
provides for better control of provincial public finances. However; fiscal
revenues represent only 6% of GDP This weakness is partly explained
by the size of the informal economy linked to the rigidity of the job mar-
ket, inefficient tax collection and numerous exemptions. With regard to
spending, investments are poorly executed, often as a result of inadequate

planning. Thanks to the surpluses achieved in recent
years, public debt amounts to only 6% of GDP
By maintaining a primary surplus (i.e. without inte-
rest) it will be possible to continue bringing this down.
The country has, moreover, a stabilisation fund, with a
balance equivalent to 4% of GDP

A current account deficit largely funded by
foreign investments

After the dip in 2009, exports should benefit in 2010
from stronger demand from Asia, especially sales of
ores and also fish to China, now the country's se-
cond trading partner behind the US. After the signing
of a free trade agreement with the US in 2007, a
new commercial agreement with China comes into
force at the beginning of 2010. Another agreement
was concluded with Canada and Singapore and ne-
gotiations are under way with Mexico and the EU.
The recovery will nevertheless cause imports to rise
even faster; especially of heavy equipment. A proba-
ble fall in remittances from expatriates and in tourist
revenues, combined with an increase in repatriation
of profits by foreign-owned companies, should spell
a slight decline of the current account deficit, entirely
covered, however, by new foreign direct investment.

3




Centro de Eventos Cerro Juli, Arequipa

Moreover, repayments ahead
of schedule of debt due
to the “Paris Club” public
creditors have contributed to
reducing external debt and
related service costs, so that
debt ratios equal the best of
the region. Also, a high level
of foreign exchange reserves
reduces the risk of a liquidi-
ty crisis and should contri-
bute to the stability of the
Nuevo Sol in 2010. Besides,

the banking system remains sound, despite a signi-
ficant dollarisation.

Reconciling an environment favourable to
investors and progress on social issues

President Ollanta Humala was elected in July 2011
for a 5-year term on a left-wing programme, thanks
especially to the vote of the indigenous Andean
and Amazonian populations. While fulfilling some
of his social promises, he assured businesses that

Coface he would maintain a business-friendly framework.

www.coface.com
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€€

A budget responsibility and
transparency law has been in
place since 1999

However, the reforming zeal has evaporated and the results have not always
been up to people’s expectations. Gana Peru, the presidential coalition does
not have a majority in Congress, so it has to seek support from the centre
ground, an increasingly difficult exercise. Water supply, sewerage and road
infrastructures are still inadequate, particularly outside the towns. Levels of
healthcare and education are unequal. Despite the success gained against
the Shining Path, some hundreds of guerrillas are still sustaining themselves
in the mountainous region of VRAEM (Valle de los Rios Apurimac, Ene y
Mantaro). They are benefitting from the increase in coca production, which
makes the country the world's No | producer. The effectiveness of the
administration, the police and the judicial system leave much to be desired,
despite the reduction of corruption and wage rises. The challenge is to
maintain strong growth to release the resources necessary for deepening
the reforms. For this the country needs to retain the confidence of foreign
investors while responding to social discontent. It is doing so mainly by
dealing with people’s concerns over mining and hydroelectric development
projects. In the longer term, diversification outside the mining sector (only
14% of tax revenues, lack of jobs and added value) will depend on raising
the population’s educational attainment.
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Santo Domingo, Dominican Republic

Population 10.42 million
GDP US$ 5927 billion
Rating country B

Business climate rating B

Sharp reduction in current account deficit
continues

Coface

www.coface.com i
foreign exchange reserves.
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Major Macro Economic Indicators

The Dominican peso is under a controlled floating
regime. The recent monetary tightening helped to
halt the peso’s fall against the dollar and the ex-
change rate will stabilise in 2014, thanks to increased

2. Latin American Economic Context and Country Reports

Dominican Rep.

Major Macro Economic Indicators

2011 2012 2013 2014(f)
GDP growth (%) 45 39 20 36
Inflation (yearly average) (%) 85 37 4.5 48
Budget balance (% GDP) -79 -6.8 -4.8 -4.5
Current account balance (% GDP) -2.6 -6.6 -29 -1.5
Public debt (% GDP) 303 335 37 39
(f) Forecast

Strengths Weaknesses

Tourism History of sovereign default

Dependence on American economic cycle
and gold price

Transfers from the diaspora

Venezuelan PeroCaribe programme

helps lighten oil Unreliable electricity supply

Free-trade areas (50% of exports) Educational and health deficiencies
High levels of poverty and inequality

Crime associated with drug trafficking



Uruguay

Major Macro Economic Indicators

2011 2012 2013 2014(f)
GDP growth (%) 6.5 39 4 36
Inflation (yearly average) (%) 8.1 8.1 85 78
Budget balance (% GDP) 3. -54 -45 -37
Current account balance (% GDP) 77 29 2.8 22
Public debt (% GDP) 60.2 59 58 56
(f) Forecast
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Montevideo, Uruguay

Strengths Weaknesses

Abundant agricuttural and forest Smaller economy vulnerable to external
resources shocks

Social homogeneity and political
stability

Inadequacy of transport infrastructures

Dependence on the Argentinian and
Brazilian economic situation as well as on
agricultural markets

Active reform policy (business
environment, public finances, social
security)

Public debt being reduced but still high
Confortable foreign exchange
reserves and substantial direct foreign
investments

Competitiveness reduced by structurally
high inflation

Member of Mercosur, privileged trade
relations with the EU and the United
States

Banking system vulnerable because of
significant dollarisation

Major Macro Economic Indicators

Population 3.39 million
GDP US$ 57.11 billion
Rating country A4

Business climate rating A4

Adequate management of public finances

Despite the overall public sector deficit, the primary
surplus (i.e. not including debt servicing) makes
it possible to reduce or improve the debt profile,
which is cheaply funded and of which nearly 60% is
expressed in pesos.

Coface
www.coface.com
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Venezuela

Major Macro Economic Indicators

2011 2012 2013 2014(f)
GDP growth (%) 42 56 1.6 -1.8
Inflation (yearly average) (%) 26.1 211 400 68.0
Budget balance (% GDP) -13.1 -19.6 -180 -160
Current account balance (% GDP) 7.7 29 28 22
Public debt (% GDP) 433 46.0 500 520
Maracaibo, Venezuela (f) Forecast

Strengths Weaknesses

S ese) ase s (EErdee Significant oil reserves in the Orinoco Economy heavily dependent on

Population 29.9 million river oil belt and potential offshore gas hydrocarbons

GDP US$ 367:482 billion Geographic proximity to the United Discretionary management of oil

Rating country C States,Venezuela's biggest oil export revenues

Business climate rating D market

State interventionism (controls on
Influence in the Caribbean thanks to the  foreign exchange, prices, margins,
Petro Caribe initiative imports, credit)

Assets (including in the United States) of  Level of influence of the authorities over
the national oil company, PDVSA institutions

Reduction in extreme poverty Rampant inflation and shortages

Corruption and insecurity
Coface
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Recession and hyperinflation in an atmosphere
of political and social tensions

After declining in 2013, growth will be replaced by recession in 2014.
Despite the scale of social support and the price limits imposed on a num-
ber of consumer and durable goods, the relentless slowdown in private
consumption will continue. With the ending of the election period, public
expenditure will be cut back. The fall in investments by private companies
will continue. The worsening political and social situation will not encoura-
ge households to spend, or companies, whether local or foreign, to invest.
Inflation will remain at a very high level. This is being stoked by a shortage
of certain goods (cars, health and hygiene products and basic foodstuffs)
resulting from the inadequacies of the agricultural and industrial sectors and
the difficulty in obtaining foreign currency for imports, as well as from the
monetary financing of the public deficit.

High budget deficit funded by the creation of money

The budget deficit will remain significant, leading to a further rise in debt.
Even though the majority of the deficit is being financed by the creation of
money by the Central Bank, the rest is being borrowed from local banks.
These are, moreover, required to lend to certain sectors, to allocate 5% of
their profits to social programmes and to apply the interest rates as set
by the government. Public expenditure, which includes the subsidies, most
notably on fuel prices, accounting for one-third, will remain high. Against the-
se expenses, income, one-third of which comes from the operating earnings

“ The authorities are
counting on the
support of its popular
electoral base, who
have benefited from
the reduction in
extreme poverty,
improvements in
health and hygiene, and
increased employment
in the public sector, as
part of the “Bolivarian

Revolution” ”

of the national oil operator PDVSA, falls well short.
In addition, the funding by PDVSA of certain public
expenditure, mainly of a social nature, works to hide
the true reality of public finances.To get a better idea
of the level of public debt, part of the debt held by
PDVSA also needs to be included in this. The use

3
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of the resources of PDVSA,
without which no new ex-
traction project can start, is
detrimental to its investments
and future oil production, on
which relies a quarter of the
economy.

Declining current account
surplus that can no longer
cover capital outflows

Torres del Centro Simdén Bolivar, Caracas
The current account surplus

is in steep decline. Oil exports
(90% of all exports) are declining as a result of incre-
ased domestic consumption and the slow falling-off
in production. Against this, the controls on foreign
exchange and trade flows are not preventing the
enormous scale of imports of consumer goods and
durables, as well as of refined oil products, a direct
consequence of the pitiful state of the non-oil sector
and the lack of refining capacity. Payments to foreign
service providers, both for extraction and shipment,
are expensive. Any increase in oil production in the
Orinoco Belt and the development of offshore gas
fields in cooperation with Trinidad will require even

greater use of foreign partners. Whilst new foreign direct investments are
much reduced, foreign involvement in the oil and gas partnership compa-
nies implies the repatriation of profits. Lastly, despite the strict currency
controls, there is a large-scale leaking of capital facilitated by the extent of
corruption and encouraged by the financial repression and expectations
of inflation. The bond issues by PDVSA on the international market and
recourse to bilateral loans (China, Russia) are not enough to achieve the
balance of payments, such that the country has to use its reserves which
are now much reduced. The fall in the price of gold, which forms the main
part, has also had an impact.

Very difficult business environment

The April 2013 Presidential election was won by a narrow margin by
Nicolas Maduro, the PSUV (Partido Socialista Unido de Venezuela) candi-
date and former Vice-President to the late Hugo Chavez. However, at the
beginning of 2014 there were demonstrations by students in the west of
the country against the high level of crime. The hard repression of these,
resulting in a number of deaths and a large number of arrests, lead to radica-
lisation and the spread of the movement to other regions and other groups
of the population also dissatisfied with the shortages, corruption, nepotism,
patronage and control being exerted by the government over the media.
Part of the political opposition is supporting the movement. The authorities
are counting on the support of its popular electoral base, who have bene-
fited from the reduction in extreme poverty, improvements in health and
hygiene, and increased employment in the public sector, as part of the “Boli-
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varian revolution”.The outcome of the protest movement is uncertain given
that the opposition is not united and that dissensions could appear among
the supporters of the President, who lacks the charisma of his predecessor.
The uncertainty will continue until at the earliest the legislatives elections in
September 2015, and especially for companies. The threat of nationalisation,
the rationing of imports and the controls on prices and margins, with the
intervention of the army inside stores, remain current issues. Suppliers, both
foreign and local, to the State and the oil sector are reporting significant
delays in payment. Importers are finding it extremely difficult to get hold
of currency to pay their suppliers, even though they have had to obtain
prior permission to import. Locally based foreign-owned companies are
experiencing the same problems when it comes to repatriating their profits.
With hyperinflation, currency controls and the flow away from the boli-
var, there is an enormous gap between the official exchange rate, totally
anomalous despite the occasional devaluations, and that offered on the
parallel market. The essential goods that can be imported at the official rate
are then subject to intense racketeering that increases the shortages.

Caracas, Venezuela

Coface
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Latin America and the Cari-
bbean notched a new historic
high in 2013 upon receiving

Launch of the report Foreign 18492 billion dollars in for-
Direct Investment in Latin America eign direct investment (FDI),

and the Caribbean 2013

Economic
Commission for
Latin America and
the Caribbean

(ECLAC)
www.cepal.org
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5% more than in 2012 in
nominal terms, the Economic
Commission for Latin America and the Caribbean
(ECLAC) informed today.

Global FDI flows climbed 119 in 2013 from the
previous year, and Latin American and Caribbean
participation in the world's total stayed at |3 %, said
the report Foreign Direct Investment in Latin
America and the Caribbean 2013, presented on
May 29th, 2014 at the United Nations organization's
headquarters in Santiago, Chile.
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Latin America:

Attractive Destination for FDI

FDI towards the region has grown steadily since 2003, with the exception of
2006 and 2009, although in proportion to the size of the economies it has
remained practically stable since 201 I. This growth has been sustained by
an increase in domestic demand and high prices for commodities exports.

In the last two years, the economic expansion has slowed and metal prices
have fallen, which is why ECLAC forecasts that FDI flows will diminish slight-
ly in 2014. Despite this, the organization notes that transnational companies
still show great interest in the region's long-term growth in consumption
and in the exploitation of natural resources.

According to the study, 82% of FDI flows go to the region’s six biggest eco-
nomies, although in relative terms they have more impact in smaller nations,
especially those of the Caribbean. Brazil receives 35% of the FDI that comes
to Latin America and the Caribbean: in 2013 the country attracted 64.046
billion dollars, slightly below the level seen in 2012. Mexico is the second-
biggest recipient with 38.286 billion dollars in 2013, which was double the



2. Latin American Economic Context and Country Reports

amount received in 2012 thanks to Anheuser-Busch Inbev's acquisition of
the Modelo beer company for 13.249 billion dollars.

In 2013, the countries that received less foreign direct investment were
Chile (-29%), Argentina (-25%) and Peru (-17%), while flows increased sig-
nificantly to Panama (61%) and Bolivia (35%). Central America drew 21%
more FDI than in 2012 while the Caribbean registered a 19% decline (due
to a specific operation in the Dominican Republic).

,In the last decade, foreign direct investment in Latin America and the
Caribbean has multiplied by four, but it is necessary to analyze its role in
terms of achieving structural change for equality. We believe this income
should be part of the production diversification processes that the region's
countries are carrying out,” said ECLAC's Executive Secretary, Alicia Bar
cena.

According to the organization's top representative, ,investment in sectors
with high technological content has a greater possibility of generating positi-
ve impacts in the local economy, but it is equally important for transnational
businesses to establish links and productive chains with local companies.”

The average profitability of transnational companies in the region dropped
below 6%, its lowest level in a decade, mainly due to the decline in prices
for some commodities exports. Despite that, these companies’ total profits
rose to |'11.662 billion dollars in 2013. These earnings, the report warns,
represent a negative flow that affects the region’s current account deficit.

With respect to the sectors
that receive flows, ECLAC's
study does not show evi-
dence of significant change.
In 2013, the service sector
attracted 38% of the total,
manufacturing 36% and na-
tural resources 26%. Euro-
pe as a regon led the list
of main investors in 2013:
both in Brazil and Mexico it
accounted for about half of
FDI flows. The United States,
for its part, continues to be
the biggest single investor.

Alicia Bdrcena (c), ECLAC's Executive

Secretary, and Mario Cimoli,

Director of Production, Productivity

and Management

Direct investment coming from Asia remained stable

in 2013, with Japan topping the ranking. FDI from
China is difficult to track in official statistics, ECLAC
says, but estimates indicate that since 2010 this

country invests about 10 billion dollars per year

throughout the region.
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In 2013, investments by Latin American transnatio-
nal corporations, known as translatinas, fell 33% to
31611 billion dollars. Nevertheless, these firms con-
tinue to show great dynamism, the report stresses.

The 50 biggest translatina companies originate in
Mexico (16), Brazil (14), Chile (1), Colombia (6),
Argentina (2) and Venezuela (I). These firms have
become internationalized in basic industries (energy,
mining, cement, cellulose, iron and steel), manufac-
turing of products of mass consumption (food and
beverages), and some services (electrical power, tele-
communications, air transport and retail sales).

Finally, the study analyzes some effects of FDI on em-
ployment, both in terms of quantity and quality of
the jobs created.

One initial finding is that the contribution of multi-
national companies to job creation in the region is
secondary. Between 2003 and 2013 they contri-
buted more to the creation of direct jobs than in
the past because 60% of the FDI was focused on
projects aimed at expanding production capacity.
Nevertheless, it is estimated that they accounted for
no more than 5% of net job creation in the region
during that period.

According to ECLAC, it is necessary for policies on FDI to be part of the
efforts to diversify production that many nations in the region are carrying
out, and for the strategies of transnational companies to be compatible with
the development goals of the countries receiving the foreign direct invest-
ment. As a result, countries should move quickly to develop institutional
resources and policies to attract FDI towards those sectors they consider a
priority in their plans for productive transformation. In this way, transnational
corporations could be better integrated into the local productive fabric.

To view the full report “Full report: Foreign Direct Investment in Latin Ame-
rica and the Caribbean 2013 go to: http://www.cepal.org/publicaciones/
xml/8152978/ForeignDirectinvestment20 | 3.pdf
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AFIDA: Statistics and Guidance

on the Market

AFIDA's objective from this study is to provide reliable data on the market and its trends.

A

ECONOMIC - General review, major indicators
OVERVIEW - Correlation with the exhibition industry
I Events - Geographical segmentation
. EV
‘biti - Number of events
(Exhibitions) —
B . TRADE - Industry sectors
SHOW - Size of events (Total area & duration)
MARKET
io?_;::::::)s ——p - Size (number of Events)
- Origin
- Type of activity
C. MARKET e il lden - Number of Events

S
TIPS (V::::s) - Available (Gross Exhibition Space)




A. Economic Overview:

The signs of CHANGE

The following figures help to understand the magnitude of the
transformation of Latin America in the last 20 years:

GDP PER CAPITA
$ Per Inhabitant

1993 1993

2013

2013 mEpXky)

FOREIGN DEBT
Percentage GDP

CEEl  34.4%
IR  24.5%

LIFE EXPECTANCY (YEARS)

1993 ILRIA
PN  73.9%

INFLATION RATE
Annual change, percentage

1993 10.2%

2013 3.9%

3. Exhibitions in Latin America: New Market Opportunities

UNEMPLOYMENT RATE
Unemployed as percentage of working age population

POPULATION WITH INCOME
OF LESS THAN

$1/DAY $2/DAY
1993 11.4% 21.7%
2013 5.5% 10.4%

Percentage of total population

3

Source: Latin Trade
Magazine, 2014

73
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A

The Signs of Change What is behind growth?

GDP Growth: 2 points in 2 decades *« LATAM governments have learned from 31| previous
economic crises

FIGURE I. LATIN AMERICA AND THE CARIBBEAN: * LATAM has become a resilient region, despite the recent
REAL GDP GROWTH! crisis
(Percent)
Average 2013-2012 = 4.0 * Success of public policies in reducing poverty in some
¢ countries
4 r . . .
r\/\ * Importance of the opening up to international trade

2
. \ T L e The super boom in commodity prices created by

T T rrrrr 1T hrrrr 11T 1T T 1T T T T 17T L . . .

V Chinese demand have led to richer countries

) Average 1990-2002 = 2.7
) Average 1980-1989 = 2.0 * The 500 largest companies of the region have grown much

faster than the countries in which they are based. (In 2012,

1980
1982
1984
1986
1988
1900
1992
1994
1996
1998
2000
2002

3
&

2006
2008
2010
2012

their income grew at 6,5% rate, as double as the regional

Sources: IMF,World Economic Outlook; and authors' calculations. GDP Grovvth)
'Weighted average of Latin American and the Caribbean countries.

e There is a strong internal demand and a higher purchasing

power per capita coming from a growing middle class

e Fairly good access to financing
Source: Latin Trade

Magazine, IMF
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Good expectations ‘ ‘ We see the current

* 4 factors will drive the economy, contributing to its expansion: deceleration in 2013

as mainly cyclical, rather
[. The continued expansion of the middle class than structural
2. Resilient and expansive domestic demand ”

3. Infrastructure projects and investments supported by governments Regional Director for Latin America

and the Caribbean at the Economist
Intelligence Unit (EIU)

4. Stronger macroeconomic conditions will probably help the region
to weather external adversities.

The EIU expects regional GDP to grow by an annual average rate of
3.7 percent in 2014 - 2017
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%

In most of the countries, there is a correlation between economic development and trade show development

2014 GDP 2015 GDP
Country %lgllil:liici\Doﬁ Z(él 3 GDP Growth Growth Doing Business
Dollars) rowth (Forecast) (Forecast) Report
Brazil 2.246 2,3 1,5 2,7 16
Mexico 1.261 LI 23 35 53
Argentina 6.11,8 3 0 1,5 126
Venezuela 438,3 1,3 0 | 180
Colombia 3781 43 4,6 4,5 43
Chile 2772 42 33 4,5 34
Perd 202,3 58 4 56 42
Ecuador 90,02 4,5 43 4,2 135
Cuba 68,23 N/A N/A N/A N/A
Dominican Republic 60,61 4,1 4 42 17
Uruguay 5571 42 3.1 34 88
Guatemala 538 37 34 35 79
Costa Rica 49,62 35 37 4,3 102
Panamd 42,65 8 6.8 62 55
Bolivia 306 65 53 43 162
Paraguay 29,95 13,9 4,8 43 109
El Salvador 24,26 1,7 2,1 2,6 |18
Honduras 18,55 2,6 3 3,5 127

Nicaragua ['1,26 4,6 4,5 4,4 124
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Driven partly by a highly dynamic economy, the Latin Ame-

Exhibition Activity rican exhibition industry has seen a significant development
Country (Ranking according to the

# of Trade Shows)

over the last decade.

Brazil |
México 2 .
| B. Trade Show Market:
Colombia 3 X X .
Argentina 4 A region of great diversity
Chile 5
Ecuador 6 The Latin American exhibition market is very heterogeneous
Bl 7 and combines very different levels of development in terms
Bolivia 8 of exhibitions, exhibition organizers, infrastructure, trends and
factors that affect the exhibition activity.
Venezuela 9
Uruguay 10 From this large mix, AFIDA finds 3 major blocks:
Guatemala Il
Panamsa 12 Markets with a higher degree
Costa Rica I3 of dgvelqpment , .
(Brazil, Mexico, Colombia and Argentina)
El Salvador 14 s
Paraguay 5 Emerging tradeshow &
Cuba 16 markets
Honduras |17 (Ecuador, Chile and Peru)
Nicaragua 18
. g . Developing markets
Dominican Republic 19

(Uruguay, Paraguay, Bolivia, Venezuela,
Central America) *
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%

3. Exhibitions in Latin America: New Market Opportunities

Different levels of maturity in terms of exhibition activity

The division in 3 major blocks is based in the analysis of the following factors
that affect the exhibition activity:

Matrix Countries

Brazil, Mexico, Chile, Bolivia, Venezuela, Paraguay,
10 Indicators Argentina, Ecuador, Uruguay, Panama and Central
Colombia Peru America
Number and size of events
Infrastructure (quality and quantity) VB DS B
Exhibition Culture * %k ok * % *
Presence of Multinational Exhibition RELERE ERELE ERE
Companies
Governmental Support * ok ok * Kk * ok
Well-established Service Providers SRR SRR B
Strong Presence of International Exhibi- *oxox ok *ox K **
tors and Visitors
Innovative Business Models * %k k% * % ok * %
Use if innovative IT platforms and tools * Kk * oKk * ok

Resilience to economic change * %k k * % % * %
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%

Key comments about the division
and the statistics:

* Regardless of the classification in 3 major blocks,  «  Our statistical study is based on approx.1,500 web pages of exhibition

AFIDA is aware that Latin America is a huge re- organizers and venues, published and obtained during the period of June
gion with many different realities and exhibition and September 2014 and it corresponds to the trade show calendar of
behaviors in each country. Our only intention is 2014,2015 and 2016.

to offer a better understanding of the region.
It s still not common in Latin America to provide information on the

* It is not possible to generalize about the deve- next exhibition edition with a long time of anticipation, hence most of
lopment conditions of the exhibition industry in the trade shows for 2015 and 2016 have not set a date yet. We recom-
a country, neither to say that if a trade show is mend constantly checking on the exhibition web page to be informed
located in the third group of countries, that ex- about the next edition details.
hibition does not offer reliable conditions for its
clients. Alongside, it is not appropriate to conclu-  «  AFIDA is aware that the information we obtained during the 3 months
de that if an exhibition that is held in the first investigation period, may be different from the current information pro-
group of countries (markets with a higher degree vided in the same web pages.

of development), it will for sure provide the best
qualifications in the 10 elements of the "maturity
matrix”.

* FEach country, trade show, exhibition organizer
company, venue center or service provider de-
serves to be analyzed in detail.
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A

I. EVENTS
i g::::::e Market Share
a. Country Activity
Brasil 520 31,2%
México 389 23,3% * According to the calendar of events for 2014,
Colemsia 166 9.9% 2015 and 2016, 1.670 exhibitions take place in
Argentina 144 8,6% LATAM.
Cille o8 978 * 54.5% of the exhibition activity takes places in
Ecuador /1 43% only 2 countries (Brazil and México)
Perd 71 4,3%
Bolivia 35 2.1% * There is a large concentration in the 4 markets
Uruguay 29 1 7% with a higher degree of development, as they
Venezuela 29 | 7% account for 73% of the activity.
Guatemala 26 [,6%
Costa Rica 21 [,3%
Panamd 21 [,3%
El Salvador 18 [,19%
Paraguay I5 0,9%
Cuba Il 0,7%
Honduras 8 0,5% Source: AFIDA
Nicaragua 5 0,3% Based on the
Republica Dominicana 3 0,2% exhibition calendar
Total 1.670 100% 20 e

8l
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A
w

b. City Activity: Top 25

* Latin America is a very concentrated market: * From the top 25 cities, the countries with more than 2
Although all exhibitions take place in 240 cities, cities in the ranking are Brazil with 5 cities, Mexico with 4,
23.1 % of the activity takes place in only 2 cities Colombia with 4 and Ecuador with 2

69.1% of the exhibitions are held in only 25 cities

¢ o o | o S e co | coney oo S

I Sao Paulo Brazil 14,7% 4 San Jose Costa Rica 22 [,3%
2 México D.F Mexico 141 8,4% I5 Ciudad de Guatemala 21 1,3%
3 BuenosAires  Argentina 93 5,6% Guatemala
4 Bogota Colombia 70 42% 6 Montevideo Uruguay 21 [,3%
5 Guadalajara  Mexico 63 38% 7 Quito Fuador 2! 3%
6 Lima Pert] 56 3.4% 18 Cali Colombia 19 [,19%
7 Santiago @il 5| 3,1% 19 Panamd Panamd 18 [,19%
8  Guayaquil Ecuador 48 2,9% 20 Recife Brazil 17 1,0%
9 Monterrey Miesdien 46 28% 21 San Salvador  El Salvador |7 1,0%
10 Rio de Janeiro  Brazil 33 20% EREC LCI=dE S 0
Il Medellin Colombia 33 20% 23 PortoAlegre  Brazil 16 0%

Source: AFIDA 12 Belo Brazil 26 | 6% 24 Santa Cruz de Bolivia |6 [,0%

Based on the Horizonte la Sierra

sdiliion clenakr ENE Mesdies 2 | 3% 25 Bucaramanga  Colombia I5 0,9%

2014-2015-2016

82
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c. Industry Classification
Leisure, Hobby, Entertainment includes:

Animals
Antiques
Arts

Bicycles
Bridal
Camping
Caravaning
Entertainment
Films
Gardening
Hobbies
Horse riding
Hunting

Leisure

Music
Numismatics
Pet Supplies
Philately
Photography
Radio

Senior (if referring to leisure)
Souvenirs
Sporting Goods
Swimming Pool
Tapestry
Tourism

v

Wedding

* The first 5 sectors represent 41.5% of the
exhibitions

%
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%

Business Sector # of Trade Shows Market Share
| Leisure, Hobby, Entertainment 195 I'1,7%
2 Business Services 153 9,2%
3 Education 123 7,4%
4 Food and Beverage, Hospitality 13 6,8%
5 Agriculture, Forestry, Fishery, Livestock 100 6,0%
6 Construction, Infrastructure 100 6,0%
7 Textiles, Apparel, Fashion 91 54%
8 Engineering, Industrial, Manufacturing, Machines, 82 4,9%
Instruments, Hardware

9 Premium, Household, Gifts, Toys 73 4,4%
10 Automobiles, Motorcycles 69 4,1%
I'l Energy, Oil, Gas, Mining 60 3,6%
[2 Health, Medical Equipment 59 3,5%
I3 Furniture, Interior design 55 3,3%
14 [T and Telecommunications 50 3,0%
I5 Travel and Tourism 46 2,8%
6 Beauty, Cosmetics 44 2,6%
|7 Transport, Logistics, Maritime 42 2,5%
18 General 39 2,3%
19 Printing , Packaging 35 2,1%
20 Real State 32 1,9%
21 Environmental Protection 28 [,7%

22 Security, Fire Safety, Defense 27 [,6%




%

3. Exhibitions in Latin America: New Market Opportunities

23 Electronics, Components 18 [,1%

24 Chemistry 16 1,0%

25 Jewelry, Watch & Accessories 10 0,6%

26 Aviation, Aerospace 7 0,4%

27 Optics 2 0,1%
d. Size of Events Exhibitions* size

(Total Area, in net sgm)

Metrics Data Comment
Sqm Nurpb.e.r of | Market
Average event size 15911 sgm Based on the Exhibitions | Share
analysis of 1,364 Less than 5.000 413 24.7%
exhibitions (81% of
all data) 5.000 to 10.000 300 18,0%
Average duration per event 3 days 100% of the data o
(1670 shows) 10.000 to 20.000 321 19,2%
Average size of Visitors 52,419 Based on the 20.000 to 50.000 233 14,0%
analysis of |.412ex-
hibitions (84% of all 50.000 to 100.000 76 4,6%
dat
ata) 100,000 to 200,000 17 1,0%
Average size of Exhibitors 262 Based on the
analysis of .43 200.000 to 500.000 4 0,2%
exhibitions (85% of
all data) No data 306 18,3%
Average size of exhibitions [,8 exhibi- 100% of the data Total # of
organized per exhibition tions (1.670 shows) Exhibitions 1.67 100%

organizer
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Average Size of Shows per Industry

Sector

#

)

O oo N o U bW

Industry Sector

General

Agriculture, Forestry, Fishe-
ry, Livestock

Aviation, Aerospace
Printing , Packaging
Chemistry

Furniture, Interior design
Automobiles, Motorcycles
Electronics, Components

Transport, Logistics, Mari-
time

Food and Beverage, Hos-
pitality

Energy, Oil, Gas, Mining

Beauty, Cosmetics

Construction, Infrastructure

Engineering, Industrial,
Manufacturing, Machines,
Instruments, Hardware

Average Trade
Show Size (sqm)

59.259
38.806

27.2
22927
22,111
20.334

19.931
19.154
18.345

18.23

16.884
15.838
15.345
15.044

16
17
18
19

20
2|
22

23

24
25

26
27

Industry Sector
Premium, Household,
Gifts, Toys
Textiles, Apparel, Fashion
Travel and Tourism
Environmental Protection

Health, Medical Equip-
ment

Education
Real State

Jewelry, Watch & Acces-
sories

Security, Fire Safety,
Defense

Optics

IT and Telecommunica-
tions

Business Services

Leisure, Hobby, Entertain-
ment

Average Trade Show
Size (sqm)

14.477

14,936
13.942
13.889
[1.284

[1.184
9.049
9.979

9.049

8.122

6.714
6.617
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%

2. COMPANIES dof | Market
L7722 Gl (ST 2 Companies | Share
“ There are 984 Exhibition Traditional Exhibition 310 31,5%
. . . , ’ and Event Organizer
organizers in the region 284 28.9%
Trade Association '
Oth 147 14,9%
Key Data According to Their Activity Tra d(iat: (;%T %
Exhibition
* AFIDA has identified 10 categories of exhibition organizer companies Organizers
according to their core business or activity Government 54 5.5%
institution
* From them, 31.5% are traditional exhibition organizers Marketing and/or 5 52%
Communications
* The second largest category corresponds to trade associations company
Editorial 50 51%
» Other non traditional organizers place third, accounting for 15% ftorial company
O,
Education institution 3! 32%
Trade Promotion 29 2,9%
Agency
Exhibition Organizer 22 2,2%
and Venue Owner
8 0,8%

Service Provider

Total
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A

I. The Importance of Trade Associations in the 2. Key Data according to the Number of Events
Regional Exhibition Activity

There are 984 exhibition organizers in the region
* The power of the Trade Associations in the

regional exhibition market is very strong. Most of the companies (78%) organize only | show per year

* In countries like Argentina (37%), Chile (31%),
Colombia (32%), Costa Rica (46%), El Salvador
(36%), Guatemala (60%), Honduras (60%) and
Nicaragua(50%), these type of institutions are the

20 companies organize more than 10 shows

G X Number of
largest exhibition organizers followed by the tra- Number of exhibition | exhibitions organized per
ditional exhibition organizers. organizers exhibition organizer

* In countries like Bolivia (33%), Brazil (45%),

México (37%), Panamd (33%), Paraguay (40%), 773 | 78%
Uruguay (40%) and Venezuela (56%), the tradi-
tional exhibition organizers dominate the market 91 2 2.1%
as they are the largest type of companies that
organize trade shows. 70 35 /1%
» Cuba is a non typical country as the government 2 6-10 29%
is th'e vlallrgesjc exhibition organizer with 9 out of 16 14 11220 | 4%
exhibitions in the calendar.
Source: AFIDA ¢ 5153 06%
Based on the ) o7
exhibition calendar 983 Total

2014-2015-2016

88
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3. Key Data According to Their Origin
ORIGIN
* There are 45 Multinational Exhibition organizers that operate in LATAM

- Local

. . , - Multinational
* 6 of them are Latin American companies that operate in more than one

country

Head Quarter # of Trade Shows

UK [l
United States
Germany

France

Spain
Belgium
Argentina

México

N NN N DM DM U

Colombia

Switzerland
Holand
China

Israel |

[taly [
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Exhibition Organizer

Reed Exhibitions Alcantara
Machado

Grupo CIPA- Fiera Milano
BTS Informa
Fagga /GL Exhibitions

La Rural, Predio Ferial de
Buenos Aires

UBM Brazil ferias e Eventos
[ tda.

EJ. Krause de México
Nurnbergmesse Brasil

Circulo Formacion

Clarion Events

Messe Frankfurt Argentina
Reed Exhibitions

BMI Media

Tarsus Group

Easy Fairs

52

31
22
20
16

o

o N N~

Country of
Operation

Brazil

Brazil
Brazil
Brazil

Argentina, Chile,
Uruguay

Brazil

Mexico
Brazil

Colombia, Ecuador;
Panama, Perd,
Venezuela, Bolivia

Brazil, Mexico
Argentina
Mexico
Brazil
Brazil

Colombia

Type of Company

Traditional Exhibition and Event Organizer

Traditional Exhibition and Event Organizer
Traditional Exhibition and Event Organizer
Traditional Exhibition and Event Organizer

Exhibition Organizer and Venue Owner
Traditional Exhibition and Event Organizer

Traditional Exhibition and Event Organizer
Traditional Exhibition and Event Organizer

Marketing and/or communication company

Traditional Exhibition and Event Organizer
Traditional Exhibition and Event Organizer
Traditional Exhibition and Event Organizer
Educational Institution

Traditional Exhibition and Event Organizer

Traditional Exhibition and Event Organizer

UK

Italy
Switzerland
France

Argentina
UK

United States
Germany

Spain

UK
Germany
UK
UK
UK

Belgium



Concomics

Hannover Fairs Sulamérica

Latin Press

TDC Events

3A Producciones
Global Sources
IFEMA

Mack Brooks Group

PMMI, The Association for
Packaging and Processing
Technologies

UBM MEXICO
Messe Dusseldorf
Advent Group
AEFOL

Association of Equipment
Manufacturers - AEM

Comité de Exposiciones de
Bordeaux

Comexposium

w W w w w

Mexico, Argentina,
Uruguay

Brazil

Argentina, México,
Estados Unidos,
Colombia

Colombia, México,
Perd

Colombia, Pert
Brazil
Chile

Mexico y Brasil

Mexico

Mexico
Brazil
Chile

Colombia
Chile

Argentina

Argentina

3. Exhibitions in Latin America: New Market Opportunities

Traditional Exhibition and Event Organizer

Traditional Exhibition and Event Organizer

Editorial company

Traditional Exhibition and Event Organizer

Traditional Exhibition and Event Organizer
Editorial company

Exhibition Organizer and Venue Owner
Traditional Exhibition and Event Organizer

Trade Association

Traditional Exhibition and Event Organizer
Traditional Exhibition and Event Organizer
Educational Institution

Marketing and/or communication company

Trade Association
Traditional Exhibition and Event Organizer

Traditional Exhibition and Event Organizer

Mexico

Germany

Colombia

United States

Colombia
China

Spain

UK

United States

UK
Germany
France

Spain

United States

France

France

3
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Expourense
Fespa

Global Wind Energy
Council

HPP Exhibitions

IC Pert Latinoamérica

Issa Interclear /Amsterdam
RAI

Kallman Worldwide Inc.
Chile

Kenes Exhibitions

Latin American & Caribbe-
an Tyre Expo

LGTB CONFEX
Mesago Messe Frankurt
PennWell

The Coatings Group /
DMG Events

UBM Live

Argentina
Mexico

Brazil

Ecuador

Bolivia,
Argentina,Uruguay,
Colombia, Chile

Mexico
Chile

Perd

Panama

Mexico, Colombia
Brazil
Brazil

Mexico

El Salvador

Exhibition Organizer and Venue Owner
Traditional Exhibition and Event Organizer

Trade Association

Traditional Exhibition and Event Organizer
Non traditional exhibition organizer
Traditional Exhibition and Event Organizer
Traditional Exhibition and Event Organizer

Traditional Exhibition and Event Organizer

Traditional Exhibition and Event Organizer

Traditional Exhibition and Event Organizer
Traditional Exhibition and Event Organizer
Marketing and/or communication company

Service Provider

Traditional Exhibition and Event Organizer

Spain
UK

Belgium

Holland
Argentina

Holland

United States

Israel

United States

Mexico
Germany
UK

United States

UK



High efficiency exhibition support in Ecuador

In the middle of the world, Zefyxa SA stands out for their effectiveness and professionalism.

Zefyxa SA, is a company encouraged by a constant spirit of Zefyxa SA Green mission
innovation. While their efforts are focused on the exhibition
industry, in the creation, production, logistics and assembly
of stands, fairs and events; customers needs has driven the
company to create new product lines and services increas-
ingly specialized and sophisticated, such as museography,
support for events and exhibition consulting services. Zefyxa
SA provides integrated turnkey services, assuming their .
customer projects with effectiveness and agility. QO F S

The company has undertaken a green challenge that involves
maintaining internal processes and material selection, that
are friendly to the environment. The aim is also to recycle,
reuse, design and build intelligent and high aesthetic value
structures, while environmentally fiendly.

The strengths of Zefyxa SA

Zefyxa SA is a young company with a staff of experts and a
creative team filled with fresh ideas. Its capacity to mount
exhibitions is 6000 m2, is the biggest of Ecuador and has
large coverage services nationwide based on their headquar-
ters in Quito and Guayaquil, that count with human and tech-
nical resources as well as infrastructure like offices, ware-
houses, stock assembly and printing stations. This allows us
to speed up logistics and operations to respond quickly and
efficiently anywhere in the country. Furthermore, Zefyxa SA
maintains important international connections enabling us to
carry out projects in the United States, Great Britain, Mexico,
Chile, Colombia, Peru and Bolivia.
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3. Exhibitions in Latin America: New Market Opportunities

4. Top Exhibition Organizers

(Organizers of More than 10 Exhibitions)

Exhibition

# of Trade

Country of

Type of Company

Head Quarter

Organizer

Reed Exhibitions
Alcdntara Machado

Corferias

Secretaria de Trabajo
y Previsién Social

Grupo CIPA- Fiera
Milano

BTS Informa

FPP EDU Media

GL Exhibitions
(Fagga)

Diretriz Feiras &
eventos

Francal Feiras
Grupo Fidalex

La Rural, Predio
Ferial de Buenos
Aires

Shows

52

35

35

31

22

21
20

Operation

Brazil
Colombia
Mexico
Brazil
Brazil

Brazil

Brazil

Brazil

Brazil
Mexico

Argentina

Exhibition and Event
Organizer

Exhibition Organizer
and Venue Owner

Government

Exhibition and Event
Organizer

Exhibition and Event
Organizer

Education company

Exhibition and Event
Organizer

Exhibition and Event
Organizer

Exhibition and Event
Organizer

Exhibition and Event
Organizer

Exhibition Organizer
and Venue Owner

Multinational

Local

Local

Multinational

Multinational

Local

Multinational

Local

Local

Local

Local

UK

[taly

Switzerland

France



20

21

22

23

UBM Brazil ferias e
Eventos

Fisa

Tradex Exposiciones
Internacionales

Grupo Plexon

EJ. Krause de
México
Plaza Mayor

Medellin Convencio-
nes y Exposiciones

Expoplaza
HS EVENTOS

Nurnbergmesse
Brasil

Asociacion
Guatemalteca de
Exportadores
Agexport

Cenfer

Cifco

Brazil
Chile
Mexico
Mexico
Mexico

Colombia

Ecuador
Argentina
Brazil

Guatemala

Colombia

El Salvador
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Exhibition and Event
Organizer

Exhibition and Event
Organizer

Exhibition and Event
Organizer

Exhibition and Event
Organizer

Exhibition and Event
Organizer

Exhibition and Event
Organizer

Exhibition and Event
Organizer

Exhibition and Event
Organizer

Exhibition and Event
Organizer

Trade promotion
agency

Exhibition Organizer
and Venue Owner

Exhibition Organizer
and Venue Owner

Multinational UK
Local
Local
Local

United States

Multinational

Local

Local
Local
Multinational

Germany

Local

Local

Local

3
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24 Circulo Formacion

25 Clarion Events

26 Expo Convenciones,
SA.de CV.

27 Grupo Plexon

28 Tecnoeventos

3. Exhibitions in Latin America: New Market Opportunities

Colombia, Ecua-
dor; Panamd,
Peru,Venezuela,
Bolivia

Brazil, México
Mexico

Mexico

Bolivia

Marketing and Multinational Spain
Communications
company
Exhibition and Event  Multinational UK
Organizer
Exhibition and Event Local
Organizer
Exhibition and Event Local
Organizer
Exhibition and Event Local
Organizer

* 32% of the these top exhibition organizers are multinational companies

ot A"
< Alfec

Asociacion Colombiana de la Industria de Ferias
Congresos, Convenciones y Actividades Afines

BOGOTA, COLOMBIA

www.aifec.org - info@aifec.org

sociedad

I Joeriana

de ferias’
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3. INFRASTRUCTURE

a. Number of Events
Top Venues that hold more than 10 exhibitions per year
(only trade shows, not all type of events)

# Venue Country & gli;z\t;/a:le Market Share
| Centro Internacional de Exposiciones y Convenciones Mexico 8l 4,9%
WTC
2 Expo Center Norte Brazil 76 4,6%
3 Expo Guadalajara Mexico 59 3,5%
4 Corferias Colombia 55 3,3%
5 Centro de Exposiciones de Anhembi Brazil 44 2,6%
6 Centro de Exposiciones Imigrantes Brazil 43 2,6%
7 Centro Banamex México 42 2,5%
8 Centro de Convenciones de Guayaquil Ecuador 42 2,5%
9 Cintermex Centro de Convenciones y Exposiciones México 42 2,5%
10 Transamerica Expo Center Brazil 42 2,5%
Il Centro Costa Salguero Argentina 41 2,5%
12 La Rural, Predio Ferial de Buenos Aires Argentina 38 2,3%
I3 Plaza Mayor Conveciones y Exposiciones Colombia 30 1,8%
14 Centro de Exposiciones Jockey Peru 26 1,6%

I5 Poliforum Ledn Mexico 23 [,4%
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6 Espacio Riesco Chile 21 [,3%
|7 Minascentro Brazil |7 1,0%
18 Centro de Convenciones de Pernambuco Brazil 6 1,0%
19 Riocentro Exhibition & Convention Center Brazil |6 1,0%
20 Cenfer Colombia I5 0,9%
21 Centro de Exposiciones CIFCO El Salvador I5 0,9%
22 Casa Piedra Chile 14 0,8%
23 Centro de Convenciones Frei Caneca Brazil 14 0,8%
24 Centro de Convenciones Atlapa Panama 12 0,7%
25 Centro de Convenciones de Puebla Mexico 12 0,7%
26 Centro de Convenciones Sul América Brazil 12 0,7%
27 Fexpocruz Bolivia 12 0,7%
28 Centro de Eventos Valle del pacifico Colombia Il 0,7%
29 Centro de Eventos FIERGS Brazil 10 0,6%

b. Available Space
Top venues that hold more than 10 exhibitions per
year (only trade shows, not all type of events)

Country Exhibition Center Indoor Exhibition Space
Brazil Expo Center Norte 76447
Brazil Centro de Exposiciones de Anhembi 76319

Mexico Expo Guadalajara 67.300
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Brazil Recinto de Exposiciones Clibas de Almeida Prado 58.700
Brazil Parque de Eventos de Bento Gongalves 56.000
Brazil Riocentro Exhibition & Convention Center 56.000
Colombia Corferias, Centro Internacional de Negocios y Exposiciones 53.200
Argentina La Rural, Predio Ferial de Buenos Aires 48.660
Panama Feria de David 47.500
Brazil Parque Estadual de Exposiciones Assis Brasi 45.300
Brazil Expord Centro de Eventos Arapongas 45.000
Brazil Parque Ferial Cuiabd 40.000
Mexico Centro de Convenciones de Puebla 40.000
Brazil Centro de Convenciones periodista Roberto Marinho Macaé 40.000
Brazil Transamerica Expo Center 40.000
Brazil Centro de Exposiciones Imigrantes 37.602
Mexico Centro Banamex 34.286
Mexico Expo Bancomer Santa Fe 32400
Brazil Centro de convenciones de Foz de Iguazi 31.000
Brazil Pabelldén de Eventos Fiesta de la Uva 31.000
Mexico Centro Internacional de Exposiciones y Convenciones WTC 30.000
El Salvador Centro de Exposiciones CIFCO 29.527
Brazil Centro de Convenciones de Bahia 28.400
Brazil Centro de Feiras Serra Park 28.000

Chile Espacio Riesco 27.000
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c. Type of Facilities used in the Latin American

Trade show Industry
Top Venues that hold more than 10 exhibitions per

year (only trade shows, not all type of events)

# Of Facilities

Type of Facility Used To Hold
Trade Shows

Exhibition /Venue |34 26%
Center
Events and Con- 125 24%
ventions Center
Hotel 94 17.60%
Cultural Center / 107 19.70%
Shopping Center
Park /Plaza 46 7.90%
Airports /Naval 12 2.30%
Base
University 12 2.30%
Hippodrome / 6 [.10%
Race Track

Other facilities different than traditional exhibition
centers are used to develop trade shows.
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d. Type of Facilities Used to Hold Exhibitions
in Latin America (According to the 2014-2015-2016 calendar of trade shows)

Cultural /
Shopping
Center

Airport / Hippodrome/
Naval Base Racetrack

Event and
Convention Center

Exhibition

Country Centers

Argentina

Bolivia 7 2 4 |

Brasil 48 49 [4 |7 12 3
Chile 6 5 8 3

Colombia 8 8 10 8 3
Costa Rica 2 I 6

Cuba 2 I

Ecuador 2 4 2 3

El Salvador | 2

Guatemala 2 | 4 I

Honduras I I

Mexico 25 32 24 10 9

Nicaragua I

Panama 2 3

Paraguay 2 | | |

Peru 5 2 6 7 5

Republica I I

Dominicana

Uruguay I I 6 2 2

Venezuela

%
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Convention and Exhibition Center 17.000 m2 of indoor exhibition

In the Middle of the World

Quito - Ecuador

-

5.060 pa‘rking spots |
www.feriasdelecuador.com.ec
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e. Overall Infrastructure in Latin America f. Total Indoor Exhibition Space
in the Region (sqm)
* Most the venues have an indoor exhibition space capacity between
5,000 and 10,000 sq.m and less than 5,000 sgq.m

Country Total Covered

* Emerging (trade fair) destinations and (trade fair) infrastructure projects Exhibition Space
provide a great scope for investment Brazil 1.218.000
Mexico 500613
Indoor Exhibition Space # of Venues Market Argentina 217.380
Venues (sqm) Share
More than 100,000 0 0% Colombia 107600
Chile 92.648
50.000 to 100.000 9 3,6% Bolivia 79620
30.000 to 50.000 I5 6,1% Panama 68.825
20,000 to 30.000 16 6,5% Guatemala 33051
Ecuador 32.654
O,
10.000 to 20.000 31 12,6% £l Salvador 29597
5.000 to 10.000 53 21,5% Venezuela 15.300
Less than 5.000 s.m. 60 25,1% Cuba 13500
Uruguay I'1.000
No info available 62 3,6% Paraguay 4000




NuernbergMesse, Sao Paulo, Brazil
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C. Going into the LATAM Market:

Important Elements to Have in Mind

ARGENTINA

Developed and mature exhibition market

Buenos Aires: cultural, commercial and lifestyle
Capital of the Latin America's south cone

Buenos Aires: leader in the congress and
conferences segment (ICCA Ranking)

Infrastructures: La Rural is the Region's
major exhibition and Conference Centre

Governmental support: National Tourism
Promotion Institute (Federal), States and
Cities's Gow.

Challenges: Government's regulations and
financial issues in the short term

2 different markets: Sao Paulo and Rio and
the rest of the cities

2 different segments: large companies and
medium /small

Logistic challenges (airports, ports, venues)

A large domestic market

There is a cultural code that takes time to learn
and understand / The LATAM WAY

Long term approach to the market

Maturity of institutions behind each sector which
means easier access to statistics and data than in
other countries in LATAM
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A growing market in terms of exhibition culture,
consumer capacity and innovative models

The country has a new face: Security levels bring
new foreign investment and plenty of business
opportunities

Strong concentration in one city: Bogota

Strong concentration in one big player: Corferias

More infrastructure needed if the market keeps on
growing

3. Exhibitions in Latin America: New Market Opportunities

MEXICO

A market that is very oriented to the USA

Very good infrastructure

Large infrastructure availability — overcapaci-
ty in some cases

A very fragmented market in terms of exhi-
bition organizers

A market with strong exhibition culture and
government support

WTC, Mexico City, Mexico
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What are some of the regional differences in
exhibitions that an organizer should take into
consideration in LATAM?

* Business relations are based on trust and long-term processes: be patient.

» Dynamic region in terms of economic cycles that affect the exhibition activity.

* Exhibitions can be held in places that are not well equipped for the exhibition activity (only 50% of the facilities used to hold
exhibitions are convention centers or structured exhibition venues).

* A very important and crucial role of trade and business associations as partners of the major and specialized exhibition
organizers or their role as “solo™ organizers in a show.

* A huge continent with a population of 600 million and strongly heterogeneous markets has not just one culture — each case
needs to be analysed in detail.

» A foreigner needs to know his potential partners very well in addition to their cultural, economic and social backgrounds.

* Like in other international markets, it is vital to have a local partner who can be trusted at the location.

* Another, highly specific feature of Latin American trade show culture is the strong relevance of consumer shows.
Although specialised trade shows are a big trend, there is still a large number of consumer fairs and mixed B2B/B2C events.
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The opportunities in Brazil have been well
documented. Where and what other exhibition
opportunities should organizers know about?

* Considering the overall good economic perspectives of the region and the increasing purchasing power of a
growing middle class, there are plenty of exhibition opportunities in the LATAM market and it is not easy to choose
only a few cities or countries that potential investors/buyers should be aware of.

* Based on the MATRIX of Exhibition Development: (presence of well-established service providers, number of events,
adequate infrastructure, governmental support to the industry, innovative business models, connectivity, multicultural staff,
strong exhibition organizers, among others), Brazil, Mexico and Colombia would be the best scenarios, followed by Chile and
Peru.

* Latin America is a very heterogeneous market and you cannot talk about only one reality in the region, much less in a
country.

* Argentina is a special case as the exhibition industry has achieved a very professional level, especially in Buenos Aires, but the
country is undergoing a tough economic situation that currently dispels potential investors and organizers.
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What would surprise the exhibition industry the most
about Latin America?

*  One of the most surprising factors is that the use of infrastructure can be a real pain in cities with great economic
and exhibition development.

* For example, Lima lacks an appropriate venue to develop new exhibitions, causing the market to be limited.

* Some of the venues in Sao Paulo cannot provide very basic operational conditions like air conditioning and some are
very out-dated and limited in space.

* Bogota and Santiago have only one big venue each, perfect for the current and mid- term activity in those markets, but
maybe too small for the long run.

* In contrast, there is a surplus or even an excess in terms of infrastructure in the Mexican market, and many venues
struggle with their competitors to fill their halls.

* Another surprising factor is the heterogeneous nature of the exhibition activity in each country market

* The big concentration of the exhibition activity in only 20 or 30 cities leaves room for plenty of business opportunities
in very dynamic destinations that can be used for new launches or M&A.

* The market is very segmented in terms of exhibition organizers (Colombia would be the exception) and that factors
also into the choice of place and opportunity for coming M&As.
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Challenges in terms of the
exhibition industry

Although the Latin American exhibition industry has
been evolving considerably in the last decade, and
our region is enjoying a good momentum in terms
of attracting international exhibition organizers, it is
important to concentrate our efforts in facing our
major challenges:

|. Statistics quality improvement: Latin America
needs to present itself as a solid block with reliable
information about the industry.

2. Better Industry standards, understood in se-
veral aspects as:

- Education opportunities and certified training
programs

- Certified Exhibitions

- Code of ethics and standards

- Specialization of events (better quality and content)

- Certifications and evaluations for industry service

providers

3. Internationalization standards improvement

The internationalization of the exhibitions in the region needs to be un-
derstood as a consequence of including international standards that con-
tribute to the success of a trade show, e.g. content, innovation, networking,
education and business sessions, adequate locations, infrastructure services,
technology, and special services to visitors and exhibitors, among others.

- Innovation improvement, through new business models and more deve-
loped exhibition formats

4. More and better Infrastructure

5. More recognition and stronger support from the local govern-
ments in terms of the economic impact of the industry in the eco-
nomy

6. Inclusion of Technology

7. More international visitors and exhibitors
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OTHER TRENDS to have in mind when doing business in the region
In Latin America knowing the people is almost as important as knowing the
financial condition of their companies, so that the largest deals can be made
without legions of investment bankers and lawyers.

* Time is flexible

* Importance of emotions and feelings in the business context
Networking is less formal:

As Latin America is marked by emerging economies, all aspects of business
life are a bit more casual and laid-back. As a good example, talks are less

formal. Even in advanced negotiations, new topics may suddenly be disco-
vered. In some countries, the very first conversation may even be dedicated

to more personal or general matters and less to specific business affairs.

Negotiations may be a bit humorous but also emotional or verging on the
intimate with touching and embracing. Exhibitors will later need to be pati-
ent when it comes to obtaining confirmation for agreements.

International stand construction

The Latin American stand construction sector meets international standards

in terms of quality, design, creativity, materials and the use of technologies.
Compared to other global regions, local exhibitors are less willing to spend.

For this reason, the price level is rather moderate.
Stand building competition tends to be rather fierce,
especially in Brazil and Argentina.

The experience of 3 active multinationals in the
region and their advice into the region

* Understand the need to customize the events in
order to be accepted by the local market.

* Develop relations with the government and trade
associations

* Understand the regional economic cycles and
their impact in the long term vision

* Do not go alone into the market, find a reliable
and experienced local partner

* Think “glocal” and do not use “copy/paste”

* Be cautious with the local competition. Don't un-
derestimate them.

* Develop the concepts (not only a square meter
approach).
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La Rural: One of the Most

Important Exhibition Organizers
and Venues in Latin America

“ In the midst of a challenging
: socio-economic context, we were passionate
Aerial View, La Rural, Argentina in discovering new opportunities

We are leaders of trade fairs, exhibitions, congresses  During the past years, the exhibition industry has shown a steady growth:
and events in Argentina and a pioneering company  companies still consider fairs and exhibitions the best tool to promote their
in the industry of events in Latin-America. Throug-  products and services, find potential customers, open new markets and
hout our |35-year history, we have become one of  analyze their direct competition through benchmarking. In this sense, in
Buenos Aires' icons and a genuine pole of cultural, 2013 we organized | | in-house exhibitions, hosted 22 for third parties ex-
touristic, social and business attraction in the region.  hibitions, and were the venue for 88 congresses, conventions and seminars.
More than 7,000 exhibitors opened the doors of their business to nearly
Our main activity is to create opportunities and to 4 million of visitors, positioning us as a global showcase and as an obliged
foster business deals. It is through it that we not only ~ meeting point for several sectors of the economy.
attract investment and generate jobs, but also ena-
ble links and meetings between different actors of ~ With the intention to strengthen our model of internationalization, a
society and diverse communities such as: medical,  challenge that we are assuming since 2008, we expand our field of action
wwwi.larural.comar scientific, academic, business and intellectual. and export the know how for the organization of fairs inside Argentina and

La Rural,
Predio Ferial de
Buenos Aires
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abroad. This is how we successfully imposed our seal of quality in Misiones,
Argentina and in neighboring countries such as Chile and Uruguay.

In line with global trends and the demands of an increasingly demanding
global market, we seek to innovate, be competent and provide a service
of excellence offering the best infrastructure and an avant-garde technolo-
gy in our seven pavilions, our convention center and our exclusive saloon
“El Central”.

Part of this evolution in the sector also involves sustainable practices; so
for this reason, we value the expansion of the activity but simultaneously
work hard for a development that maintains the focus on the commitment
towards community and the environment. We understand sustainability as
the basis of our business. This is why, since 2006, we undertook a strate-
gy and a plan of Corporate Social Responsibility (CSR), under which we
have already presented two Sustainability Reports following GRI (Global
Reporting Initiatives) guidelines. In fact, this turned us into the first interna-
tional center of exhibitions in reporting their sustainable activities following
these guidelines. The effort was rewarded: we were accepted as members
of the Global Pact, a United Nations’ (UN) initiative to promote the CSR.

In the midst of a challenging socio-economic context, we were passiona-
te in discovering new opportunities. This is how we started a process of
diversifying our business, positioning us both as host and organizer of major
sporting events.

4. Latin American Exhibition Industry: Portraits

We feel proud of our
achievements. In the short
term, we plan to expand our
field of action, progressing
in the development of new
content, maintaining our
pillars of sustainability, con-
vinced that the challenges
we face as a team and our
desire to keep on growing,
motivates us to achieve new
goals and strengthen the
leadership we had accom-
plished.

We are more than an exhibition center for trade
fairs, congresses and events. We are diversification
and sustainable growth.We are avant-garde.

We are La Rural.

Vista Pista Central, La Rural

La Rural,
Predio Ferial de
Buenos Aires

www.larural.com.ar
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More Than Just a Venue:

Plaza Mayor is a Business Platform

Medellin is a city that enjoys  a social transformation process which is presently well acknowledged.
many attractive values for

investors as well as for vi- It now savors an opportunity for vacation, adventure, ecologic, cultural and
sitors. In the past, the city  health tourism as well as tourism directed to fairs, events and business. It's
suffered with different pro-  not just one basket full of products but rather one product in one basket.
Gabriel Jaime Rico B. blems and had to undergo  Antioquia offers marvelous landscapes, the freshness of its rivers, the aroma
General Manager critical factors for its develop-  of its mountains, the colors of its flowers and of its birds, the greenness of
ment, which were not only itsland and its vast blue skies... all of this constitutes a magnificent product
the cause of local difficulties  for exportation.

but reflected a bad image of the city and also caused

an international positioning crisis. During the last  Antioquia remains firm in the consolidation of its tourism process. It is the
years, and specifically during the last decade, only Department in the country that has a Regional Tourism Council where
Medellin was able to promote a transformation pro-  the Government of the Department, the Mayor's Office of Medellin, and
Plaza Mayor cessthathasrenewedthefaith ofitspopulationandhas ~ of many other cities, as well as the guilds and associations that work for
Medellin propelled Medellin to face improved relations with  tourism have opted to develop and strengthen the tourism component
Convenciones y the rest of the world. of the Department. The numbers have demonstrated this: On December
Exposiciones 2012 the National Tourism Register had 17.600 tourism service providers,
www.plazamayor. The current situation demonstrates achievements — 31% of which were situated in the big capitals such as Bogotd, Medellin
com.co made by private corporations as well as by the public ~ and Cali, 16% on the Atlantic Coast Region, | 1% in the coffee production
sector,and as a result of this, the city has experienced ~ zone, 4% in the borders with neighboring countries and a balance of 38%




in the rest of the country. Antioquia concentrates nearly 8% of the active
members of the National Tourism Register Hotels, accommodation
services, tour operators, tourist agencies and transportation companies
stand out, among others.

Besides the Tourism Council of the Department we have SITUR- The
System of Indicators and Statistics of the Tourist Sector of Antioquia and
of Medellin. It was created in 2007 as a proposal made by the Secretary
of Productivity and Competitiveness of the Governor's Office of Antioquia
and by the Secretary for Citizen’s Culture of the city of Medellin to con-
solidate, analyze and follow-up the actions and the impact generated by
the tourism sector: Since its birth, this entity has been administered by the
Medellin Convention & Visitors Bureau which is another of the crown
jewels of the city's tourism management. With this entity, we have been
able to attract the eyes of the world towards our region.

It is gratifying for Plaza Mayor Convention and Exhibition Center to be
the heart of the city and to be the host of great world events which
Medellin has been attracting. Lately, the World Urban Forum which had more
than 25.000 visitors, as well as other events undertaken together with the
Organization of American States-OEA, the Inte~American Development
Bank-BID and additional international organisms have given us clearance to
open our doors to the world.

Presently, Plaza Mayor is more than just a venue, it is a platform for inter-
action and business, a space for creative industries and a laboratory for
generating ideas and projects. We have established ourselves all over the
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country as a professional conference organizer
- PCO - with projection in all of Latin-America.
Besides this, we are administrators of public sector
resources for the development of events in all the
country. Our services and our offering of producti-
ve alternatives for our customers so that their ideas,
their businesses and their fairs may be successful,
have converted Plaza Mayor into the number one
PCOin 2013.

The human condition has been basic in obtaining
the results we now have, without neglecting techno-
logy. Every day we are innovating and offering new
options in this area in order to be more competitive
and thus enabling us to offer our customers the most
efficient state of the art technology. Not surprisingly,
during 2013 more than one million three hundred
thousand people visited Plaza Mayor.

This continuous activity has made it possible for
Plaza Mayor Medellin to expand the possibility of
offering direct and indirect employment.We have also
contributed to invigorate the economy of the city
generating more than 45 thousand indirect jobs.
Because of this, everything that is good grows in
Plaza Mayor. Events grow, jobs grow, profits grow, and
suppliers grow.We all grow together!

Plaza Mayor
Medellin
Convenciones y
Exposiciones

www.plazamayor.

com.co
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WORK WITH US IN AMERICA!

STANDS, TRADE SHOWS, EXHIBITIONS, MUSEUMS

The history of the company speaks to us in a present done with work and
passion. The thousands of square meters built with museums, industry
and tourism in events, fairs, exhibitions, and the millions of visitors who
have accompanied us in America and Europe, has led us to understand
and learn that what is important is linked to the emotions.

Our VISION is to train a team of partners and colleagues that with their
creativity, effort, tenacity, and passion for excellence ensure a promising
future with happiness for themselves, their families, for the company, and
for the brands and related companies in Latin America.

LUIS PROANO / CEO ANALIA PROANO / MANAGER

The MISSION of Comefex is the corporate
and educational entertainment.

The fundamental VALUES of Comefex are
based on the accuracy, balance, respect,
and beauty.

COMEFEX has based its identity and
reputation in a chain of values that are
legacies to the commitment that has been
delivered all this time to each of our
customers, with whom we have
accomplished stories with creative production
challenges reinforced with ideas of happiness
and the art of living from the ephemeral
architecture.

From 1989 up to date, it has been 25 years
were listening, thinking, designing and
building have been the foundation that makes
possible to realize the projects sketched on
paper for thousands of clients, with a 100% in
house production that generates work and
develops artists and artisans.







Corferias, Bogota

Corferias Bogota
www.corferias.com
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Over the past 60 years,
Corferias, the Bogotd Inter
national Business and Exhi-
bition Center, has positioned
itself as a great business platform offering entre-
preneurs worldwide the tools and instruments to
successfully participate in foreign markets.

Corferias has consolidated itself as a generator of
trade opportunities, projecting itself as a modern
and innovative institution with a world-class port-
folio of national and international exhibitions and
integrated services. Over its 153,150 sgm of surface
and 53,150 sgm of indoor hall space, our company
organizes an average Yyearly portfolio of 35 exhibi-
tions and hosts another 20 trade shows and 100
events.

Corferias: Over Sixty Years of

Strengthening, Internationalizing
and Consolidating Businesses

Its biggest shareholder is the Bogotd Chamber of Commerce, an institution
that is fully committed to the economic growth, entrepreneurial develop-
ment, and better quality of life in the region‘s community.

Our company serves this purpose being a strategic platform attracting
foreign investment and trade, creating new employment opportunities
and contributing to urban and regional development. A great sign of this
commitment can be seen in the major impact of its exhibition activity in the
economic development of the city.

To facilitate the development of the exhibition business and penetrate
international markets, Corferias achieved the status of Free Trade Zone in
2008.This condition brings tax benefits for exhibitors and visitors, stimulates
investment, employment, productivity and business development in the city
and throughout the country.



Since its creation in 1954, Corferias has constantly reinvented itself in
order to create new opportunities for its clients. In the context of this
evolution in the latest Strategic Plan, the International Center developed a
Strategic StrengtheningandModernization Planwiththeaim ofconsolidatingits
position as the venue and operator for the largest and most important
trade shows, events and conventions in Colombia, the Andean Community,
Central America, the Caribbean and the Latin American Pacific Alliance.

Following on from this, Corferias has significantly contributed to the
consolidation of Colombia as one of the three major hubs for exhibition
activity in Latin America. Alongside Brazil and México, Colombia is one of
the three major countries in terms of exhibition development and activity
in the region.

In order to become a leading international company specializing in live
marketing, Corferias has embarked upon a new expansion project with
activities in three business fields, Corferias Exhibitions, Corferias Infrastruc-
ture and Corferias Event Services, thus enabling the company to offer its
customers a unique network of services in the entire exhibition and event
markets.

One of the main priorities of the International Exhibition Center is to
provide both physical and technological infrastructure of the highest quality
standards, which is why it recently inaugurated one of the largest column-
free exhibition areas in Latin America characterized by its great versatility
and adaptability to all kinds of specialized exhibitions.
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Additionally, under the leadership of the Bogotd
Chamber of Commerce, Corferias is currently buil-
ding Agora Bogota, a mega-project and an Internatio-
nal Convention Center for the capital city, which will
have a total area of 64,800 square meters.

The versatility, adaptability and acoustics of
Agora Bogota will allow it to host all types of events,
congresses, conventions, conferences, meetings,
corporate launches and global business exhibitions.
In preparation for this project, Corferias has created
and strengthened specialized service units to ensure
a fully integrated development (from conception to
implementation), adding differential value.

A new hotel and a business center will comple-
ment the services offered by the convention center,
providing a marvelous business hub.

Today, Bogota's International Center for Business
and Exhibitions is the main driving force behind the
internationalization of entrepreneurs, and its long-
term outlook for 2030 aims to modernize and
provide constant opportunities and progress for the
region.

Corferias Bogota
www.corferias.com
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Michael Porter
Harvard Business School,
Expogestidn Pacifico 2014

Centro de Eventos
Valle del Pacifico
WWW.CEVP.COM.CO
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Centro de Eventos Valle del Pacifico

“ A fresh Latin American site for conferences,
exhibitions and meetings in the midst of an

impressive landscape: Centro de Eventos

Valle del Pacifico - a meeting point
for Unique Gatherings ”

Located in Colombia’s southwest region, at
Valle del Cauca department near Cali, its
capital city; this location links the rest of the
country with the economies of the Pacific
basin.

It is a privileged region, full of green lands-
capes, close to the coast, and with a wide
variety of native species and marvelous
weather, this land is inhabited by warm and

happy people.

Cali is considered the capital of Colombia’s Pacific region, welcoming
thousands of tourists that vibrate to the renowned beat of Salsa music.
It is also a strong location for sport events in Latin America, with modern
and impressive venues. A place that has all required infrastructure for
major gatherings, with frequent flights to Bogota connecting to the world;
it also has a wide hotel network which includes prestigious chains in the
industry, and a variety of historic and modern locations for social events.
In essence, Cali is a fascinating blend, which shares traditional and cosmopo-
litan life with multi-ethnical population expressions. As a result, its gastrono-
my, for example, is full of flavours, fusions and contrasts and the city has been
internationally named as the world capital of Salsa dancing, with shows and
academies visited by foreigners of all Continents.



And the Valle del Cauca department entertains visitors with shopping,
religious tourism, a vast gastronomic variety, eco-tours, museums,
haciendas,internationaldancingschools,allkindofsportsfromparaglidingtokite
surfing, and cultural and festive activities all year-round.

In this magic region, there is Centro de Eventos Valle del Pacifico (CEVP),
located in the northern part of Cali, ten minutes away from the Internatio-
nal Airport, and twenty minutes away from the business district.

CEVP is a modern and functional complex, with bioclimatic architecture,
surrounded by nature and full of natural lighting. Its convenient and wide-
open spaces are integrated to maximize its capacity, easy to set up for
any event, it hosts fairs, exhibitions, meetings, congresses, assemblies, forums,
summits, panels, concerts, parades and cultural, social and sporting events.

CEVP consists of 130,000 sq ft, with two buildings and a maximum
occupancy of 14,000 people, and 500 stands for commercial exhibitions.
[t has the latest technology for video, voice and data, and offers complete
Wi-Fi coverage in every corner: It also includes a variety of services, such as
food and beverages, exhibitor and guest services, and parking lots for [,200
vehicles. Finally, it is served by private and public transportation; round trip
services to-and-from Cali, and has a transitory free-trade zone regime to
ensure successful international events.

4. Latin American Exhibition Industry: Portraits

There has been several recurring events that reflect
the degree of satisfaction that clients experience
when using CEVP's facilities for their business and
social gatherings.The following are some examples:

. XXXVII General Assembly Iberoamerican
Chambers of Commerce Association —AICO-
—Sept 25 t0 29 - 2010

2.Second Conference on Advances and
Challenges in the Hemispheric Cooperation
Against Corruption — Jun 21 to 22 - 2011

3. First International Meeting of the Pacific Basin
“Business and Investment”
—Oct5and 6-2011

4. Competitiveness Forum of the Americas
—Oct23t026-2012

5. Seventh Summit of the Pacific Alliance
—May 21 to 23 -2013

6. Third World Summit of African-Descent
Majors — Sept 12to |5—2013

7. First Pacific Alliance Round Table
- Tourism — July 23 to 24 - 2014

3




Centro de Eventos
Valle del Pacifico
WWW.CEVP.COM.CO
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Moreover, CEVP continues to work at full speed to
conquer local and international markets through
the procurement, capture and excellent production
of events. These events attract thousands of local
citizens and visitors and help to show the benefits
and resources of the region, thus promoting deve-
lopment of the economy and of many suppliers and
industries. CEVP as part of the meetings and trade
shows industry, is positioned as one of the main
driving forces of the tourism supply chain in the
region. Its legacy in economic and social terms
are represented in foreign exchange earnings and
employment, which flow directly to the hotel in-
dustry, transportation, event operators, travel agen-
cies, airlines, gastronomy, tour operators, culture,
recreation and other activities related to this seg-
ment.

Additionally, CEVP has some ongoing projects: first,
a 129-room hotel that will host the brand AC by
Marriott at the beginning of 2016, first of its kind in
Colombia. It is a hotel specially designed for business
travelers. The hotel will feature a terrace on the top
floor with a swimming pool and sports area to com-
plement services offered to the traveler.

This project will provide a unique synergy with events and will become one
of the competitive advantages over other meeting facilities in our country.

Secondly, CEVP has signed an agreement to install a show of Salsa dancing
which is internationally recognized as one of Valle del Cauca icons, named
“Delirio”. It will allow events to arrange private performances making CEVP
a highly attractive destination, which is a key element when deciding for
a meeting facility. Delirio will have a new circus tent that can seat |,500
attendees in a cabaret format. The tent will be the center of a 250,000 sq
ft entertainment complex for a world-class experience. Plans are to begin
operations in December this year

In essence, Centro de Eventos Valle del Pacifico is an exceptional meeting
point with Colombia’s Pacific Soul in a friendly and warm region, variety
of touristic venues that seduce and entertain, exquisite and different fla-
vors that will please your taste, comfortable accommodations that make
your experience pleasant, ecological settings that take you closer to nature,
contagious rhythm (Salsa) that will make you vibrate.. All this magic,
connected to the Centro de Eventos Valle del Pacifico will make your stay a
unique and unforgettable experience.



CENTRO INTERNACIONAL
DE FERIAS Y CONVENCIONES

With more than forty years encouraging national development, the International Fair and Conventions Center of
El Salvador, CIFCO, has been one of the main means to introduce products and equipment to diverse enterprises.
It is the largest, most functional, and modern convention center of Central America.

CIFCO is strategically located in the best area of the capital city San Salvador with lots of tourist options, with the
best restaurants, art and anthropology museums. As well, our venue is near several first class hotels, and it islocated
20 minutes away from our historical center and 5 minutes away of the most prestigious malls and shopping centers
of the city. There is also the facility of visiting beaches, volcanoes and other fourist attractions located 30 minutes
away.

Our venue has a fotal of 144,000m2 and 38,500m?2 of covered area. These spaces are distributed among 11 halls
equipped with air conditioning and adequate technology needed for conventions, summits, congresses, business
conferences, and a variety of social events. We also have the largest hall in Central America with 10,000m?2 (the
hall has two floors). In CIFCO you will also find 5 pavilions, complementary services such as registration area,
20,500m?2 area designated for parking and open areas that include gardens, spaces for kiosks, restaurants, and
food courts. Animportant and well known feature is our amphitheater, which can hold up to 10,000 people and is
perfect for lectures, musical and artistic events.

The hospitality and kind character that distinguish Salvadorans as well as their disposition fo adapt to the organizer's
requirements, is a valuable asset which makes our venue and our country one of the best destinations for any
foreign congress or meeting.

Member of

Y
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A

www.cifco.gob.sv 03) 2132-7000
@CIFCO_sV Ave. La Revolucién, No 222, Col. San Benito.San Salvador, El Salvador, C. A.
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Pereira is the Future

of Events in Colombia

“ Pereira incorporates
all of the benefits
that a company would
look for to have at an event ,’

Exhibition Hall Expofuturo, Pereira

For decades, Pereira has been known to be, both  Today, by the hand of the Exhibition Hall Expofuturo, the capital of the state
nationally and internationally, the symbol of coffee  of Risaralda became one of the preferred destinations to hold important
and the territory of natural green landscapes that  exhibition events, placing it at the same level as large cities in the country
are unique in Colombia and that have been declared  with aspects that make an important difference such as weather, transit time
by the UNESCO as a World Heritage. Thanks to  within the city, infrastructure, its location in the center of the middle of the
its wide offer of hotels and to its shops, considered ~ country and, most importantly, the exceptional warmth of its people.

one of the most traditional in the country, the city

managed throughout the years to be established in  Its geostrategic location in the center of the Coffee Cultural Landscape,
the coffee region as the model city to hold high ca-  places it as one of Colombia’s most sought out touristic destination; 70%
Centro de Eventos tegory events. of the total travelers of the region arrive there, which ultimately allows to
de Pereira ensure that the city incorporates all of the benefits that any company, guild

www.expofuturo. or association would look for to have an event.
com
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But the benefits of the corporate Pereira don't stop there; the completion
of the Convention Center for 2015 is a new step towards attracting even
larger events, which consolidate the capital of Risaralda among the group
of cities in the continent that are betting on development through business
tourism.

To achieve this, the Pereira Convention Bureau is born, an initiative that
takes its first steps and that was created to make of this city an event and
convention industry. It is envisioned as the perfect strategy to contribute to
the economic and social development of the region since it will allow the
creation of ideal scenarios and conditions suitable for its use.

The last National Assembly of the Andi, which was held in Risaralda soil
in 2013 and that gathered 1500 of the most important businessmen in
Colombia, was the perfect thermometer to prove that Pereira is ready for
big international events.

Pereira grows unified and organized; the guilds, academy, public and private
sectors know of the importance of the strategy and support it, for, without
a doubt, it will allow in the short term greater competitiveness in the local
economy. And these joint efforts and synergies between all of the institu-
tions allow also for the people of Pereira to achieve great things and, espe-
cially, to guarantee a memorable experience for all visitors.

4. Latin American Exhibition Industry: Portraits

Aerial view, Pereira

Centro de Eventos
de Pereira
www.expofuturo.
com
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Contact
sales@ducit.co
www.ducit.co
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Maximize Business

Opportunities with ducit.co

ducit.co allows entrepreneurs
to find and enhance business

opportunities

ducit.co is more than a search engine for events and
business conferences. At ducit.co, companies publish
their profiles using the cyberspace as a marketing
platform to show their products and services to
other attendees in events, as well as to anyone else
via the Internet.

Companies everywhere need an easy way to find
business opportunities that fit their offering and
commercial interests. This is where ducit.co comes
into play with an intuitive interface to search for
business events either by location, industry and date,
among other variables.

’»

From the event organizer’s point of view, ducit.co is a
comprehensive solution that boosts the event’s impact by:

- Eliminating manual scheduling of matchmaking or similar agendas

- Providing full access to the applicant profiles for better attendee
selection

- Offering built-in - English-Spanish instant translation and soon other
languages

- Providing surveys that are used to obtain feedback on the logistics,
effectiveness of the business meetings, expectations for future events, etc.

- Helping to find buyers and other participants
- Reducing costs

- Many other features



From the entrepreneur’s perspective, ducit.co:

- Provides a ,,showcase" open to the event's community and the Internet.

- Gives access in advance to the profiles of other attendees, allowing for
more efficient meetings.

- Provides up-to-date information on events where one can find business
opportunities.

The free subscription allows access to very useful resources, including
its mobile application. The paid subscription provides organizers and
entrepreneurs even more benefits, at a fraction of the cost of other solu-
tions. Both free and paid subscriptions offer functionality not found in any
comparable product.

ducit.co is publicly available since October [st. While marketing was
initially focused on Latin America, the system is also used in other regions
due to the internationalization of the events.

Designed to enhance business opportunities, ducit.co is undoubtedly the
new business network for entrepreneurs and trade show organizers.
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ducit.co

Contact

sales@ducit.co

www.ducit.co
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Testimonials ICOMEX 2013

Walter Mendez
Director General
ATP Internacional

David DuBois, CAE, CMP, FASAE, CTA
President and CEO

ICOMEX personally has been a place where | have been able to establish
excellent working relationships with OCV's, hotel, service providers, educators
and researchers.

It is a space where we could actually do benchmarking with other colleagues
in the region. | believe that is the only Expo of importance in Mesoamerica, the
Caribbean and South America that brings together buyers and sellers offering
various specialized products, especially in Mexico, which is a very attractive
destination for other countries in the American continent.

ICOMEX is an outstanding exhibition and educational opportunity that supports
the vibrant and growing meeting, exhibition and events industry in Latin America.
IAEE worldwide and the new IAEE Mexico chapter look forward to supporting and
participating in the 2014 ICOMEX Program.

International Association of Exhibitions and Events
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As a tourist destination, ICOMEX has given us the opportunity to be close
to meeting planers and other potential customers. | believe that our partici-
pation this year has been interesting and we closed four conferences by the
OFVC so, it was quite productive.

| think it was a great combination of education and interactions with suppliers
ensuring the industry are aware of the changing landscape and the require-
ments will be moving forward. | would recommend my colleagues to attend
in order to understand the local and regional specifications, there is not better
place to obtain these details then in the country itself.

Ana Sofia Lanczyner
Business Management &
Public Relations, Guadalajara

Christian-Claus Roth

Co-President, International Pharmaceutical
Congress Advisory Association (IPCAA)

Head Global Congresses & Conventions, Novartis
Pharma AG, Basel Switzerland
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Business and Event Tourism Cluster:

A Platform for the
Competitiveness of the Industry

General (R) Orlando Salazar Gil
Spokesman of the Cluster Initiative and Business and Tourism Events

Diploma for 2014 Travel Agencies
(Business Process and Marketing and Sales)

In the last 10 years, Bogota's economy has grown by tourism, and was recently named by the World Travel Awards as the most
an average of 4.8% annually and is one of the region's  important city in Colombia for business tourism, events and conventions.
most attractive markets, with a GDP of 93 billion

USD, which is greater than that of countries such as  However, how to work on sustaining this progress and creating new
Costa Rica, Uruguay, El Salvador, Panama and Bolivia.  opportunities for the tourism industry with leadership from the
The progress is undeniable — Bogota is the engine  business sector! The answer lies with clusters, which drive local develop-
that drives the national economy, assembles more  ment and ignite economic transformation that reaches the national and
than 300,000 businesses, generates nearly a quarter  international levels.

Invest in Bogota of the nation's GDP (24%), is considered the fifth

www. investinbogo- most attractive city for investing and locating busi- At the international level, there are many countries and regions that have
ta.org nesses, is the sixth Latin American city for corporate  adopted cluster initiatives as a development model for their businesses

134




and business environments. For example, the marked development of the
Basque Country (Spain) relative to other regions of Spain is attributed to
the momentum provided by clusters, which were part of its industrial policy
in the ,90s. Elsewhere, Connecticut and South Carolina (United States) —
the former one of the country's wealthiest states and the latter one of the
poorest — have also adopted these initiatives with a very positive effect on
salaries, innovation, and entrepreneurship.

In Bogota, Cluster Development Initiatives have been being developed
under the leadership of the Bogota Chamber of Commerce for the past
three years.The Business and Event Tourism Cluster Development Initiative
was one of the first clusters pioneered by the BCC, in consideration of the
fact that the city had become the primary international tourist destination
in Colombia and one of the most attractive in Latin America. On average,
Bogota has 17,000 four- or five-star hotel rooms available. In addition to
event spaces in high-quality hotels and auditoriums in Bogota, the Corferias
International Business and Exhibition Center offers a new |5500-square-
meter, multifunctional pavilion, the region's largest open-ai, columned
structure.

This Business and Event Tourism Cluster Initiative is working to become
recognized as a strategy that encourages competitiveness and innovation
for carrying out fairs, conferences, conventions, exhibitions, and incentive
trips. It uses networks to link entrepreneurs, public institutions, academia
and communities in order to meet national and Latin American demand for
sustainable and high-quality products and services.

5 . MICE Industry and Urban Development g

[t is comprised of busines-
ses committed to promo-
ting business tourism, such
as hotels, fairgrounds, travel
agencies, restaurants, air and
land transportation providers,
and professional conference
and event organizers. It pro-
jects focus on: promoting and
articulating actions  related
to promotion, connectivity
and infrastructure aimed at
improving the positioning of
the city as the principal busi-
ness and event destination in
Latin America; strengthening the cluster's member
businesses through specialized training programs,
innovation workshops, business roundtables, and
networking events; and driving digital innovation
projects aimed at facilitating access to cultural and
tourism points of interest.

Business Roundtable - Agribusiness
and Hotel Suppliers

One of the primary actions of the cluster was the
conduct of a study titled , Momentos de verdad del
Turismo”  (,, Tourism Moments of Truth"), which
identified the need to place greater emphasis on




Business Roundtable - Agribusiness
and Hotel Suppliers

Invest in Bogota
www. investinbogo-
ta.org
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promoting Bogota as a busi-
ness tourism destination, since
the strategy is currently more
focused on vacation, culinary
and cultural tourism, which,
afthough important for the
capital, does not provide re-
turns as high as those provi-
ded by event and convention
tourism, which generates 594
USD of income per visitor.

In order to improve in this
area, the cluster is heading the
design of a business and event

tourism product, which offers travelers of this seg-
ment a range of complementary services that moti-
vate them to extend their stays, ,,buy" the destination,
and recommend the destination. This project is being
carried out thanks to the joint efforts of Proexport,
Corferias, Opain, Invest in Bogotd, the city's Board
of Trade, the District Institute of Tourism (IDT), the
National Association of Tourism and Travel Agencies
(ANATO), and the Colombian Hotel and Tourism
Association (COTELCO).

Another opportunity for improvement highlighted by ,Momentos de
Verdad del Turismo" is customer service. Although this is one of the
most highly-ranked areas in Bogota, it is also one of the most im-
portant factors when choosing a destination. The cluster divides its
strategy into segments in order to strengthen specific areas. In the
travel agency segment, this consists of market strategies focused on
current tourist demands and digital tools for providing better service and
maintaining competitiveness; in the hotel segment, this consists of an innova-
tion program that allows them to identify new services for providing unique
experiences, and a bilingualism program for increasing the competitiveness
of bellhops, waitresses and waiters.

Regarding infrastructure, it was shown that travelers who arrive in
Bogota cannot find accessible and complete tourist information that
allows them to get around safely and independently. Therefore, the cluster
along with two members, the San Diego International Center and the Calle
72 Financial Center, will put into operation six digital information points
with high-quality information on tourism, cultural and environmental tours,
hotels, culinary options, and complementary services such as drugstores,
shopping malls, and safe transportation options.

The success and achievements made by the cluster initiative have been
possible thanks to the continuous commitment of more than 250 figures
that are committed and working under a shared vision.



Inter Expo

World class ideas
and flawless executions
for your global needs

With 30 vyears' experience in architecture and
exhibition design, Inter Expo is a leader in developing
event and communication strategies for some of the
biggest companies in the world. Official representa-
tives of OCTANORM Germany in Colombia since
1996, Inter Expo works only with state-of-the-art
german technology, becoming one of the main
companies in the export of Design solutions within the
OSPI Net.

Being partners in the OSPI Net, which spans across
158 countries, Inter Expo has had the opportunity to
successfully execute more than 500.000 Sgm of
exhibition, stands, window-dressing and museogra-
phy projects for over 500 satisfied clients.
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The utilization of quality, sustainable materials for the
execution of innovative projects, guided by Giuseppe
Razzini's international award-winning design concept,
are the key to Inter Expo's commitment to excellence.
We are a company that strives for superior craftsman-
ship and unmatched customer service for all our
clients in Colombia and around the world.

CONTACT US TODAY:

INTER EXPO S.A. // info@interexpocom.com
Tel (571) 3684971 // Calle 25 A no. 33 - 97
Bogota - Colombia
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Bogota: An Ideal Business Destination

“ Bogota is a prosperous and cosmopolitan
metropolis of 7.6 million people that
today is considered part of a select group
of the ten most important cities in Latin
Bogota, Colombia America and a tremendously attractive
destination for investment ”

fDi Magazine recently listed it as 5th among 120  the business climate, and the effort has paid off: today the country ranks as
others in the region for its business environ-  third in Latin America on ease of doing business, according to The World
ment (Cities of the Future Ranking 2013) and  Bank As a result, it is one of the largest recipients of FDI in the region and
AmericaEconomia named it 6th best city for business ~ Bogotd receives the largest share of the country’s non-oil greenfield FDI
in Latin America and |st in the Andean Region. (over US$ | 1.4 billion in the past ten years), securing its standing as one of
the best cities to invest in Latin America.

Bogota is the most important city in a country with

a stable, business-friendly economy, a track record A thriving center for economic development, Bogota accounts for 54% of
of prudent macroeconomic management, and seve- ~ Colombia’s financial transactions and concentrates 24% of the Colombia’s
Invest in Bogota ral free trade agreements. During the last decade,  GDP;at US $90 billion, the capital city's GDP is larger than that of countries

www. investinbogo- Colombia has single-mindedly focused on improving  like Ecuador, Panama and the Paraguay.
ta.org
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This favorable economic environment has attracted large amounts of
foreign investment in recent years, mainly Greenfield and Merges and
Acquisitions. Today, close to 1,500 multinational corporations (MNCs)
operate in Bogota -Google, Accenture, General Motors, Mexichem,
Siemens, Schlumberger, BlackBerry, Dole, Prebuild and Cargill among
them, including 73 of the most important companies listed on Fortune 500.
[t has also translated into a significant improvement of employment and
poverty indicators: 2013 ended with a record unemployment rate of 9%
-the lowest in recent history- and the poverty index has fallen from 31.8%
in 2002 to 11.6% in 2012.

Foreign companies find growing value-added markets in service segments
of IT and software development, business process outsourcing and shared
services; a growing infrastructure sector; a well-developed industry for oil
and gas services; a modern and competitive plastics industry; and sectors
such as agroindustry, pharmaceuticals, and chemicals, all of which benefit
from the city's shift to biotechnology. Investors are further drawn to the
fact that Bogota offers a highly skilled, young workforce of over 4 million
that guarantees the scalability of any operation; to its strategic geographical
location, which grants it access to major markets in the region; and to a city
that is clearly making strides towards a sustainable future with initiatives
to protect and improve its environmental capital, urban renewal strategies
and implementing social development policies to reduce segregation and
inequality.

5 . MICE Industry and Urban Development

As a center for cultural events in the region,
Bogota hosts one of the largest independent theater
festivals and the longest running free music festival
in the world. It boasts 5200 urban parks, 376kms
of bicycle paths, a moderate climate, a network of
public libraries and wide array of cultural possibilities.
A creative, young, smart and culturally diverse city in
constant transformation and progress, Bogota is not
just a great place to invest in, but a great place to live,
visit and enjoy.

Invest in Bogota
www. investinbogo-
ta.org
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International
Congress and
Convention
Association

www.iccaworld.com
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The International Association

Meetings Markets (2004 — 2013): ICCA

Europe continues to be the center of the
meetings worldwide and it also gathers the
majority of the companies organizing mee-
tings followed shortly by the United States and
Canada. But the activities around the globe
have been taking place far away from those
continents. Right after the financial crisis in
2008, Asia Pacific took place as the world’s
economic referral but now the economy in
those places has slow down putting on the
spotlight other scenarios such as Africa and
Latin America, this last one becoming a major
actor for the sector.

Meetings per country

The 2013 top 10 country ranking by numbers of meetings is made up of
the same countries as in 2012, although some countries changed in ranking.
As in 2012, the US.A, Germany and Spain remain respectively |st, 2nd and
3rd. The gap between US.A. and Germany has become significantly smaller
over the past 10 years. Most other countries grow at a slower pace than the
US.A. and Germany; therefore these first 2 countries seem to be widening
the gap with the other countries.

2013 top 10 cities: Paris new number one

Paris is the new number one city in 2013, followed by Madrid.Vienna, which
has been the number one city in the ICCA rankings each year since 2005, is
now 3rd. Barcelona climbs one place to 4th and Berlin moves from 3rd to
5th place. Singapore remains 6th and London fell from a shared 6th place to
7th.Istanbul climbs one place to 8th and Lisbon and Seoul, both newcomers
in the top 10, share 9th place.
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The Congress and Convention industry:
Latin America, overall performance

Due to hard work, better economic conditions and joined efforts from
the private and public sector, the continent, from Mexico to Argentina, has
improved its statistics and reinforced the convention and congress industry.
As a result of that, the eyes of the biggest event organizers companies are
on Latin America and the region is working properly, the results are amazing.
Brazil continues on top of the list with 31.2% of the market share followed
by Mexico with 23.3%, and Colombia has taken the third position with
9.9%. Although, the Latin American market is not homogeneous, we cannot
compare Brazil's event industry with Costa Rica’s, we can affirm that all have
made improvements and experienced growth. 1,300

Latin American ICCA number of meetings 1100 /\
from 2004 -2013 ' /
Latin
900 . America

The activity of the MICE industry in Latin America has grown tremendously

over the past |0 years. From 638 meetings that were held in 2004, the /
region has peaked to 1.243 meetings in 2014, showing a 97.4% increased 700 7

in a decade. Also, the region has been profiting of the loss of share from

other regions (i.e. Asia Pacific and Middle East) and turning that into new 500
opportunities, larger venues and more conventions and congresses.

NUMBER OF MEETINGS

Accumulated data figures

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013

Latin America 638 723 812 911 997 113 [,1él [,241 1,294 1,243 10,133
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Top 10 Latin American Countries 2013

The 2013 top 10 country ranking by numbers of  Even though, it is well known that countries such as Brazil, Argentina and
meetings is made up of the same countries as in ~ Colombia have developed a strong industry the spotlight now is on Chile,
2012, although the number of meetings has changed ~ Peru and Uruguay, considered developing markets when it comes to the
in ranking. Like in 2012, Brazil hosted 378 it fell signi- ~ event industry. They have increased their activity in 92% in just 10 years
ficantly to 315 in 2013. passing up from 127 events to 236 in 2014.

Destination TOTALS
Brazil 173 190 223 227 262 310 295 317 378 315 2,690
Argentina 105 103 15 150 163 176 215 206 212 223 1,668
Colombia 27 57 6l 78 73 [10 I'15 130 |48 139 938
Chile 69 82 79 86 94 94 127 106 10 10 957
Peru 37 34 39 42 63 66 68 78 64 64 555
Uruguay 2| 50 41 52 50 53 56 54 6l 62 500
Panama [l 24 26 23 26 24 25 42 46 6l 308
Ecuador 23 |7 27 33 27 40 38 41 45 42 333
Guatemala 19 14 22 20 21 19 I5 19 14 27 190

Costa Rica 25 14 16 25 42 28 31 33 38 25 277
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Top 10 Latin American cities 201 3:
Buenos Aires keeps its leadership

Among the cities that host major event activities in the region, we can single  concentrated the market is in the region, the venues
out Panama City and Bogota, who have largely increased their performance  facilities, the language and the presence of multina-
within the last ten years, in 545% and 587%, respectively. Moreover, both  tionals in that country that attracts people from all
Buenos Aires and Rio de Janeiro still keep their leadership in the continent  over the world.

with |13 and 79, consecutively. Keeping the tradition but also showing how

Destination TOTALS
Buenos Aires 71 60 80 99 102 106 129 105 107 13 972
Rio de Janeiro 40 42 51 48 53 66 71 77 87 79 614
Sao Paulo 37 36 48 55 56 75 69 60 82 70 588
Panama City [ 22 25 22 25 24 24 40 42 60 295
E:ah””téago de 46 52 47 51 64 58 77 65 66 58 584
Lima 29 27 28 30 45 49 56 62 53 54 433
Montevideo 14 36 26 33 39 37 28 34 45 49 34|
Bogota 8 15 22 28 29 40 44 51 54 47 338
Cartagena 17 22 2| 27 28 34 36 4l 42 42 310

Medellin - 4 6 I3 7 19 17 17 30 33 146
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Colombia is the country with more cities in this ~ Meeting Facilities

ranking (Bogota 47, Cartagena 42, and Medellin 33, a
total of 122 in 2013), enforcing the country's image  Hotels have become the leaders in hosting events of this type, with a
remarkable 64% of the market share;however, in terms of growth, university

venues have doubled their involvement in hosting conventions. University
venues have also become a new option for events and conventions orga-
nizers. On the other hand, traditional conference and exhibition centers
have suffered a reduction on the events held showing a decrease from a
noticeable 20% to a modest 14.65% in 2013; this is due to the shortening
of meetings held in general.

as an event host and reflecting a strong business
culture followed by Brazil with two of its most infa-
mous cities Rio de Janeiro with 79 meetings and Sao
Paulo with 70 meetings per year

TOTALS

Facility

Meeting
facilities in
Hotels

Conference/
Exhibition 20%  25.69% 21.02% 16.85% 1595% 15.66% 12.15% 155% 1321% 14.65% 1526%

Centre

66.67% 68.81% 6624% 73.6% 71.12% 69.16% 678% 70.66% 6298% 64.41% 6/28%

University 778%  275%  7.64%  6.18%  733%  9.16% 1322% 1054% 18.13% 14.96% 12.11%

international 337%  56%  602% 682% 331% 568% 598%  535%

OtherVenues  556%  2.75% 5.1%
Congress and

Convention
Association TOTALS 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

www.iccaworld.com
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Jse the Granad Gateway

Parque de la Industria
COPEREX

Comité Permanente de Exposiciones

We invite you to enter the Central American
market though its largest gateway: Parque
de la Industria in Guatemala, the most
important economy in the region.

Your best alternative from product launches
to the largest tradeshows and expos, with
more than 135,000 m2 (1.45 million sqf) of
exhibit area.

Advantages of Parque de la Industria

- Experience: more than 50 years providing exhibition services.

- Location: just a few minutes away from 5 star hotels, business
district, shopping malls and the international airport.

- Flexibility: 12 Halls, 4 Open-Air Plazas, 1,500 parking spaces
to host any kind of event.

.

8a. Calle 2-33 Zona 9, Ciudad de Guatemala, Guatemala C.A. « PBX: (502) 2222-6464 Ext. 106 - ventas@coperex.com.gt « www.coperex.com.gt
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Strategic Partnerships and

Formal Networking between Destinations

Networks born due to the fast changes

at an international level, specifically
attributable to factors such as globalization ”

Just as predicted, there is clearly a new scenario
regarding the strategies that different destina-
tions have to make use of. There is a need to
catch more visitors, professionals and business-
men, since we are part of the networking and
competitiveness era; networks born due to the
fast changes at an international level, specifically
attributable to factors such as globalization.

In the Meetings Industry, the fast transformation of
the markets has been the result of a great demand
by the consumers: to obtain products and services of
higher quality, and within lesser timeframes.

This has undoubtedly influenced the destinations, now worried about
refreshing their offer with more technology and innovation, but
looking for efficiency and efficacy in the resources. It is this way that many
important divisions of this industry have achieved true power through
“cooperation”, since each entity or company by itself would find it almost
impossible to answer to this market needs.This way we have slowly entered
the world of “strategic partnerships”, and generally speaking, these big
endeavors have become more common during this last decade.

Certainly, many destinations - especially when it comes to visibility - have
been aware of this issue. The process of opening that started taking place
a few years ago has influenced our economies in a direct way: on the one
side, by attracting investors which have found excellent opportunities in the
meetings market; and on the other side, it has assessed the competitiveness



of the companies and organizations at the destinations, starting a race to
become efficient and internationally qualified.

This question has awakened in different sectors, among which we can men-
tion businessmen, governments, unions, and promotion entities: the interest
in group work. It is in the cooperation with other entities that they foresee
the key to face these problems and become stronger.

[t is here where cooperation makes use of strategic partnership as a
management technique, and for the implementation of the goal. And it is
why, in this document, | attempt a close-up to the term partnership, to illus-
trate its feasibility in our industry - particularly in the destinations - through
the revision of some experiences, and prove why we should take advantage
of this tool to attain better levels of competitiveness.

Now, is it clear what “Strategic Partnerships” means?! A very witty friend
would say they are two words. And it is true, they are two words.What do
they mean?

Partnership: It could be defined as the joining together of people, entities
or countries, through which there is a commitment to help or support
each other to accomplish a definite goal, with similar benefits for each of
the parts.

Strategy: It is an action plan that defines the way in which an organization
will use its tangible and intangible resources to achieve a better competitive
advantage in its own business setting.
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“ Our main activity
is to create
opportunities
and to foster ”
business deals
This being understood, we can express that strategic
partnerships are, nowadays, a modality used by more
and more entities of any type, to share resources
well-developed and abundant in one or some, and
limited in another or other. This applies not only to
the financial and human resources, but also to the

commercial, technical, technological, funding, credibi-
lity, and prestige areas.

This is also known as ‘“‘agreement”: this implies
and understanding among the parts. That is to say,
it could be bilateral or multilateral according to the
intervening parts.

The significance of these agreements or strategic
partnerships is that they are “formal” in nature,
because it should be clear that there are common
goals, usually in the long term, and for this rea-
son they are strategic. This way, each organization

3
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preserves its identity based on mutual needs, shared
risk and commitment.

And what if this formal strategic partnership works
as a “network’? The concept of networking, under
the principle of cooperation, is as old as humankind,
afthough there is a novel contemporaneous feature.
The human being in its origin could not have faced
the harshness of a hostile environment without a
sense of collaboration, which would enable him in
his primeval groups to satisfy its impulses: hunting a
nimals which were stronger, faster and bigger, finding
room for shelter; the instinctive need for coupling,
for sexual reproduction, the enlarging of territorial
domains, its nomadic nature.

Perhaps the roots of the networking concept
appear in the gregariousness of the human being,
who lived in the paradox of survival and competi-
tion for survival. It is very hard to understand the
contemporary existence of humankind, if one cannot
understand the existence of forms of partnership and
competition. Partnership and competition will be, in
the history of humankind, two central concepts that
accompany its organizational structures, and in the
centre there is a search for power that travels all
through and to modern times.

The concept of networking is essentially an attribute of cooperative
human behavior which has changed, taking varied forms, and nowadays it
has reached an unthinkable and unique expression.This constitutes a break
in its historical expression.We can identify two basic manifestations of the
networking concept as a break. One, with reference to its physical shape,
and here we can consider a fishing net that can catch fish thanks to its
weaving, roads networks, sewage systems, street lighting, railway networks,
supermarket chains as well as telephone lines and telecommunications
which today make Internet possible, together with all its potential trans-
formations.

The other manifestation of the networking concept refers to the human
interactions that imply cooperation: we can contemplate those used by
the primitive man, to solidarity, environment, spying, academic, and even
scientific cooperation networks. A new phenomenon in this scenario is the
coming together of the boundaries, physical networks and knowledge pro-
ducing a transformation in the ways in which knowledge is formed.



Partnerships between destinations

So far | have been developing concepts that could be applied to any kind
of partnership. With reference to touristic destinations in general, and
destinations specially identified with “meetings” in particular, the issue is if
one can imagine a partnership scenario where destinations, no matter their
geographical location, naturally “compete” to get, maintain, or build loyalty
with the markets in its diverse segments.

This true and strong option has its foundations in the existence of two
propelling forces, very clear and evident: the growth of technology and the
internationalization of the markets. This integration has been favored by the
huge advances in computing, communication and transportation technolo-
gies. It is clear that the world is becoming, thanks to those factors, a single
marketplace in which the competitiveness is more intense every day, there-
by raising the standards for competitive success.

Even if the first initiative when joining a partnership is to capture the market
through the addition of resources and joint action, the ideal thing in a part-
nership among destinations is to visualize their capacities as complementary,
because in that way they will contribute to create unique opportunities to
develop those capacities. On the other hand, it is becoming increasingly
noticeable that those destinations which are focused on their main capa-
cities achieve better outcomes than those which attempt to include it all.
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Partnerships among destinations can secure
products or services in many ways. In order to
find the opportunities, it is necessary to ask what
combinations of capacities - one's own and the
others'’- could best satisfy the market needs. It is this
cooperative attitude that places this destination in
an advantageous position in comparison to its com-
petitors, that still believe they can do everything on
their own.

The aim of partnerships among destinations
(two or more) should be associated likewise with
the need to cut down times in a global market,
where the key of competitiveness is -precisely- speed.

As critical goals for this process, for a destination, |
will consider the following:
* To ensure the growth and constant development
of the organization and investment.
* Presence in new markets and/or segments.
* Diversification of markets and products.
* Reduction of costs and expenses.
* Capitalization of other touristic products
generated in the communication process.
* Acquisition and/or belonging to strategic
technology.

3
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* Neutralization of competitors.

* Approach to key clients.

* Entering local, regional, national and international
markets.

* Focusing on key capacities.

The end goal of partnerships among destinations,
to sum up, should be to achieve better competitive-
ness through the strengthening of the parts.What is
aimed to is to attain a bigger and better use of
technology, more efficiency in the communica-
tion channels and visibility, and optimization of the
resources. This way it is clear that there is a straight
benefit for the market which finds an interesting
and reliable opportunity in the information provi-
ded by this alliance and in the direct and indirect
economic impact that the implicated destination(s)
will obtain.

Idea, process, work and results in pursuit of a partnership between
destinations.

In this era of networking and competitiveness, the safe road for the
growth and development of destinations is through strategic allian-
ces. Given so many and so innovative changes, one could see that no
destination - or business - would have sustained growth solely on its own
basic operation, and therefore it would need to form alliances to do so.

That was the original, primary idea that came up when a numerous group
of people, almost two hundred members of the 29 Convention and
Visitors Bureaus in Latin America, started thinking about a work association
for internal training, visibility and offer of the regional block - of course,
at that time, without any knowledge on how to perform it. It is worth
mentioning how different we were from one another; due to our latitu-
des and origins and also lifestyles, but also similar in the language - even
Brazilians and their renowned portufiol (combination of Spanish with
Portuguese). All the members appeared to be full of enthusiasm and willing
to improve standards, doing it with a permanent pride in their individual
countries, but also a strong sense of Latin American block.

The first step was when they organized themselves into the Primer
Encuentro Latinoamericano de Convention and Visitors Bureaus (First Latin
American Meeting of Convention and Visitors Bureaus) in September 2008
in the city of Rosario, Argentina, where they started this path of concerns,
interchange, suggestions and learning that led them, year after year, to each
of the following meetings in 2009 in Belo Horizonte (Brazil), 2010 Asuncion



(Paraguay), 201 | Salta (argentina), and to the need to group formally in
what is nowadays the Asociacién Latinoamericana de CVBs (Latin American
CVBs Association), materialized in the city of Bogota (Colombia) during the
Fifth Meeting, in November 2012.

And there were many reasons to do so. But above all, one of them, which
undoubtedly is born the same moment each CVB is formed at each
destination, has as seminal idea along the lines of “we all work for our
destinations”. And our job is not only to get more meetings, it is also to
open our entities and goals to the cities we are a part of, to make them
aware of the fact that the meetings industry is a true success, that at the
same time brings training of human resources, and that has an added value
in the economic and social impact that it produces, providing unlimited ways
to re-create oneself to be out in the market and grow.

Also, this has to do with competitiveness. But we need to be aware: to
compete, one needs to commit to be ethical, authentic, professional, and in-
stitutionally conscious of the fact that we represent our destinations entirely
and not a part of them.

The competitiveness we are now turning into “coopetitiveness” - in its
accurate meaning of “cooperative competitiveness”.

This is why we need a partnership, because we live this every day, because
communications nowadays allow us to be more dynamic and versatile
in a market where speed, response capacity, and a permanent proactive
attitude are universal and well-known.And to agree on a partnership means
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working with serious, sustainable plans so that we
grow not only as key tools at our destinations, but
also to be identified as Latin America, one of the
regions in this world with better development and
attraction within the industry.

Several CVBs have already associated to our
joint mission, many are asking, others still do not
understand why we encourage this partnership. But
the founders of this alliance had the vision to think
of a project that will make people talk. “All Latin
American destinations represented by the CVBs
will be members without paying for the customary
regular fees”. Same as in soccer, nobody needs to
pay a fee to be fan of a club. Of course, if one wants
to go to the stadium and see the matches and
maybe even sit in a comfortable chair or make use
of that club’s facilities, one should pay something. But
in that case - and here we go back to the destina-
tions - if one desires to participate in a single or all
the planned activities, they should be paying for it
through private sponsors’ funding.

There are no more secrets: more than 200 Latin
American destinations joined together in a fantas-
tic web portal soon to be presented will allow the
global market to access centralized tools for online

3
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budgeting, meetings calendar and even an annual vir-
tual fair, just to name a few details.

What is important is to be true and rational allies. It
is well known that associations usually evidence the
complexity arising from the sharing of many different
points, mainly knowledge, administrative authority,
social links and organizational cultures.

One of the barriers when trying to put a partnership
into action is given due to the lack of knowledge:
being unable to measure all the advantages that it
brings to be able to access new markets and have
continuous growth. This is why we should work on
internal communication: to increasingly get more in-
volvement.

Today, the process of building this partnership is
consolidating with a given methodology, a goal. This
process is escorted by undisputed leaders of the
global industry that work disinterestedly so that we,
together; can give a real “push” to this region.

We are still working, the formal beginning is new.The path ahead of us is the
one that the members of this alliance want to imagine. Many singular stories
will continue to join in, but everything will be inspired in the philosophy of
cooperation through the association of mutual benefits.

To sum up, | can assure that there are a number of reasons for the creation
of partnerships between destinations but | summarize them in one: coope-
ration reduces risks and costs, maximizes the available resources and opens
markets. Therefore, it is a key to success for those who go for it.
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6. The International Exhibition Industry: Active in Latin America

The Association of the German Trade
Fair Industry (AUMA) is in charge of
preparing Germany's foreign trade fair
programme in close cooperation with
the Federal Ministry for Economic Affairs
and Energy (BMWi).The programme fa-
cilitates cost-effective fair participations,
particularly for small and medium-sized
companies by organising joint partici-
pations abroad (German Pavilions). As
part of the national export promotion of Germany,
the trade fair programme with an annual budget of
around 42 million euros supports about 6,000—7,000
predominantly medium-sized companies at approxi-
mately 240 trade fairs abroad each year.

Trade fairs for the programme are selected based
on proposals made by 40 to 50 German export-
oriented associations. They meet regularly for

German Pavilions Support

the Export to Latin America

discussions, which are moderated by AUMA, with representatives from the
BMWi.The associations evaluate trade fair priorities for their relevant indus-
tries in trade fair working groups and other boards and apply according to
this pre-selection for the German Pavilions directly at AUMA. AUMA then
examines these applications according to specialist trade fair criteria. Here,
questions concerning the definition of valid event types (congresses, roads-
hows and garden shows for example are not valid), international trade fair
relevance (export-related) and avoidance of overlapping topics with trade
fairs that have already been applied for or that are already admitted to the
programme are at the forefront. As a result, the programme is particularly
demand-oriented.

This demand-oriented approach provides the opportunity to impact the
global trade fair industry positively, by setting priorities within the foreign
trade fair programme. German Pavilions enhance the image of trade fairs
abroad, which leads to a concentration on crucial trade fairs, thereby pro-
moting more straightforward event calendars. In this respect, the foreign
trade fair programme concentrates on the most important industry exhibi-
tions in a country or region.
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“ This demand-oriented approach provides the
opportunity to impact the global trade fair
industry positively

Depending on the country, the infrastructure in Latin America still partially
requires major investments. This is both a curse and a blessing for German
companies. On the one hand, their innovative products with high quality
“made in Germany" are in demand when it comes to improving the inf-
rastructure. On the other hand, the oftentimes poor infrastructure slows
down an efficient and straightforward market penetration as well as com-
prehensive trade between the individual countries in Latin America. This is
going to change within the coming years. Consequently, German companies
can expect profitable business opportunities. Until 2021 Brazil, Colombia,
Peru and Chile, for example, will require investments in their infrastructures
of around 500 billion US dollars in order to cope with the challenges faced
in the energy and water supply as well as transportation, telecommunication
and health care sector.

1,600 German companies, among them many small and medium-sized
companies, have already settled in Brazil alone. In addition, a well-established
network of the German industry can be found in Mexico which is mainly
due to the duty-free access to the US market.

Overall, German Pavilions at
exhibitions in Latin America
are on the increase. While in
2010 12 of the events in the
programme were organised
in Latin America, this number
increased to |8 Pavilions in 2013 and after a small
decrease to |3 events in 2014 it will increase again

to a total number of 18 Pavilions in Bolivia, Brazil,
Chile, Cuba, Mexico and Peru in 2015. A highlight
of the programme in 2016 will be the special event
“German High Tech in Metal Working” which will
take place parallel to the “EXPOMAQ — Innovaci-
én en Maquinaria” in Ledn, Mexico. By raising ex-
tra attention and offering a professional symposium,
this exhibition will provide German companies with
added value and a unique platform to establish and
deepen business relationships across the region.
Therefore, more German companies are expected
to take part in this joint participation.

Hospitalar Sao Paulo, Brazil
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Within the region of La-
tin America it is above all
Brazil that is attracting
German companies with busi-
ness opportunities. Of the 18
planned events in the foreign
trade fair programme in Latin
America for 2015, nine par-
ticipations will take place in
Brazil. A similar number of
trade fair participations is
expected for 2016.

International Book Fair, Guadalajara, Mexico

Nevertheless, the tariff and
non-tariff barriers to the Brazilian market, for ex-
ample, prove to be difficult requirements for com-
panies that do not intend to produce locally. These
market entry barriers also affect participations of
German companies in trade fairs in Brazil. After |1
joint participations of the BMWi in Brazil in 2012, four
of the |5 joint participations included in the foreign
trade fair programme in 2013 had to be canceled
because of an insufficient number of participants.
Consequently, after 2012, again only | | participations
were realized in 2013. Moreover;, for 2014 only 5
German Pavilions are planned at exhibitions in Brazil.

However, for the coming years the German industry assesses the business
opportunities again more positively,

In addition to the financial component, the support for SMEs within the
trade fair programme is based on technical and organisational assistance
by German trade fair companies and specialised agencies. This redu-
ces a company's time needed to organise its' presentation at a trade fair
Furthermore, the umbrella brand ,,made in Germany", which is used for all
German Pavilions in order to achieve a coherent appearance, helps to impro-
ve a company's image and recognition abroad because it is associated with
competence and high quality. This factor is especially effective in emerging
and distant markets like Latin America. Moreover, the usage of this sign
of quality not only ensures that the right message is promoted but also
attracts additional visitors to German Pavilions. Besides, for the Latin Ame-
rican market interpreters are often recruited to help German exhibitors in
their business conversations on site.

In order to promote the export of technology in the renewable
energy/energy efficiency sector, the BMWi has furthermore been helping
companies participate in trade fairs in this sector since 2003. AUMA has
contributed towards choosing trade fairs for this programme since 2007.
With this programme companies from the respective sector are given the
opportunity to present themselves, for example, at the “Intersolar South
America” in Brazil,"The Green Expo” in Mexico or the “BIEL Light + Buil-
ding" in Argentina.
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Besides, the Federal Ministry of Food and Agriculture (BMEL) supports
German companies which are from the agricultural sector and food
industry and want to exhibit German products abroad. The BMEL has an
annual budget of more than 5 million euros available for approximately 25
participations each year The AUMA is also a joint organiser at this trade fair
programme and supports the Ministry in implementing the various parti-
cipations. The BMEL determines the programme in cooperation with the
specialist associations of this industry. This process is coordinated by AUMA.
In Latin America, for example, the BMEL offers companies the participation
at the “APAS — International Exhibition for Supermarkets” in Sao Paulo,
Brazil.

Moreover, trade fair activities abroad that are supported by the 16
German Federal States are coordinated in a special committee compri-
sing the Federal Government, the Federal States, and AUMA together with
the BDI — Federation of German Industries. Here AUMA represents the
common interests of the industry associations contributing towards the
Federal Government's foreign trade fair programme. The states’
programmes are exclusively restricted to small and medium-sized compa-
nies that come from the respective Federal State offering trade fair partici-
pations. The main emphasis of the activities by the Federal States is on the
European market. However, six Federal States plan to take part in a total
of || trade fairs in Latin America in 2014 and two Federal States already
have plans to participate at eight exhibitions in the Latin American region
in 2015. Among others these participations take place at the “Meditec” and
the "GEOMATICA ANDINA" in Colombia.

Considering the high growth potential of Latin
American markets and bearing in mind existing
market access restrictions which affect SMEs in
particular it is essential to continue the foreign trade
fair programme. The demand oriented approach of
the programme ensures that opportunities can be
used by facilitating the marketing tool of trade fairs.
It provides companies the platform to establish
lasting business relationships also in challenging and
distant markets like Latin America.

AUMA
www.auma.de
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GTQ - German Quality for

Latin American Trade Fairs

The Latin American trade fair market is
diverse and the exhibition industry, like
the economic situation, is developed
differently across the continent. Success-
ful investments into the exhibition mar-
ket tend to follow the economic growth
of a country.

However, a lack of exhibition space
can also hamper the development
of an economy. Brazil, Argentina,
Mexico and Colombia already have
an established exhibition  market.

According to AFIDA, around 73 % of all trade
fairs in Latin America took place in the aforemen-
tioned countries in 2013-2014. Chile, Ecuador and

AUMA Peru are further developing their trade fairs and

www.auma.de

investing in respective infrastructure while the
exhibition markets of Uruguay, Paraguay, Bolivia,
Venezuela and Central America are said to be

emerging. Accordingly, technical facilities and the accessibility to individual
exhibition venues vary across Latin America - often even within a country.

In principle, participants to Latin American trade fairs should be aware of
the local business culture. Small talk, for example, is essential and serves the
establishment of lasting business relationships. In addition, pragmatism and a
tic approach when dealing with difficulties can be beneficial. In comparison
to international standards some exhibitions in Latin America still lack the
necessary size to be considered international. However; highly specialized
trade fairs, for example, can be good and important, yet small.

Moreover, exhibitors and interested visitors should be aware that it is
not yet common practice in Latin America to verify trade fair numbers.
Nevertheless, the quality of a trade fair is not solely defined by statistics.
Instead easy accessibility to the venue and the importance of the trade fair
compared to other events in the region are reliable criteria when choosing
to participate in a trade fair. In addition, selecting the right products for the
market as well as actively pursuing established business contacts after an
exhibition is essential for turning a participation in a trade fair into a success.
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“ The concepts for these events allow exhibitors to
achieve above-average trade fair success ,’

German trade fair organizers which are members of AUMA offer their
know-how to exhibiting firms all over the world. This is due to a growing
demand for professionally organized trade fairs in emerging markets and
remote regions of the world.

The concepts for these events are based on the standards of leading inter-
national trade fairs in Germany, and therefore allow exhibitors to achieve
above-average trade fair success even in difficult markets. In order to em-
phasize the top quality of German foreign trade fairs, AUMA has developed
the label “German Trade Fair Quality Abroad (GTQ)" in accordance with its
members involved in trade fair activities abroad. To obtain the GTQ-label
German organizers have to own the basic concept of the trade fair, manage
the concept realisation, draw up the budget and control the international
marketing. In addition the organizers publish rented space, exhibitor and
visitor numbers.

In 2014, a total of 21 AUMA members present their shows in 33 countries.
The focus of the German trade fair activities abroad is on China, Russia,
India, USA, and Turkey. Two thirds of the total 303 trade fairs of German
organizers are held there. In 2013, 2| trade fairs were organized in Latin
America and in 2014 |6 trade fairs are planned in Argentina, Brazil and

A

Mexico respectively. A list of
German foreign trade fairs is
listed on page |64.

In the following, readers can
find an overview on the GTQ
trade fairs in Latin America.

MERCOPAR, Caxias do Sul, Brazil

Brazil

Brazil, being one of the biggest markets in Latin
America, also has one of the most developed ex-
hibition markets in the region. Trade fairs take place
throughout the country and have diversified since
the 1980s. Statistics provided by UBRAFE, the Bra-
zilian Association of Trade Fairs Organizers, list 20
trade fairs of their 42 members for 2013. In addition,
UBRAFE expected 54,000 exhibitor and around 5.5
million visitors for 20| 3.This, together with expected
rented space of 3.5 million m? represents a huge
increase compared to 2010.
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LATIN AMERICA

FEIRA INTERNACIONAL DE TECNOLOGIA PARA LABORATORIOS,
ANALISES, BIOTECNOLOGIA E CONTROLE DE QUALIDADE!

ANALITICA

12* EDICAO Given the economic growth
potential of the Brazlian
market both German exhibi-
tors as well as German trade
fair organizers recognize the
importance of the Brazili-
an market to the exhibition
industry in  Latin  America.
Consequently, six German
trade fair organisers are
operating in the Brazilian mar-
ket.

n America ,Sao Paulo, Brazil

The NuernbergMesse Brasil
Ltda, a subsidiary of the NirnbergMesse GmbH, is
very active in Brazil. Trade fairs organized by Nuern-
bergMesse Brasil Ltda. focus on cosmetics, pharmacy,
glass technology as well as laboratory technologies.
Owing to the fact that S3o Paulo is the main location
for exhibitions in Brazil, NuernbergMesse Brasil Ltda.
organizes all of its trade fairs there.

The company plans to organize five exhibitions
in 2015, among others its annual exhibitions “FCE
PHARMA™ and “FCE COSMETIQUE". In addition,
NuernbergMesse Brasil Ltda. already announced the
“Glass South America — Trade Show of Glass Tech-

nology and Design in Latin America” for 201 6. Furthermore, it organizes the
specialist trade fair “BIOFACH América Latina” presenting organic food and
beverages and the “ANALITICA Latin America” showcasing biotechnology
and laboratory technology. Besides their annual trade fair for domestic ani-
mals and veterinary medicine “Pet South America” is very successful.

Another German trade fair organizer present in Brazil is the Deutsche
Messe AG through its local subsidiary Hannover Fairs Sulamérica Ltda.
Unlike other organizers, Hannover Fairs Sulamérica Ltda. does not
concentrate its operations in S3o Paulo but tends to offer trade fairs
mainly in other cities across Brazil. The only exception to this is the “MDA
SOUTH AMERICA" which takes place in Sdo Paulo every two years parallel
with the “CeMAT SOUTH AMERICA". Both events combine the topics
automation, drive technology and logistics.

Besides, the trade fair “BITS Business IT SOUTH AMERICA - a CeBIT
Event”, established in 201 | attracts exhibitors and visitors from across the
region. Additionally, the “RENEX SOUTH AMERICA” showcases renewable
energies and the “MERCOPAR", established in 1992, focuses on subcon-
tracting and industrial integration. In 2015 Hannover Fairs Sulamérica Ltda.
additionally plans to organise the “Industrial Supply SOUTH AMERICA" for
the first time.

Messe Dusseldorf GmbH organizes the “TUBOTECH - International Trade
Fair for Tubes, Fittings and Components” parallel to the “wire South Ame-
rica — The International Wire and Cable Fair” every two years in Sao Paulo.
The “Intersolar South America” is presented in Sdo Paulo by the Freiburg
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Management & Marketing International GmbH. Furthermore, the Messe
Essen GmbH organizes the “Brazil Welding Show" biannually since 201 I.
Meanwhile, Koelnmesse GmbH is new to the Brazilian market and orga-
nized the “International FoodTec Brasil” in Curitiba for the first time in 2014.

Argentina

At this moment, Indexport Messe Frankfurt S.A, a subsidiary of Messe
Frankfurt Exhibition GmbH is the only German trade fair organizer present
in Argentina. All of their trade fairs are held biannually in the capital Buenos
Aires. In total, Indexport Messe Frankfurt S.A. offers six GTQ-labeled trade
fairs in Argentina.

The "Automechanika Buenos Aires” is their biggest event in the country and
takes place in the same years as the “Intersec Buenos Aires” — a trade fair
for commercial and information security, fire protection and safety and the
“TECNO FIDTA" - international food technology, additives and ingredients
trade fair Following the events in 2014, these exhibitions are scheduled
next for 2016.

The other three events “BIEL Light + Building Buenos Aires” — presenting
electrical engineering, electrical energy generation and lighting equipment,
the “ExpoFerretera” — for hardware, plumbing parts, paint and the construc-
tion material trade and the “Seguriexpo Buenos Aires” for commercial and
information security will take place in 2015.

Mexico

Likewise, Messe Frankfurt Exhibition is the only
German trade fair organizer offering a GTQ-labeled
trade fair in Mexico. The "PAACE Automechanika
Mexico City" is presented on an annual basis and
draws exhibitors and visitors not only from across
Latin America.

Overall the often still untapped potential of the
exhibition industry in Latin America provides growth
potential for German trade fair organizers. Never-
theless, local competent partners are a prerequisite
for successful activities in the region. Furthermore,
investments into existing venues and the construc-
tion of new venues will facilitate the organization of
high-quality trade fairs in the future.

AUMA
www.auma.de
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German Trade Fair Quality Abroad

German trade fair organizers belonging to AUMA make their in-depth knowledge of
events and industry available to customers not only in Germany but also around the world.
The concepts of these events are based on established international trade fairs in Germany,
thus enabling exhibitors to take on distant markets with “made in Germany” quality standards.

Every year AUMA members organise around 280-300 trade fairs abroad. The AUMA trade fair
database lists these trade fairs under the heading of GTQ. Furthermore, every autumn AUMA
publishes the dates of next year's trade fairs held abroad by German organizers, in a calendar
in two languages, entitled German Trade Fair Quality Abroad. In 2015 / 2016 AUMA members
offer 33 trade fairs in Latin America.

Trade Fair Calendar 2015/2016

Argentina Buenos Aires [2.11-15.11.2014  Automechanika Buenos Aires MF
Automotive Design, Maintenance, Recycling

Argentina Buenos Aires 02.09-05.09.2015  ExpoFerretera MF
Hardware, Tools

Argentina Buenos Aires 15.09.-19.09.2015 | BIEL Light + Building Buenos Aires MF

AUMA

wwwaurma.de Electrical Engineering, Electronics, Energy

Argentina Buenos Aires 15.09.-19.09.2015  Seguriexpo Buenos Aires MF
Security, Safety
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Argentina Buenos Aires September 2016  TECNO FIDTA MF
Food Technology

Argentina Buenos Aires September 2016 Intersec Buenos Aires MF
Security, Safety

Argentina Buenos Aires November 2016 Automechanika Buenos Aires MF
Automotive Design, Maintenance, Recycling

Brazil Caxias do Sul 29.09-02.102015 < MERCOPAR DMAG
Subcontractors, Industrial Integration

Brazil Caxias do Sul September 2016  MERCOPAR DMAG
Subcontractors, Industrial Integration

Brazil Curitiba August 2016 International FoodTec Brasil KM
Food & Drink Industry

Brazil Joinville 15.09-17.09.2015 ' Industrial Supply SOUTH AMERICA Industrial DMAG
Subcontracting, Materials

Brazil Porto Alegre 26.11.-28.11.2014  RENEX South America DMAG
Renewable Energy

Brazil Porto Alegre [1.08-13.082015 ' BITS Business IT South America DMAG

- a CeBIT Event
Information Technology, Telecommunications

Brazil Porto Alegre 25.11.-27.11.2015  RENEX South America DMAG
Renewable Energy
Brazil Porto Alegre August 2016 BITS Business IT South America DMAG

- a CeBIT Event
Information Technology, Telecommunications
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Brazil

Brazil

Brazil

Brazil

Brazil

Brazil

Brazil

Brazil

Brazil

Brazil

Brazil

Porto Alegre

Sao Paulo

Sao Paulo

Sao Paulo

Sao Paulo

Sao Paulo

Sao Paulo

Sao Paulo

Sao Paulo

Sao Paulo

Sao Paulo

November 2016

28.10.-30.10.2014

12.05.-14.05.2015

12.05.-14.05.2015

10.06.-13.06.2015

30.06.-03.07.2015

30.06.-03.07.2015

01.08.-03.08.2015

22.09.-24.09.2015

06.10.-08.10.2015

06.10.-08.10.2015
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RENEX South America

Renewable Energy

Pet South America

Pet Industry

FCE PHARMA

Pharmaceutical Industry

FCE COSMETIQUE

Cosmetic Industry

BIOFACH América Latina

Organic Products

CeMAT SOUTH AMERICA

Materials Handling, Intralogistics

MDA - Motion, Drive and Automation
SOUTH AMERICA

Electrical & Mechanical Power Transmission,
Fluid Power

Intersolar South America

Solar Industry

ANALITICA Latin America

Analysis, Biotechnology, Laboratory Technology,
Quality Control

TUBOTECH

Tubes, Fittings, Components

wire South America

Wire, Cable

DMAG

NM

NM

NM

NM

DMAG

DMAG

FWTM

NM

MD

MD



Brazil

Brazil

Brazil

Brazil

Brazil

Brazil

Brazil

Brazil

Mexico

Mexico

Sao Paulo
Sao Paulo
Sao Paulo
Sao Paulo
Sao Paulo
Sao Paulo
Sao Paulo
Sao Paulo
Mexico City

Mexico City

20.10.-23.10.2015
27.10.-29.10.2015
May 2016

May 2016

May 2016

June 2016
August 2016
October 2016
15.07.-17.072015

July 2016
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Brazil Welding Show
Metalworking, Welding Technology

Pet South America
Pet Industry

FCE PHARMA
Pharmaceutical Industry

Glass South America
Glass Technology & Design

FCE COSMETIQUE

Cosmetic Industry

BIOFACH América Latina

Organic Products

Intersolar South America

Solar Industry

Pet South America

Pet Industry

PAACE Automechanika Mexico City
Automotive Industry, Aftermarket, Remanufacturing
PAACE Automechanika Mexico City
Automotive Industry, Aftermarket, Remanufacturing

ME

NM

NM

NM

NM

NM

FWTM

NM

MF

MF

AUMA
www.auma.de




For further information please contact the organizers: .
anagement
Marketing
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Deutsche Messe Messe Freiburg ** koelnmesse

DMAG Deutsche Messe AG FWTM Freiburg Management KM Koelnmesse GmbH

Messegeldnde and Marketing International GmbH Messeplatz |

30521 Hannover * Germany Hermann-Mitsch-Str. 3 50679 Kéln = Germany

Phone +49 (0)511-89 0 79108 Freiburg i. Br. * Germany Phone +49 (0)221 821-0

Fax +49 (0)511-89 32 626 Phone +49 (0)761 3881-02 Fax +49 (0)221 821-2574

info@messe.de Fax +49 (0)761 3881-3006 info@koelnmesse.de

www.messe.de info@fwtm.freiburg.de www.koelnmesse.de

www.messe.freiburg.de
®
Messe NN *B messe frankfurt NURNBERG / MESSE
Diisseldorf

MD Messe Dusseldorf GmbH ME Messe Essen GmbH MF Messe Frankfurt GmbH NM NirnbergMesse GmbH
Messeplatz Norbertstra3e Ludwig-Erhard-Anlage | Messezentrum
40474 Dusseldorf « Germany 45131 Essen * Germany 60327 Frankfurt/Main » Germany 90471 Nurnberg ¢« Germany
Phone +49 (0)211 4560-01 Phone +49 201 7244-0 Phone +49 (0)69 7575-0 Phone +49 (0)911 8606-0
Fax +49 (0)211 4560-668 Fax +49 201 7244-248 Fax +49 (0)69 7575-6433 Fax +49 (0)911 8606-8228
info@messe-duesseldorf.de info@messe-essen.de info@messefrankfurt.com info@nuernbergmesse.de

www.messe-duesseldorf.de www.messe-essen.de www.messefrankfurt.com www.nuernbergmesse.de
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Koelnmesse. We energize your business,

7 * koelnmesse

We energize
your business

Benefit from inspiring trade fairs and events

“made by Koelnmesse” that give your business a
massive boost. We offer you space to develop big
ideas — and a range of customised services perfectly
implemented by people who support you conti-

nuously with commitment and enthusiasm.

Koelnmesse GmbH
Messeplatz 1
50679 Cologne

www.koelnmesse.com



Dr. Roland Fleck
CEO NurnbergMesse Group

NurnbergMesse
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Five Years of NiirnbergMesse Brasil

Since Brazil has expanded its influence
in the global market during the last
decades, the country has gained the
attention of numerous foreign companies
and is home for many business
opportunities. Numerous companies opt
for trade shows to take their first steps
into the Brazilian market. By creating or
acquiring trade shows abroad that are
a good match for our home topics in
Ndremberg, we are able to establish
leading shows in this economically

important region. Collaborating with local partners
is essential for reaching this goal — a good reason for
us to acquire Nielsen Business Media Brasil back in
2009, and to establish NurnbergMesse Brasil. With
events made in Brazil, we create business platforms

GmbH that our customers can rely on.

www.nuernberg-

messe.de
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Trade shows for tomorrow’s requirements

In the year of its fifth birthday, the trade show portfolio of NirnbergMesse
Brasil includes nine specialized trade fairs. As a matter of fact, many of the
shows perfectly complement existing trade fairs and trade fair clusters orga-
nized by NirnbergMesse worldwide. As a result, we are able to expand our
global trade fair portfolio in industries such as pharmaceutical and cosmetic
sectors, organic production, powder & bulk technologies, pet and veterinary
segment and more. Today, NirnbergMesse Brasil is one of the leading trade
fair organizers in Latin America. In just the first half of 2014, its trade fairs
have received over 30,000 highly qualified visitors and over 700 brands. Our
colleagues in Brazil establish customized events for important industries
and their stake-holders, covering the entire supply chain. Close collaborati-
on with colleagues of NirnbergMesse worldwide further enrich the trade
show concepts that are continuously adapted to meet tomorrow’s market
requirements.
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About NiirnbergMesse Group

NirnbergMesse is one of the |5 largest exhibition companies in the
world and among the Top Ten in Europe. The portfolio covers some |20
national and international trade fairs and congresses and approximately 40
sponsored pavilions at the Nirnberg location and worldwide. Every year,
around 30,000 exhibitors (international share 39 %) and up to .4 milli-
on visitors (international share of trade visitors 22 %) participate in the
NirnbergMesse Group's own, partner and guest events. The group is
present with subsidiaries in China, North America, Brazil, Italy and now in
India too. The NiirnbergMesse Group also has a network of approximately
50 representatives operating in about 100 countries.

\.@ "

s B
N
PET g th Ame

Peter Ottmann
CEO NiirnbergMesse Group

NurnbergMesse
GmbH
www.nuernberg-

messe.de
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Ligia Amorim
Managing Director
NurnbergMesse Brasil

NurnbergMesse
Brasil
www.nuernberg-

messe-brasil.com.br
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Brazilian Trade Fairs: A great Opportunity

to be present in Latin America

Brazil has assumed the position as key
region in Latin America and its trade
show market has grown substantially
over the last years. Trade fairs of inter-
national scope are often held in the
city that is home to most industries —
in this case Sdo Paulo. According to the
national exhibition association UBRAFE,
its members hold about 200 trade fairs
annually. In 2013, they attracted a total of
48,000 exhibitors from Brazil and 8,000
from abroad with a total number of 5.4
million visitors.

High demand for qualified events

Traditionally, trade fair organizations in Brazil don't own fair grounds; they
rent the appropriate space for their events. The quality of Brazilian exhibi-
tion facilities is growing. But even with the excellence achieved in recent
years, there is still much to achieve as regards the international standards
and the professionalism level of the international fairs. Therefore, Brazil is the
place for opportunities and challenges. Since the business of international
B2B trade fairs is increasing, customers demand highly qualified events, not
only in terms of visitors but also in terms of infrastructure, equipment and
organization. This is why NirnbergMesse Brasil focuses on a clear concept
for each trade fair. Representing the entire supply chain of a sector is vital,
and the importance of running high-level conferences in parallel with the
fairs is increasing. The ingredients of a successful trade fair are a good un-
derstanding of the market and a profound knowledge of your customers’
marketing strategies. Our aim is to establish information market places whe-
re representatives of an industry can meet, exchange knowledge, network
and get to know the latest trends — always with a strong focus on business
opportunities.
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Trade show concepts for leading industries

NirnbergMesse Brasil creates events for several rising industries in
the country. Brazil is expected to take the fourth position in the global
pharmaceutical market by 2016 and is currently ranked third in the world-
wide market for cosmetic products. With our established trade fairs
FCE Pharma and FCE Cosmetique we meet the requirements of those
industries — attracting nearly up to 20,000 trade visitors from 40 countries
annually. FCE Pharma thematically matches with TechnoPharm in
Niremberg, which focuses on the life sciences sector and is held jointly
with POWTECH for powder, granule and bulk solids technologies. We see
a lot of synergies for the Brazilian market, which is why we adapted the
concept to the local market and started with the first edition of
POWTECH Arena Brasil in 2014, an internationally renowned cycle of
lectures parallel to FCE Pharma.The worldwide competence of Nurnberg-
Messe in powder and bulk technologies is complemented by two events in
Asia’s leading markets, the International Powder/Bulk Conference & Exhi-
bition (IPB) in Shanghai/ China and Powder & bulk solids India in Mumbai.

Trade fair concepts have to be as vibrant as the industries they are
targeting. Since [T-security currently is a hot topic, we organized it-sa
Brasil for the first time in 2014, a conference that is thematically closely
connected to the trade show it-sa in Nuremberg. Pet South America, which
attracts more than 20,000 professionals from the pet care industry every
year, corresponds to Interzoo at Nuremberg and China’s International Pet
Show (CIPS) in Beijing, co-organized by NurnbergMesse. And the list of

internationally leading indus-
try events from Nuirnberg-
Messe doesnt stop here.
While  further developing
our existing trade fairs clus-
ters, we are steadily watching
out for emerging industries
we can serve with additional
customized show concepts.

PET, South America, NirnbergMesse,
Brasil

About NiirnbergMesse Brasil

Responsible  for impor-

tant suppliers, distributors and resellers meetings,

promoting the most

NirnbergMesse Brasil is a subsidiary of Nirnberg-
Messe Group and also one of the biggest internatio-
nal companies’ organizers of events and exhibitions
in Brazil. The company handles various sectors of
national economy, with a high level of professionalism
and competence. The main events are FCE Pharma, NurnbergMesse
FCE Cosmetique, Pet South America, Glass South
America, Analitica Latin America, it-sa Brasil, Powtech

Arena and BIOFACH.

Brasil
www.nuernberg-
messe-brasil.com.br
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As an up-and-coming growth
market, Brazil is of steadily incre-
asing importance for the global
market. By means of its events,
Koelnmesse is creating local trading

Chelirimen o ihe Beadtie and communication platforms that

Board of Kedhmesse Cralsl= are vital for the Brazilian and global

Koelnmesse GmbH
www.koelnmesse.de
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economy.

Koelnmesse is particularly committed to topic areas
on which we have comprehensive knowledge and
multifarious contacts, e.g. the food and food tech-
nology industry. The steady growth of the food pro-
duction and processing industry in Brazil presents us
with a business opportunity on the Latin American
market — the same is true for the Brazilian industry,
which can further contact with customers.

Koelnmesse is Creating Local Trading

and Communication Platforms

Our dedicated work in Brazil also calls the attention of the Brazilian visitors
and vendors on our trade fairs in Cologne. With more than 200 exhibiti-
oners and around 2500 visitors, Brazil has the highest representation of all
Latin American countries at Cologne’ trade fairs.

Today, we are represented with two events in Brazil. | am convinced:
There will be more.

Information on Koelnmesse events in Brazil

UrbanTec Brasil

From September 30th through October 2nd, UrbanTec Brasil will debut in
Rio de Janeiro. Koelnmesse GmbH will cooperate with the Brazilian think
tank Fundagdo Getulio Vargas (FGV) to organize and host the congress and

the accompanying exhibition.

Koelnmesse thereby consistently pursues its commitment to the future-
oriented topic of urbanization.
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Due to the organization of the first UrbanTec in Cologne in 201 | and in  competently accompany Internafipnal ‘FOOdTeC BraSi
e F

Tam Bem-Vindos |

Beijing (since 2012), Koelnmesse is able to draw on comprehensive know-  and support its customers .. Internacional d
ledge and valuable contacts as regards urbanization. as a global trade-fair service — ——

ornecedores para a Industria de Aliment

provider to their respective Sej
At UrbanTec Brasil, decision-makers of infrastructure projects for megacities  target markets.
and medium-sized cities (population of 100.000 to 500.000 people) in Latin
America will meet companies and service providers.

The focus will be on approaches to solutions for the current and future
challenges of urbanization, mobility, water and waste management, as well

as infrastructure.

International FoodTec Brasil

Since 2014, Koelnmesse is hosting the International FoodTec Brasil in International FoodTec Brasil
Curitiba in cooperation with Hannover Fairs Sulamérica. It is the first
comprehensive food technology exhibition in this region and showcases
the national and international market offer of machinery, manufacturing
methods and food processing and packaging with a focus on meat, pouttry,
fish and cheese. At the first international FoodTec Brasil in August 2014, 81
vendors from nine countries offered their products and innovations to the
approx. 3.000 nationally and internationally specialized trade visitors. Urban Tec

www.urbantec.de
Food production and processing are experiencing a rapid growth in
Brazil, thereby creating a massive demand for technological solutions for
high quality, cost-effective and resource-saving production. Internatio-
nal FoodTec Brasil is a testimony to Koelnmesse's continuous effort to

FoodTec Brasil

www.foodtecbrasil.

com
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Hannover Fairs Sulamérica

Latin America is one of our strategic priorities. Brazil, in particular; due to
its geographic and economic size (it is the European Union’s largest trading
partner in Latin America), remains a key target market for our customers,
which makes it a great region for us to organize events.

Latin America is also an important source of exhibitors and visitors for our
events in Hannover. For example, Brazil is the world's fifth largest IT market
and in 2012 was Partner Country at CeBIT, the world's leading B2B tech-
nology event. Brazilian President Dilma Rousseff joined Chancellor Merkel
and gave a keynote at the opening ceremony and |30 Brazilian companies
participated in the fair

In September 2013 we assumed 00 percent ownership of our subsidiary
in Brazil, Hannover Fairs Sulamérica, so our customers in Brazil now have
a single point of contact for all of our events and services, regardless of
whether they are participating in one of our events in Brazil or Germany or
China. We also have representatives in Argentina, Bolivia, Chile, Colombia,
Ecuador, Mexico, Paraguay, Peru, Uruguay, and Venezuela.

In Brazil we currently organize events in sectors — such as energy,
engineering, , industrial supply, IT, logistics, and metalworking — where we

have many years of experience and an esta-
blished international portfolio. We see lots of
prospects to generate further business in Brazil.

This year's FIFA World Cup and the 2016
Olympics are major projects that generate
big business not only in the construction and
infrastructure industries, but also in those that
supply the machinery, equipment and
components. So, in 2015 in Joinville we will
launch Industrial Supply SOUTH AMERICA for
automotive and industrial subcontracting.

We also like to work with partners who have a topic
that fits the market well. Koelnmesse’s International
FoodTec Brasil is a good example of this. Our colle-
agues in Cologne have the topic expertise and we
provide all local services in Brazil.

As you can see, Latin America is a fantastic region for
the event industry. We look forward to building our
business in this dynamic market.

Dr. Andreas Gruchow

Member of the Managing
Board, Deutsche Messe AG

Deutsche Messe
AG

www.messe.de
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FESTO,
MDA SOUTH AMERICA, 2013

CeMAT

SOUTH AMERICA

CeMAT SOUTH AMERICA, which
Deutsche Messe launched in 201 |, has
quickly become South America’s leading
trade fair for materials handling and logis-
tics. The biennial event features five main
display categories — Pick & Pack, Move
& Lift, Store & Load, Logistics IT, and
Manage & Service — that cover
everything from order picking systems,
forklift trucks and driverless transport
systems to loading ramps, auto 1D
systems and elogistics. The 2013 editi-
on showcased 237 exhibiting compa-
nies from 24 countries, including such
industry leaders as Dabo Clark, Hysten,
Jungheinrich, Linde, Paletrans, Still, Toyota
andYale, and attracted more than 18,000
visitors from 28 countries. The next
CeMAT SOUTH AMERICA is scheduled
for 30 June—3 July 2015 at the Transa-
merica Expo Center in Sdo Paulo, Brazil,
parallel to MDA SOUTH AMERICA.

MDA
SOUTH AMERICA

MDA SOUTH AMERICA, which premiered in 2013 parallel to CeMAT
SOUTH AMERICA, also takes place every two years and covers power
transmission, motion control and fluid power as well as compressed air,
vacuum technology and lubricants and sealants. The 2013 event, which
hosted national pavilions from Germany, Italy, and Taiwan, presented more
than 100 exhibiting companies and attracted more than 18,000 visitors.
MDA SOUTH AMERICA 2013 also hosted the MDA Forum, which
addressed such topics as automation and control of industrial processes,
workplace safety, and energy efficiency. The next MDA SOUTH AMERICA
is scheduled for 30 June—3 July 2015 at the Transamerica Expo Center in
Sdo Paulo, Brazil, parallel to CeMAT SOUTH AMERICA.
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Industrial Supply

RENEX
SOUTH AMERICA

SOUTH AMERICA

The first RENEX SOUTH AMERICA took place in 2013 in Porto Alegre.  Deutsche Messe will organize the first
The event showcased 46 exhibiting companies demonstrating products  Industrial Supply SOUTH AMERICA
and technologies for the wind, photovoltaic, solar thermal, biofuels, biogas, from |5 to |7 September 2015 in

biomass, and small hydro plants (SHPs) sectors and attracted 3,250 visitors ~ Joinville, Brazil, as a platform to satisfy

from eight countries. RENEX SOUTH AMERICA's supporting program  the Brazilian auto industry’s growing ; - o =
was anchored by the RENEX Congress, which covered topics ranging from  demand for suppliers. The event will STILL, CeMAT

bloerjergy, consgmptlon and small hydro to financing, policy and productlo‘n. featutfe exhibition areas fgr OEMs and
Special events included the EuPD Research Conference on photovoltaic  suppliers as well as dedicated match-

and solar thermal challenges, opportunities and trends; an IDEAL (Institu- ~ making and meeting areas. Exhibiting

te for Developing Alternative Energy in Latin America) panel on develo-  companies will include producers and suppliers of a

ping photovoltaic generation in Brazil; and guided technical tours of a pilot  full range of industrial applications — from materials
plant for biomethane production and the Osério complex, Latin America’s ~ and production processes all the way to finished
largest wind farm. The next RENEX SOUTH AMERICA will take place in  products — as well as providers of development and
November 2016 in Porto Alegre. engineering services.

Industrial Supply SOUTH AMERICA'’s audience will
include technical procurement specialists as well
as professionals from R&D, production planning,
supplier development and quality management.




CeBIT 2012
Brazilian President Dilma
Rousseff & Chancellor Merkel

Deutsche Messe
AG

www.messe.de
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MERCOPAR

Deutsche Messe organizes MERCOPAR,
Brazil's leading trade fair for subcontrac-
ting and industrial innovation, in partner-
ship with SEBRAE/RS (Rio Grande do
Sul Micro and Small Business Support
Service). The twenty-third edition, which
ran 30 September—3 October 2014 in
Caxias do Sul, Brazil, featured 550 exhi-
biting companies and attracted roughly
35,000 visitors. MERCOPAR 2015 is
scheduled for 29 September—2 October
at the Grape Fest Trade Fair and Event
Center in Caxias do Sul.

6. The International Exhibition Industry: Active in Latin America

BITS -
a CeBIT Event

BITS was established in Brazil in 2011 as a business platform for the
South American information and communications technology market. The
most recent edition, May 2014 in Porto Alegre, Brazil, concluded with its
best results so far, featuring 240 exhibiting companies from |3 countries
and attracting more than 7,000 industry professionals and investors. Two
concurrent events, the BITS Global Conferences and DASH Games,
hosted more than 700 participants at national and international lectu-
res. The ClIO Project consisted of |3 workshops about information and
communications technology and brought together 150 ClOs and exhibi-
tors. BITS Business Matchmaking conducted 453 business meetings. BITS
2015 is scheduled for | [-13 August 2015.



Our trade fairs in Brazil

BITS

A CoBIT EVENT
SOUTH AMERICA

MDA
SOUTH AMERICA

Industrial

Supply RENEX
SOUTH AMERICA SOUTH AMERICA

Global Fairs. Global Business.

B CeMAT SOUTH AMERICA
International Trade Fair
for Materials Handling /
Intralogistics and Logistics
Sdo Paulo = 30.6.—3.7.2015

B Motion, Drive & Automation
SOUTH AMERICA
International Trade Fair for
Motion, Drive and Automation
Sao Paulo = 30.6.—-3.7.2015

M BITS
South America’s Exhibition
and Conference for Business IT —
a CeBIT Event
Porto Alegre = 11.-13.8.2015

M Industrial Supply SOUTH AMERICA
International Trade Fair for
Industrial Subcontracting, Materials
and Manufacturing Technology
Joinville = 15.—17.9.2015

B MERCOPAR
Subcontracting and
Industrial Innovation Exposition
Caxias do Sul » 29.9.-2.10.2015

B RENEX SOUTH AMERICA
International Trade Fair
for Renewable Energies
Porto Alegre = November 2016

Further information at messe.de

Deutsche Messe
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Ciudad de Asuncidn, Paraguay

7. InterGest City Guide

Office Hours and
General Information

Business Office hours:

Banks: Mon-Fri 8:45-

[5:00 « Offices: Mon-Fri
7:30/8:00-12:00 and

15:00- 17:30/19:00 ¢ Shops:
8:00-12:00 and 15:00-19:00,
larger shopping malls are
usually open on Sundays
and holidays

Time shift: CET -4 hrs,
CEST -6 hrs

Distance calling prefix:
+595-

Currency: Guaranf (PYG),
| Euro= 6001.68 PYG (as
of: |.July 2014)

InterGest City Guide:

o
Asuncion, Paraguay

The capital of Paraguay is, with 500,000 inhabitants, the largest city of the
country. Around 1.9 million people live in the greater metropolitan area
of Asuncidn.

Between five and seven percent of the Paraguayan population descend
from German immigrants. Asuncién was founded in 1537 and is one of the
oldest cities in South America.

Adresses

Promotion of economic development: Cdmara Nacional de Comercio
y Servicios de Paraguay (Paraguay's Chamber of Commerce), Estrella 540
e/ 14 de Mayo y |5 de Agosto, Asuncién, tel +595 21 49 33 21,
WWW.CCparaguay.com.py

Fairs: Unién Industrial Paraguaya / Asociacién Rural del Paraguay, Ruta
Transchaco, Km 14, Mariano Roque Alonso, Central, tel +595 21 754160

Tourism office: Secretaria Nacional de Turismo, Palma 468,
Alberd(y 14 de Mayo, Asuncién, tel +595 21 49 41 10, www.senatur.gov.py



7. InterGest City Guide

Aspect Information

Airport: Silvio Pettirosi International Airport (ASU)

Flight & * Travel information: Flight duration from Frankfurt/Main: 14-18 hrs
transportation * Distance from airport to city centre: 25 km (driving time: ca 45 min)
* Recommended means of transportation: Airport transfer:Taxi (30 Euro)
* In the city: Taxi

* Granados Park: Luxury hotel in the city centre. Inaugurated a few years ago. Estrella y 15 de

Agosto, tel +595 21 497 921, www.granadospark.com.py InferGest Paragugy:.
Business hotels  ° Villa Morra Suite: The hotel is built in European style with 30 suites. Avda. Mariscal Lopez, tel Diego Troche Robbiani
+595 21 615073, www.villamorrassuites.com.py . .
* Las Margaritas: A medium-class hotel in the heart of the capital, good service, 15 de Agosto, Business Tips:
esq. Estrella, tel +595 21 448 765, wwwi.las margaritas.com.py « Always shake hands with your
local business partners, even if
* La Paraguayita: Pretty, shadowy terrace, typical “parrillada” with rich meat portions. Avda. Z;’ILS' L‘:"e s L Ll
Brasilia No. 733, tel +595 21 204497 4
Restaurants . . . . . . .
* Talleyrand: French cuisine with a local touch, reservation required. Shopping del Sol: Avda. del It is expected from business
Chaco y Prof. Gonzdlez, Mariscal Estigarribia No. 932, tel +595 21 441163 FAUTHIES ) Lt B s 2
if local businessmen may not
always be on time for a meeting.
* DejaVu: This nice bar is the right place for an evening drink. Galeria Colonia — Local |, Avda.
Espana c/ S. Rafael, tel +595 21 615098
Scene * Café Bohemia: Popular café known as a meeting place for old and young. Senador Long No.

848 c/ Espafia, tel +595 21 602191
* Casapueblo: The most popular discotheque in Asuncidn, where guests dance to Latin-Ameri- InterGest
can rhythms. Mariscal Lépez/Mayor Rivarola, tel +595 21 611081

www.intergest.com
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Caracas,Venezuela

7. InterGest City Guide

Office Hours and
General Information

Business Office hours:
Banks: Mon-Fri 9:00-16:00
Offices: Mon-Fri 8:00-17:00,
midday break generally
12:00-13:00 * Shops:
Usually open Mon-Sat
9:00-13:00 and 15:00-19:00,
supermarkets are usually
open Mon-Sun 8:00-19:00

Time shift: CET -5 hrs /
CEST -6 hrs

Distance calling prefix:
+58-

Currency: Bolivar Fuerte
(VEF), | Euro=8.55 VEF (as
of: |.July 2014)

InterGest City Guide:

Caracas, Venezuela

The capital city of Venezuela is situated |16 kilometres from the coast,
1,000 metres high, in a large, narrow valley. Caracas is Venezuela's political,
financial and industrial centre. The main industrial branches are the textile,
leather; machine construction and metal industries, as well as the chemical
and food industries, and the oil refineries. Besides its numerous modern
buildings, Caracas has a preserved old town with quarters like San José
and La Pastora.

Adresses

Promotion of economic development: CONAPRI,Venezuelan Council
for Investment Promotion, Calle Guaicaipuro, Torre Forum, ground floor,
office LC-A, El Rosal, Caracas 1060, tel +58 212 951 6507, www.conapri.org

Fairs: CIEC Centro Internacional de Exposiciones de Caracas, Urbanizacion
Terrazas de Avila, Centro Rental de la Universidad Metropolitana, Edificio
CIEC, Caracas, tel +58 212 241 5351, www.ciec.com.ve

Tourism office: Venezolana de Turismo — Venetur, Avenida Francisco de
Miranda Edf.Venetur, Urbanizacién La Floresta, Caracas 1062, tel +58 212
208 4812, www.venetur.gob.ve



7. InterGest City Guide

Aspect Information

Airport: International Airport of Maiquetia “Simdn Bolivar” (CCS)

Flight & * Travel information: Flight duration from Frankfurt/Main: 10 hrs
transportation Distance from airport to city centre: 30 km (driving time: [-2 hrs)

* Recommended means of transportation: Airport transfer: Line-Taxi (40 USD)
In the city: Line-Taxi

¢ InterContinental Tamanaco: Las Mercedes, Final Avenida Principal de las Mercedes,

tel +58 212 90971 | | InterGest Venezuela:
Business hotels  © JVV Marriott: Avenida Venezuela and Calle Mohedano, El Rosal, tel +58 212 9571111, Fredrik VWesemann
www.marriott.de . .
s Paseo lLas Mercedes: Centro Commercial Paseo Las Mercedes, tel +58 212 993644, Business Tips:

www.hotelpaseolasmercedes.com * Venezuelan people shake hands

as a greeting gesture.
* Maute Grill: Typical restaurant with regional meat specialties. Avenida Rio de Janeiro, between
Nueva York and Trinidad, Quinta El Portal, Las Mercedes, tel +58 212 9933846

* The “abrazo”,a combination
between an embrace and

Restaurants : , . . . o
* Le Coq D'Or: Elegant French restaurant. Avenida Rio de Janeiro with Calle Trinidad, Torre handshaking is also common.
Centro Rio de Janeiro, Las Mercedes, tel +58 212 9934320
. . . : . ) * Travellers should stay away from
* Oceanico: Seafood is their specialty. Avenida Panorama, C.C. Mirador, Local |, Lomas de san political demonstrations and
Roman, tel +58 212 9922667 marches.
Scene * La Castellana: Diverse venues, the best beer in town. Centro San Ignacio

* El Meson de Andrés: With simple furnishing, Spanish food. Avenida Francisco de Miranda,
* Chacao, tel +58 212 2| 2630092 InterGest

www.intergest.com
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Caracas,Venezuela

7. InterGest City Guide

Office Hours and
General Information

Business Office hours:
Offices: Mon-Fri 9:00-14:00
and 16:00-19:00 sometimes
open on Sat 9.00-13:00

* Industrial companies:
Mon-Fri 8:00-17:30

* Supermarkets: Mon-Sun
9:00-21:00

* The offices are able to
open and close at their own
will

Time shift: CET -7 hrs,
CEST -6 hrs

Distance calling prefix:
+52-

Currency: Mexican Peso
(MXN), I Euro=17.63
MXN (as of: |. July 2014)

InterGest City Guide:

Mexico City, Mexico

Mexico City is the capital and the economic and political centre of Mexico.
More than half of the country’s chemical, food production, electrical and
pharmaceutical industries are located in the city and its surroundings. With
more than 20 million inhabitants in its urban agglomeration zones, Mexico
City is the third largest city in the world.

Adresses

Promotion of economic development: ProMéxico, Camino a Santa
Teresa No. 1679, Col. Jardines del Pedregal, Del. alvaro Obregén, C.P
01900, México, DI, tel +52 55 5449 9008, www.promexico.gob.mx

Fairs: OPREX, S.S. de C.V, Berna No. 6, Piso 7, Col. Juarez, 06600 México,
DF, tel +52 55 5241 0400, www.oprex.commx ¢ Messe Frankfurt México,
Leibnitz 162, Col. Anzures, CP 11590, México, D.F, tel +52 55 5545 4488,
www.messefrankfurt.com.mx

Tourism office: Secretarfa de turismo del gobierno del distrito federal,
Avenida Nuevo Ledn No. 56, Col Hipédromo Condesa, C.R 06100,
Delegacion Cuauhtémoc, D.F, www.mexikocity.gob.mx



7. InterGest City Guide

Aspect Information

Airport: International Airport of Mexico City (MEX)

Flight & * Travel information: Flight duration from Frankfurt/Main: Ca | | hrs
transportation Distance from airport to city centre: | 3 km (driving time 30 min)

* Recommended means of transportation: Airport transfer: Taxi (10-12 Euro).
In the city: Taxi and underground

¢ Camino Real: Mariano Escobedo 700, Col. Anzures, tel +52 55 52 63 8888,

www.caminoreal.com

Hotel Catedral: Donceles 95, Col. centro, tel +52 55 5518 5232, Thomas Wagner

www.hotelcatedral.com . .

+ The Red Tree House: Culiacan 6, Colonia Hipodromo, tel +52 55 5584 3829, Business Tips:
www.theredtreehouse.com * Take the time for small talk.

InterGest Mexico:

Business hotels

Personal relationships to

* El Bajio: Typical Mexican restaurant with regional specialities from every area in Mexico. SRS pENCS I CREhifh

in Mexico.
Av. Cuitldhuac 2709, Col. Azcapotzalco, tel +52 55 5234 3763
Restaurants . o . . . . o .
e Pujol: An award-winning Mexican restaurant with first class food and service with an P_unctuallty is not a widespread
extensive selection of wine. Francisco Petrarca 254, Col. Polanco, tel +52 55 5545 41 | | virtue, therefore, do not feel
) o ) offended if a business partner
* Fast food restaurants: On every corner in the city it is possible to find snacks or appears with a delay of 30
“Comida Corrida" for a very reasonable price. minutes.
; } * Guard your personal property.
Scene ¢ Celtics Pub: Imported beer on tap. Tamaulipas 36-A, Condesa, tel +52 55 5211 9081

» Zona Rosa: Hot spot with numerous bars, clubs and restaurants. This place offers something
for everyone InterGest
* Mama Rumba: Insiders" tip: Live music for Salsa lovers. Querétaro 230, Col. Roma www.intergest.com
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Santiago, Chile

Office Hours and
General Information

Business Office hours:
Banks: Mo-Fr 9:00-14:00 o
Public authorities: 8:30-
17:30, some -14:00; midday
break usually in between

1 3:00- 14:00/14:00- 1 5:00

* Shops: Supermarkets:
9:00-22:00, some smaller
shops are open 24 hrs ¢
Shopping Malls: 10:00/1 1:00-
21:00/22:00.

Time shift: CET -5 hrs,
CEST -6 hrs

Distance calling prefix:
+56-

Currency: Chilean Peso
(CLP), I Euro=754.58 CLP
(as of: |. July 2014)

InterGest City Guide:

Santiago, Chile

Santiago is the capital of Chile and the centre of the largest conurbation
(Greater Santiago). It is located in the country's central valley, at an
elevation of 1,700 ft. Although Santiago is the capital, legislative bodies
meet in nearby Valparafso. Santiago is one of Latin America's most modern
metropolitan areas, with extensive suburban development, dozens of
shopping malls, an impressive high-rise architecture and a very modern
transportation infrastructure.

Adresses

Promotion of economic development:  Chile  Foreign
Investment Committee, Teatinos 120, 10th floor, tel +562 698 4254,
www.foreigninvestment.cl

Fairs: Feria Internacional de Santiago - FISA, Moneda | 160, piso |1, tel
+56 2 5307000, www.fisa.cl

Tourism office: Oficina de Informaciones Turisticas de la I. Municipalidad
de Santiago, Casa Colorada, Merced 860, tel +56 2 6327783 / 6327785,
Cerro Santa Lucia, tel +56 2 664 42 16/ 56 2 664 42 20



7. InterGest City Guide

Aspect Information

Airport: International Airport of Santiago (SCL)

Flight & * Travel information: Flight duration from Frankfurt/Main: |7 hrs
transportation Distance from airport to city centre: |5 km (driving time 30 min)
* Recommended means of transportation: Airport transfer: Taxi (20-25 Euro).

In the city: Taxi and underground

» Grand Hyatt Santiago: Kennedy Avenue #4601, tel +56 2 950 1234,
www.santiago.grand.hyatt.com
Radisson Plaza Santiago Hotel: Av.Vitacura 2610, tel + 56 2 203-6000, Felipe Ernst Edwards
Business hotels www.radisson.com/santiagocl . .
« Hotel Intercontinental Santiago: Av.Vitacura 2885, tel + 56 2 394-2000, Business Tips:
www.intercontisantiago.com

InterGest Chile:

* Appointments must be
scheduled at least two or three

* Raul Correa & Familia: Typical Chilean food, Av Las Condes 10480, tel +56 243 47 47 TG T BT,
* Astrid y Gaston: Flawless service, with an on-site sommelier with one of the city's most Even when the weather is hot, a
interesting and varied wine lists. Antonio Bellet 201, Providencia, tel +56 2 6509125 or dark suit and tie are obligatory
Restaurants in business life.
3786767
* Resto-Bar KY:An extraordinary experience. Av. Perd 631, Bellavista, tel +56 2 7777245 Personal relationships and trust
* Applebee's: Quick Lunch Restaurant. Av. Las Condes 12340 or Awv. Vitacura 6345, are important, especially when

tel +56 2 955 0404 or 247 8817 contract agreements have to be
enforced in court.

Bar Yellow: Best beer in town. General Flores 47, Providencia, tel +56 2 946 50 63
Scene Etniko: Trendy bar, Constitucidn |32, tel +56 2 732 01 19 - e—
* Ritz bar: Great atmosphere and service. El Alcalde |5, El Golf, Las Londes, tel +56 2 475 8000 www.intergest.com
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Sao Paulo, Brazil

7. InterGest City Guide

Office Hours and
General Information

Business Office hours:
Banks: Mon-Fri 10:00-16:00
* Offices: Usually 9:00-
17:00/18:00 with an hour
midday break ¢ Public
authorities: Five days a week
9:00-12:00, 14:00-17:00 »
Shops: Mon-Fri 9:00- 19:00,
Sat 9:00-13:00. Shopping
malls: Mon-Sat: 10:00- | 8:00,
Sun 13:00-18:00. Opening
hours vary. Many stores
close late in the evening

Time shift: CET/CEST -5
hrs (in March -4 hrs)

Distance calling prefix:
+55-

Currency: Brazilian Real
(BRL), | Euro=3 BRL
(as of: |. July 2014)

InterGest City Guide:

Sao Paulo, Brazil

S3o Paulo is the most important economic, financial and cultural centre, as
well as the main traffic junction in Brazil. The city is located 80 kilometres
away from the Atlantic Ocean and extends on an area of 60 kilometres

in north-south direction, and 80 kilometres in east-west direction. Sdao
Paulo is the largest industrial metropolis in Latin America. Around 1,000
German enterprises have established branches in the city.

Adresses

Promotion of economic development: German Investment and
Development Enterprise. DEG, Rua Verbo Divino 1488, 04719-904 Sao
Paulo, tel +55 'l 5182 7610, www.deginvest.de

Fairs: Anhembi Turismo e Eventos da Cidade de Sao Paulo S/A, Aw.
Olava Fontoura, 1209 02012-021 Sdo Paulo, tel +55 1 6971 5622, www.
anhembi.com.br ¢ Transamérica Expo Center, Av. Dr. Mério Villas Boas
Rodrigues, 387 — Santo Amaro, Sdo Paulo, tel +55 |1 5643 3000, www.
transmaerica. com.br

Tourism office: Sao Paulo Turismo S/A, Av Olavo Fontoura, |.209, Parque
Anhembi, Santana, CEP 02012-021, tel +55 |1 62260400.



7. InterGest City Guide

Aspect Information

Airport: S3o Paulo/Guaralhos (GRU), Sdo Paulo/Congonhas (CGH)

Flight & e Travel information: Flight duration from Frankfurt/Main: |3 hrs
transportation Distance from airport to city centre: 60 km (driving time 60 min)

* Recommended means of transportation: Airport transfer:Taxi (20 Euro).
In the city: Taxi and underground

Renaissance Sao Paulo: Alameda Santos 2233, tel +55 || 3069 2233,
www.marriott.com/property/propertypage/SAOBR

Business hotels Hilton Sdo Paulo Morumbi: Av. das Nacoes Unidas, 12901, tel +55 | | 2845 0000 Gabriel de Carvalho Jacintho
Blue Tree Towers: Rua Peixoto Gomide, 707 Cerqueira

InterGest Brazil:

Business Tips:

Rubayat: Very nice ambiance. Specializes in Brazilian meat specialties, such as Churrasco, o The ariine re fin B is il
Feijoda. Alameda Santos 86,tel +55 || 3289 6366 very high. During the night, being
* Antiquarius: Portuguese fish dishes, good selection of Portuguese and French wines. Classy dlgie B e

Restaurants
interior Al. Lorena 1884, tel +55 |1 3082 3015 Chileans tend to interact very
* A Figueira Rubaiyat: Best restaurant of fish and best kitchen varied. Rua Haddock Lobo, 1738 close to each other, even when
Jd. Paulista, tel +55 |1 3087-1399 peatdi
Chileans are not always punctual,
* Pandoro Bar: Intellectuals and interesting characters like hanging out here. Av. Cidade Jardim, you have to count on a delay of
60 Jardim Europa — Zona Sul, tel +55 || 3063-166 |, www.pandorobar.com.br e 12 i
Seene * Piu Piu: Good Brazilian live music. The range spans from Rock to Samba and Jazz. Rua Treze de
Maio |34, Bela Vista, tel +55 |'| 258 8066
* Trianon Piano Bar: The elegant lounge of the Maksoud Plaza hotel. Alameda Campinas |50, InterGest
Bela Vista, tel +55 || 3145 8000 wwwi.intergest.com

193




Dafne Cholet, flickr




8. AFIDA Trade Fair
Calendar 2015/ 2016



AFIDA
www.afida.org
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8. Trade Fair by Industrial Sectors

Trade Fairs by Industrial Sectors

01 Agriculture, Forestry, Fishery, Livestock

Country

Argentina

Argentina

Argentina

Argentina

City

Buenos
Alres

Formosa

Santa Fé

Buenos
Aires

EXHIBITION

NUESTROS
CABALLOS

FIESTA
PROVINCIAL
DEL TERNERO
Y NOVILLITO
FORMOSENO

AGROACTIVA
SANTA FE

EXPOSICION
RURAL

Exhibition
Organizer (s)

La Rural, Predio
Ferial de
Buenos Aires

Agencia de
Desarrollo
Empresarial de
Formosa

Agroactiva

La Rural,
Predio Ferial de
Buenos Aires /
Sociedad Rural
Argentina

Start
Date

3/26/14

Venue

La Rural,
Predio Ferial
de Buenos
Alires

Agencia de 3/17/14
Desarrollo

Empresa-

rial - ADE

FORMOSA

Cafada de
Gomez

6/4/14

La Rural, 7117114
Predio Ferial
de Buenos

Aires

End Date

3/30/14

3/20/14

6/7/14

7127114

Web Page

www.nuestroscaballos.
com.ar

http://www.argentina.
gob.ar/agenda/720-
fiesta-provincial-del-
ternero-y-novillito-
formoseo.php

www.agroactiva.com

www.exposicionrural.
com.ar



Argentina

Argentina

Argentina

Bolivia

Brasil
Brasil

Brasil

Buenos
Alires

Esquel

Cana-
da de
Gomez

Santa
Cruz de
la Sierra

Brasilia

RIO
PARDO

Cricidma

AVICOLA EN
CONJUNTO
CON PORCI-
NOS

EXPOSICION
OVINA EN
ESQUEL

AGROSHOW-
ROOM

AGROPE-
CRUZ

AGRO-
BRASILIA

EXPOAGRO
AFUBRA

AGROPONTE

MBG &
EVENTS

Sociedad Rural
Esquel

FUNDACION
CIDETER

Fexpocruz

COOPADF
AFUBRA

Nossa Casa Fei-
ras y Eventos

Centro Cos-
ta Salguero

Sociedad
Rural Esquel

Estacion
INTA EEA
Marcos
Judrez vy
predios de
Las Parejas,
Armstrong
y Marcos
Juarez

Fexpocruz

Parque
lvaldo Cenci

Parque de
Exposiciones

PavilhGes
José ljair
Conti

5/13/14

[/16/14

10/13/14

4/14/15

5/12/15

3/24/15

8/13/14

8. Trade Fair by Industrial Sectors

5/15/14

[/19/14

1o/16/14

4/19/15

5/16/15

3/26/15

8/17/14

www.avicola.com.ar/es/

www.sociedadrurales-
quel.com.ar

http://www.agroshow-
room.com.ar/es/inicio.
aspx

http://www.fexpocruz.
com.bo/es/f_ferias.
aspx?idf=62

www.agrobrasilia.
com.br

www.afubra.com.br

WWW.N0SSacasa-sc.
com.br

3

AFIDA
www.afida.org
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AFIDA
www.afida.org
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Curitiba

Luis
Eduardo
Maga-
Ihaes

Sao
Paulo

Ocara

Holam-
bra

Curvelo

Nao me
Toque

AVESUI
AMERICA
LATINA

BAHIA FARM
SHOW

BIO BRAZIL
FAIR -BIO-
FACH AMERI-
CA LATINA

CAJUMEL

ENFLOR &
GARDEN FAIR

EXPO CUR-
VELO

EXPO DIRETO
COTRIAL

Gessulli Centrosul
Agribusiness

Associagdo de Complejo
Agricultores e Bahia Farma
Irrigantes da

Bahia - AIBA

Francal Feiras/  Transamerica
Nurnbergmesse  Expo Center
Brasil

SEBRAE/CE Praca da
Matriz -
Parque
Publico
RBB Eventos Recinto da
Expoflora
Associagao Parque
Mineira de Antonio
Criadores de Ernesto de
Zebu - AMCZ Salvo
Cotrijal Parque
Cooperativa Cotrijal
Agropecudria e
Industrial.

4/28/15

6/2/15

4/6/14

L1721714

7112715

5/11715

3/9/15

4/30/15

6/6/15

417114

[1/23/14

7/14/15

5/17115

3/13/15

WWwW.avesui.com

www.bahiafarmshow.
com.br

www.biofach-america-
latina.com.br

http://www.ce.sebrae.
com.br

www.enflor.com.br

http//www.amcz.org.br

http://www.expodireto.
cotrijal.com.br



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Uberaba

Doura-
dos

Bela Vista

Tres
Pontas

Crato

Pelotas

Holam-
bra

EXPO ZEBU

ALIMENTARIA
BRASIL

EXPOBEL

EXPOCAFE

EXPOCRATO

EXPOFEIRA

EXPOFLORA

Associacao
Brasileira dos
Criadores de
Zebu

Sindicato Rural
de Dourados

Sindicato Rural
de BelaVista

Empresa de
Pesquisa Ag-
ropecudria de
Minas Gerais -

SEBRAE/CE

Associacdo
Rural de Pelotas
- ARPEL

RBB Eventos

Parque
Fernando
Costa

Parque de
Exposicio-
nes Jodo
Humberto
Andrade de
Carvalho

Parque de
Exposiciones
Rio Apa

Fazenda
Experimental
da EPAMIG

Parque de
Exposiciones
Pedro Felicio
Cavalcanti -

Parque
lldefonso
Simdes
Lopes
Recinto da
Expoflora

5/3/14

5/23/14

317114

6/4/14

7113114

9/25/14

8/29/14

8. Trade Fair by Industrial Sectors

5/10/14

6/1/14

3/16/14

6/6/14

7120/ 14

9/28/14

9/28/14

http://www.abcz.org.br

http://wwwisindicatoru-
raldedourados.com.br

http//www.expofeiras.
gov.br

http://www.epamig.br

http://www.ce.sebrae.
com.br

http://www.associaca-
oruraldepelotas.com.br

http://www.expoflora.
com.br
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Mossoro

Uberaba

Maringd

Esteio

Agua
Boa

EXPOFRUIT

EXPOGENE-

TICA

EXPOINGA

EXPOINTER

EXPOSICAO
NACIONAL
DE HIBRIDOS
E ORQUI-
DEAS

EXPOVALE

Comité
Executivo de
Fruticultura do
Rio Grande do
Norte

Associacao
Brasileira dos
Criadores de
Zebu

Sociedade Rural
de Maringd -
SRM

Secretaria da
Agricultura,
Pecudria e
Agronegocio do
Estado do Rio
Grande do Su

Associacdo
Comercial e
Industrial de ljuf
-AC

Asociacion do
Criadores de
Nelore de Mato
Grosso

Expo Center
Norte

Parque
Fernando
Costa

Parque
Internacional
Francisco
Feio Ribeiro

Parque
Estadual de
Exposiciones
Assis Brasi

Parque de
Feiras e
Exposiciones
Wanderley
Agostinho
Burmann

Parque de
Exposiciones
Antonio Tura

9124/14

8/16/14

5/8/14

8/30/14

10/10/14

L1714

9126/14

8/24/14

5/18/14

917114

10/ 19/14

/16
/14

www.facebook.com/
Expofruit

http://expogenetica.
blogspot.com/

http://www.expoinga.
com.br

http://www.expointer.
rs.gov.br

http://www.expoi-
juifenadi.com.br

http://www.expovale.
orgbr



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Campi-
nas

ljui

Sao
Paulo

Pinares

Curitiba

Holam-
bra

Sao
Paulo

Campo
Novo do
Parecis

FENAGRA

FENILACT

FIAFLORA
EXPO-
GARDEN

FIPPPA

HORTI-
FRUTEC

HORTITEC

CONGRESO
ANDAV

PARECIS SU-
PERAGRO

SINCOBESP

Associacdo
Comercial e
Industrial de ljuf
-AC

THS ferias e
Exposicoes Ltda.

GESSULLI
AGRONEGO-
ClOSs

P] Eventos
RBB Eventos

Clarion Events

Sindicato Rural

Centro de
Eventos Sao
Luis

Parque de
Feiras e
Exposiciones
Wanderley
Agostinho
Burmann

Centro de
Exposiciones
de Anhembi

Centro de
Convenci-
ones Expo-
comercio
Curitiba

Ceasa

Recinto da
Expoflora

Transame-
rica Expo
Center

Campo
Novo do
Parecis

4/9/14

10/10/15

10/23/14

4/28/15

['1/27/15

6/17/15

8/17/15

4/13/14

8. Trade Fair by Industrial Sectors

4/10/14

[0/19/15

10/26/14

4/30/15

[1/29/15

6/19/15

8/19/15

4/16/14

http://www.fenagra.
com.br

http://www.expoi-
juifenadi.com.br

www.expogarden.
com.br

http://www.fipppa.com

http://www.hortifruti-
brasilshow.com.br

http://www.hortitec.
com.br

http://www.congresso-
andav.com.br

http://www.parecissu-
peragro.com.br
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8. Trade Fair by Industrial Sectors

Brasil

Chile

Chile

Chile

Chile

Chile

Colombia

Pelotas

Concep-
cion

Santiago

Bulnes-
Bio Bio
Puerto
Month

Concep-
cion

Bucara-
manga

EXPOARROZ

EXPOCORMA

FRUITTRADE

EXPO
AGROCAR

AQUA SUR

PESCA SUR
CONCEP-
CION

FERIA
GANADERA
BUCARA-
MANGA

Expoarroz

Corporacion
Chilena de la
Madera, Corma

FedeFruta
(Federaci-

6n Gremial
Nacional de
Productores de
Frutas de Chile)
/ ProChile

Interexpo /
Ferias Car Ltda

Grupo Editec

Grupo Editec

Cenfer

Centro de
Eventos
Pelotas

Recinto
Ferial Con-
cepcion

Espacio
Riesco

Carretera
Bulnes Km|

Ruta 5 sur
kilometro
[.018, Puer-
to Month

Centro de
Eventos Sur
activo

Cenfer

5/5/15

[1/18/15

[1/12/14

L1721714

10/22/14

10/9/15

8/30/14

5/8/15

[1/20/15

[1/13/14

[1/23/14

10/25/14

10/10/15

or714

http://www.expoarroz.
com.br

http://www.expocor-
ma.cl

http://www.fruittrade.cl

http://www.agrocarcl

http://www.aqua-surcl

http://pescasureditec.cl

http://www.cenfer.
com.co



Colombia

Colombia

Colombia

Cuba

Ecuador

Ecuador

Bucara-
manga

Medellin

Tunja

La
Habana

Guaya-
quil

Cuenca

AGROFERIA

AGRO-
FUTURO

AGROTEC

FIAGROP

EXPO
CONGRESO
PORCIANDI-
NA

FERIA DE LAS
ORQUIDEAS

Cenfer

Proyectos
Agropecuarios
de Colombia

Easy Fairs

Ministerio de
Agricultura y
Riego de Cuba
/ Empresa de
Ferias Agrope-
cuarias

ASAGRI S.A.

Asociacion
Azuaya de
Orquideologia
/ Gobierno de
la Provincia de
Cuenca

Cenfer

Plaza Mayor
Conveciones
y Exposicio-
nes

Centro de
Convencio-
nes de Tunja

Recinto
Ferial de
Rancho
Boyeros

Centro de
Conven-
ciones de
Guayaquil

Centro de
Convencio-
nes Mall del
Rio

4/3/14

914114

8/28/14

3/15/14

10/2/15

3/29/14

8. Trade Fair by Industrial Sectors

4/6/14

916/ 14

8/30/14

3/23/14

10/5/15

3/31/14

http://www.cenfer.co

http://www.agrofuturo-
colombia.com

http//www.easyfairs.
com

http://www.camaracu-
ba.cu

http://www.porciandi-
na.com

http://www.convencio-
nesdelrio.com
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8. Trade Fair by Industrial Sectors

Ecuador

Ecuador

Ecuador

Ecuador

Ecuador

Ecuador

El Salva-
dor

El Salva-
dor

Guaya-
quil

Quito

Guaya-
quil

Guaya-
quil

Quito

Guaya-
quil

San Sal-

vador

San Sal-
vador

AGROINDUS-
TRIA AZUCA-
RERA

EXPOAGRO
ECUADOR

CUMBRE
MUNDIAL DE
CACAO

CUMBRE
MUNDIAL
DEL BANA-
NO

FLOR ECUA-
DOR- AGRIF-
LOR

FERIA DEL
REPUESTO
ORIGINAL

EXPOSICION
DE ORQUI-
DEAS

AGROEXPO

Asociacion
Ecuatoriana
de Tecnologos
Azucareros

ExpoEventos /
Corpei

Expoplaza

Expoplaza

HPP Exhibitions
/ Expoflores

Indusur

Asociacion
salvadorefia de
orquideologia

Cifco

Hotel Hilton
Colon

Cemexpo

Centro de
Conven-
ciones de
Guayaquil

Centro de
Conven-

ciones de
Guayaquil

Cemexpo

Centro de
Conven-
ciones de
Guayaquil

Centro de
exposicion
CIFCO

Centro de

exposicion
CIFCO

9/18/15

7131714

8/25/14

[1/10/14

10/1/14

7126/14

[/25/14

1729714

9/20/15

8/3/14

8/27/14

L1/ 14/14

10/4/14

7/30/14

1127114

2/1/14

http//www.aeta.org.ec

http://www.expoag-
roecuadorec

http//www.expoplaza.
ec

http://www.expoplaza.
ec

http://www.hppexhibi-
tions.com

http://www.expoguaya-
quil.com

www.orquideasdeelsal-
vador.com

http://www.cifco.gob.
sv/



Guatemala

México

México

México

México

México

Antigua

Guanaju-
ato

Chihua-

hua

Culiacan

Mexicali

Hermo-
sillo

AGRITRADE
EXPO AND
CONFE-
RENCE

EXPO AGRO
ALIMENTARIA
GUANAJU-
ATO

EXPO AGRO
CHIHUAHUA

EXPO AGRO
SINALOA

EXPO AGRO-
BAJA

EXPO GANA-
NADERA
HERMOSILLO
SONORA

Asociacion Gu-
atemalteca de
Exportadores
Agexport

Patronato para
el Desarrollo
Agropecuario
de Guanajuato,
Consejo Estatal

Agropecuario
de Chihuahua

Patronato
Caades

Patronato de
Agrobaja

Comité Expo-
gan Sonora

Grand Tikal
Futura

Prolongacién
Guerrero
No. 3000,

Expo Chihu-
ahua

Campo Ex-
perimental

delValle de
Culiacdn

Franja fron-
teriza entre
México y
Estados
Unidos

Comple-

jo Unidn
Ganadera
Regional de
Sonora

3/12/15

VARVAR

10/9/14

2/18/15

3/5/14

4/24/14

8. Trade Fair by Industrial Sectors

3/13/15

[/ 14/14

[0/11/14

2/20/15

317114

5/18/14

http://export.com.gt/
promocion/

http://expoagrogto.
com

http://expoagrochihua-
hua.org

WWW.EXPOAgro.org.mx

www.agrobaja.com

Www.eXpogansonora.
com
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8. Trade Fair by Industrial Sectors

México

México

Panama

Perd

Perd

Peru

Peru

Los
Mochis

Guadala-
jara

Mariano
R. Alonso

Lima

Lima

Lima

Arequipa

EXPOCERES

FIGAP

EXPO INTER-
NACIONAL
GANADERIA-
PARAGUAY

AGRITECH
PERU

EXPOCAFE
PERU

EXPO-
ACUICOLA

TECNO
AGRO PERU

Grupo Ceres

Figap

Asociacion Ru-
ral del Paraguay
/ Unidn Indust-
rial Paraguaya

Kenes
Exhibitions

Ministerio de
Agricultura y
Riego de Perd /
Promperu

Target Comuni-
caciones

Target Comuni-
caciones

Campo Ex-
perimental,
Carretera
Internacional
|5 Mexico-
Nogales

Expo
Guadalajara
Predio
Ferial: Ruta

Transchaco
Km. 14

Centro de
Exposiciones
Jockey

Parque de la
Exposicion

Centro de
Convenci-
ones de la
Fortaleza

Real Felipe

Centro de
Convenci-
ones Cerro
Juli

3/19/15

10/22/14

7112/14

10/5/15

10/17/14

3/24/14

713/14

3721715

10/24/14

7127114

10/8/15

10/19/14

3/26/14

7/5/14

http://www.expoceres.
com.mx

http://www.figap.com/

http://www.expo.org.
PY

http://www.agritechpe-
ru.com.pe

http://www.expocafe-
peru.com

http://www.expoacui-
cola.com.pe

http://www.tecnoagro-
peru.com.pe



Peru

Peru

Perd

Uruguay

Uruguay

Brasil

Brasil

Trujillo

Lima

Lima

Monte-

video

Montevi-
deo

Araca-
tuba

Sinop

TECNOAGRO
PERU

FIAGRO

FERIA INTER-
NACIONAL
DE PEZCAY
ACUICULTU-
RA

EXPOACTIVA
NACIONAL

EXPO PRADO

EXPO
ARACATUBA

EXPONOP

Target Comuni-
caciones

Thais
Corporation

Thais
Corporation

Asociacion
Rural de
Soriano

Asosicacion
Rural del
Uruguay

Safra Eventos
Ltda

Associacao dos
Criadores do
Norte de Mato
Grosso

Campo Feri-
al de Ica

Centro de
Exposiciones
Jockey

Centro de
Exposiciones
Jockey

Predio de
Exposiciones
— Rural del
Prado

Predio de
Exposiciones
— Rural del
Prado

Recinto de
Exposiciones
Clibas de
Almeida
Prado

Parque de
Exposiciones
Governa-
dor Jaime
Campos

7/3/14

[1/15/14

['1/5/15

3/19/14

9/3/14

714114

6/11/14

8. Trade Fair by Industrial Sectors

7/5/14

/17114

[1/7/15

3/22/14

9/14/14

7113/14

6/15/14

http://www.tecnoagro-
peru.com.pe

http://www.thaiscorp.
com

http://www.thaiscorp.
com/expopesca_new/
site/index.php

http://www.expoactiva.
com.uy

http://expoprado.com

http//www.expoaraca-
tuba.com.br

http://www.acrinorte.
com.br/Exponop/
Conheca-a-Feira/
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Uruguay

México

Peru

Peru

Sao FEINCO

Paulo

Natal FENACAM

Grama- FERIA DA

do FLORESTA

Monte- EXPO PRADO

video

Ciudad EXPO-

Guzman  AGRICOLA
JALISCO

El EXPOMAJES

Pedregal

Lam- EXPO

bayeque = PECUARIA

Agrocentro
Empreendimen-
tos e Partici-
pacdes Ltda.
Asociacion
Brasilera de
Criadores de
Camaron

Futura Feiras
e Empreendi-
mentos

ASOCIACION
RURAL DE
URUGUAY

CUSur (Centro
Universitario
del Sun), ITCG
(Instituto Tec-
noldgico de Ci-
udad Guzman),
DIMA AC.

Humberto
Balvin

Target Comuni-
caciones

Centro de
Exposiciones
Imigrantes

Centro de
Convencio-
nes de Natal

Sierra Park

RURAL DEL
PRADO

Recinto Feri-
al de Jalisco

Campo
Ferial
Expomajes

Museo Tum-
bas Reales
de Sipan

3/12/15

[1/10/14

5121714

9/3/14

5/14/14

9/22/14

[1/22/14

3/15/15

[1/13/14

5/23/14

o4/ 14

5/16/14

9/28/14

11723
/14

http://www.feinco.
com.br

http://www.fenacam.
com.br/

http://www.expoforest.
com.br/

http://expoprado.com/
es/

http://expoagricola.
org.mx

http://www.expomajes.
com/

http://www.expopecu-
aria.com.pe



Brasil

Brasil

Brasil

Chile

Brasil

Brasil

Brasil

Belen

Fortaleza

Pocos de
Caldas

Osorno
Ribeirdo

Preto

Sertdo-
zinho

Chapeco

FERIA
FLORESTAL
DE AMAZO-
NIA

FRUTAL
AGROFLORES
EXPOFOOD

LEITE &
QUEIIO

SAGO-FISUR

AGRISHOW
RIBEIRAO
PRETO

FENA-
SUCRO &
AGROCANA

MERCOAGRO

WR Sao Paulo

Instituto Frutal

GSC Eventos
Especiais Ltda

Sagofisur

BTS Informa

Reed Exhibi-
tions Alcantara
Machado / Mul-
tiplus FEIRAS &
EVENTOS

BTS Informa

Centro de
Conven-
ciones de
Amazonia

Centro de
Eventos do
Ceard

Complexo
Cultural da
Urca

Recinto
Sago

Rodovia
Antonio
Duarte
Nogueira
Km 321

Centro de
Eventos
Zanini

Parque de
Exposiciones
Tancredo
Neves EFAPI

9129715

9/23/14

9127115

L1713/14

4/27115

8/26/14

9/9/14

8. Trade Fair by Industrial Sectors

10/2/15

9/25/14

9129115

/16714

5/1/15

8/29/14

9112/14

http://www.wrsaopau-
lo.com.br

http://mwww.frutal.org.
br

http://www.leiteequei-
jominas.com.br/

http://www.sagofisur:
2014/

http://www.agrishow.
com.br/es/

www.fenasucro.com.br

http://www.informag-
roup.com.br/site/hotsite.
asp?ldEvento=180
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Brasil Recife SUCRONOR Reed Exhibi- Centro de 5/5/15 5/8/15  www.sucronorcom.br
tions Alcantara ~ Conven-
Machado ciones de
Pernambuco
Brasil Sao TECNO- BTS Informa Centro de 7121115 7124/15  WWW: tecnocarne.
Paulo CARNE Exposiciones com.br
Imigrantes
Colombia  Bogota AGROEXPO Corferias CORFERIAS 7/9/15 7120/15  httpi//www.agroexpo.
com/
Colombia  Bogotd PROFLORA Corferias / CORFERIAS  10/28/15  10/31/15  http://www.proflora.
Asocolflores org.co
Colombia  Bogota EXPOSICION  Corferias CORFERIAS  7/16/14  7/20/14  http//www.exposici-
NACIONAL onnacionalganadera.
GANADERA com
Colombia  Medellin  EXPOFINCA Plaza May- Plaza Mayor  6/20/14  6/23/14  www.plazamayor.com.
or Medellin Conveciones co
Convenciones y y Exposicio-
Exposiciones nes
02 Automobiles, Motorcycles
. . Exhibition Start
Country City Exhibition Bl () Venue Date End Date Web Page
Argentina  Salta MOTOR NOA  Cornejo y Centro de [0/1/14  1021/14  http//www.cornejoy-
SALTA Sierra Convencio- sierra.com.ar/evento_
nes de Salta detalle.php?id=1|

AFIDA
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Argentina

Argentina

Argentina

Bolivia

Bolivia

Brasil

Brasil

Buenos
Alires

Buenos
Alires

Buenos
Alires

Santa
Cruz de
la Sierra

Cocha-
bamba

Belo
Horizon-
te

Sao
Paulo

EXPO AUTO-
CLASICA

AUTOME-
CHANIKA
BUENOS
AIRES

SALON
INTERNA-
CIONAL DEL
AUTOMOVIL

FERIA
INTEGRAL
AUTO-
MOTRIZ,
FIACRUZ

SOBRE
RUEDAS

SALAO DE
MOTOS

PNEU SHOW

Club de
Automdviles
Clasicos de la
Republica Ar-
gentina (C.A.C.)
Messe Frankfurt
Argentina

AMC Promo-
ciones Argenti-
na y Asociados
SA

Fexpocruz
/ Ruedas &
Motores

Feicobol

CAO Eventos

Francal Feiras

Hipddromo
de San Isidro

La Rural,
Predio Ferial
de Buenos
Alires

La Rural,
Predio Ferial
de Buenos
Alires

Fexpocruz

Recinto Feri-
al de Alalay

Centro de
Eventos
FIERGS

Expo Center
Norte

10/10/14

L1214

6/20/15

2/19/14

[121714

3/22/14

4/23/14

8. Trade Fair by Industrial Sectors

1013714

[1/15/14

6/30/15

2/23/14

[1724/14

3/30/14

4/25/14

www.autoclasica.com

www.automechanika.
com.ar

https://es-la.facebook.
com/salon.automouvil

http://www.fexpocruz.
com.bo/es/f_feria_det.
aspx’idf=7

www.feicobol.com.bo

http://www.salaodemo-
tos.com.br

http://www.pneushow.
com.br

A
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Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Sao
Paulo

Rio de
Janeiro

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

EXPOFE-
NABRAVE

RIOPARTS

SALAO
INTERNACIO-
NAL DO AU-
TOMOVIL DE
SAO PAULO

SALAO DO
AUTOMOVEL

AUTO
ESPORTE
SHOW

AUTOCOM

AUTOCOM

Reed Exhibi-
tions Alcantara
Machado

Diretriz feiras &
eventos Ltda

Reed Exhibi-
tions Alcantara
Machado

Reed Exhibi-
tions Alcantara
Machado

Reed Exhibi-
tions Alcantara
Machado

AFRAC

Francal Feiras

Expo Center
Norte

Riocentro
Exhibition &
Convention
Center

Centro de
Conven-
ciones de
Goiania

Centro de
Exposiciones
de Anhembi

Centro de
Exposiciones
de Anhembi

Expo Center
Norte

Expo Center
Norte

8/13/14

[O/1714

10/30/14

10730714

[1720/14

47115

417115

8/14/14

10/4/14

[1/9/14

['1/9/14

[1723/14

4/9/15

4/9/15

http://www.congresso-
fenabrave.com.br

http://www.feirasrio-
parts.com.br

http://www.salaodoau-
tomovel.com.br

http://www.salaodoau-
tomovel.com.br/

http://www.autoespor
teexposhow.com.br

http://www.feiraauto-
com.com.br

http//mwww.feiraauto-
com.com.br



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Sao
Paulo

Recife

Sao
Paulo

Belo
Horizon-
te

Recife

Porto
Alegre

Sao
Paulo

AUTOMEC
LEVES

NORESTE
MOTOR-
SHOW

SALAO DUAS
RODAS

MINAS PARTS

AUTONOR

AUTOPARTS

AUTOMEC
PESADOS &
COMERCIAIS

Reed Exhibi-
tions Alcantara
Machado

Reed Exhibi-
tions Alcantara
Machado

Reed Exhibi-
tions Alcantara
Machado

Diretriz feiras &
eventos Ltda

Autonor
Empreendimen-
tos e Consul-
toria

Diretriz feiras &
eventos Ltda

Reed Exhibi-
tions Alcantara
Machado

Centro de
Exposiciones
de Anhembi

Centro de
Conven-
ciones de
Pernambuco

Centro de
Exposiciones
de Anhembi

Minascentro

Centro de
Conven-
ciones de
Pernambuco

Centro de
Eventos
FIERGS

Centro de
Exposiciones
de Anhembi

4/7/15

4/23/15

7110715

8/19/15

9/16/15

10/14/15

4/12/16

8. Trade Fair by Industrial Sectors

4/11/15

4/26/15

7/12/15

8/22/15

9/19/15

10/17115

4/16/16

www.automecfeira.
com.br

http://www.nordeste-
motorshow.com.br/es/
El-Evento/

www.salaoduasrodas.
com.br

http://www.feiraminas-
parts.com.br

http://www.autonor:
com.br

www.feiraautoparts.
com.br

http://www.automec-
pesados.com.br

3
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8. Trade Fair by Industrial Sectors

Brasil

Chile

Colombia

Colombia

Colombia

Colombia

Colombia

Curitiba

Talca

Cali

Pereira

Medellin

Medellin

Bucara-
manga

AUTOPAR

FERIA DE
AUTOS
USADOS

FERIA
AUTOMOTRIZ
A MOTOR

EJE MOTOR

FERIA INTER-
NACIONAL
DE LA MOTO
EN COLOM-
BIA MEDELLIN

FERIA DE LAS
2 RUEDAS

CARAUDIO
BUCARA-
MANGA

Diretriz feiras &
eventos Ltda

Fundacién
Fimaule

Centro
Comercial
Jardin Plaza

Fenalco /
Caracol Radio

Prisma Gestion
Empresarail

PRISMA
GESTION
EMPRESARIAL
SAS

Cenfer / Car
Audio, Sonido
Sobre Ruedas

Expotrade
Convention
Center

Recinto Feri-
al Fimaule

Centro
Comercial
Jardin Plaza

Expofuturo

Plaza Mayor

Conveciones
y Exposicio-

nes

Plaza Mayor
Conveciones
y Exposicio-
nes

Cenfer

6/8/16

9/30/15

2/24/14

51714

51714

5/1/14

6/1/14

6/11/16

9/30/15

2/26/14

5/5/14

5/4/14

5/4/14

6/2/14

http//www.feiraauto-
par.com.br

www.fimaule.cl

http://www.jardinplaza.
com

http://www.expofuturo.
com

http://www.feriasinfo.es

http://feria2ruedas.com

http://www.sonidoco-
lombia.com



Colombia

Colombia

Colombia

Colombia

Colombia

Colombia

Colombia

Cali

Medellin

Bucara-
manga

Medellin

Barran-
quilla

Barran-
quilla

Armenia

EXPO
MOTOR

CARAUDIO
MEDELLIN

MOTOR
SHOW

EXPOMOTRIZ

EXPO AUTOS

CAR AUDIO
BARRAN-
QUILLA

CARAUDIO
ARMENIA

Fenalco Cali

Car Audio,
Sonido Sobre
Ruedas

Cenfer

FUNDACION
MUSEO DEL
TRANSPORTE
DE ANTIO-
QUIA

Fenalco Atlan-
tico

Car Audio,
Sonido Sobre
Ruedas

Car Audio,
Sonido Sobre
Ruedas

Centro de
Eventos Valle
del pacifico

Aeroparque
Juan Pablo Il

Cenfer

Plaza Mayor

Conveciones
y Exposicio-

nes

Parque
Bosques del
Norte

Base naval
via 40

No dispo-
nible

6/3/14

8/8/14

8/14/14

8/28/14

9112/14

10/4/14

[1/72/14

8. Trade Fair by Industrial Sectors

6/6/14

8/10/14

8/18/14

8/31/14

9/14/14

10/5/14

['1/3/14

http://www.expomotor.
com.co/

http://www.sonidoco-
lombia.com

http://www.cenfer.
com.co

http://www.expomot-
riz.com.co/sitio/index.

php

http://feriasfenalcoat-
lantico.com.co

http://www.sonidoco-
lombia.com

http://www.sonidoco-
lombia.com
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8. Trade Fair by Industrial Sectors

Colombia

Colombia

Colombia

Colombia

Costa
Rica

Costa
Rica

Ecuador

Bogotd

Pasto

Bogota

Bogota

San Jose

San Jose

Quito

SALON INTER-
NACIONAL
DEL AUTO-
MOVIL

CARAUDIO
PASTO

CAR AUDIO
BOGOTA

EXPOPARTES

EXPOMOVIL

EXPOAUTO-
MOTRIZ

EXPO MOTOS
Y DEPORTES
DE AVENTU-
RA

Corferias

Car Audio,
Sonido Sobre
Ruedas

Car Audio,
Sonido Sobre
Ruedas

Asopartes

Alvema
asociacion de
importadores
de vehiculos y
magquinaria

Revista Pasion
Automotriz /
Revista tyt

Cemexpo /
Toledo eventos
cia ltda

CORFERIAS

Colegio
INEM

CORFERIAS

CORFERIAS

Centro de
Eventos
Pedregal

Centro de
Eventos
Pedregal

Cemexpo

L1/19714

12/6/14

1/22/15

6/3/15

3/13/14

5/29/15

5/15/14

1730/14

12/7/14

[/25/15

6/5/15

3/23/14

531715

5/18/14

http://www.salondelau-
tomovil.com

http://www.sonidoco-
lombia.com

http://www.sonidoco-
lombia.com

http://www.expopar-
tes.com.co/

http://www.expomovil-
costarica.com/

www.expoautomotriz.
net

http://www.cemexpo.
com.ec



Ecuador

Ecuador

Ecuador

El Salva-

dor

Guatemala

Guatemala

Guatemala

Guaya-
quil

Quito

Guaya-
quil

San Sal-
vador

San
Pedro de
Sula

Ciudad
de Gua-
temala

Ciudad
de Gua-
temala

EXPOMEC
ECUADOR

EXPO AUTO
QUITO

AUTOSHOW

AUTOEXPO

EXPOSICION
DE AUTOS

FERIA DE
VEHICULOS

AUTO EXPO

Expomec

Cemexpo

Expoplaza

Cifco

Ahdiva

Cofifio Stahl y
Compafifa

Aidva

Palacio de
Cristal

Cemexpo

Centro de
Conven-
ciones de
Guayaquil

CENTRO
DE EXPO-
SICION
CIFCO

Complejo
de Con-
venciones

y Eventos
Expocentro

Parque de
la Industria -
Coperex

Parque de
la Industria -
Coperex

10/23/14

11720714

5/1/15

L1/7/14

4/19/14

5/8/14

8/7/14

8. Trade Fair by Industrial Sectors

1026/14

[1723/14

512115

[/16/14

4/20/14

5/11/14

8/12/14

https://es-es.facebook.
com/pages/Expomec

http://www.cemexpo.
com.ec

http://www.expoguaya-
quil.com

http://www.cifco.gob.
sv/

http://www.ccichondu-
ras.org

http://www.coperex.
com.gt

http://www.aidva.org/

3

AFIDA
www.afida.org

217



3

AFIDA
www.afida.org

218

8. Trade Fair by Industrial Sectors

México

México

México

México

México

México

México

Monte-
rrey

Guadala-
jara

México
D.F

México
DF

México
D.F

SALON
INTERNA-
CIONAL DE
TUNINGY
CAR AUDIO

EXPOTAXI

EXPO INTER-
NACIONAL
RUJAC

SALON DE LA
MOTOCICLE-
TA MEXICO

EXPOTAXI

EXPO
ENCUENTRO
TECNICO
AUTOMOTRIZ

Expo Mexico
/ Revista maxi
Tuning

Expology

Refacciona-
rias Unidas de
Jalisco, A.C.

Expo Mexico
/ Asociacion
Mexicana de la
Industria Auto-
motriz

Expology

Performance
Display y Siste-
mas Integrales
de Capacitacién
y Asesoria Au-
tomotriz, S.C

Expo
Bancomer
Santa Fe

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

Expo
Guadalajara

Expo
Bancomer
Santa Fe

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

Expo
Reforma
Canaco

5/16/14

6/5/14

9/3/14

10/2/14

1077114

10/10/14

5/18/14

6/7/14

9/5/14

10/5/14

10/9/14

[O/11/14

http://www.sitca.com.
mx/

http://www.expotaxi.
com.mx/donde.html

www.rujac.net

http://www.salondela-
motocicleta.com.mx/
historia.html

http://mwww.expotaxi.
com.mx/donde.html

http://www.encuentro-
tecnico.com.mx



México

México

México

México

México

México

México

México

México

DF

México
DF

EXPO MOTO
MEXICO

EXPO
REPARACION
AUTOMOTRIZ
CESV

EXPO
RECONS-
TRUCCIONY
REPARACION
AUTOMOTRIZ

AAITF

EXPOINA-
AUTOPARTES

EXPO MOTO

Cesvi Mexico

Performance
Display vy Siste-
mas Integrales
de Capacitacion
y Asesorfa Au-
tomotriz, S.C

EJ. Krause de
México / Tarsus
Group

Barrera'y
Nogueira Expo-
siciones

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Banamex

[1720/14

3/12/15

3/12/15

3/18/15

4/15/15

8. Trade Fair by Industrial Sectors

11723/14

3/13/15

3/13/15

3/20/15

417115

http://expomoto.com.
mx

http://www.exporepa-
racionautomotriz.com

http://www.encuentro-
tecnico.com.mx

http://www.aaitfmexico.
com

A

http://www.expoina.mx -
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8. Trade Fair by Industrial Sectors

México

Nicaragua

Panama

Peru

Peru

Venezuela

Venezuela

México

Panama

Panama

Lima

Lima

Valencia

Caracas

PAACE AUTO-
MECHANIKA
MEXICO

PANAMA
MOTOR
SHOW

TYRE EXPO

AUTOPARTES-
EXPOMECA-
NICA

EXPO MOTO

VENEZUELA
OFF ROAD
ADVENTURE
AND FESTI-
VAL

MOTOR FEST
LATINO

Messe Frankfurt
Mexico

Asociacion de
Distribuidores
de Automoviles

Latin American
& Caribbean
Tyre Expo 201

Target Comuni-
caciones / AAP
Asociacion de

Autos del Peru

Asociacion
Automoviles de
Peru

Veneoff

Promoactiva

Centro
Banamex

Centro de
Convencio-
nes Atlapa

Centro de
Convencio-
nes Atlapa

Centro Con-
venciones
Claro Plaza
San Miguel

Centro de
Exposiciones
Jockey

Parque Ferial
San Diego

Poliedro de
Caracas

7/15/15

9127114

7116/15

3/28/14

7112114

5/17/14

4/18/15

717115

10/6/14

7/18/15

3/30/14

7/14/14

5/11/14

4/18/15

http://www.paaceauto-
mechanika.com/

http://www.nferias.
com/panama-motor-
show

http://www.latintyreex-
po.com

http://www.expomeca-
nicaperu.com

http://expomoto.pe

http://www.offroadfes-
tival.com

http://www.motorfest-
latino.com



Venezuela

Caracas

EXPO
MEKANICA
AUTOMOTRIZ

Staff Proactivo

/ Cémara Naci-
onal de Talleres
Mecdnicos

Centro
Comercial
Ciudad
Tamanaco.

10717715

8. Trade Fair by Industrial Sectors

1020/15

http://www.automotriz.
net

03 Aviation, Aerospace

Country

Brasil

Brasil

Chile

Colombia

El
Salvador

City
Sao

Paulo

Sao
José dos
Campos

Santiago

Medellin

San
Salvador

Exhibition

LABACE-
BUSINESS AVI-
ATION LATIN
AMERICA

EXPO AERO
BRASIL

FIDAE

F-AIR FERIA
AERONAU-
TICA

ROUTES
AMERICAS EL
SALVADOR

Exhibition
Organizer (s)
ABAG, Brazilian
Association
for General

Aviation

Exponor Brasil
ferias e Eventos
Ltda.

Fuerza Aerea
Chilena

Corferias

UBM Live /
Ministerio de
Turismo del
Salvador

Venue

Congonhas
Airport

Aeroporto
Internacional
de S3o José
dos Campos

Aeropuerto
de Santiago

Aeropuerto
José marfa
Cordova,
Rionegro
Antioquia
Aeropuer
to de San
Salvador

Start
Date

8/12/14

8/28/14

3/29/16

7/9/15

2/23/14

End Date

8/14/14

8/31/14

4/3/16

7/12/15

2/25/14

Web Page

http://www.abag.org.br

http://www.expoaero-
brasil.com.br

http://www.fidae.cl

http://www.corferias.
com

http://www.routeson-
line.com/events/ | 66/
routes-americas-20 14/

A
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8. Trade Fair by Industrial Sectors

México Toluca

Paraguay Lima

04 Beauty, Cosmetic

AERO EXPO
TOLUCA

AERO EXPO
LIMA

Aero Eventos
Mexicanos

Aero Expo Peru
/ AOC Aviacion

Aeropuerto  3/19/15  3/21/15
Internacional

de Toluca

Base FAB
Las Palmas
Surco

[/721714  11/23/14

WWww.aeroexpo.com.
mx

http://www.aeroex-
poperu.com

Country City
Argentina  Mendoza
Argentina  Mar del

Plata
Argentina  Buenos
Aires

Exhibition

EXPO LOOK
MENDOZA

EXPO
ESTETICA

BUONA
ESTETIKA

Exhibition
Organizer (s)

Asoc. Cuyana
de Peinadores y
Pelugueros

Revista
Magazine
Profesional
Estética & Spa

Fore-Run
Emprendimien-
tos SRL

Start
Date

3/13/14

Venue End Date

Camadra de
Comercio
y Gober-
nacion de
Mendoza

Hotel |3
Julio

3/14/14

3/22/14  3/23/14

Centro de
Convenci-
ones UCA,
Puerto
Madero

6/7/14 6/8/14

Web Page

http://www.congre-
sos.mendoza.gov.ar/
agenda/index/ver/mza/
mes/04-2014

http://www.expoeste-
tica.net/

http://www.buonaeste-
tika.com



Argentina

Argentina

Argentina

Brasil

Brasil

Brasil

Rosario

Buenos
Alires

Buenos
Alires

Rio de
Janeiro

Sao
Paulo

Novo
Hambur-

g0

ESTILOY
COLOR

FERIA MANOS
Y UNAS

EXPO
ESTETICA

ESTETICA IN
RIO

FCE
COSMETIQUE

FIBEL - FEIRA
IGUACUANA
DE BELEZA

E&C
Producciones

Ami Belleza SRL

Revista
Magazine
Profesional
Estética & Spa

Open Brasil
Promocgdes e
Eventos

Nurnbergmesse
Brasil

Open Brasil
Promocgdes e
Eventos

Centro de
Convenci-
ones City
Center —

Rosario

La Rural,
Predio Ferial
de Buenos
Alires

Centro Cos-
ta Salguero

Centro de
Conven-
ciones Sul
América

Transame-
rica Expo
Center

Parque de
Exposiciones
de Fenac

8/3/14

8/9/14

9/6/14

5/3/14

5/12/14

6/1/14

8. Trade Fair by Industrial Sectors

8/4/14

8/10/14

o714

5/5/14

5/14/14

6/1/14

http://www.estiloyco-
lorcom.ar

WWW.XN--eXpomano-
syuas-skb.com.ar

http://www.expoeste-
tica.net/

http://www.esteticain-
rio.com.br

www.fcecosmetique.
com.br

http://www.fibel.com.br

3

AFIDA
www.afida.org

223



3

AFIDA
www.afida.org

224

8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Belen

Salvador
de Bahia

Ribeirdo
Preto

Sao
Paulo

Sao
Paulo

Rio de
Janeiro

Sao
Paulo

LOOK HAIR

COSMETICA
BAHIA INTER-
NACIONAL

EXPOHAIR &
ESTHETIC

BEAUTY FAIR

In Cosmetics

HAR &
BEAUTY TEN-
DENCIAS

HAIR BRASIL

] C Consultoria,
Organizacdo e
Promogao de
Eventos

Sindicato dos
Trabalhadores
e Consultores
de Beleza do
Estado da Bahia

Blue Fly Eventos

Beauty Fair
Eventos e
Promotées

Reed Exhibi-
tions

Fagga /
GL Exhibitions

Grupo
Couromoda

Hangar-
Centro de
Convencoes
e Feiras da
Amazdnia
Centro de
Convencio-
nes de Bahia

Centro de
Evtentos Pe-
reira Alvim

Expo Center
Norte

WTC Sap
Paulo

Riocentro
Exhibition &
Convention
Center

Expo Center
Norte

6/21/14

8/3/14

8/10/14

9/6/14

9/9/14

/9714

3/28/15

6/23/14

8/5/14

8/11/14

9/9/14

9/10/14

L1114

3/31/15

http://www.lookhair.
com.br

http://feiracosmetica-
bahia.com.br

http://www.expohair.
com.br

www.beautyfaircom.br

http://www.in-cosme-
ticsbrasil.com

http://www.hairbeauty-
expo.com.br/

http://www.hairbrasil.
com



Brasil

Brasil

Brasil

Brasil

Chile

Chile

Colombia

Recife

Belo
Horizon-
te

Sao
Paulo

Sao
Paulo

Santiago

Concep-
cion

Bucara-
manga

HAIRNOR

PROFESSIO-
NAL FAIR

EXPOLAZER

ESTETIKA
BRASIL

COSMO-
BELLEZA
SANTIAGO

COSMO-
BELLEZA
CONCEP-
CION

MUJER EXPO

Autonor
Empreendimen-
tos e Consul-
toria

Fire -Marketing
e Promocdes

Francal Feiras

Fagga /GL Exhi-
bitions

Neosur Edito-
rial / Revista de
Salin

Neosur Edito-
rial / Revista de
Salin

Cenfer

Centro de
Conven-
ciones de
Pernambuco

Minascentro

Expo Center
Norte

Centro de
Exposiciones
de Anhembi

Centro
Cultural
Estacion
Mapocho

Centro de
Eventos
SurActivo

Cenfer

6/6/15

VARV

7114715

8/20/15

6/7/14

6/7/14

6/5/14

8. Trade Fair by Industrial Sectors

6/8/15

7113115

7715

8/23/15

6/9/14

6/9/14

6/8/14

http://www.hairnor:
com.br

http://www.professio-
nalfaircom.br

http://www.francal.
com.br

http://www.congres-
soestetica.com.br

http://www.cosmosa-
lon.cl

http://www.cosmosa-
lon.cl

http://cenferbga.wix.
com
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8. Trade Fair by Industrial Sectors

Colombia

Colombia

Colombia

Colombia

Colombia

Costa
Rica

Pereira

Barran-
quilla

Bogotd

Bogotd

Carta-
gena

San Jose

EXPO SALUD
Y BELLEZA

EXPO
BELLEZA
MUJER SALUD

BELLEZA &
SALUD

BELLEZA &
SALUD

COLOMBIA
BEAUTY
SHOW

EXPO B
ELLEZA
COSTA RICA

Editorial Marke-
ting Total

Fenalco Atlan-
tico

Corferias

Corferias

Colombia
Beauty Show

Body & Mind
Integral Group

Expofuturo

Centro de
Convencio-
nes Jumbo
- Country
Club de
Barranquilla

CORFERIAS

CORFERIAS

Centro

de Con-
venciones
Cartagena
de Indias

Hotel Crow-
ne Plaza

6/5/14

6/20/14

8/20/14

8/21/14

[1/72/14

10/5/14

6/8/14

6/22/14

8/25/14

8/25/14

['1/3/14

10/6/14

http://www.expofutu-
ro.com

http://feriasfenalcoat-
lantico.com.co

http://www.feriabelle-
zaysalud.com

http://www.feriabelle-
zaysalud.com/

http://www.ibeauty-
show.com.co

http://www.expobelle-
za-crcom



Ecuador

El Salva-

dor

México

México

México

México

Guayaquil

San Sal-

vador

Puebla

Ledn

Veracruz

Monte-
rrey

EXPO-
BELLEZA

EXPOSALUD
Y BELLEZA

EXPO A LA
BELLEZA
PROFESIONAL

EXPOSICION
GRANDIOSA
DE ARTI-
CULOS DE
BELLEZA

EXPO INTER-
NACIONAL
DE BELLEZA
VERACRUZ

EXPO
BELLEZA
MONTERREY

Expoplaza

Cifco / Ministe-
rio de Salud

Expo ala
Belleza
Profesional

OENCACE

Ecib

Bellco Belleza
y Estetica /
Distribell

Centro de
Conven-
ciones de
Guayaquil

CENTRO
DE EXPO-
SICION
CIFCO

Centro de
Conven-
ciones de
Puebla

Poliforum
Ledn

World Trade
Center
Veracruz

Cintermex

Centro de

Convencio-
nes y Expo-
siciones

10/24/14

7116/14

2/16/14

2/16/14

5/11/14

5/18/14

8. Trade Fair by Industrial Sectors

10/27/14

7119714

2/17/14

2/16/14

5/12/14

5/19/14

http://www.expoplaza.
ec

http://www.cifco.gob.sv

http://www.expoa-
labellezaprofesional.
com.mx

http://www.expocen-
tros.mx/expositores/
expograndiosaartbelle-
za/belleza.html

www.ecib.com.mx

http://www.expobel-
lezamonterrey.com.mx

3
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México

México

México

México

México

México

México

México

México
D.F

Monter-
rey

FERIA DE
COSMETOLO-
GIA

EXPO
BELLEZA FEST

EXPO
COSMETICA

EXPO
BEAUTY
SHOW

EXPO TRANS-
FORMACION
ESTETICA

UTBE
COSMABELL

Tradex Exposi-
ciones Internaci-
onales, S.C

Sociedad
Quimica de
Cosmeteologos

Reed Exhibi-
tions

Apex Asociaci-
6n Promotora
de Exposiciones

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Banamex

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

6/30/14

7120114

9/18/14

10126/14

['1/8/14

6/30/14

7121714

9/19/14

10/28/14

['1/9/14

http://www.fe-
riasyexpos.com/
uncategorized/ | 8-feria-
de-cosmetologia.php

http://tradex.mx/bel-
lezafest

http://expocosmetica.
xporegistro.com/

http://www.expobeau-
tyshow.com

www.expotransforma-
cionestetica.com



México México
D.F

México México
D.F

México Guadala-
jara

Perd Lima

EBS Pack Reed Exhibi-
tions

EXPO SPA Asociacion
LLatinoamericana
de Spa, A.C

EBIO EJ. Krause de
México

FIBELLA Cémara de
Comercio de
Lima

Centro
Banamex

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Expo Gua-
dalajara

Centro de
Exposiciones
Jockey

2/25/15

5/29/15

5/31/15

[1/7/14

8. Trade Fair by Industrial Sectors

2127115 http//www.ebspack.
com/

5/31715  http//www.expospa.
com.mx

6/1/15  http//www.ebio.com.
mx

[1/9/14  http/iwwwfibella.
com.pe

05 Business Services

Country City

Argentina  Buenos
Aires

Exhibition
Organizer (s)
ENCUENTRO  Retail Publishing
NACIONAL SA.
DE RETAILER

Exhibition

Venue

Hilton Bu-
enos Aires

Start
Date

5/6/14

End Date Web Page

5/6/14  http://www.enrcom.ar/
exposicion.html

3
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Argentina  Chabas FESPAL Asociacién Civil  Complejo 5/16/14  5/18/14  www.fespal.com.ar
Fespal Parque
Ferrocarril
Argentina  Buenos EXPO PRO- Subsecretarfa La Rural, 8/12/14  8/13/14  www.produccionytra-
Alires DUCCIONY de Trabajo, Predio Ferial bajo.org
TRABAJO Industria y de Buenos
Comercio del Aires
Gobierno de
la Ciudad de
Buenos Aires
Argentina  Buenos EXPO HS Eventos Centro Cos-  8/12/14  8/14/14  www.expoeven-
Aires EVENTOS / AOCA - ta Salguero t0s2014.com
Asociacion

Argentina de
Organizadores
y Proveedores
de Exposiciones,
Congresos y

Eventos
Argentina  Buenos EXPO La Rural, Predio  La Rural, 8/27/14  8/29/14  http://www.franquicia-
Aires FRANQUICIAS  Ferial de Predio Ferial synegocio.com.ar/
Y NEGOCIOS  Buenos Aires de Buenos

Aires

230




Argentina

Argentina

Bolivia

Bolivia

Bolivia

Brasil

Como-
doro
Rivadavia

Buenos
Aires

Cocha-
bamba

Santa
Cruz de
la Sierra

Tarija

Brasilia

EMPRENDER
CHUBUT

EXPO CLEAN

FERIA INTER-
NACIONAL
DE COCHA-
BAMBA

EXPOMYPE
FERIA DE LA
PRODUCCION
NACIONAL

EXPOSUR

BRASILIA
EXPOFRAN-
QUICIAS

Federacién
Argentina de
jovenes empre-
sarios FEDAJE /
Cédmara de Co-
mercio, Industria
y Produccién

de Comodoro
Rivadavia

Expo Clean

Feicobol

Fexpocruz /
CAINCO

Exposur /
Gobernacion
del Estado de
Tarija

Bremen
Promocao
Comercial

Predio Ferial
de la Socie-
dad Rural

Centro Cos-
ta Salguero

Recinto Feri-
al de Alalay

Fexpocruz

Campo ferial
San Jacinto

Centro de
Convencio-
nes Ulyses
Guimareis

[1/7/14

6/10/15

424114

L1/7114

['1/8/14

207114

8. Trade Fair by Industrial Sectors

[1/7/14

6/12/15

5/4/14

179714

L/16/14

2/9/14

http://www.fedaje.org.

ar/category/chubut/

Www.expoclean.com.ar

http://www.feicobol.

com.bo/feria-internaci-

onal/acerca-de

http//www.fexpocruz.

com.bo/es/f_ferias.
aspx?idf=62

www.exposuritarija.
gob.bo

http://www.brasiliaex-
pofranquias.com.br

3
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Campi-
nas

Rio de
Janeiro

Belo
Horizon-
te

Joinville

Porto
Alegre

Sao
Paulo

Rio de
Janeiro

BRAZIL
PROMOTION
ROAD SHOW
CAMPINAS

BRAZIL
PROMOTION
ROAD SHOW
RIO DE JANEI-
RO

FEIRA DESEN-
VOLVIMENTO
DE MUNICIOS

EXPOGESTAO

EXPO AGAS

[T BUSINESS
FORUM

EXPO
FRANCHISING

Forma Editora
Ltda.

Forma Editora
Ltda.

Asociacion
Minera de
Municipios

Opera Eventos
Corporativos

Agas

UBM Brazil
ferias e Eventos
Ltda.

Fagga /GL Exhi-
bitions

Espaco Gua-
nabara

Centro de
Conven-
ciones Sul
América

Minascentro

Centre-
ventos Cau
Hansen

Centro de
Eventos
FIERGS

Transame-
rica Expo
Center

Riocentro
Exhibition &
Convention
Center

3/25/14

4/29/14

5/6/14

5/20/14

8/19/14

8/26/14

9/25/14

3/25/14

4/29/14

5/8/14

5/23/14

8/21/14

8/27/14

9127114

http://www.brazilpro-
motion.com.br

http://mwww.brazilpro-
motion.com.br

http://www.portalamm.
org.br

http://www.expoge-
stao.com.br

http://www.agas.com.
br

www.itbusinessforum.
com.br

http://www.expofran-
chising.com.br



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Floriané-
polis

Sao
Paulo

Sao
Paulo

Santos

Recife

Sao
Paulo

Sao
Paulo

FORUM DE
TURISMO DE
NEGOCIOS

FENALAW

FEIRA | A 99
BRASIL

FRANCH]I-
SING FAIR

ABF
FRANCHI-
SING EXPO
NORDESTE

EXPO-
SYSTEMS

EBS, EVENTO
BUSINESS
SHOW

FTN

BTS Informa

Expo brasil feri-
as y eventos

Relance Feiras e
Eventos

BTS Informa

Grupo Feira
& Cia

EBS Feiras e
Editora

Hotel Jureré
Beach Villag

Centro de
Convenci-
ones Frei
Caneca

Expo Center
Norte

Mendes
Convention
Center

Centro de
Conven-
ciones de
Pernambuco

Centro de
Exposiciones
de Anhembi

Centro de
Convenci-
ones Frei
Caneca

9129114

10714714

1072014

1024/14

I1/4/14

[1725/14

3/26/15

8. Trade Fair by Industrial Sectors

9/30/14

10/16/14

10/23/14

10/ 26/14

[1/7/14

11727114

3/27/15

http://www.ftnonline.
com

http://www.infor-
magroup.com.br/
site/hotsite_ibc.
asp?ldEvento=104

http://www.feira-
I99brasil.com.br

http://www.feiradefran-
quias.com.br

www.abffranchisingex-
ponordeste.com.br

WWW.eXposystems.
com.br

http://www.feiraebs.
com.br/

3
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Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Chile

Sao
Paulo

Belo
Horizon-
te

Sao
Paulo

Sao
Paulo

Salvador
de Bahia

Manaus

Santiago

ABF
FRANCHI-
SING EXPO

BRAZIL
PROMOTION
ROAD SHOW
BELO
HORIZONTE

HIGIEXPO

EXPOPOSTOS

FEIRA
DO EMPREN-
DEDOR

FERIA INTER-
NACIONAL
DA AMAZO-
NIA-FIAM

EXPO-
MARKETING

BTS Informa

Forma Editora
Ltda.

Abralimp

Fagga /GL Exhi-
bitions

SEBRAE/CE

SUFRAMA.-
Superintendéncia
da Zona Franca
de Manaus

360 Media -
Marketing Zone

Expo Center
Norte

Imperador
Eventos

Expo Center
Norte

Expo Center
Norte

Centro de
Convencio-
nes de Bahia

Pavilhdo
Amazbnia

Teatro
Mayor Julio
Mario Sant-
odomingo

6/24/15

8/4/15

8/4/15

8/5/15

9/6/15

11727115

5/21/14

6/27/15

8/6/15

8/6/15

8/7/15

919115

[1/30/15

5/22/14

www.abfexpo.com.br

http://mwww.brazilpro-
motion.com.br

http://www.higiexpo.
com.br

WWW.EXPOPOStOsS.
com.br

http://www.sebrae.
com.br/sites/PortalSeb-
rae/feiras

http://www.suframa.
gov.br

www.360media.com.
co



Chile

Chile

Chile

Chile

Chile

Chile

Antofa-
gasta

Concep-

cién

Santiago

Santiago

Santiago

Copiapo

FERIA
MERCADO
LABORAL
NORTE

FERIA
MERCADO
LABORAL
SUR

FERIA
MERCADO
LABORAL
SANTIAGO

EXPO
EVENTOS
CHILE

EXPO
SECRETARIAS
Y ASISTENTES

ATEXPO

Trabajando.
com - Agencia
empleo

Trabajando.
com - Agencia
empleo

Trabajando.
com - Agencia
empleo

Interexpo

Asistentes Plus

Fisa S.A./ Cor-
proa

Recinto
Ferial y
Recreacional
de la Aso-
ciacion de
Industriales
de Antofa-
gasta

Centro de
Eventos Sur
activo

Casa Piedra

Casa Piedra

Hotel
Plaza San
Francisco

Aerédromo
de
Chamonate

6/16/14

7/8/14

8/11/14

8/12/14

8/21/14

[1/11/14

8. Trade Fair by Industrial Sectors

6/17/14

719114

8/12/14

8/14/14

8/21/14

[1/14/14

3

http://www.feriamerca-
dolaboral.cl

http://www.feriamerca-
dolaboral.cl

http://www.feriamerca-
dolaboral.cl

http://www.expoeven-
tos.cl

http://www.exposecre-
tarias.cl

www.atexpo.cl
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Chile

Colombia

Colombia

Colombia

Colombia

Colombia

Santiago

Bogotd

Barran-
quilla

Bucara-
manga

Medellin

Bogota

EXPO
CAPITAL
HUMANO

EXPO
MPYMEDIGITAL

EXPO
MPYMEDIGITAL

EXPO
OFICINA

EXPO WUF7

FERIA DE
JOVENES EM-
PRESARIOS

Trabajando.com
- Agencia emp-
leo / Fundacidn
Chile

Easy Fairs

Easy Fairs

Cenfer

Plaza

Mayor Medellin
Convenciones
y Exposiciones
/ ONU Habitat
- Alcaldia de
Medellin

Camara de
Comercio de
Bogotd

Casa Piedra

COMPEN-
SAR

Hotel Dann
Carlton

Cenfer

Plaza Mayor
Conveciones
y Exposicio-
nes

CORFERIAS

L1774

3/26/14

3/26/14

3127114

4/5/14

4/24/14

L1/18/14

3127114

3127114

3/29/14

411714

4127114

http://www.expocapi-
talhumano.net

http://www.easyfairs.
com

http://www.easyfairs.
com/es/events_216/
expo-mipyme-digital-
caribe2013_48673/
expo-mipyme-digital-
caribe-2013_48674/

http://www.cenfer.co

http://wuf/.unhabitat.
org

http://www.corferias.
com



Colombia

Colombia

Colombia

Colombia

Colombia

Colombia

Medellin

Bogota

Bogotd

Bogotd

Bogotd

Bogota

COMMCORP

MARKETLIFE

FANYF

CONVENCION
NACIONAL DE
PROFESIONA-
LES FUNERARI-
OSY PARQUES
CEMENTARIOS

COLOMBIA
RESPONSABLE

DIA DEL
TENDERO

Plaza Mayor
Medellin
Convenciones
y Exposiciones
/ OVD Video
Digital

Corferias

LFM - Leaders
for manage-
ment

Fenalco Bogotd

Corferias

Fenalco Bogota

Plaza Mayor

Conveciones
y Exposicio-

nes

CORFERIAS

Centro

de Con-
venciones
Compensar
- Avda. 68

Centro de
Convencio-
nes Hotel de
las Américas

CORFERIAS

CORFERIAS

4/29/14

5/16/14

712/14

8/11/14

8/14/14

8/21/14

8. Trade Fair by Industrial Sectors

4/30/14

5/18/14

713/14

8/12/14

8/16/14

8/21/14

http://www.commcorp.
com.co

http://www.marketlife.
com.co

http://www.fanyf.com/

http://eventos.fenalco.
com.co/funerari-
as20| 3/funerarias

http://www.colombia-
responsable.com/

http://eventos.fenalco.
com.co

3
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Colombia  Bucara- DIA Fenalco Cenfer 8/21/14  8/21/14  http://www.fenalco.
manga NACIONAL Bucaramanga com.co/cronogra-
DEL maeventos
TENDERO
Colombia  Barran- EXPOTIENDAS  Fenalco Atlan- Granabastos o714 97114 http://feriasfenalcoat-
quilla tico lantico.com.co
Colombia  Medellin  FERIA DE ASOCIACION  Plaza Mayor 9/9/14 9/9/14  http://www.plazamayor.
SERVICIOS NACIONAL Conveciones com.co
ADMINISTRA-  DE INSTI- y Exposicio-
TIVOS - ANIF TUCIONES nes
FINANCIERAS
ANIF
Colombia  Bucara- EXPO Camara de Cenfer 9/9/14 9/9/14  http://www.camaradi-
manga GESTION Comercio de recta.com
Bucaramanga
Colombia  Cali EXPO Camara de Centro de 9/10/14  9/11/14  http//www.ccc.org.co
NEGOCIOS Comercio de Eventos Valle
Cali del pacifico
Colombia  Pereira EXPO- Camara de Expofuturo 9/125/14  9/27/14  httpi//www.expofutu-
CAMELLO Comercio de ro.com
Pereira

238




Colombia

Colombia

Colombia

Colombia

Costa
Rica

Costa
Rica

Costa
Rica

Bogotd

Carta-

gena

Bogotd

Medellin

San Jose

San Jose

San Jose

EXPOESTATAL

GONDOLA

DINERO MO-
VIL BOGOTA

EXPO Foro
Mundial de la
Bici

EXPOEMPLEO

EXPO-
FRANQUICIAS

EXPOCACIA

Corferias

Fenalco Bogotd

TDC Events

Plaza May-

or Medellin
Convenciones y
Exposiciones /
ONU

Eka Consultores

Camara de
comercio de
Costa Rica

Cémara
Costarricense
de la Industria
Alimentaria,
CACIA

CORFERIAS

Centro de
Convencio-
nes Hotel de
las Américas

Hotel 101
Park House

Plaza Mayor
Conveciones
y Exposicio-
nes

Antigua
Aduana

Hotel
Wyndham
Herradura

Wyndham
San José
Herradura
Hotel

10/15/14

10/22/14

10/22/14

2/13/15

9/5/14

91114

5/28/15

8. Trade Fair by Industrial Sectors

10/16/14

10/24/14

10/23/14

2/16/15

917114

9/2/14

5/29/15

http://www.corferias.
com

http://eventos.fenalco.
com.co

http://www.dineromo-
villatam.com/

www.plazamayor.com.
co

http://www.camacoes.
cr

http://www.elfinan-
cierocr.com

http://cacia.org

3

AFIDA
www.afida.org

239



3

AFIDA
www.afida.org

240

8. Trade Fair by Industrial Sectors

Cuba

Ecuador

Ecuador

Ecuador

Ecuador

Ecuador

El Salva-
dor

Varadero

Guaya-

quil

Guaya-
quil

Guaya-
quil

Guaya-
quil

Guaya-
quil

San Sal-
vador

EXPO-
MATANZAS

EXPO CHINA

EXPO CHINA

EXPO

SOCIALITE

EXPO-
MUNICIPAL

EXPO TIENDA

JUVENTOUR

Gobierno Pro-
vincial y Centro
de Conven-
ciones Plaza
América
Camara de
Comercio Ecua-
toriana china

Expoplaza
Expoguayaquil
SA.
HoritzoGrup

GBD Consul-
tores

Injuve - Instituto
Nacional de
Juventudes

Plaza Ame-
rica

Centro de
Conven-
ciones de
Guayaquil

Centro de
Conven-

ciones de
Guayaquil
Centro de
Conven-

ciones de
Guayaquil
Centro de
Conven-

ciones de
Guayaquil

Centro de
Conven-
ciones de
Guayaquil

CENTRO
DE EXPO-
SICION
CIFCO

6/11/14

8/6/14

8/6/14

8/8/14

9/30/14

10/3/14

8/22/14

6/13/14

8/9/14

8/9/14

8/10/14

9/30/14

10/5/14

8/23/14

http://www.cama-
racuba.cu/index.
phploption=com_cont
ent&view=article&id=
722&ltemid=242

http://www.expoguaya-
quil.com

http://www.expoguaya-
quil.com

http://www.expoguaya-
quil.com

www.expomunicipal.
org

http://www.expoguaya-
quil.com

www.injuve.gob.sv



Honduras

México

México

México

México

México

San
Pedro de
Sula

Guadala-
jara

Cuajimal-
pa De
Morelos

Zamo-
ra De
Hidalgo

Juriquilla

México

EXPO
TAIWAN

AMERICAN-
ALLIA

FERIA DE
EMPLEO
CUAJIMALPA

FERIA NACIO-
NAL DE EMP-
LEO MUJERES
TRABAJAN-
DO

EXPO
FUNERARIA

EXPO-
MEETINGS
MEXICO

Taitra - Agencia
de Cooperaci-
én Taiwanesa

Americanallia
SA.de C.V.

Secretaria de
Trabajo y Previ-
sién Social

Secretaria de
Trabajo y
Previsién Social

Grupo liga

TYC Expo

COM-
PLEJO DE
CONVEN-
CIONESY
EVENTOS
EXPOCEN-
TRO

Expo Gua-
dalajara

World Trade
Center
Morelos

CENTRO
REGIONAL
DE LAS
ARTES

Centro de
Exposiciones
Juriquilla

Centro
Banamex

41714

2/4/14

2/27/14

2/28/14

3/2/14

3/5/14

8. Trade Fair by Industrial Sectors

4/4/14

2/4/14

212714

2/28/14

3/4/14

3/6/14

http//www.taiwa-
nembassy.org/HN/
mp.asp’mp=317

www.americanallia.mx

http:/feriasdeempleo.
stps.gob.mx

http://feriasdeempleo.
stps.gob.mx

http://www.expofune-
rariamexico.com.mx

http://www.expomee-
tingsmexico.com

3
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México

México

México

México

México

México

Oaxaca

Puerto
Vallarta

Guadala-
jara

[xtapa-
luca

Ledn

Naucal-
pan

FERIA
NACIONAL
DE EMPLEO

FERIA NA-
CIONAL DE
EMPLEO

EXPO ANTAD

FERIA
NACIONAL
DE EMPLEO
IXTAPALUCA

WORLD
INNOVATION
FORUM

FERIA
NACIONAL
DE EMPLEO
NAUCALPAN

Secretaria de
Trabajo y
Prevision Social

Secretaria de
Trabajo y
Prevision Social

Asociacion
Nacional de
Tiendas de
Autoservicio y
Departamenta-
les, ANTAD

Secretaria de
Trabajo y
Previsién Social

HSM-WOBI

Secretaria de
Trabajo y
Prevision Social

CLUB DE
LEONES

CEN-

TRO DE
CONVEN-
CIONES
SAN LUIS
POTOSI

Expo Gua-
dalajara

INSTALA-
CIONES
DE PLAZA
SENDERO

Poliforum
Ledn

PARQUE
NAUCALLI

3/6/14

3/10/14

3/12/14

3127114

4/9/14

4/14/14

3/6/14

3/10/14

3/14/14

3/27114

4/10/14

4/14/14

http://feriasdeempleo.
stps.gob.mx

http:/feriasdeempleo.
stps.gob.mx

http://www.expoantad.
net

http://feriasdeempleo.
stps.gob.mx

http://www.wobi.com/

http:/feriasdeempleo.
stps.gob.mx



México

México

México

México

México

San Luis
Potosi

Saltillo

Colima

México
DF

Victoria
De Du-
rango

FERIA DE
EMPLEO DE
LA MUJER

FERIA DE
EMPLEO
SALTILLO

FERIA
NACIONAL
DE EMPLEO

EXPOSICION
INTERNA-
CIONAL

DE DINERO
MOVIL

FERIA
NACIONAL
DE EMPLEO

Secretaria de
Trabajo y
Prevision Social

Secretaria de
Trabajo y
Previsién Social

Secretaria de
Trabajo y
Prevision Social

TDC Events

Secretaria de
Trabajo y
Previsién Social

CEN-

TRO DE
CONVEN-
CIONES
SAN LUIS
POTOSI

CEN-

TRO DE
CONVEN-
CIONES DE
CANACIN-
TRAVITO

SALON LA
FRAGATA
DEL HOTEL
AMERICA,

No dispo-
nible

CENTRO
CULTURAL
DE CON-
VENCION
BICENTE-
NARIO

5122/14

5/22/14

5127114

5/28/14

5/28/14

8. Trade Fair by Industrial Sectors

5/22/14

5/22/14

5127114

5/29/14

5/28/14

http:/feriasdeempleo.
stps.gob.mx

http://feriasdeempleo.
stps.gob.mx

http://feriasdeempleo.
stps.gob.mx

http://www.dineromo-
villatam.com/

http://feriasdeempleo.
stps.gob.mx

3

AFIDA
www.afida.org
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8. Trade Fair by Industrial Sectors

México

México

México

México

México

México

Guadala-
jara

Guadala-

jara

Uruapan

México
D.F

Torredn

Chihua-
hua

EXPO
FRANQUICIA
GUADALA-
JARA

International
LGBT Business
Expo

FERIA
NACIONAL
DE EMPLEO
URUAPAN

EXPO
EMPLEOY
EMPRENDI-
MIENTO

FERIA DE
EMPLEO
TORREON

FERIA DE
EMPLEO
Chihuahua

Grupo MFV
México

LGTB CON-
FEX

Secretaria de
Trabajo y
Previsién Social

Universidad del
Valle de México

Secretaria de
Trabajo v
Previsién Social

Secretaria de
Trabajo vy
Previsién Social

Expo Gua-
dalajara

Expo Gua-
dalajara

PERGOLA
MUNICIPAL

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

AUDITO-
RIO MUNI-
CIPAL DE

TORREON

HOTEL EL
PASEO

6/5/14

6/12/14

7113714

7119714

8/14/14

8/17/14

6/6/14

6/14/14

711314

7/19/14

8/14/14

8/17/14

http://www.expofran-
quiciasguadalajara.com

http://www.lgbtconfex.
com/

http:/feriasdeempleo.
stps.gob.mx

http://www.expoemp-
leouvm.com.mx/201 1/
Sede/

http://feriasdeempleo.
stps.gob.mx

http://feriasdeempleo.
stps.gob.mx



8. Trade Fair by Industrial Sectors

A

México Jalisco FERIA Secretaria de Expo Gua- 8/19/14  8/19/14  http://feriasdeempleo.
NACIONAL Trabajo y dalajara stps.gob.mx
DE EMPLEO Prevision Social

México Cuerna-  FERIA Secretaria de AUDI- 8/19/14  8/19/14  http://feriasdeempleo.
vaca NACIONAL Trabajo y TORIO stps.gob.mx
DE EMPLEO Prevision Social ~ TEOPAN-
CUERNAVA- ZOLCO
CA
México Chiapas  FERIA Secretaria de PARQUE 8/20/14  8/20/14  http://feriasdeempleo.
NACIONAL Trabajo y DE LOS stps.gob.mx
DE EMPLEO Prevision Social ~ ARCOS
México Puebla FERIA Secretaria de SAN 8/20/14  8/20/14  http:/feriasdeempleo.
NACIONAL Trabajo y PEDRO stps.gob.mx
DE EMPLEO Prevision Social ~ MUSEO DE
PUEBLA ARTE
México Quere- FERIA Secretaria de NAVE 8/21/14  8/21/14  http:/feriasdeempleo.
taro NACIONAL Trabajo y EXPO stps.gob.mx
DE EMPLEO Prevision Social ~ INDUSTRI-
AL ANEXO
AL CE.CU.
CcO
México Tabasco FERIA DE Secretaria de CEN- 8/21/14  8/21/14  http://feriasdeempleo.
EMPLEO Trabajo y TRO DE stps.gob.mx
TABASCO Prevision Social ~ CONVEN-
CIONES
TABASCO AFIDA

www.afida.org
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8. Trade Fair by Industrial Sectors

México

México

México

México

México

Chihua-
hua

Chiapas

Morelia

México
D.F

Mérida

FERIA
NACIONAL
DE EMPLEO

FERIA
NACIONAL
DE EMPLEO

FERIA
NACIONAL
DE EMPLEO
MORELIA

EXPO
COMERCIO
ELECTRONICO

FERIA
NACIONAL
DE EMPLEO,
YUCATAN

Secretaria de
Trabajo y
Prevision Social

Secretaria de
Trabajo y
Prevision Social

Secretaria de
Trabajo y
Prevision Social

AMPICI

Secretaria de
Trabajo y
Previsién Social

Expo
Chihuahua

INSTITUTO
TECNOLO-
GICO DE
TAPACHU-
LA

CENTRO
MUNICIPAL
POLI-
FORUM
DIGITAL DE
MORELIA

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

Centro de
Conven-
ciones de

la Cdmara
Nacional de
Comercio
Servicios y
Turismo

de Merida,
Canaco

Servytur

8/22/14

8/22/14

8/22/14

8/25/14

8/26/14

8/22/14

8/22/14

8/22/14

8/28/14

8/26/14

http:/feriasdeempleo.
stps.gob.mx

http://feriasdeempleo.
stps.gob.mx

http:/feriasdeempleo.
stps.gob.mx

http://ebusinessweek.
mx/

http://feriasdeempleo.
stps.gob.mx



México

México

México

México

México

México

Mazatlan

Mazatlan

Toluca

Tehuacan

San Luis
Potosi

Piedras
Negras

FERIA DE
EMPLEO MA-
ZATLAN

FERIA

NACIONAL
DE EMPLEO
MAZATLAN

FERIA REGIO-
NAL DE EMP-
LEOTOLUCA

FERIA

NACIONAL
DE EMPLEO
TEHUACAN

JORNADA
DE EMPLEO
ZONA IN-
DUSTRIAL

FERIA DEL
EMPLEO
PIEDRAS
NEGRAS

Secretaria de
Trabajo y
Prevision Social

Secretaria de
Trabajo y
Previsién Social

Secretaria de
Trabajo y
Prevision Social

Secretaria de
Trabajo y
Previsién Social

Secretaria de
Trabajo y
Prevision Social

Secretaria de
Trabajo y
Previsién Social

PATIO
CENTRAL
DE LA
UNIDAD
ADMINIST-
RATIVA

AUDITO-
RIO LO-
BODOME
UNIVER-
SIDAD DE
DURANGO

SALON
ROJO DEL
CLUBTO-
LUCA

SALON
JARROS

SERVICIO
NACIO-
NAL DEL
EMPLEO
ZONA IN-
DUSTRIAL

SALON DE
LA SECCI-
ON 38 DEL
SNTE AVE

8127114

8/28/14

8/28/14

8/30/14

9/4/14

9/4/14

8. Trade Fair by Industrial Sectors

8127114

8/28/14

8/28/14

8/30/14

914114

9/4/14

http://feriasdeempleo.

stps.gob.mx

http://feriasdeempleo.

stps.gob.mx

http://feriasdeempleo.

stps.gob.mx

http://feriasdeempleo.

stps.gob.mx

http://feriasdeempleo.

stps.gob.mx

http:/feriasdeempleo.

stps.gob.mx

A

AFIDA

www.afida.org
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8. Trade Fair by Industrial Sectors

México

México

México

México

México

México

Guadala-
jara

Monte-
rrey

Monte-
rrey

Monte-
rrey

Monte-
rrey

Guadala-
jara

EXPOSICION
Y VENTA
ANAM

EXPO
CAPITAL
HUMANO

EXPO
FINANZAS

EXPO
OFICINAS

EXPO
FRANQUICIA
MONTERREY

EXPO JOVEN
EMPRENDE-
DOR

ASOCIACION
NACIONAL
DE ABARRO-
TERAS
MAYORISTA
AC.

Grupo Fidalex

Grupo Fidalex

Grupo Fidalex

Apex
Asociacion
Promotora de
Exposiciones

Grupo Lurmi
SA.de CV.

Expo
Guadalajara

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

Cintermex

Centro de

Convencio-
nes y Expo-
siciones

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

Cintermex

Centro de

Convencio-
nes y Expo-
siciones

Expo Gua-
dalajara

9/10/14

9110/ 14

9110/ 14

9110/ 14

o114

o1/ 14

9112/14

91714

o4

SN 1/14

9112/14

9113/14

Www.anam.org.mx

http://www.expo-
capitalhumano.com

http://www.expo-
finanzas.com

http://www.expo-
oficinas.com

www.expofranquicia-t.
com

http://www.expojoven.
com.mx



México

México

México

México

México

Chilpan-
cingo

de Los
Bravo

Hidalgo

México
D.F

Cancun

Monte-
rrey

FERIA
NACIONAL
DE EMPLEO
CHILPANCIN-
GO

FERIA
NACIONAL
DE EMPLEO

FERIA
NACIONAL
DE EMPLEO
CORONEL
NICOLAS
ROMERO

EXPOSICION
INTERNA-
CIONAL DE
PUBLICIDAD

EXPOSICION
INTERNA-
CIONAL DE
PUBLICIDAD
MONTERREY

Secretaria de
Trabajo y
Prevision Social

Secretaria de
Trabajo y
Prevision Social

Secretaria de
Trabajo y
Prevision Social

La Madrid &
Asociados

La Madrid &
Asociados

SALON DE
EVENTOS
PERGOLAS
CUICALLI

AUDITO-
RIO MUNI-
CIPAL “JOSE
MARIA DE
LOS REYES

COLONIA
CENTRO,
NICOLAS
ROMERO.

Centro de
Convencio-
nes Cancun
Center

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

SN i/4

9/12/14

9112114

9/18/14

9/18/14

8. Trade Fair by Industrial Sectors

o4

912/14

9112/14

9/19/14

9120/ 14

http:/feriasdeempleo.
stps.gob.mx

http:/feriasdeempleo.
stps.gob.mx

http:/feriasdeempleo.
stps.gob.mx

http://www.publici-
dadmty.com.mx/

http://www.publici-
dadmty.com.mx

3
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8. Trade Fair by Industrial Sectors

México

México

México

México

México

México

Cautitlan
Izacalli

Ciudad
del
Carmen

Guadala-

jara

México
D.F

México
DF

FERIA DEL
EMPLEO

FERIA DEL
EMPLEO
CAUTILLAN

FERIA DEL
EMPLEO

TERMOTECH-
FEIGAS

EXPO
LICENCIASY
MARCAS

EXPO
CAPITAL
HUMANO

Secretaria de
Trabajo y
Prevision Social

Secretaria de
Trabajo y
Previsién Social

Secretaria de
Trabajo y
Prevision Social

EXPOEPE

Valor agregado
en exposiciones

Grupo Fidalex

UNIVER-
SIDAD
TECNOLO-
GICA

EXPLANA-
DA DEL
PALACIO
MUNICIPAL

CAMARA
NACIONAL
DE CO-
MERCIO

Expo
Guadalajara

Centro
Banamex

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

9124/14

9124/ 14

9/25/14

10/1714

10721714

['1/5/14

9124/14

9124114

9/25/14

10/2/14

10/22/14

L1714

http:/feriasdeempleo.
stps.gob.mx

http://feriasdeempleo.
stps.gob.mx

http:/feriasdeempleo.
stps.gob.mx

WWwW.expoepe.com

http://www.licen-
singmexico.com

http://www.expo-
capitalhumano.com



México

México

México

México

México

Guadala-
jara

México
D.F

México
D.F

México
D.F

México

EXPO MITM
AMERICAS

ISSA
INTERCLEAN
LATIN
AMERICA

EXPO DE LOS
PROMOCIO-
NALES

FERIA
NACIONAL
DE
ESCOLARESY
OFICINA

EXPO
FINANZAS

GSAR
Marketing

Amsterdam RAI
/ Issa Interclean

Grupo MFV
México

Asociacién
Nacional de
Fabricantes
de Articulos
Escolares y de
Oficina A.C.
(ANFAEO)

Grupo Fidalex

Expo
Guadalajara

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

12/3/14

2/25/15

3/4/15

3/17/15

4/21/15

8. Trade Fair by Industrial Sectors

12/5/14

2127115

3/6/15

3/19/15

4/23/15

http://www.mitmame-
ricas.com

http://www.issa.
com/tid=tshow_
issa_interclean_latin_
america_2015&Ig=

http://www.expopro-
mocionales.com

www.feriaescolaresyo-
ficina.com

http://www.expo-
finanzas.com

3

AFIDA
www.afida.org
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A

México México EXPO Grupo Fidalex Centro 4721115 4/23/15  http//www.expo-
DF OFICINAS Internacional oficinas.com
de Expo-
siciones y
Convencio-
nesWTC
México Guadala-  EXPO Grupo Fidalex Expo Gua- 711715 712/15  httpi//www.expo-
jara CAPITAL dalajara capitalhumano.com
HUMANO
México Guadala-  EXPO Grupo Fidalex Expo 711715 7/2/15  http//www.expo-
jara FINANZAS Guadalajara finanzas.com
México Guadala- EXPO Grupo Fidalex Expo 711715 712/15 http://www.expo-
jara OFICINAS Guadalajara oficinas.com
México Guadala-  PUBLICITARIA  Expo Publici- Expo 7/8/15 7/10/15  www.publicitaria.mx
jara EXPO taria Guadalajara
México México PUBLISHOP Armexpo S.A Centro 8/19/15  8/21/15  http://www.publishop.
DF de CV Internacional com.mx
de Expo-
siciones y
Convencio-
AFIDA nes WTC

www.afida.org

252




Nicaragua

Paraguay

Paraguay

Paraguay

Perd

Perd

Managua

Asuncion

Asuncion

Asuncion

Lima

Lima

EXPO
TAIWAN

FERIA INTER-
NACIONAL
DE FRAN-
QUICIAS DEL
PARAGUAY

FERIA DEL
EMPLEO

EXPO RETAIL

DINERO
MOVIL LIMA

FERIA INTER-
NACIONAL
DEL RETAIL
FIR

Embajada de
Taiwan en
Nicaragua

Surplus Inter-
national / G&H
Paraguay

Pivot / Camara
de Comercio
Paraguayo
Americana

Market Comu-
nicaciones

TDC Events

Sociedad Peru-
ana de Ferias /
Ferias Multisec-
toriales

Crowne Pla-
za Managua

Hotel
Sheraton
Asuncion

Centro de
Convencio-
nes Mariscal
Lopez

Hotel
Sheraton
Asuncion

Centro de
Convenci-
ones de la
Fortaleza

Real Felipe

Centro de
Exposiciones
Jockey

8/21/14

471714

4/25/14

8/20/14

3/20/14

4/24/14

8. Trade Fair by Industrial Sectors

8/29/14

4/1714

4/25/14

8/21/14

321714

4/26/14

http://www.expoferia-
taiwan.com/

http://www.fifpy.com

http//www.feriapara-
guayadelempleo.com

http://www.marketco-
municaciones.com

http://www.dineromo-
villatam.com/

http://www.firpe

3

AFIDA
www.afida.org
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8. Trade Fair by Industrial Sectors

Peru

Peru

Peru

Perd

Peru

Perd

Lima

Lima

Lima

Lima

Lima

Lima

EXPO
OFICINAS

Y ESPACIOS
COMERCIA-
LES

EXPO-
EVENTOS

FERIA INTER-
NACIONAL
DE FRANQUI-
CIAS DE PERU

EXPO
CAPITAL
HUMANO

EXPO-
MARKETING

FERIAY
CONGRESO
INTERNA-
CIONAL DE
MUNICIPALI-
DADES

Es Interactiva
Media

DBA GROUP
& GRAPH
TRADE

Consorcio Ferial

del Peru

MD Group

MD Group

IC Latinoa-
mérica

Centro Con-
venciones
Claro Plaza
San Miguel

Centro de
Exposiciones
Jockey

Swiss Hotel
Lima

Westin Lima
Hotel &
Convention
Center

Swiss Hotel
Lima

Centro de
Exposiciones
Jockey

5/15/14

8/14/14

9/2/14

9/2/14

9110/ 14

10/22/14

5/17114

8/16/14

9/3/14

9/3/14

ZARVAR:

10/24/14

http//www.expoofici-
nas.com.pe

www.expoeventospe-
ru.com

http://www.feriafran-
quiciasperu.com

http://www.infocapital-
humano.pe

http://infomarketing.pe

http://www.servicios-
publicos.com.pe



Uruguay Monte-
video

Uruguay Punta
del Este

Uruguay Monte-
video

FIFU

FIEXPO LATI-
NOAMERICA

EXPO EMP-
LEO

Surplus Interna-
cional

Fiexpo

Crear Comuni-
cacién

RADISSON 5120/14
MONTE-

VIDEO

VICTORIA

PLAZA

HOTEL

Conrad
Resort &
casino Punta
del Este

CENTRO
DE EVEN-
TOS DE
PORTONES
SHOPPING

6/2/14

9/8/14

8. Trade Fair by Industrial Sectors

5/20/14  http/iwww.franquicias.
com.uy

6/4/14 http://www.fiexpo-
latam.com

9/14/14  http//www.zonaeven-
tos.com

06 Chemistry
Country City
Argentina  Buenos

Aires
Brasil Porto
Alegre

Exhibition

ARGENPLAS

PLASTBOR

Exhibition
Organizer (s)
CAIP Cdmara
Argentina de la

industria pldstica

Diretriz feiras &

eventos Ltda

Start

Venue Date
Centro 6/13/16
Costa
Salguero
Centro de 3/12/14
Eventos
FIERGS

End Date Web Page
6/16/16  www.argenplas.com.ar
3/14/14  http//wwwifeira-

siga.com.br/index.
phploption=com_cont
ent&view=article&id=
90&Itemid=99

A

AFIDA

www.afida.org
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

Belo
Horizon-
te

Sao
Paulo

PLASTSHOW

EXPOBOR

FEITINTAS

TERMOTECH-
FEIGAS

MECPLAST

FEIPLASTIC
FEIRA INTER-
NACIONAL
DO PLASTI-
CcO

Aranda Eventos
e Congressos

Francal Feiras

Grupo CIPA-
Fiera Milano

Grupo CIPA-
Fiera Milano

MINASPLAST
LTDA

Reed Exhibi-
tions Alcantara
Machado

Expo Center
Norte

Expo Center
Norte

Centro de
Exposiciones
Imigrantes

Centro de
Exposiciones
Imigrantes

EXPO-
MINAS

Centro de
Exposiciones
de Anhembi

41714

4/23/14

9/10/14

10/22/14

[ 1/4/14

5/4/15

4/4/14

4/25/14

9/13/14

10/24/14

L1/7/14

5/8/15

http://www.arandanet.
com.br

http://www.expobor.
com.br

http://www.feitintas.
com.br/

http://www.termotech.
tmp.br/

www.mecplast.com.br

www.feiplastic.com.br



8. Trade Fair by Industrial Sectors

A

Brasil Caxias PLASTECH Sindicato das Pabelldn 8/25/15  8/28/15  http://www.plastech-
do Sul BRASIL IndUstrias de de Eventos brasil.com.br
Material Plastico  Fiesta de la
do Nordeste Uva
Gadicho - SIM-
PLAS
Chile Santiago  FULL PLAST Fisa SA/Asipla  Espacio [1/4/15 ['1/6/15  http://wwwifullplast.cl
CHILE Riesco
Ecuador Guaya- IPLAS ASEPLAS Centro de 8/20/15  8/23/15  http://www.expoguaya-
quil Conven- quil.com/ailec_event/
ciones de feria-iplas/?instance_
Guayaquil id=
México México PLASTI- EJ. Krause de Centro LI/18/14  11/21/14  http//wwwi.plasti-
DF MAGEN México /Tarsus ~ Banamex magen.com.mx/
MEXICO Group
México Monte- PLASTI- EJ. Krause de Cintermex 2/3/15 2/5/15  http://www.plasti-
rrey MAGEN México Centro de magennorte.com.mx
NORTE Convencio-
nes y Expo-
siciones
México Guadala-  EXPO Trade Show Expo ['1/4/15 ['1/6/15  httpi//www.expoplasti-
jara PLASTICOS Factory / Guadalajara €os.com.mx
Careintra

AFIDA
www.afida.org
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8. Trade Fair by Industrial Sectors

A

Perd Lima EXPOPLAST Grupo G-Trade  Centro de 5/7/14 5/10/14  http//www.expoplast-
PERU Exposiciones peru.com
Jockey

07 Construction, Infrastructure

. . Exhibition Start
Country City Exhibition Bl () Venue Date End Date Web Page
Argentina  Mar del EXPO Expo Hogar Sheraton 5/10/14  5/11/14  www.expohogarmda.
Plata HOGAR Mar del Plata Mar del com.ar
Plata Hotel
Argentina  Buenos EXPO FRIO Cdmara Centro 9/3/14 9/5/14  www.climatica.com.ar
Aires CALOR argentina de Miguelete

ARGENTINA calefaccidn, aire
acondicionado
y ventilacion /
Arma Productu-
ra - Asociacion
Argentina del

Frio
Argentina  La Plata LA PLATA INTERACTIVA  Walmartde  9/11/14  9/14/14  www.laplataconstruye.
CONSTRUYE La Plata com.ar
Argentina  Posadas ~ ECOVIDI Grupo Axon - Centro de 9/18/14  9/21/14  www.ecovidi.com.ar
AFIDA EXPOCONS- Empresa Conven-
www.afida.org TRUCCION ciones del

Chaco

258




Argentina

Argentina

Argentina

Bolivia

Bolivia

Bolivia

Buenos
Alires

Buenos
Alires

Buenos
Alires

Santa
Cruz de
la Sierra

La Paz

La paz

CONSTRU-
ACTIVA

BATIMAT

broADCAST &
CABLE LATIN
AMERICA

TECNO-
CONSTRUC-
CION

CONSTRU-
TEC

FERIA INDUS-
TRIAL LA PAZ

Focus Media

La Rural,

Predio Ferial de
Buenos Aires /
EFCA — Expo-
siciones y Ferias
de la Construc-
cion Argentina

Pichon Riviere
& Diaz Bobillo

Tecnoeventos

Tecnoeventos /
Proferias

Tecnoeventos

Centro Cos-
ta Salguero

La Rural,
Predio Ferial
de Buenos
Alires

Centro
Cultural
Recoleta

Sede del
Club Real
Santa Cruz

Campo Fe-
rial de la paz
Bolivia Bajo
Seguencoma

Campo Fe-
rial de la paz
Bolivia Bajo
Seguencoma

1021714

6/3/15

9/5/15

4/10/14

6/12/14

6/12/14

8. Trade Fair by Industrial Sectors

10/23/14

6/6/15

9127115

4/13/14

6/15/14

6/15/14

http://www.construac-
tiva.com.ar

www.batev.com.ar

http://www.bienalba.
com/

www.tecnoeventos.org

www.tecnoeventos.org

http://www.tecnoeven-
tos.org/ferias.html

3
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8. Trade Fair by Industrial Sectors

Bolivia

Bolivia

Brasil

Brasil

Brasil

Brasil

Cocha-
bamba

Santa
Cruz de
la Sierra

Curitiba

Londrina

Salvador
de Bahia

Goiania

EXPO CONS-
TRUCCION

FICAD

FEIRA DO
CONSTRU-
TOR

ELECTRO-
METALCON

CONSTRUIR
BAHIA

FECONTECH

Feicobol /
Cadeco-Cocha-
bamba

Fexpocruz /
Colegio de
Arquitectos de
Santa Cruz

JA Promocdes
& Eventos

SENAI Londrina
- Institucion
Educativa /
Sindimetal

Fagga /GL Exhi-

bitions

Grupo CIPA-
Fiera Milano

Recinto Feri-
al de Alalay

Fexpocruz

Centro de
Eventos FIEP

SENAI
Unidade de
Londrina -
Institucion
Educativa
Centro de
Convencio-
nes de Bahia

Centro de
Conven-
ciones de
Goidnia

L1/7114

3/25/15

4/9/14

5/6/14

5/6/14

5121714

[1/10/14

3/29/15

4/12/14

5/9/14

5/9/14

5/23/14

www.feicobol.com.bo

http://www.fexpocruz.
com.bo/es/f_ferias.
aspx?idf=62

http://www.feiradocon-
strutor.com.br

http://eletrometalcon.
com.br

http://www.feiraconst-
ruircom.br

http://www.fecontech.
com.br/



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Sao
Paulo

Novo
Hambur-

g0

Novo
Hambur-

g0

Belo
Horizon-
te

Sao
Paulo

Floriand-
polis

M &T PECAS
E SERVICIOS

CONS-
TRUSUL

EXPO
MAQUINAS

CONSTRUIR
MINAS

HARD-
WARE AND
BUILDING
MATERIALS

CONST-
RUFAIR-SC

Sobrate-

ma (Associacdo

Brasileira de
tecnologia para
Equipamentos e
Manutencdo)

Sul Eventos

Sul Eventos

Fagga /GL Exhi-

bitions

Global Sources

AC Feiras

Centro de
Exposiciones
Imigrantes

Parque de
Exposiciones
de Fenac

Parque de
Exposiciones
de Fenac

Minascentro

Centro de
Exposiciones
Imigrantes

Centrosul

6/3/14

8/6/14

8/6/14

8/6/14

8/11/14

8/13/14

8. Trade Fair by Industrial Sectors

6/6/14

8/9/14

8/9/14

8/9/14

8/13/14

8/17/14

http://www.mtexpops.
com.br

http://www.feiraconstr-
usul.com.br

http://www.feiraconstr-
usul.com.br

http://www.feiraconst-
ruircom.br

www.globalsources.
com

http://www.const-
rufairsc.com.br
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Cacho-
eiro de
[tapemi-
rim

Sao
Paulo

Sao
Paulo

Porto
Alegre

Sao
Paulo

Sao
Paulo

CACHOEIRO
STONE FAIR

CONCRETE
SHOW SOU-
TH AMERICA

EXPO
ARQUITEC-
TURA
SOSTENIBLE

EXPOACABA-
MENTO

ARCTECH

FESQUA-TEC-
NO FACHA-
DAS

Milanez & Mila-
neze S/S Ltda.

UBM Brazil
ferias e Eventos
Ltda.

Reed Exhibi-
tions Alcantara
Machado

Sul Eventos

Grupo CIPA-
Fiera Milano

Grupo CIPA-
Fiera Milano

Parque de
Exposiciones
Cachoeiro
de Itapemi-
rim

Centro de
Exposiciones
Imigrantes

Transame-
rica Expo
Center

Centro de
Eventos
FIERGS

Centro de
Exposiciones
Imigrantes

Centro de
Exposiciones
Imigrantes

8/26/14

8/26/14

8/26/14

9/5/14

9/10/14

9/10/14

8/29/14

8/28/14

8/28/14

9/14/14

9/13/14

9/13/14

www.cachoeirostone-
faircom.br

www.concreteshow.
com.br

http://mwww.reedal-
cantara.com.br/pt-br/
Calendario-de-Feiras/
Feiras-Nacionais/
Expo-Arquitetura-
Sustentavel/

http://www.expoaca-
bamento.com.br

http://mww.
feiraarctech.com.br

http://www.tecno-
fachadas.com.br/



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Sao
Paulo

Recife

Rio de
Janeiro

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

EXPO SER-
RALHERIA

FICONS

CONSTRUIR
RIO

FEICON BATI-
MAT

TRANSPO-
QUIP

EXPO REVE-
STIR

TECOBI EXPO

Grupo CIPA-
Fiera Milano

Assesor, Asseso-
ria e Marketing
/ Sinduscon

Fagga /GL Exhi-

bitions

Reed Exhibi-
tions Alcantara
Machado

Real Alliance

ANFACER

Clarion Events

Centro de
Exposiciones
Imigrantes

Centro de
Conven-
ciones de
Pernambuco

Riocentro
Exhibition &
Convention
Center

Centro de
Exposiciones
de Anhembi

Expo Center
Norte

Transame-
rica Expo
Center

Transame-
rica Expo
Center

9/10/14

9l16/14

10/1714

10722/14

10/28/14

3/3/15

4/14/15

8. Trade Fair by Industrial Sectors

9/13/14

9/120/14

1074714

10724/14

10/30/14

3/6/15

417115

http://www.cipanet.
com.br/index.asp

http://www.ficons.
com.br

http://www.feiraconst-
ruircom.br

http://www.reedal-
cantara.com.br/pt-br/
Calendario-de-Feiras/
Feiras-Nacionais/
Feicon-Batimat/

http://transpoquip.com.
br/llang=es

http://www.exporeve-
stircom.br

A

http://www.roofingex- _

pobrazil.com.br

AFIDA
www.afida.org
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Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Sao
Paulo

Blume-
nau

Sao
Paulo

Sao
Paulo

Lajeadro

Sao
Paulo

8. Trade Fair by Industrial Sectors

CONSTRUC-
TION EXPO

FABRICON

M &T EXPO

GREEN-
BUILDING
BRASIL

CONSTRU-
MOBIL

FEBRAVA

Sobratema
(Associacdo
Brasileira de
tecnologia para
Equipamentos e
Manutencdo)
Via Apia
Eventos

Sobratema
(Associacao
Brasileira de
tecnologia para
Equipamentos e
Manutencdo)

Reed Exhibi-
tions Alcantara
Machado

Associacdo
Comercial e
Industrial de
Lajeado

Reed Exhibi-
tions Alcantara
Machado

Centro de
Exposiciones
Imigrantes

Parque de
Exposiciones
Vila Germa-
nica

Centro de
Exposiciones
Imigrantes

Transame-
rica Expo
Center

Parque do
Imigrante

Centro de
Exposiciones
Imigrantes

5/13/15

5/20/15

6/9/15

8/1'1/15

9/22/15

9/22/15

5/15/15

524/15

6/13/15

8/13/15

9127115

9/25/15

http://www.construc-
tionexpo.com.br

http://www.viaa-
piaeventos.com.br

http://www.mtps.org.
br/

www.expogbcbrasil.
orgbr

http://www.constru-
mobil.com.br

http://www.febrava.
com.br



8. Trade Fair by Industrial Sectors

A

Brasil Joinville FENAVID Revista Complexo 9124/15  9/26/15  http://www.fenavid.
Vidraceiro Expoville com.br
Brasil Sao FORMAR BTS Informa Centro de [0/14/15  10/16/15  http//wwwifeiraformarn
Paulo Exposiciones com.br/es/
Imigrantes
Brasil Joinville INTERCON Messe Brasil Complexo 10721715 10/24/15  http://www.feirainter-
Expoville con.com.br
Brasil Sao EXPOLUX Reed Exhibi- Expo Center  4/12/16  4/16/16  http://www.expolux.
Paulo tions Alcantara Norte com.br/es/home
Machado
Chile Santiago  EXPO FRIO, Camara Chilena  Centro 5/14/14  5/16/14  http//www.expofrio-
CALOR CHILE  de Refrigeracion  Cultural calorchile.com
y climatizacion Estacidn
Mapocho
Chile Santiago 100 Tradeshows Casa Piedra 7131714 8/2/14  www.|00showrooms.
SHOW- chile dl
ROOMS
Chile Santiago  EXPO Chilemat S.A Espacio 8/6/14 8/8/14  http://www.expoferre- _
FERRETERA Riesco teracl
CHILEMAT

AFIDA
www.afida.org
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8. Trade Fair by Industrial Sectors

Chile

Chile

Colombia

Colombia

Colombia

Colombia

Colombia

Santiago

Santiago

Medellin

Medellin

Medellin

Cali

Pereira

CONEXPO

EDIFICAY
EXPO
HORMIGON
ICH

EXPO INFRA-
ESTRUCTURA

TECNO
EDIFICIOS

EXPO
CAMACOL

EXPOVIAL

CONSTRU-
EXPO

Association

of Equipment
Manufacturers
- AEM

Fisa SA.

CAMARA
COLOMBIANA
DE INFRAES-
TRUCTURA-
SECCIONAL
ANTIOQUIA

LATIN PRESS

Camacol

Camara
Colombiana de
la infraestruc-
tura

Camacol

Espacio
Riesco

Espacio
Riesco

Plaza Mayor
Conveciones
y Exposicio-
nes

Plaza Mayor
Conveciones
y Exposicio-
nes

Plaza Mayor
Conveciones
y Exposicio-
nes

Centro de
Eventos Valle
del pacifico

Expofuturo

10/21/15

10/21/15

5/28/14

6/4/14

8/27/14

9/18/14

10/16/14

10/24/15

10/24/15

5/29/14

6/6/14

8/30/14

9119114

10/19/14

http://www.conexpola-
tinamerica.com

www.edifica.cl

http://www.expoinfra-
estructura.com

http://www.tecnoedifi-
cios.com/

http://www.feriascama-
col.com

http://www.expovialco-
lombia.co/

http://www.expofutu-
ro.com



Colombia

Colombia

Colombia

Costa

Rica

Costa
Rica

Cuba

Ecuador

Barran-

quilla

Cali

Bogota

San Jose

San Jose

La
Habana

Guaya-
quil

CONSTRU-
FERIA DEL
CARIBE

Tecno-
construccion

EXPOCONS-
TRUCCION &
EXPODISENO

EXPO CONS-
TRUCCION

EXPO-
FERRETERA

FECONS,
FERIA INTER-
NACIONAL
DE LA CONS-
TRUCCION

FERIA PRO-
MESA

Camacol

Camacol

Corferias /
Prodisefio

Camara
Costarricense
dela
Construccion

Eka Consultores

Palacio de
Convenciones
de La Habana
Pabexpo /
Ministerio de la
Construccion

Promesa

Centro de
Eventos
Jumbo

Centro de
Eventos Valle
del pacifico

CORFERIAS

Centro de
Eventos
Pedregal

Centro de
Eventos
Pedregal

Pabexpo

Centro de
Conven-
ciones de
Guayaquil

10/23/14

[1/5/14

5/19/15

2/18/15

5/29/15

4/8/14

714114

8. Trade Fair by Industrial Sectors

10726/14

L1/7114

5/24/15

2/22/15

5/31/15

4/12/14

716/14

http://www.camacolca-
ribe.com

http://www.tecnocons-
truccion.com.co

http://www.expocon-
struccionyexpodiseno.
com/

http://www.construcci-
on.co.cr

http://expoferretera.
com

http://fecons.netcons.
com.cu

http://www.expoguaya-
quil.com

A

AFIDA

www.afida.org
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8. Trade Fair by Industrial Sectors

Ecuador

Ecuador

El Salva-
dor

Guate-
mala

Guate-
mala

Honduras

Guaya-
quil

Quito

San
Salvador

Ciudad
de Gua-
temala

Quetzal-
tenango

Teguci-
galpa

CONSTRU-
YENDO &
DECORANDO

MADEXPO

CONSTRU-
EXPO

CONSTRUFER

CONSTRUFER
- XELA

EXPO CONS-
TRUYE

Expoplaza

Madexpo
ecuador

CASALCO-
Cémara
Salvadorefia de
la Industria de la
Construcién

Cédmara
Guatemalteca
de la Construc-
cién

Cédmara
Guatemalteca
de la Construc-
cién

Cédmara Hon-
durefia de la
Industria de la
Construccién /
Colegio de In-
genieros Civiles
de Honduras

Centro de 8/20/14
Conven-
ciones de

Guayaquil

Cemexpo 10/10/14

CENTRO
DE EXPO-
SICION
CIFCO

3127114

Parque de 5/15/14
la Industria -

Coperex

Centro 8/7/14
Intercultural

Quetzal-

tenango

- Museo del

ferrocarril

Centro de 7131714
Convenci-
ones Plaza

Juan Carlos

8/24/14

10/12/14

3/30/14

5/18/14

8/10/14

8/3/14

www.expoplaza.ec

http://www.madexpoe-

cuador.com/

http://www.feriaconst-

ruexpo.com/

http://construfer.gt/

http://construfergt/

http://expoconstruye.
com



México

México

México

México

México

México

México

Cancuin

Mérida

Puebla

Puebla

Guadala-
jara

SAIE,

SALON INTER-
NACIONAL
DE LA
EDIFICACION

EXPO
CONSTRUC-
CION
DECONARQ

EXPO
CONST-
RUCCION
YUCATAN

EXPO EDIFI-
CARE

CONSTRU
SHOW PUE-
BLA

CONSTRU-
EXPO

Carrera Group

Evenpro Can-
cun

Cémara
Mexicana de la
Industria de la
Construccion

Expo y Foro
Edificare S.A. de
C.V.

CMI Puebla

Cédmara
Mexicana de la
Industria de la
Construccion
Jalisco

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

Centro de
Convencio-
nes Cancun
Center

Centro de
Convencio-
nes Yucatdn
Siglo XX

Centro de
Conven-
ciones de
Puebla

Centro de
Conven-
ciones de
Puebla

Expo Gua-
dalajara

2/19/14

5/14/14

5129/14

712914

9/23/14

[O/1/14

8. Trade Fair by Industrial Sectors

2/22/14

5/16/14

5/31/14

7131714

9/126/14

10/3/14

http://www.saiemexico.
com.mx/

http://www.deconarag.
com.mx

http://www.expoconst-
ruccionyucatan.com

http://mwww.expoedifi-
carepuebla.com

http://www.cmicpueb-
la.org.mx/construshow

www.construforoexpo.
com

3
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8. Trade Fair by Industrial Sectors

México

México

México

México

México

México

México
D.F

México

DF

México

DF

México
D.F

México
D.F

Monte-
rrey

EXPO CIHAC

FORO INTER-
NACIONAL
DEVIVIENDA
SOSTENIBLE

EDI High - End
Finishes

CONCRETE
SHOW
MEXICO

LATIN
AMERICAN
COATINGS
SHOW

CONS-
TRUCTO

UBM MEXICO

INFONAVIT

Reed Exhibi-
tions

UBM MEXICO

The Coatings
Group / Quartz
Bussines Media

Apex Asociaci-
6n Promotora
de Exposiciones

Centro
Banamex

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Banamex

Centro
Banamex

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

10/14/14

10/28/14

2/25/15

5/20/15

7115715

8/20/15

10/18/14

10/30/14

2127115

5/22/15

7116115

8/22/15

http//www.cihac.com.
mx

http:/fivsinfonavit.com/

http://e-di.mx/

http://www.concrete-
showmexico.com

http://www.coatings-
group.com/show/lacs/

http://www.constructo.
com.mx/



Panama

Panama

Paraguay

Paraguay

Paraguay

Perd

Peru

Panama

Panama

Asuncion

Asuncion

Asuncion

Lima

Lima

CON-
VIVIENDA

EXPO CAPAC

EXPO
FERRETERO

CONS-
TRUTECNIA

EXPO VIVIEN-
DAY MUEB-
LES

ANDINA
PAINT

EXPO FRIO

Consejo
Nacional de
Promotores de
Vivienda

Cédmara
Panamefa de la
Construccion,
CAPAC

Market Comu-
nicaciones

Paraguay
Eventos y
Emprendimientos

Market
Comunicaciones

ASOCIACION

DETECNICOS
ANDINOS EN

RECUBRIMIEN-
TOS (STAR)

Peru Eventos

Centro de
Convencio-
nes Atlapa

Centro de
Convencio-
nes Atlapa

Hotel
Sheraton
Asuncion

Centro de
Convencio-
nes Mariscal
Lopez

Hotel
Sheraton
Asuncion

Swissotel

Centro Con-
venciones
Claro Plaza
San Miguel

8/8/14

9/10/14

4/24/14

5/22/14

10/2/14

57114

6/26/14

8. Trade Fair by Industrial Sectors

8/10/14

o/14/14

4/25/14

5/25/14

10/3/14

5/8/14

6/28/14

http://www.convivien-
da.com

http://www.capacexpo.

com

http://www.marketco-
municaciones.com

http://www.paraguaye-
ventos.com.py/const-
ructecnia.html

http://www.marketco-
municaciones.com

http://www.starandina-
paint.com/cms/index.

php

http://www.perueven-
tos.org

3
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8. Trade Fair by Industrial Sectors

Peru

Peru

Peru

Uruguay

Uruguay

Uruguay

Venezuela

Lima

Lima

Lima

Punta
del Este

Monte-
video

Monte-
video

Caracas

FITCON

EXCON

EXPOARCON

SALON
INMOBILIA-
RIO PUNTA
DEL ESTE, SIPE

FERIA DE LA
CONSTRUC-
CION DEL
URUGUAY

SALON IN-
MOBILIARIO
MONTEVI-
DEG, SIMO

CONSTRU-
EXPO

Servicio Nacio-
nal de Capaci-
tacion para la
Industria de la
Construccion —
SENCICO

Ferias Multi-
sectoriales /
Capeco

Grupo Digam-
ma

Proyectos y
Promociones,
SRL

Proyectos y
Promociones,
SRL

Proyectos y
Promociones,
SRL

Confex Interna-
tional

Parque de la
Exposicion

Centro de
Exposiciones
Jockey

Centro de
Exposiciones
Jockey

Conrad
Resort &
Casino Pun-
ta del Este

Predio de
la Rural del
Prado

Predio de
Exposiciones
— Rural del
Prado

Poliedro de
Caracas

917114

9/30/14

71115

[/4/15

[O/1/715

[1/12/15

5/8/14

9/20/14

10/4/14

7/3/15

117115

10/1/15

[1/16/15

5/10/14

http://www.sencico.
gob.pe

http://www.excon.

com.pe

http://www.expoarcon.
com

http//www.sipe.com.
uy

http://www.feriaconst-
ruccion.com.uy

http://www.simo.com.
uy

www.confex-us.com
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Venezuela  Caracas ~ FRIOTECNO-  Confex Interna-  Poliedro de 6/5/14 6/7/14  http//Iwww.confex-us.

LOGIA tional Caracas com
Venezuela  Caracas ~ CONSTRUYA  Expocenter Pabellén de  10/11/14  10/19/14  http://www.expocen-
VIVIENDA Exposiciones tercom.ve
del CCCT

08 Education

Exhibition Start

Country City Exhibition Ol (@) Venue Date End Date Web Page
Argentina  Cdérdoba  FERIA DEL Municipalidad Parque de 4/16/14  4/20/14  http//www.cordo-
LIBRO DE LA dela granja La Granja. banoticiasweb.com/
GRANJA Municipio de index.php/2012-04-
La Granja, 04-04-48-05/otras-
Cdrdoba recomendaciones/903-
5-feria-del-libro-la-
granja-2014
Argentina  Buenos FERIA INTER- Fundacion El La Rural, 4/24/14  5/12/14  http//www.el-libro.
Aires NACIONAL libro Predio Ferial orgar
DEL LIBRO de Buenos
DE BUENOS Alires
AIRES
Argentina  Buenos FERIA DEL LIB-  Fundacion El Predio Ferial ~ 7/14/14 8/2/14  http//www.el-libro.
Aires RO INFANTIL  libro el Dorrego orgar
Y JUVENIL AFIDA

www.afida.org
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8. Trade Fair by Industrial Sectors

Argentina

Argentina

Bolivia

Bolivia

Bolivia

Bolivia

Buenos
Alres

Beraza-
tegui

Santa
Cruz de
la Sierra

La Paz

Santa
Cruz de
la Sierra

Cocha-
bamba

EXPOUNIVER-
SIDAD

FERIA DEL
LIBRO “LIB-
RARTE

FERIA DEL
LIBRO

FERIA INTER-
NACIONAL
DEL LIBRO

FERIA INTER-
NACIONAL
DE ESTUDIOS
DE POSTGRA-
DO Santa
Cruz

FERIA DEL
LIBRO

Focus Media

Federacién
Argentina de la
Industria Gréfica
y Afine

Secretarfa de
Educacién y
Cultura

Camara depar-
tamental del
Libro de La Paz

Circulo
Formacion

Cédmara
Departamental
del Libro

La Rural,
Predio Ferial
de Buenos
Alres

Centro de
Actividades
Deportivas,
Culturales y
Recreativas
“Roberto
De Vicenzo"

Fexpocruz

Campo Feri-
al Chuquia-
go Marka

Hotel Los
Tajibos

Recinto Feri-
al de Alalay

9124114

[O/1'1/14

5122/14

7130714

10/20/14

10/31/14

9128/14

10/19/14

6/1/14

8/10/14

10/20/14

[1/10/14

www.expouniversidad.
com.ar

www.culturaberazate-
gui.gov.ar

www.camaralibrolapaz.
orgbo

www.camaralibrolapaz.
orgbo

www.fiep.es

www.feicobol.com.bo



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Vitéria

Sao
Paulo

Sao
Paulo

Belo
Horizon-
te

Recife

Brasilia

Salvador
de Bahia

SALAO DO
ESTUDIANTE
Vitoria

SALAO DO
ESTUDIANTE
Sao Paulo

FEBRACE

SALAO DO
ESTUDIANTE
Belo Horizonte

SALAO DO
ESTUDIANTE
Recife

EDUEXPO
BRASILIA

SALAO DO
ESTUDIANTE
Salvador de
Bahia}

BMI Media

BMI Media

SEBRAE/CE

BMI Media

BMI Media

FPP EDU Media

BMI Media

Centro de
Convencio-
nes Vitdria -
Hotel

Hotel Tivoli
Mofarrej

Escola
Politécnica
da Universi-
dade de S3o
Paulo

Mecure Lur-
des - Hotel

Mar Hotel

Centro de
Eventos e
Convencoes
Brasil 21

Hotel
Pestana

3/12/14

3/15/14

3/18/14

3/18/14

3/19/14

3/20/14

3/20/14

8. Trade Fair by Industrial Sectors

3/12/14

3/16/14

3/20/14

3/18/14

3/19/14

3/20/14

3/20/14

http://www.salaodoe-
studante.com.br

http://www.salaodoe-
studante.com.br

www.febrace.org.br

http://www.salaodoe-
studante.com.br

http://www.salaodoe-
studante.com.br

http://edufindme.com

http://www.salaodoe-
studante.com.br
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Porto
Alegre

Curitiba

Rio de
Janeiro

Joinville

Floriano-
polis

Fortaleza

Sao
Paulo

EDUEXPO
PORTO
ALEGRE

SALAO DO
ESTUDIANTE
Curitiba

SALAO DO
ESTUDIANTE
Rio de Janeiro

FMU

EDUCASUL

EXPO-
EVANGELICA

BIENAL
INTERNA-
CIONAL DO
LIBRO DE
SAO PAULO

FPP EDU Media

BMI Media

BMI Media

Euro Feiras e
Negdcios Ltda

Capacitar Even-
tos Educativos

F. EVER-
TON FEIRAS
DE NEGO-
ClOS

Reed Exhibi-
tions Alcantara
Machado

Hotel
Sheraton

Hotel Four
Points
Sheraton

Hotel Sofitel

Complexo
Expoville

Centrosul

Centro de
Eventos do
Ceard

Centro de
Exposiciones
de Anhembi

3/22/14

3/22/14

324/ 14

41714

5/16/14

7123/14

8/22/14

3/22/14

3/22/14

3/25/14

4/4/14

5/17/14

7126114

8/23/14

http://edufindme.com

http//www.salaodoe-
studante.com.br

http://www.salaodoe-
studante.com.br

http://www.eurofeiras.
com.br

http://www.educasul.
com.br

http//www.expoevan-
gelica.com.br

http://www.bienaldoliv-
rosp.com.br
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3

Brasil Sao INTER- Interdiddtica Centro de 912114 9/4/14  http://www.interdidati-
Paulo DIDATICA Exposiciones ca.combr
de Anhembi
Brasil Floriané-  EDUEXPO FPP EDU Media Hotel Mage-  9/12/14  9/12/14  http://edufindme.com
polis FLORIANA- stic Palace
POLIS
Brasil Curitba ~ EDUEXPO FPP EDU Media  Hotel Four 9/14/14  9/14/14  httpi//eduexpos.edu-
CURITIBA Points findme.com
Brasil Rio de EDUEXPO FPP EDU Media  Hotel Sofitel ~ 9/17/14  9/17/14  http://edufindme.com
Janeiro RIO DE
JANEIRO
Brasil Belo EDUEXPO FPP EDU Media  Hotel Mer- 9121714 9/121/14  http://eduexpos.edu-
Horizon-  BELO cure findme.com
te HORIZONTE
Brasil Sao EDUEXPO FPP EDU Media  Centro de 9/22/14  9/23/14  http://edufindme.com
Paulo SAO PAULO Convenci-
ones Frei
Caneca
Brasil Campi- EDUEXPO FPP EDU Media  Vitoria Hotel ~ 9/25/14  9/25/14  http://edufindme.com
nas CAMPINAS Concept

AFIDA
www.afida.org
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Chile

Recife

Belo
Horizon-
te

Sao
Paulo

Sao
Paulo

Rio de
Janeiro

Salvador
de Bahia

Vifa del
mar

EDUEXPO
RECIFE

BIENAL DO
LIVRO MINAS

EXPO CIEE

EXPO
CATOLICA

BIENAL
INTERNA-
CIONAL DO
LIVRO RIO DE
JANEIRO

BIENAL DO
LIVRO BAHIA

FERIA DEL
LIBRO VINA
DEL MAR

FPP EDU Media

Fagga /GL
Exhibitions

Centro de
Integracdo
Empresa-Escola
- CIEE

Promocat

Fagga /GL
Exhibitions

Fagga /GL
Exhibitions

Cémara Chilena
del Libro

JCPM Trade
Center

EXPOMI-
NAS

Parque
Ibirapuera

Expo Center
Norte

Riocentro
Exhibition &
Convention
Center

Centro de
Convencio-
nes de Bahia

Liceo Bicen-
tenario Vifa
del mar

9/30/14

[1/14/14

5/29/15

712115

9/3/15

[1/8/15

[/9/14

10/1/14

[1/23/14

5/31715

7/5/15

9/13/15

[1/17/15

[/26/14

http://eduexpos.edu-
findme.com

http://bienaldolivromi-
nas.com.br

http://www.ciee.org.br

www.expocatolica.
com.br

www.bienaldolivro.
com.br

http://www.bienaldoliv-
robahia.com.br

http://camaradelibro.cl
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A

Chile Santiago ~ ACCESS MBA  Advent Group Intercon- 2124714 2124/14  http//www.accessmba.
- SANTIAGO tinental com
Santiago
Chile Antofa- SIAD ANTO- Exhibits S.A. Gimnasio 5/28/14  5/29/14  http//www.siad.cl
gasta FAGASTA del Colegio
San Luis
Chile Ranca- SIAD Exhibits S.A. Gimnasio 8/13/14  8/14/14  http://wwwisiad.cl
gua RANCAGUA Hermdgenes
Lizana
Chile Valle del  SIAD Exhibits S.A. Liceo 8/13/14  8/14/14  http://wwwisiad.cl
Aconga-  VALLE DEL Partular Los
gua ACONGA- Andes
GUA
Chile Santiago  SIE- SALON Praxédis Even- Centro 8/21/14  8/22/14  http://www.salondela-
INTERNA- tos Cultural educacion.c|
CIONAL DE Estacion
LA ; Mapocho
EDUCACION
Chile Copiapé  FERIA DEL Camara Chilena  Plaza de 8/30/14 9/8/14  http://camaradelibro.cl
LIBRO del Libro Armas de
ATACAMA Copiapd
Chile Concep-  SIAD CON- Exhibits S.A. Centro de 9/3/14 9/4/14  http//wwwisiad.cl -
cién CEPCION Eventos Sur
activo AFIDA

www.afida.org
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8. Trade Fair by Industrial Sectors

Chile

Chile

Chile

Chile

Chile

Chile

Chile

Las
Condes

Valpara-

ISO

Santiago

Santiago

Santiago

Santiago

Trujillo

SIAD LAS
CONDES

SIAD
VALPARAISO

SIAD Estacién
Mapocho

SIAD
SANTIAGO

FERIA DEL
LIBRO - FILSA

FERIA INTER-
NACIONAL
DEL LIBRO
INFANTILY
JUVENIL

FERIA DEL
LIBRO PLAZA
DE ARMAS

Exhibits S.A.

Exhibits S.A.

Exhibits S.A.

Exhibits S.A.

Cémara Chilena

del Libro

Cédmara Chilena

del Libro

Cémara Chilena
del Libro

Centro
Parque

Puerto Val-
paraiso (VTP
Terminal de
Pasajeros)

Centro
Cultural
Estacién
Mapocho

Centro
Parque

Centro
Cultural
Estacion
Mapocho

Centro
Cultural
Estacidn
Mapocho

Plaza de
Armas

9/30/14

1077114

10/16/14

10/16/14

10/23/14

[1/28/14

4/22/15

10/1/14

10/9/14

10/18/14

10/18/14

['1/9/14

12/8/14

5/5/15

http://www.siad.cl/

http://mwww.siad.cl

http://www.siad.cl

www.siad.cl

http://camaradelibro.cl

http://camaradelibro.cl

http://camaradelibro.
cl/ferias/feria-del-libro-
comunales/



Chile

Chile

Colombia

Colombia

Colombia

Colombia

Colombia

Santiago

Talca

Bogotd

Bogota

Bogotd

Bogotd

Medellin

MCA
FESTIVAL

EDUCANDO

FERIA
ESCOLAR
EXITO

WORLDSKILLS
AMERICAS
2014

FERIA INTER-
NACIONAL
DEL LIBRO

EXPOLEAR-
NING AMERI-
CA LATINA

EDUEXPO
MEDELLIN

Exhibits S.A.

Fundacién
Fimaule

Almacenes
Exito

Corferias /
SENA

Camara Colom-
biana del Libro /
Corferias

AEFOL

FPP EDU Media

Centro
Cultural
Estacion
Mapocho

Recinto Feri-
al Fimaule

CORFERIAS

CORFERIAS

CORFERIAS

Hotel Shera-
ton Bogotd

Hotel San
Fernando
Plaza

8/9/15

8/18/15

2/12/14

42114

4/29/14

6/18/14

9/9/14

8. Trade Fair by Industrial Sectors

8/11/15

8/21/15

2/19/14

4/5/14

5/12/14

6/19/14

9/9/14

www.mcafestival.cl

http://www.fimaule.cl/
educando-ficha.htm

http://www.grupoexito.
com.co

http://worldskillsa-
mericas.sena.edu.co/
Paginas/Inicio.aspx

http://www.feriadellib-
ro.com

http://www.expoelear-
ning.com

A

http://edufindme.com -

AFIDA
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8. Trade Fair by Industrial Sectors

Colombia

Colombia

Colombia

Colombia

Colombia

Colombia

Colombia

Cali

Bogotd

Cali

Bogotd

Bogota

San Jose

Cali

EDUEXPO
CALI

EDUEXPO
BOGOTA

EXPO
CATOLICA

FERIA INTER-
NACIONAL
DE ESTUDIOS
DE POSTGRA-
DO Bogota

EXPOESTU-
DIANTE
NACIONAL

FIEP-FERIA
INTERNA-
CIONAL DE
ESTUDIOS DE
POSGRADOS

FERIA DEL
LIBRO DEL
PACIFICO

FPP EDU Media

FPP EDU Media

Expo Catdlica

Circulo
Formacion

Aviatur

Circulo forma-
cion

Universidad del
Valle

Hotel Dann
Carlton

Hotel Hilton
Bogota

CC
PREMIER
LIMONAR

HOTEL RO-
YAL PARK

CORFERIAS

Hotel
Radisson

Biblioteca
Departa-
mental

o 1/14

9/13/14

9/25/14

10/16/14

10/22/14

2/25/15

10/10/15

SN 1/14

o/14/14

9/28/14

10/16/14

10/25/14

2/25/15

10/10/15

http://edufindme.com

http://edufindme.com

http://www.expocato-
lica.co/

http://www.fiep.es

http://www.aviaturcam-
pus.com

http://www.fiep.es

http://ferialibropacifico.
univalle.edu.co



Costa
Rica

Costa

Rica

Cuba

Ecuador

Ecuador

Ecuador

Ecuador

San Jose

San Jose

La
Habana

Guaya-
quil

Guaya-
quil

Quito

Quito

EDUEXPO
SAN JOSE

FERIA INTER-
NACIONAL
DEL LIBRO

FERIA DEL
LIBRO DE
CUBA

EXPOLIBRO

EDUEXPO
GUAYAQUIL

EDUEXPO
QUITO

FERIA INTER-
NACIONAL
DE ESTUDIOS
DE POSTGRA-
DO Quito

FPP EDU Media

Camara Costar-
ricense del libro

Cédmara del

Libro de Cuba

HoritzoGrup

FPP EDU Media

FPP EDU Media

Circulo Forma-
cion

Hotel
Radisson

Antigua
Aduana

Cabana
Fortaleza

Palacio de
Cristal

Hotel She-
raton

Hotel Hilton

Hotel Hilton
Colon

3/29/14

8/22/14

2/13/14

7112/14

912/14

9/4/14

10/13/14

8. Trade Fair by Industrial Sectors

3/29/14

8/31/14

2/23/14

7121714

912/14

9/4/14

10/13/14

3

http://edufindme.com

http://feriadellibrocr:
com/

http:/feriadellibro.
cubaliteraria.cu

www.expolibro.com.ec

http://eduexpos.edu-
findme.com

http://eduexpos.edu-
findme.com

http://www.fiep.es
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8. Trade Fair by Industrial Sectors

Ecuador

Ecuador

Guate-

mala

México

México

México

Guaya-
quil

Cuenca

Ciudad
de Gua-
temala

Guadala-

jara

Guasave

Culiacan

FERIA INTER-
NACIONAL
DE ESTUDIOS
DE POSTGRA-
DO Guayaquil

SABE

FILGUA FERIA
DEL LIBRO

EXPO

TU
MEJOR
COLEGIO

EXPO
EDUCATIVA
GUASAVE

EXPO
EDUCATIVA
CULIACAN

Circulo
Formacion

Toledo Eventos

Cédmara de
Industria de
Guatemala

Tools Net, S.C

Centro de
Educacién e
Innovacion CIE
/ Periodico El
Debate

Centro de
Educacién e
Innovacion CIE
/ Periodico El
Debate

Hotel She-
raton

Centro de
Convencio-
nes Mall del
Rio

Parque de
la Industria -
Coperex

Expo Gua-
dalajara

Auditorio
Héroes de
Sinaloa

Culiacan,
Sinaloa

10/14/14

10/24/14

7110/14

[/25/14

1/28/14

1/28/14

10/14/14

10/26/14

7120/ 14

1126/14

1/30/14

[/30/14

http://www.fiep.es

http://www.camarao-
fespanola.org

http://www.filgua.com

www.tumejorcolegio.
com

http://expoeducativa.
jimdo.com

http://expoeducativa.
jimdo.com



México

México

México

México

México

México

Guamdchil

Mazatlan

Los
Monchis

Guadala-

jara

Ledn

Monte-
rrey

EXPO
EDUCATIVA
GUAMUCHIL

EXPO
EDUCATIVA
MAZATLAN

EXPO
EDUCATIVA-
MONCHIS

EXPO
ESTUDIA
CANADA

EDUCATIVO
VOCACIO-
NALY PROFE-
SIOGRAFICO

EDUCATION
UK
MONTERREY

Centro de
Educacién e
Innovacion CIE
/ Periodico El
Debate

Centro de
Educacion e
Innovacion CIE
/ Periodico El
Debate

Centro de
Educacién e
Innovaciéon CIE
/ Periodico El
Debate

Universo
Educativo

Direccién
General de
Educacién Ay-
untamiento

The British
Council México

Explanada
del H. Ay-
untamiento
de Salvador
Alvarado

Mazatlan
International
Center

Centro de
Innovacion
y Educacidn,
CIE.

Expo Gua-
dalajara

Poliforum
Ledn

Hotel Crow-
ne Plaza
Monterrey
Constitucion

1/128/14

1/28/14

1/128/14

2/8/14

2/12/14

2/25/14

8. Trade Fair by Industrial Sectors

[/30/14

1/30/14

[/30/14

219114

2/14/14

2/25/14

http://expoeducativa.
jimdo.com

http://expoeducativa.
jimdo.com

http://expoeducativa.
jimdo.com

www.universoeduca-
tivo.com

www.leon.gob.mx

http://www.british-
council.org

3
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8. Trade Fair by Industrial Sectors

México

México

México

México

México

México

Toluca

México

DF

México

México
D.F

Toluca

Veracruz

EDUCATION
UKTOLUCA

EDUCATION
UK MEXICO

EXPO BE
INTERNATIO-
NAL

EXPO
PROVEEDO-
RES PARA
ESCUELASY
MAESTROS

FERIA
ESTATAL DEL
LIBRO

FERIA INTER-
NACIONAL
DEL LIBRO
UNIVERSITA-
RIO FILU

The British
Council México

The British
Council México

AMTE Asocia-
cién Mexicana
de Turismo
Educativo

Club Epe -
Educadores por
la Excelencia

Instituto
Mexiquense de
cultura

Universidad
Veracruzana

Hotel Del
Rey

Hotel
Camino Real
Polanco

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Banamex

Centro
Cultural
Mexiquense
de Toluca

Casa del
Lago

2/26/14

317114

3/9/14

3/25/14

4/2/14

5/9/14

2/26/14

3/8/14

3/10/14

3/26/14

4/6/14

5/18/14

http://www.british-
council.org

http://www.british-
council.org

http://expobeinternaci-
onal.com

http//www.nferias.
com/expo-proveedo-
res-escuelas

http://portal2.edomex.
gob.mx

www.uv.mx/filu



México

México

México

México

México

México

Ledn

Zacate-
cas

Ciudad
Judrez

Ledn

Puebla

Chihua-
hua

EXPO
PAPELERIA
TONY

FERIA
NACIONAL
DEL LIBRO
ZACATECAS

FERIA DEL
LIBRO EN
CIUDAD
JUAREZ

FERIA EURO-
POSGRADOS

EDUEXPOS
PUEBLA

FERIA
ESTATAL DEL
LIBRO
CHIHUAHUA

Tiendas Tony

Instituto Zaca-
tecano de Cul-
tura / Camara

Nacional de

la Industria Edi-
torial Mexicana

Instituto
Chihuahuense
de cultura

Europosgrados

FPP EDU Media

Instituto
Chihuahuense
de cultura

Poliforum
Ledn

Plaza Bicen-
tenario

Centro
Comercial
Las Misiones

Poliforum
Ledn

Hotel Inter-
continental

Expo
Chihuahua

5/31/14

8/22/14

9121714

9127114

10/2/14

10/3/14

8. Trade Fair by Industrial Sectors

5/31/14

8/31/14

9/30/14

9/28/14

10/2/14

10/12/14

http://www.tony.com.
mx

http://www.caniem.
com

http://caniem.org/archi-
vos/ferias/nacionales/
FeriaChihuahua.pdf

http://www.europos-
grados.org

http://eduexpos.edu-
findme.com

http://www.caniem.
com/nacional.html

3
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8. Trade Fair by Industrial Sectors

México

México

México

México

México

México

México

Guadala-
jara

Monter-
rey

Quere-
taro

Guadala-
jara

México

EDUEXPOS
MEXICO

EDUEXPOS
GUADALA-
JARA

EDUEXPOS
MONTERREY

EDUEXPOS
QUERETARO

FERIA INTER-
NACIONAL
DEL LIBRO

FERIA INTER-
NACIONAL
DEL LIBRO
DEL PALACIO
D ELA MINE-
RIA

FPP EDU Media

FPP EDU Media

FPP EDU Media

FPP EDU Media

Universidad de
Guadalajara

Facultad de
Ingenierfa de
la Universi-
dad Nacional
Auténoma de
México

Hotel Inter-
Continental

Hotel RIU
Plaza

Hotel

Hotel Fiesta
Americana

Expo Gua-
dalajara

Palacio de
Mineria

10/4/14

1077114

10/8/14

10/10/14

['1/29/14

2/18/15

10/5/14

1077114

10/8/14

10/10/14

12/7/14

3/2/15

http://fppmedia.com/
upcoming_events/Mx_
Oct2013/read_more

http://fppmedia.com/
upcoming_events/Mx_
Oct2013/read_more

http://fppmedia.com/
upcoming_events/Mx_
Oct2013/read_more

http://eduexpos.edu-
findme.com

www.fil.com.mx

http://feriamineria.
unam.mx/



México

México

Panama

Panama

Paraguay

Peru

México

México

Panama

Panama

Asuncion

Lima

GEES

EXPO
ESTUDIA
CANADA

FERIA INTER-
NACIONAL
DE ESTUDIOS
DE POSTGRA-
DO Panama

FERIA INTER-
NACIONAL
DEL LIBRO DE
PANAMA

LIBROFERIA

EXPO UNI-
VERSIDAD
LIMA

EJ. Krause de
México / Tarsus
Group

Universo Edu-
cativo

Circulo
Formacion

Camara Pana-
mefa del Libro

Paraguay Even-
tos y Emprendi-
mientos

Grupo de
Educacion al
futuro / Inventy

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

Hotel
Sheraton

Centro de
Convencio-
nes Atlapa

Centro de
Convencio-
nes Mariscal
Lopez

Centro de
Exposiciones
Jockey

4/15/15

9/20/15

2/5/14

8/19/14

5/28/14

6/26/14

8. Trade Fair by Industrial Sectors

4/17/15

9121115

2/5/14

8/24/14

6/8/14

6/28/14

http://www.gessmexi-
co.com

http://www.expoestu-
dia.com

http://www.fiep.es/don-
de_panama.htm

http//www.nferias.
com/feria-internacio-
nal-libro-panama

http://www.paraguaye-
ventos.com.py/const-
ructecnia.html

http://expouniversidad. _

pe

A

AFIDA
www.afida.org

289



3

AFIDA
www.afida.org

290

8. Trade Fair by Industrial Sectors

Peru

Perd

Perd

Peru

Perd

Peru

Lima

Lima

Lima

Arequipa

Callao

Lima

FERIA INTER-
NACIONAL
DEL LIBRO DE
LIMA

EXPO
POSTULANTE
LIMA NORTE

EDUEXPO
LIMA

FERIA INTER-
NACIONAL
DE ESTUDIOS
DE POSTGRA-
DO Arequipa

EXPO
UNIVERSIDAD
CALLAO

FERIA INTER-
NACIONAL
DE ESTUDIOS
DE POSTGRA-
DO Lima

Camara
peruana del
libro

Expo Corp SAC

FPP EDU Media

Circulo
Formacion

Grupo de
Educacion al
futuro / Inventy

Circulo
Formacion

Parque Los
Préceres

MegaPlaza

Hotel Hilton

Hotel
Libertador
Arequipa

Centro de
Convenci-
ones de la
Fortaleza

Real Felipe

Westin Lima
Hotel &
Convention
Center

7/18/14

91714

9/6/14

10/22/14

10/22/14

10/23/14

8/3/14

9414

9l6/14

10/22/14

10/24/14

10/23/14

http://www.fillima.
com.pe

http://mwww.expopos-
tulante.com

http://eduexpos.edu-
findme.com

http://www.fiep.es

http://expouniversidad.
pe

http://www.fiep.es



Peru

Uruguay

Uruguay

Uruguay

Uruguay

Uruguay

Trujillo

Florida

Monte-
video

San Jose

Durazno

Monte-
video

EXPO
UNIVERSIDAD
TRUJILLO

FERIA DEL
LIBRO —
FLORIDA

FERIA

DEL LIBRO
INFANTILY
JUVENIL

FERIA DEL
LIBRO — _
SAN JOSE

FERIA DEL
LIBRO —
DURAZNO

FERIA INTER-
NACIONAL
DEL LIBRO
DE MONTEVI-
DEO

Grupo de Edu-
cacion al futuro

Cémara
Uruguaya del
Libro

Cédmara
Uruguaya del
Libro

Cédmara
Uruguaya del
Libro

Cdmara
Uruguaya del
Libro

Camara
Uruguaya del
Libro

Mall
Aventura
Plaza

Biblioteca
Municipal

INTEN-
DENCIA
MUNICIPAL
DE MON-
TEVIDEO

No
disponible

Museo Casa
de Rivera

INTEN-
DENCIA
MUNICIPAL
DE MON-
TEVIDEO

10/23/14

411714

5/28/14

9/8/14

9/18/14

10/1/14

8. Trade Fair by Industrial Sectors

10/25/14

4/23/14

6/8/14

9/14/14

9121714

10/12/14

3

http://expouniversidad.
pe

http://www.camaradel-
libro.com.uy

http://www.camaradel-
libro.com.uy

http://www.camaradel-
libro.com.uy

http://www.camaradel-
libro.com.uy

http://www.camaradel-
libro.com.uy

AFIDA
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A

Uruguay Rivera FERIA DEL Cdmara Plaza LI/13/14 11/16/14  httpi//www.camaradel-
LIBRO — Uruguaya del Internacional libro.com.uy
BINACIONAL  Libro Rivera
DE RIVERA

Venezuela  Caracas ~ FERIAINTER-  Circulo Cardcas 2/8/15 2/10/15  http//www.fiep.es
NACIONAL Formacion Palace Hotel
DE ESTUDIOS
DE POSTGRA-
DO Caracas

Venezuela  Maracai-  FERIAINTER-  Circulo Hotel 2/8/15 2/10/15  http/iwwwfiep.es

bo NACIONAL Formacion Kristoff

DE ESTUDIOS
DE POSTGRA-

DO Maracaibo

09 Electronics, Components

. L Exhibition Start
Country City Exhibition Sl () Venue Date End Date Web Page
Argentina  Mendoza CONEXPO Editores SRL- Centro de 8/7/14 8/8/14  http//www.editores-
NOA Conexpo Convencio- srl.com.ar/conex-
nes de Salta po/2014/noa

Argentina  Neu- CONEXPO Editores SR.L- Rayentral [I/13/14 11/14/14  http//www.editores-

quen CHUBUT Conexpo Hotel y srl.com.ar/conexpo/

I Casing

AFIDA

www.afida.org
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Argentina

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Buenos
Alires

Porto
Alegre

Joinville

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

BIEL LIGHT &
BUILDING BU-
ENOS AIRES

ELETRON SUL

FEEAI

ELECTRO-
NICS

ENIE- INS-
TALACIONES
ELECTRICAS

SMART GRID

ELECTROLAR
SHOW

Messe Frankfurt
Argentina

Diretriz feiras &
eventos Ltda

Euro Feiras e
Negdcios Ltda

Global Sources

Aranda Eventos

e Congressos

RPM Brasil

Grupo Eletrolar

La Rural,
Predio Ferial
de Buenos
Alires

Centro de
Eventos
FIERGS

Complexo
Expoville

Centro de
Exposiciones
Imigrantes

Expo Center
Norte

Centro de
Convenci-
ones Frei
Caneca

Transame-
rica Expo
Center

9/15/15

3/12/14

3/18/14

8/11/14

8/26/14

9/9/14

9/15/14

8. Trade Fair by Industrial Sectors

9/19/15

3/14/14

321714

8/13/14

8/28/14

o1 1/14

9/18/14

http://www.biel.com.ar

http//www.feirasiga.
com.br

http://www.eurofeiras.
com.br

www.globalsources.
com

http://www.arandanet.
com.br

http://www.smartgrid.
com.br/

http://eletrolarshow.
com.br
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Chile

Colombia

México

Curitiba

Sao
Paulo

Sao
Paulo

Sao
Paulo

Santiago

Medellin

Guadala-
jara

ELECTRON

FIIEE

LIGHTING
WEEK BRASIL

ESC BRAZIL

MATELEC
LATINOAME-
RICA

FISE, FERIA
INTERNACI-
ONAL DEL
SECTOR
ELECTRICO

ELECTRICON
GUADALA-
JARA

Diretriz feiras &
eventos Ltda

Reed Exhibi-
tions Alcantara
Machado

ABRIP

UBM Brazil
ferias e Eventos
[ tda.

Fisa S.A./
IFEMA

Camara de
Comercio de
Medellin /
Cluster de

Energia Electrica

ACOEO (Aso-
ciacién de Con-
structores de
Obras Eléctricas
de Occidente)

Expotrade
Convention
Center

Centro de
Exposiciones
de Anhembi

Expo Center
Norte

Transame-
rica Expo
Center

Espacio
Riesco

Plaza Mayor

Conveciones
y Exposicio-

nes

Expo Gua-
dalajara

9124114

3/23/15

5/26/15

8/25/15

7/8/15

['1/25/15

10/8/14

9127114

3/27/15

5/28/15

8/26/15

7/10/15

1727115

10/10/14

http://www.feiraferra-
mental.com.br

http//mwww.fiee.com.
br/A-Feira/Apresen-
tacao/

www.lwbr.com.br

http://www.escbrazil.
com.br

http://www.ifema.es/

http//www.feriasec-
torelectrico.com.co/
sobre-la-feria

http://www.electricon.
com.mx



México

Panama

México
D.F

Panama

EXPO
LIGHTING

AMERICA

LEX

Reed Exhibi-

tions

Lex Latinoame-
rica

Centro 2/25/15
Banamex

Megapolis 917114
Convention

Center

8. Trade Fair by Industrial Sectors

2/27/15

9/19/14

http://www.e-la.mx

http://www.lexlatino-
america.com

10 Energy, Oil, Gas, Mining

Country

Argentina

Argentina

Argentina

Argentina

City

San Juan

Salta

Buenos
Alires

Buenos
Alires

Exhibition

EXPO
PANORAMA
MINERO

NOA MINING
& ENERGY

ARMINERIA

ARGENTINA
OIL & GAS
EXPO

Exhibition
Organizer (s)

Panorama
minero

Cornejo y
Sierra

CAEM. Cdmara
Argentina de
empresarios
mineros /View
Point

Uniline Exhibi-
tions / Instituto
Argentino del
petroleo y el
gas

Start

Venue Date
Predio Ferial 6/4/14
de San Juan
Centro de 9/19/14
Convencio-
nes de Salta
Centro 5/5/15
Costa
Salguero
La Rural, 10/5/15
Predio Ferial
de Buenos
Alires

End Date

6/6/14

9/120/14

5/7/15

10/8/15

Web Page

http://www.sanjuan-
minera.com.ar/

http://www.cornejoy-
sierra.com.ar/evento_
detalle.php?id=3|

www.arminera.com.ar

http://www.aog.com.ar/
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8. Trade Fair by Industrial Sectors

Bolivia

Bolivia

Brasil

Brasil

Brasil

Brasil

Santa
Cruz de
la Sierra

Oruro

Santos

Floriand-
polis

Sao
Paulo

Sao
Paulo

PETROGAS Tecnoeventos

EXPO BOLI- Tecnoeventos
VIA MINERA

SANTOS Reed Exhibi-
OFFSHORE tions Alcantara
OIL & GAS Machado /
EXPO Instituto
Brasileiro do

Petréleo, Gas e
Biocombustiveis

BIOMASSA E Gessulli Agri-
BIEOENERGIA  business

METERING, Clarion Events
BILLING &

CRM/CIS LA-

TIN AMERICA

HYDRO PennWell
VISION

Sede del
Club Real
Santa Cruz

Campo Feri-
al Expoteco

Mendes
Convention
Center

CEN-

TRO DE
CONVEN-
CIONES
FLORIANO-
POLIS

Transame-
rica Expo
Center

Transame-
rica Expo
Center

217114

8/21/14

4/8/14

5/13/14

8/12/14

8/21/14

2/9/14

8/24/14

411714

5/15/14

8/14/14

8/23/14

www.tecnoeventos.org

www.tecnoeventos.org

http://www.santosoff-
shore.com.br/

http://www.biomassa-
bioenergia.com.br/

http://www.latin-ameri-
can-utility-week.com

http://www.hydrovisi-
onbrasil.com



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Rio de
Janeiro

Joinville

Sao
Paulo

Goiania

Sao
Paulo

BELEN

Porto
Alegre

BRAZIL
WINDPOWER

POWERGRID
BRASIL

PCIM SOUTH
AMERICA

SUCROESTE

BIO TECH
FAIR

EXPOSIBRAM
AMAZON

RENEX
SOUTH
AMERICA

GWEC/
ABEESlica y
Grupo Canal
Energia

Messe Brasil

Mesago Messe
Frankurt

Reed Exhibi-
tions Alcantara
Machado

Grupo CIPA-
Fiera Milano

TEMPLO
EVENTOS

Hannover Fairs
Sulamérica

Centro de
Conven-
ciones Sul
América

Expocentro
Edmundo
Doubrawa

Centro
Fecomercio
de Eventos

Centro de
Conven-
ciones de
Goiania
Centro de
Exposiciones
Imigrantes

CON-
VENCION
HANGAR
CENTRO
AMAZONI-
CcO

Centro de
Eventos
FIERGS

8/26/14

9/16/14

10/14/14

10/28/14

10/29/14

L1/17714

11726/14

8. Trade Fair by Industrial Sectors

8/28/14

9/19/14

10/15/14

10/31/14

10/31/14

['1720/14

11/28/14

www.brazilwindpower.
org

http://www.powergrid.
com.br/

http://www.mesago.de/
en/SAPCIM/

http://www.ffatia.com.
br/Sucroeste/Home/

www.cipanet.com.br

http://www.exposibra-
mamazonia.org.br

http://renex-southame-
rica.com.br
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Serra

Sao
Paulo

Macaé

Macaé

Sao
Paulo

Sao
Paulo

Sao
Paulo

VITORIA
STONE FAIR

PETROTECH

BRASIL
OFFSHORE

PROTECTION
OFFSHORE

BIOTECH

ENERSOLAR

GREENERGY
& BIO GAS
BRASIL

Milanez & Mila-
neze S/S Ltda.

Grupo CIPA-
Fiera Milano

Reed Exhibi-
tions Alcantara
Machado

Reed Exhibi-
tions Alcantara
Machado

Grupo CIPA-
Fiera Milano

Grupo CIPA-
Fiera Milano

Grupo CIPA-
Fiera Milano

Pavilhao de
Carapina

Centro de
Exposiciones
Imigrantes

Macaé
Centro de
Convenci-
ones

Macaé
Centro de
Convencio-
nes - Hotel

Centro de
Exposiciones
Imigrantes

Centro de
Exposiciones
Imigrantes

Centro de
Exposiciones
Imigrantes

2/3/15

4/2/15

6/23/15

6/23/15

7122/15

7122115

7122/15

2/6/15

4/4/15

6/26/15

6/26/15

7/24/15

7124115

7124115

http://www.vitorias-
tonefaircom.br

http://www.petrotech.
com.br/

www.brasiloffshore.
com

http://www.protectio-
noffshore.com.br/

http://www.bioenergia.
net.br

http://www.enersolar-
brasil.com.br

http://www.greener-
gyexpo.com/en_geb/
index_geb.asp



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Chile

Sao
Paulo

Belo Ho-
rizonte

Rio de
Janeiro

Sao
Paulo

Rio de
Janeiro

Belo Ho-
rizonte

Santiago

INTERSOLAR

EXPOSIBRAM

RIO PIPELINE

LATIN
AMERICAN
UTILITY WEEK

OTC BRASIL

MECMINAS

EXPOMIN

Aranda Eventos
e Congressos

Etica Promocio
de Eventos

Instituto
Brasileiro de
Petréleo, Gas e
Biocombustiveis
-IBP/ OTC

Clarion Events

Instituto
Brasileiro de
Petréleo, Gas e
Biocombustiveis
-IBP/ OTC

Minasplan

Fisa SA.

Expo Center
Norte

Minascentro

Riocentro
Exhibition &
Convention
Center

Transame-
rica Expo
Center

Riocentro
Exhibition &
Convention
Center

Minascentro

Espacio
Riesco

91115

9/14/15

9/22/15

9/23/15

10/27/15

[1/3/15

4121/14

8. Trade Fair by Industrial Sectors

9/3/15

9117115

9/24/15

9/25/15

10/29/15

I'1/6/15

4/25/14

http://www.intersolar.
net.br

http://www.exposi-
bram.org.br

http://www.riopipeline.
com.br/

http://www.latin-ameri-
can-utility-week.com/

http://www.otcbrasil.
org

http://www.mec-
minas20 | 4.com.br/
apresentacao.php

http://www.expomin.cl
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Chile

Chile

Chile

Chile

300

Santiago

Concep-

cién

Antofa-
gasta

Santiago

Santiago

8. Trade Fair by Industrial Sectors

ELECGAS

BIOBIO
ENERGIA

IFT ENERGY
FERIA INTER-
NACIONAL
DETEC-
NOLOGIAS
ENERGIAY
AGUA

EXPO
EFICIENCIA
ENERGETICA

EXPO SOLAR

Grupo Editec

Misa Group /
Revista Energia

Kallman World-
wide Inc. Chile

/ Asociacion de
Industriales de

Antofagasta

Fisa SA./
Agencia Energe-
tica de Chile

Acesol, Asocia-
cion Chilena de
Energia Solar /
Arma
Productura

Casa Piedra

Centro de
Eventos Sur
activo

Recinto
Ferial y
Recreacional
de la Aso-
ciacion de
Industriales
de Antofa-
gasta

Espacio
Riesco

Espacio
Riesco

5/13/14

5/29/14

7122/14

10/15/14

5/1/15

5/13/14

5/30/14

7124114

10/17/14

5/3/15

http://elecgas.elecgas.cl

http://www.biobio-
energia.cl

http://www.ift-energy.cl

http://mwww.expoefici-
enciaenergetica.cl

https://armaproduccio-
nes.squarespace.com/
exposolar/



Chile

Chile

Colombia

Colombia

Colombia

Ecuador

Antofa-
gasta

Santiago

Bogotd

Bogota

Bogotd

Quito

EXPONOR
CHILE

GENERA LATI-
NOAMERICA

MINERIA

EXPO OIL
AND GAS

CONGRESO
COLOM-
BIANO DE
PETROLEOY
GAS

EXPOMINAS

Asociacion de
Industriales de
Antofagasta

Fisa S.A./
IFEMA

Corferias /
Agencia
Nacional de
Minerfa ANM,
Ministerio de
Minas y Energia

Corferias

Corferias

HJ Becdach

Recinto
Ferial y
Recreacional
de la Aso-
ciacion de
Industriales
de Antofa-
gasta

Espacio
Riesco

COREFERIAS

CORFERIAS

CORFERIAS

Centro de
Exposiciones
de Quito

5/11/15

[O/1/15

714114

[ 1/4/14

8/24/15

3/26/14

8. Trade Fair by Industrial Sectors

5/15/15

[0/1/15

716/14

[1/7/14

8/28/15

3/28/14

http://www.exponorcl

http://www.fisa.cl

http://www.mineriabo-
gota-colombia.com

http://www.expooi-
landgascolombia.com

http://congresoacipet.
com/

http://www.hjbecdach-
ferias.com
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Ecuador

México

México

México

México

México

Quito

Chihua-
hua

México
D.F

Monte-

rrey

México

Monte-
rrey

ECUADOR
OIL AND
POWER

CHIHUAHUA
MINERO

EXPO ELEC-
TRICA INTER-
NACIONAL

EXPO
ELECTRICA
NORTE

MEXICO
WINDPOWER

EXPO USO
EFICIENTE DE
LA ENERGIA

HJ Becdach

AIMM.GM

Vanexpo -
Vanguardia en
Exposiciones

Vanexpo -
Vanguardia en
Exposiciones

EJ. Krause de
México

Fundacién
PROFIME /
Association
of Energy
Engineers de
México

Centro de
Exposiciones
de Quito

No dispo-
nible

Centro
Banamex

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

Centro
Banamex

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

9/24/14

4/2/14

6/10/14

6/10/14

2/25/15

4/18/15

9126/14

4/4/14

6/12/14

6/12/14

2/26/15

4/20/15

http://www.hjbecdach-
ferias.com

http://chihuahuamine-
ro.com

www.expoelectrica.
com.mx

http://expoelectrica.
com.mx

www.mexicowindpo-
wer.com.mx

http://www.expoener-
gia.mx



México

Panama

Peru

Perd

Peru

Perd

Acapulco

Panama

Lima

Lima

Lima

Arequipa

EXPOMIN
MEXICO

EXPO CON-
FERENCIA
MINERA
INTERNACIO-
NAL

PERU ENER-
GIA

SALON
INTERNA-
CIONAL DE
LA ENERGIA
ELECTRICA

EXPO
ENERGIAY
EFICIENCIA

PERUMIN -
CONVENCI-
ON MINERA

T&C Exposi-

ciones

ExpoEventos
Panamd

PRENSA GRU-
PO SAC

Sociedad
Peruana de
Ferias / Ferias
Multisectoriales

DBA GROUP /
GRAPHTRADE

Instituto de
Ingenieros de
Minas del Perd

Mundo
Imperial

Centro de
Convenci-
ones Vasco
Nufez de
Balboa

HOTEL LOS
DELFINES

Centro de
Exposiciones
Jockey

Centro de
Exposiciones
Jockey

Centro de
Convenci-
ones Cerro
Juli

10/16/15

1719714

2/12/14

6/5/14

8/14/14

8/21/14

8. Trade Fair by Industrial Sectors

10/19/15

1721714

2/13/14

6/7/14

8/16/14

8/25/14

http://www.expomin-
mexico.com.mx

http://www.expomine-
ra.com

www.peruenergia.com

http://wwwi.siee.pe

http://energyefficiency-
expoperu.com

http://www.convenci-
onminera.com
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Peru

Peru

Perd

Republica
Domini-
cana

Venezuela

Venezuela

Lima

Lima

Lima

Santo
Domin-

g0

Maracai-
bo

Maracai-
bo

FIGAS

EXPOMINA

MINPRO

EXPOLUZ

EXPOSICION
LATINOAME-
RICANA DEL
PETROLEO -
LAPS 2015

EXPOSICION
LATINOAME-
RICANA DEL
PETROLEO -
LAPS 2014

Thais Corpo-
ration

Grupo Digam-
ma

Grupo Digam-
ma

Cultuarte
Pichardo &
Asocs. S.RL

Grupo BG de
Eventos

Grupo BG de
Eventos

Centro de
Exposiciones
Jockey

Museo
Minero

Hotel Los
Delfines

Garden Tent
del Hotel
Embajador

Palacio de
Eventos de
Venezuela

Palacio de
Eventos de
Venezuela

8/21/14

9/10/14

10/29/14

10/9/14

6/16/14

71/14

8/23/14

9/12/14

10/30/14

10/11/14

6/18/14

713114

http://www.thaiscorp.
com/figas/site/index.

php

http://mwww.expomina-
peru.com

http://www.minprope-
ru.com

http://www.expoluzrd.
com

http://grupobgdeven-
tos.com/laps-2015

http://grupobgdeven-
tos.com
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Country

Argentina

Argentina

Argentina

Argentina

Argentina

Argentina

City

Cdrdoba

Buenos
Alires

Salta

Buenos
Alires

Mar del
Plata

Buenos
Alires

Exhibition

METAL EXPO

FIMAQH

FINDUS NOA
FERIA INDUS-
TRIAL PARA
EL NOA

TECNOFIDTA

EXPO
INDUSTRIA
MAR DEL
PLATA

INGENIERIA
LATINO-
AMERICA

Y CARIBE,
CONGRESOY
EXPOSICION

Exhibition
Organizer (s)

Edigar S.A

CARMAHE

Cornejo y
Sierra

Messe Frankfurt
Argentina

Messe Frankfurt
Argentina

Uniline Exhibi-
tions

Venue

Centro de
Eventos
Forja

Parque del
Bicentenario

Centro de
Convencio-
nes de Salta

Centro Cos-
ta Salguero

Base Naval
de Mar del
Plata

Centro Cos-
ta Salguero

Start
Date

9/26/13

5/6/14

8/29/14

ol16/14

10/30/14

I'1/4/14

End Date

9/28/13

5/10/14

8/31/14

9/19/14

[172/14

I1/6/14

Web Page

http://www.metalexpo.
com.ar

http://www.fimagh.
com

http://www.cornejoysi-
erra.com.ar

http://www.tecnofidta.
com/

http://www.expoindus-
triamdp.com.ar/

http://www.ingenie-
ria2014.com.r/
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8. Trade Fair by Industrial Sectors

Argentina

Argentina

Argentina

Argentina

Bolivia

Quilmes

Buenos
Alres

Buenos
Alres

Buenos
Alres

Cocha-
bamba

EXPO
INDUSTRIAL,
CIENCIAY
TECNOLOGIA

ALUVI

EXPO
PAPELERIA

EXPO
FERRETERA

EXPO
INDUSTRIA

HS Eventos

La Rural,

Predio Ferial de
Buenos Aires /
C.IM.A., Cdmara
Industrial de las
Manufacturas
del Cuero de

la Republica
Argentina

Arturo Herrera

Messe Frankfurt
Argentina /
Camara de
ferreterias y
afines de la
Republica Ar-
gentina (Cafara)

Cédmara
Departamental
de Industria

Predio Ferial
de Quilmes

La Rural,
Predio Ferial
de Buenos
Alires

La Rural,
Predio Ferial
de Buenos
Aires

Centro Cos-
ta Salguero

Recinto Feri-
al de Alalay

[1/20/14

6/3/15

9/1/15

9/2/15

8/5/14

[1/22/14

6/6/15

9/1/15

9/5/15

8/10/14

http://www.hseventos.
com.ar/hs/newsletters/
news_expoindustri-

al/2014/base/base.html

http://www.aluvionline.
com.ar

www.expopapeleria.
com.ar

www.expoferretera.
com.ar

http://www.feicobol.
com.bo
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A

Brasil Porto EXPOMAC Diretriz feiras &  PEBELLON 3/12/14  3/14/14  bhttp://www.feirasiga.
Alegre eventos Ltda DE EXPO- com.br
SICIONES
EXPOTRA-
DE
Brasil Sao EXPO Reed Exhibi- Centro de 41714 4/3/14  http//www.expoalumi-
Paulo ALUMINIO tions Alcantara Exposiciones nio.com.br
Machado Imigrantes
Brasil Sao MECANICA Reed Exhibi- Centro de 5/20/14  5/24/14  http://www.mecanica.
Paulo tions Alcantara Exposiciones com.br/es/La-Feria/
Machado de Anhembi
Brasil Chapeco MM+CC Euro Feiras e Parque de 7122114 7/25/14  httpi//www.eurofeiras.
Negdcios Ltda Exposiciones com.br
Tancredo
Neves EFAPI
Brasil Sao PTX SOUTH UBM Brazil Transame- 8/5/14 8/7/14  http://www.ptxsa.
Paulo AMERICA ferias e Eventos  rica Expo com.br
Ltda. Center
Brasil Joinville EUROMOL Messe Brasil Complexo 8/18/14  8/22/14  http://www.euromold-
Expoville brasil.de
Brasil Sao FORIND SP Reed Exhibi- Centro de 8/26/14  8/29/14  http://www.fenasucro. _
Paulo tions Alcantara Eventos com.br
Machado Zanini AFIDA

www.afida.org
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Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

RIO
VERDE

Sao
Paulo

Joinville

Curitiba

Sao
Paulo

Caxias
do Sul

Sao
Paulo

SUDOEXPO

VITECH

METALURGIA

FERRAMEN-

TAL

USINAGEN

MERCOPAR

FEINOX

ACIRV

Grupo CIPA-
Fiera Milano

Messe Brasil

Diretriz feiras &
eventos Ltda

Aranda Eventos
e Congressos

Hannover Fairs
Sulamérica

Grupo CIPA-
Fiera Milano

SUMINIS-
TRO DE
RIOVERDE
CENTRAL

Centro de
Exposiciones
Imigrantes

Complexo
Expoville

Expotrade
Convention
Center

Expo Center
Norte

Pabellén
de Eventos
Fiesta de la
Uva

Centro de
Exposiciones
Imigrantes

9/10/14

9/10/14

o/16/14

9124/ 14

9/30/14

9/30/14

10/6/14

9/13/14

9/13/14

9/19/14

9127114

10/3/14

10/3/14

10/8/14

http://sudoexpo.com.
br

http//www.feiravitech.
com.br/

http://www.metalurgia.
com.br/

http://www.feiraferra-
mental.com.br/

http://www.usinagem-
brasil.com.br/

http://hanover.com.br/
index.php/mercopar/

www.feinox.com.br



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Recife

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

Grama-
do

RIO
GRAN-
DE

FIMMEPE
MECANICA
NORDESTE

FEBRAMAN

BRASIL AUTO-
MATION- ISA

FERIA DE
FIXACAO

FASTENER
FAIR BRASIL

ZERO GRAU

FERIA DE
POLO NAVAL

Simmepe

Grupo CIPA-
Fiera Milano

Clarion Events

MACK BOOKS

Mack Brooks
Group

Merkator Feiras
e Eventos

ESTIMADO
MERCADOS

Centro de
Conven-
ciones de
Pernambuco

Centro de
Exposiciones
Imigrantes

Expo Center
Norte

EXPO
CENTER
NORTE

Expo Center
Norte

Centro de
Feiras Serra
Park

SUR CIDEC
FURG

10721714

10/29/14

['1/4/14

LHTH14

VARV

LI/17714

317115

8. Trade Fair by Industrial Sectors

10/24/14

10/31714

[1/6/14

L1/13/14

[1/13/14

[1/19/14

3/20/15

http://www.mecanica-
nordeste.org.br

http://www.febraman.
com.br/

http://www.brazilauto-
mation.com.br

www.fastenerfair.
br.com

http://www.fastenerfair
br.com

http//www.feirazero-
grau.com.br/llang=es

http://www.polonaval-
rs.com.br
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Recife

Sao
Paulo

Joinville

Sao
Paulo

Maringd

Serra

Rio de
Janeiro

FORIND NE

FEIMAFE

FEIRA DE MA-
NUTENCAO
F EQUIPA-
MENTOS
INDUSTRIAIS

MDA SOUTH
AMERICA

METALMECA-
NICA

MEC-SHOW

POSTOS &
CONVENIEN-
CIA 2013

Reed Exhibi-
tions Alcantara
Machado

Reed Exhibi-
tions Alcantara
Machado

Mega Feiras
Segmentadas

Hannover Fairs
Sulamérica

Diretriz feiras &
eventos Ltda

Milanez & Mila-
neze S/S Ltda.

Fagga /GL Exhi-
bitions

Centro de
Conven-
ciones de
Pernambuco

Centro de
Exposiciones
de Anhembi

Complexo
Expoville

Transame-
rica Expo
Center

Parque
Internacional
de Exposi-
ciones de
Maringd

Parque de
Exposiciones
Floriano
Varejdo
Riocentro
Exhibition &
Convention
Center

5/5/15

5/18/15

6/23/15

6/30/15

7122115

7/28/15

8/5/15

5/8/15

5/23/15

6/26/15

7/3/15

7/25/15

7131715

8/7/15

www.forindne.com.br

http://www.feimafe.
com.br/es/

http://www.feiramanut-
encao.com.br

http://mda-southameri-
ca.com.br

http://feirametalmeca-
nica.com.br/sobre-a-
feira/

www.mecshow.com.br

WWW.eXpOpOsStos.
com.br



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Goiania

MOS-
SORO

Joinville

Joinville

Sao
Paulo

Sao
Paulo

Sao
Paulo

MAC &TOOLS

FICRO

INTERMACH

Industrial
Supply SOUTH
AMERICA

TUBOTECH

WIRE SOUTH
AMERICA

BRAZIL
WELDING
SHOW

Guidio's Feiras
e Eventos

ACIM

Messe Brasil

Hannover Fairs
Sulamérica

Grupo CIPA-
Fiera Milano /
Messe
Dusseldorf

Grupo CIPA-
Fiera Milano /
Messe
Dusseldorf

Aranda Eventos
e Congressos

Centro de
Conven-
ciones de
Goiania

expocenter

Complexo
Expoville

N/A

Centro de
Exposiciones
Imigrantes

Centro de
Exposiciones
Imigrantes

Expo Center
Norte

8/11/15

8/20/15

9/9/15

9/15/15

10/6/15

10/6/15

10/20/15

8. Trade Fair by Industrial Sectors

8/14/15

8/23/15

9/13/15

917115

10/8/15

10/8/15

10/23/15

http://www.feiramac-
tools.com.br

http://mwww.ficro.com.
br

http://www.intermach.
com.br/

www.hanover.com.br

http://www.tubotech-
online.com/

http://www.wire-south-
america.com

http://www.arandanet.
com.br
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Colombia

Colombia

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

Cali

Medellin

CONGRESOY
EXPOSICION
DE CORTE

Y CONFOR-
MADO DE
METALES

CORTE &
CONFOR-
MACAO DE
METAIS

BRAZIL AU-
TOMATION

GLASS
SOUTH
AMERICA

EXPO
INDUSTRIAL

REFRIAMERI-
CAS

Aranda Eventos
e Congressos

Aranda Eventos
e Congressos

Clarion Events

Nurnbergmesse
Brasil

Fenalco Cali

ACR LATINO-
AMERICA

Expo Center
Norte

Expo Center
Norte

Transame-
rica Expo
Center

Transame-
rica Expo
Center

Centro de
Eventos Valle
del pacifico

Plaza Mayor
Conveciones
y Exposicio-
nes

10/20/15

10/20/15

LH/17/15

6/8/16

5/14/14

6/4/14

10/23/15

10/23/15

[1/19/15

6/10/16

5/16/14

6/6/14

http://www.arandanet.
com.br

http://www.arandanet.
com.br

http://www.brazilauto-
mation.com.br

http://www.glassexpo.
com.br

http://expoindustrial.
com.co/

http://www.refriameri-
cas.com



Colombia

Colombia

Colombia

Colombia

Cuba

Ecuador

Barran-
quilla

Bogota

Bogotd

Bogotd

La
Habana

Guaya-
quil

EXPO
INDUSTRIAL
CARIBE

EXPOMETA-
LICA

FERIA INTER-
NACIONAL
DE BOGOTA

AUTOMATISA

CUBA
INDUSTRIA

ECUADOR
INDUSTRIAL

Easy Fairs

Andi - Asociaci-
on Nacional de
Industriales

Corferias

Corferias /
Asociacion
Colombiana de
Profesionales de
Instrumentacién
y Automatizaci-
on Industrial

Ministerio de
Industria

Expoplaza /

Ministerio de
Productividad
de Gobierno

Centro de
Ferias y
Eventos de
la Costa

CORFERIAS

CORFERIAS

CORFERIAS

Pabexpo

Centro de
Conven-
ciones de
Guayaquil

8/20/14

9/29/14

9129114

4/15/15

6/23/14

9/2/14

8. Trade Fair by Industrial Sectors

8/22/14

10/3/14

10/3/14

4/17/15

6/27/14

9/4/14

http://www.easyfairs.
com/es/events_2 16/
feria-industrial-
caribe-2014_55170/
feria-industrial-cari-
be-2014_55171/

http://www.expometa-
lica.com

http://www.feriainter-
nacional.com/

http://www.feria-auto-
matisa.com/

http://www.camaracu-
ba.cu

http://www.expoplaza.
ec

3
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El Salva-
dor

El Salva-
dor

Guate-
mala

Guate-
mala

Guate-
mala

México

México

San
Salvador

Ciudad
de Gua-
temala

Ciudad
de Gua-
temala

Ciudad
de Gua-
temala

Antigua

México
D.F

Ledn

FERIA
INDUSTRIAL

FERRETEXPO

EXPO CON-
FERENCIAS
HIDROIN-
DUSTRIAS

MANUFEX-
PORT

MANUFEX-
PORT

GLASSLAT

EXPOMAQ
LEON

ASI (Asociacién
Salvadorefia de
Industriales)

Aces Marketing

Asociacion Gu-
atemalteca de
Exportadores
Agexport

Asociacion Gu-
atemalteca de
Exportadores
Agexport

Asociacion Gu-
atemalteca de
Exportadores
Agexport

Trade Show
Factory

Asociacidon Me-
xicana de Dis-
tribuidores de
Maquinaria, AC

CENTRO
DE EXPO-
SICION
CIFCO

Grand Tikal
Futura

Grand Tikal
Futura

Antigua
Guatemala

LA ANTI-
GUA GUA-
TEMALA

Centro
Banamex

Poliforum
Ledn

8/27/14

[1/13/14

9/3/14

1O/1/14

10/1/14

[/30/14

2/24/14

8/29/14

[1/16/14

9/4/14

10/2/14

10/2/14

2/1/14

212714

www.industriaelsalva-
dor.com

http//www.ferretexpo.
com/

http://export.com.gt

http://www.manufex-
port.com/

http://www.manufex-
port.com.gt/

http://www.nferias.
com/glasslat-2013/

http://www.expomag.
org.mx



México

México

México

México

México

México

México
D.F

Monter
rey

México

Matamo-

ros

México

Monte-
rrey

FASTENER
FAIR MEXICO

AWS
WELDMEX

METALFORM
MEXICO

EXPO
PROVEEDOR
INDUSTRIAL
MATAMOROS

EXPO
HIDRAULICA
INTERNACIO-
NAL

EXPO.
HIDRAULICA
NORTE

Mack Brooks
Group

Trade Show
Consulting

Trade Show
Consulting

Asociacion de
Maquiladoras
de Matamoros

Vanexpo -
Vanguardia en
Exposiciones

Vanexpo -
Vanguardia en
Exposiciones

Centro
Banamex

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

Centro
Banamex

Hotel
Holiday Inn

Centro
Banamex

Cintermex

Centro de

Convencio-
nes y Expo-
siciones

3/12/14

5/6/14

5/6/14

521714

6/10/14

6/10/14

8. Trade Fair by Industrial Sectors

3/13/14

5/8/14

5/8/14

5122/14

6/12/14

6/12/14

http:/fastenerfaircom.
mx/

http://mwww.aws.org/
show/weldmex2014.
html

http://www.metalform.
com/

http://www.nferias.
com/expo-proveedor-
industrial

http://www.expohid-
raulicainternacional.
com.mx

http://expoelectrica.
com.mx/hidraulicaN
orte/Ix=v&l=es&pa
ge=0078
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8. Trade Fair by Industrial Sectors

México

México

México

México

México

México

Guadala-
jara

México
D.F

Monte-
rrey

México
D.F

México
D.F

Monte-
rrey

EXPO
CERRAJERA

EXPO MANU-

FACTURA

INDUSTRIAL

PRINT

TECMA

EXPO FIRC

FABTECH

Expo Cerrajera

EJ. Krause de
México / Tarsus
Group

EJ. Krause de
México / Tarsus
Group

Asociacion
Mexicana de
Distribuidores
de
Maquinaria, AC

Operadora

Planner Media S.

de RL. de C.V.

Trade Show
Consulting

Expo Gua- 6/21/14

dalajara

Cintermex 2/3/15
Centro de

Convencio-

nes y Expo-

siciones

Cintermex 2/3/15
Centro de

Convencio-

nes y Expo-

siciones

Expo Ban- 3/3/15
comer Santa

Fe

Centro 3/25/15
Internacional

de Expo-

siciones y

Convencio-

nes WTC

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

5/5/15

6/22/14

2/5/15

2/5/15

3/6/15

3/27/15

5/7/15

www.expocerrajera.

com.mx

http://www.expomanu-

factura.com.mx

http://www.industrial-

printexpo.com

http://www.tecma.

org.mx

http:/firc.com.mx/

http://fabtechmexico.

com



8. Trade Fair by Industrial Sectors

México México FABTECH Asociacion de Centro 5/5/15 5/7/15  http://www.fabtechme-
DF fabricantes, int Banamex xico.com/
'L
México Guadala-  EXPO Reed Exhibi- Expo Gua- 9/10/15  9/12/15  www.expoferretera.
jara NACIONAL tions dalajara com.mx
FERRETERA
Perd Lima FIMM Market Produc-  Centro de 8/13/14  8/16/14  http://www.fimm.com.
ciones Exposiciones pe
Jockey
Venezuela  Maracai-  EXPO FERRE Cdmara Palacio de 10/3/14  10/5/14  http://www.ferre.com.
bo MARACAIBO Ferretera Eventos de ve/
Nacional Venezuela
Venezuela  Valencia ~ FERRE Cémara Centro 10/3/14 10/5/14  http//www.ferre.com.
VALENCIA Ferretera Sambil ve
Nacional

12 Environmental Protection

. S Exhibition Start
Country City Exhibition Grulbr () Venue Date End Date Web Page
Argentina  Buenos FITMA R Santi & Centro Cos-  5/21/14  5/23/14  http://www.rsanti.com.
Aires Asociados ta Salguero ar/fitma/index.php

A
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8. Trade Fair by Industrial Sectors

Argentina

Argentina

Bolivia

Bolivia

Brasil

Brasil

Buenos
Alres

Posadas

La Paz

Santa
Cruz de
la Sierra

Bento
Gon-
calves

Sao
Paulo

EXPOAGUA

FERIA
FORESTAL
ARGENTINA

EXPO
ENERGIAY
MEDIO
AMBIENTE

EXPOFOREST

FIEMA Brasil
Feria Inter-
nacional de
Tecnologfa para
el Medioam-
biente

BEACON
RESILIMP

Revista Agua

Asociacion
Maderera,
Aserraderos y
Afines del Alto
Parand (AMA-
YADAP)

Tecnoeventos

Fexpocruz /
Cédmara Forestal
de Bolivia

Fundacién
Proamb

Grupo CIPA-
Fiera Milano

Centro Cos-
ta Salguero

Parque
Centro del
Conocimien-
to

Campo Fe-
rial de la paz
Bolivia Bajo
Seguencoma

Fexpocruz

Parque de
Eventos
de Bento
Goncalves

Centro de
Exposiciones
Imigrantes

8/27/14

9117115

6/12/14

6/25/14

4/22/14

4/24/14

8/29/14

9/20/15

6/15/14

6/28/14

4/25/14

4/26/14

http://www.expoagua.
com.ar/

http//www.feriafores-
tal.com.ar

http://www.tecnoeven-
tos.org/ferias.html

http://www.fexpocruz.
com.bo/es/f_ferias.
aspx!idf=62

http://www.fiema.
com.br

http://www.ntrade-
shows.com/beacon-
resilimp



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Sao
Paulo

Sao
Paulo

Sao
Paulo

Porto
Alegre

Sao
Paulo

Sao
Paulo

EXPO
SUSTENTAT

EXPO
SUCATA

EXPOCATA-
DORES

EXPO
URBANO

EXPO
URBANO

FIMAI FERIA
INTERNACIO-
NAL DE MEIO
AMBIENTE
INDUSTRIAL E
SUSTENTABI-
LIDAD

Nurnbergmesse
Brasil

Revista
Reciclagem

EPS Event
Planning

Real Alliance

Real Alliance

Ambiente
Press / Revista
Meio Ambiente
Industrial

Centro de
Conven-
ciones Sul
América

Centro de
Exposiciones
de Anhembi

Centro de
Exposiciones
de Anhembi

Barra
Shopping
Sul - Centro
Comercial

Expo Center
Norte

Expo Center
Norte

8/13/14

8/19/14

9/9/14

9/10/14

10/28/14

L1114

8. Trade Fair by Industrial Sectors

8/14/14

8/21/14

o1 1/14

o114

10/30/14

[1/13/14

www.exposustentat.
com.br

http://www.exposuca-
ta.com.br

http://epseventos.
netguestdns.com.br

http://www.expo-
urbano.com

http://www.expo-
urbano.com.br

www.fimai.com.br
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Chile

Colombia

Colombia

Colombia

Sao
Paulo

Blume-
nau

Goiania

MA-

POCHO

Bogotd

Bogotd

Medellin

BIO BRAZIL
-BIOFACH
AMERICA
LATINA

INFOFAIR

FITABES

FERIAVERDE

FERIA INTER-
NACIONAL
DEL MEDIO
AMBIENTE

EXPO AMBI-
ENTAL

INNOVACION
Y SOSTENI-
BILIDAD EN
AMERICA
LATINA SUM-
MIT & EXPO

Nurnbergmesse
Brasil

Via Apia Even-
tos

Fagga /GL Exhi-
bitions

Agencia Verde

Corferias

Fundacién
Siembra Co-
lombia

Plaza

Mayor Medellin
Convenciones
y Exposiciones
/ Fundacién
Disefio 3X

Parque 6/10/15

Ibirapuera

PARQUE 9/9/15
GERMAN

VILLAGE

Centro de 10/4/15
Convencio-
nes y shows

de Amazon

CENTRO
CULTURAL
MAPOCHO

9/5/14

CORFERIAS 6/4/14

Hotel Cos- VARVAE:

mos 100

Plaza Mayor 4/1/15
Conveciones

y Exposicio-

nes

6/13/15

9/12/15

10/7/15

917114

6/7/14

[1/13/14

4/1715

http://www.biofach-
americalatina.com.br

http://www.viaa-
piaeventos.com.br

www.fitabes.com.br

http:/feriaverde.cl

http://www.feriadelme-
dioambiente.com

http://mwww.expoam-
biental.org/index.php/
expoambiental

www.plazamayor.com.
co



8. Trade Fair by Industrial Sectors

A

Ecuador Guaya- CIMA Sambito Centro de 4/22/14  4/22/14  http//cimaecuador.
quil Conven- com/
ciones de
Guayaquil
Honduras  San EXPO- Secretaria COM- 2/12/14  2/16/14  www.expo-ambiente.
Pedro de  AMBIENTE de Recurdos PLEJO DE com
Sula Naturales y CONVEN-
Ambiente / CIONESY
Consejo EVENTOS
Empresarial EXPOCEN-
Hondurefio TRO
de Desarrollo
Sostenible,
CEHDES.
México México ECOFEST Las Pdginas Centro 3/22/14  3/23/14  http://www.ecofest.
DF Verdes Banamex com.mx
México Guadala- EXPOVIDA Expo Vida Expo Gua- 9/20/14  9/21/14  http://www.expovidae-
jara ECOLOGICA  Ecologica dalajara cologica.com
Meéxico México GREEN EXPO  EJ.Krause de Centro 9124/14  9/26/14  http//www.thegreen-
DF México Internacional €xpo.com.mx
de Expo-
siciones y
Convencio-
nesWTC

AFIDA

www.afida.org
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8. Trade Fair by Industrial Sectors

México Guadala-
jara

México México
DF

Paraguay =~ Asuncion

EXPO
FORESTAL

EXPO
ENVERDESER

EXPO AGUA
Y MEDIO
AMBIENTE

EJ. Krause de
México

Gente Como
Uno

OTL - OverThe
Line, Exposicio-
nes y Congre-
sos

Expo Gua- 10/29/14

dalajara

Centro 11721714
Internacional

de Expo-

siciones y

Convencio-

nesWTC

Centro de
Convenci-
ones de la
CONME-
BOL

8/22/14

10/31/14

[1/23/14

8/23/14

http://www.expofores-
tal.gob.mx

http://www.expoenver-
deser.com.mx

http://www.otluruguay.
com

13 Food and Beverage, Hospitality

Country City
Argentina  Rosario
Argentina  Buenos

Aires

Exhibition

ALTA GAMA

HOTELGA

Exhibition
Organizer (s)

Augusto
Saracco &
Asociados

Ferias y
Exposiciones
Argentinas S.A.

Start

Venue Date
Museo de 6/5/14
Bellas Artes
Castagnino
La Rural, 9/2/14
Predio Ferial
de Buenos
Alires

End Date

6/7/14

914/ 14

Web Page

http://www.rosarioalta-
gama.com

http://www.hotelga.
com.ar



Argentina

Argentina

Argentina

Argentina

Argentina

Argentina

Buenos
Alires

Cérdoba

Buenos
Alires

Buenos
Alires

Buenos
Alires

San
Francisco

ARGENTINA
ALIMENTA

EXPO
CAMINOSY
SABORES

VINOSY
BODEGAS

FOOD
TECHNOLO-
GY SUMMIT
ARGENTINA

SHOW
ROOM
ADGYA

MERCO-
LACTEA

La Rural, Predio
Ferial de
Buenos Aires /
Asociacion de
Supermercadis-
mos Unidos

Ferias y
Exposiciones
Argentinas S.A.

La Rural, Predio
Ferial de
Buenos Aires

/ Bodegas de
Argentina

Revista Enfasis
alimentacién

Asociacion
distribuidora
de golosinas y
afines ADGYA

Inforcampo
Exposiciones

La Rural,
Predio Ferial
de Buenos
Alres

La Rural,
Predio Ferial
de Buenos
Alires

La Rural,
Predio Ferial
de Buenos
Alres

Hipodromo
de San Isidro

Centro Cos-
ta Salguero

Sociedad
Rural de San
Francisco

9N714

9127114

10/20/14

10/28/14

3/1/15

5/7/15

8. Trade Fair by Industrial Sectors

9/19/14

9/30/14

LI/1714

10/28/14

3/1/15

5/10/15

www.argentinalimenta.
com.ar

http://www.caminosys-
abores.com.ar

www.expovinosybode-
gas.com.ar

http://ftsummit.com.ar/

http://www.adgya.
orgar

www.mercolactea.
com.ar
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8. Trade Fair by Industrial Sectors

Argentina

Bolivia

Bolivia

Brasil

Brasil

Brasil

Buenos
Alres

Santa
Cruz de
la Sierra

Cocha-
bamba

Blume-
nau

Sao
Paulo

Fortaleza

FITHEP EXPO
ALIMENTARIA
MERCOSUR

FESTIVAL
INTERNA-
CIONAL DE
VINOSY
QUESOS DE

SANTA CRUZ:

LA FERIA
VINO FEST

FESTIVAL
BRASILEIRO
DA CERVEA

EPICURE

TECNOFRI-
GORIFICO

Publitec
Argentina

Publideas pro-
ducciones

Feicobol

Asociacion
Cultural Vila
Germanica

Exponor Brasil
ferias e Eventos
Ltda.

F EVER-
TON FEIRAS
DE NEGO-
ClOS

Centro Cos-
ta Salguero

Fexpocruz

Recinto Feri-
al de Alalay

Parque de
Exposiciones
Vila Germa-
nica

Expo Center
Norte

Centro de
Negocios
Sebrae

6/1/15

711614

10/9/14

3/12/14

4/22/14

57114

6/4/15

71197114

[0/11/14

3/15/14

4/24/14

5/9/14

www.fithep-expoali-
mentaria.com

http://www.festivaldevi-
nosyquesos.com/

www.feicobol.com.bo

http://www.festivalda-
cerveja.com

http://destinia.com/fe-
rias/epicure/sao-paulo/
sao-paulo/brazil/south-
america/294/en

http://guiagphr.com.br/
novidadesMercadoDe-
talhe.asp?iid=4217



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

Recife

Sao
Paulo

Belo Ho-
rizonte

TECNOSOR-
VETES

EXPO AZEITE

EXPO
PIZZARIA

FOOD INGRE-
DIENTS SOU-
TH AMERICA

ALIMEN-
TECNICA
NORDESTE

EXPO BRASIL
CHOCOLATE

MINASPAO

BTS Informa

JKPG Marketing

IEVENTO
PROMOCOES
ETURISMO
LTDA

UBM Brazil
ferias e Eventos
[ tda.

Greenfield

Consultoria e
Promocao de
Eventos Ltda.

AM3 Feiras e
Promocoes

Faria Vascon-
celos Eventos
e Promocdes
Ltda

Expo Center
Norte

Centro de
Exposiciones
de Anhembi

Centro de
Exposiciones
de Anhembi

Expo Center
Norte

Centro de
Conven-
ciones de
Pernambuco

Centro de
Convenci-
ones Frei
Caneca

Minascentro

6/24/14

7/10/14

7/10/14

8/5/14

8/12/14

8/12/14

8/19/14

8. Trade Fair by Industrial Sectors

6127114

VARVAE:

7114

8/7/14

8/15/14

8/15/14

8/21/14

http://www.informag-
roup.com.br/site/hotsi-
te.asp?!ldEvento=206

http//www.expoazeite.
com.br

http://www.expopizza-
ria.com.br

http://www.fi-events.
com.br/fi/

www.greenfield-brm.
com

http://www.expobrasil-
chocolate.com.br

http://www.cepromo-
coes.com.br/minaspao/
index.html
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Sao
Paulo

Belo
Horizon-
te

Sao

Paulo

Sao
Paulo

Sao

Paulo

Goiania

Recife

BRASIL
CACHACA

ESPACO CAFE
BRASIL Belo
Horizonte

ALIMENTARIA
BRASIL

ESPACO CAFE
BRASIL Sao
Paulo

ALIMENTARIA
BRASIL

FFATIA

FISPAL FOOD
SERVICE
NORDESTE

Exponor Brasil
ferias e Eventos
Ltda.

Café Editora

Reed Exibi-
tions alcantara
machado

Mastran Busi-
ness Fairs

Reed Exhibi-
tions Alcantara
Machado

Reed Exhibi-
tions Alcantara
Machado /
Multiplus

BTS Informa

Transame-
rica Expo
Center

Minascentro

Centro de
Exposiciones
anhembi

Expo Center
Norte

Centro de
Exposiciones
de Anhembi

Centro de
Conven-
ciones de
Goidnia
Expo Center
Norte

9/3/14

9/15/14

9/15/14

9/15/14

9/15/14

10/28/14

| 1/4/14

9/8/14

9/18/14

9/18/14

9/18/14

9/18/14

10/31/14

[1/7/14

http://www.expocacha-
ca.com.br/

http://www.espacoca-
febrasil.com.br

http://www.alimentari-
abrasil.com.br/O-Even-
to/Informacoes-Gerais/
Apresentacao/

http://www.espacoca-
febrasil.com.br

http://www.reedal-
cantara.com.br/pt-br/
Calendario-de-Feiras/
Feiras-Nacionais/
Alimentaria-Brasil

http://www.ffatia.com.
br/

www.fispalfoodser-
vicenordeste.com.br



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Rio de
Janeiro

Sao
Paulo

Rio de
Janeiro

Sao

Paulo

Curitiba

Sao
Paulo

Sao
Paulo

MONDIAL DE
LA BIERE

FOOD
HOSPITALITY
WORLD

SUPER RIO
EXPO FOOD

EXPOVINIS
BRASIL - FERIA
INTERNACI-
ONAL DO
VINHO

TECNOFOOD
BRASIL

APAS - FERIA
DE NEGO-
CIOS EN
SUPERMER-
CADOS

THE CANDY
SHOW

Fagga /GL Exhi-
bitions

Grupo CIPA-
Fiera Milano

INOVAR
Eventos

Exponor Brasil
ferias e Eventos
[ tda.

G5 Promotrade

ASOCIACION
PAULISTA DE
SUPERMERCA-
DOS

Francal Feiras

Riocentro
Exhibition &
Convention
Center

Transame-
rica Expo
Center

Riocentro
Exhibition &
Convention
Center

Expo Center
Norte

Expotrade
Convention
Center

Expo Center
Norte

Expo Center
Norte

[1/20/14

3/16/15

317115

4/22/15

4/28/15

5/4/15

5/30/15

8. Trade Fair by Industrial Sectors

11/23/14

3/18/15

3/19/15

4/25/15

4/30/15

57115

6/2/15

mondialdelabiererio.
com

http://mww.fhwbrasil.
com.br/

http://www.superrio.
com.br

http://www.expovinis.
com.br/es/expovinis-
brasil/la-feria

http://www.tecnofood-
brazil.com.br

http://www.feiraapas.
com.br/

http://www.thecandy-
show.com.br
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Sao FISPAL
Paulo SORVETES

Sao FISPAL CAFE
Paulo
Sao FISPAL FOOD

Paulo SERVICE

Sao SIAL BRASIL
Paulo

Joinville EXPOSUPER

Sao FIPAN

Paulo

Sao BRASIL BRAU
Paulo

BTS Informa

BTS Informa

BTS Informa

BTS Informa

ACATS —
Associacdo
Catarinense de
Supermercados

Abiepan

Fagga /GL Exhi-
bitions

Expo Center
Norte

Expo Center
Norte

Expo Center
Norte

Expo Center
Norte

Complexo
Expoville

Expo Center
Norte

Transame-
rica Expo
Center

6/9/15

6/9/15

6/9/15

6/9/15

6/16/15

7114715

7/15/15

6/12/15

6/12/15

6/12/15

6/12/15

6/18/15

7715

71715

www.fispalcafe.com.br

wwwi.fispalcafe.com.br

http://www.fispaltecno-
logia.com.br

http://www.sialbrasil.
com/

http://exposuper.com.
br

http//www.feriasali-
mentarias.com

http://www.portalgl.
com.br



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Sao
Paulo

Salvador
de Bahia

Sao
Paulo

Blume-
nau

Sao
Paulo

Alagoas

DEGUSTA

SUPERBAHIA

JAPAN FOOD-
ASIAN FOOD

SC GOURMET

FI SOUTH
AMERICA

FESUPER

Fagga /GL Exhi-
bitions

ABASE

Francal Feiras

Sol Ferias &
Eventos

UBM Brazil
ferias e Eventos
L tda.

ASA

Centro de
Exposiciones
Imigrantes

CENTRO
DE
CONVEN-
CIONES DE
BAHIA

Expo Center
Norte

Parque de
Exposiciones
Vila Germa-
nica
Transame-

rica Expo
Center

CENTRO
CULTURAL
DE CON-
VENCIO-
NES RUTH
CARDOSO

7/15/15

7/28/15

8/3/15

8/5/15

8/25/15

9/16/15

7/18/15

7/30/15

8/5/15

8/8/15

8/27/15

9/18/15

8. Trade Fair by Industrial Sectors

http://www.degus-
tabeerandfood.com.br

http://abase-ba.org.br

http://www.japanfood-
show.com.br

http://scgourmet.com.
br

http://www.cphi-sa.
com.br/es/

http://asa-al.com.br

A
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Chile

Chile

Chile

Chile

Goiania

Belo Ho-
rizonte

Santiago

San
Francisco
de
Montazal

Santiago

Santiago

SUPERAGOS

SUPERMINAS

EIGA,
ENCUENTRO
INTER-
NACIONAL
DE LA
INDUSTRIA
GASTRONO-
MICA

SITEVINITECH
CHILE

LA DESPENSA
GOURMET
DE PLATOSY
COPAS

ESPACIO
FOOD SER-
VICE

AGOS

AMIS-
Associacdo
Mineira de
Supermercados

Asociacion
Chilena de
Gastronomia,
ACHIGA /
ProChile

Fisa SA./
Comité de
Exposiciones
de Bordeaux y
Comexposium

By C Comuni-
caciones

Espacio Riesco

Centro de
Conven-
ciones de
Goidnia

Minascentro

Casa Piedra

Casino de
Monticello,
Panamerica-
na Sur Km
57

Casa Piedra

Espacio
Riesco

9/23/15

10/20/15

3127114

5/28/14

8/29/14

9/3/14

9/25/15

10/22/15

3/29/14

5/30/14

8/31/14

9/5/14

http://www.agos.com.
br

http://www.supermi-
nas.org.br

http://www.eiigachile.
com

http://sitevinitech.cl

http://www.ladespen-
sagourmet.cl

http://www.espacio-
foodservice.cl



Chile

Chile

Colombia

Colombia

Colombia

Colombia

Colombia

Pefaflor

Malloco

Bogotd

Bogota

Bogota

Bogotd

Barran-
quilla

FIESTAS DE
LAS
NACIONES
DE CHILE

FIESTA DE LA
CERVEZA
OKTOBER-
FEST

TECNO-
LACTEOS
ANDINA

HORECA
BOGOTA

ALIMENTEC

EXPOVINOS

SABOR
BARRAN-
QUILLA

Ferexpo Chile

Ferexpo Chile

Sofex Americas
Ltda

Easy Fairs

Corferias

Grupo Exito

Fenalco
Atlantico /
Cruz Roja
Colombiana
Seccional
Atlantico

Centro de
Eventos
Munich

Centro de
Eventos
Munich

Hotel Shera-
ton Bogotd

Centro

de Con-
venciones
Compensar
- Avda. 68

CORFERIAS

CORFERIAS

Centro de
Convencio-
nes Jumbo
- Country
Club de
Barranquilla

10/11/14

10/23/14

3117114

4/29/14

6/3/14

6/18/14

8/28/14

8. Trade Fair by Industrial Sectors

10/13/14

172714

3/18/14

4/30/14

6/7/14

6/21/14

8/31/14

http://www.ferexpo-
chile.cl

http://www.fiestadela-
cervezacl

http://www.tecno-
lacteos.com/project/
tecnolacteos/tecno/
index.cfm

http://www.easyfairs.
com

http://www.feriaali-
mentec.com

http://www.corferias.
com

http://www.saborbar-
ranquilla.com/

A

AFIDA

www.afida.org

331




3

AFIDA
www.afida.org

Colombia

Colombia

Colombia

Colombia

Costa

Rica

Cuba

332

Medellin

Bogota

Barran-

quilla

Cali

San Jose

Varadero

8. Trade Fair by Industrial Sectors

MARIDAJE,
EL FESTIVAL
GASTRONO-
MICO

EXPOESPE-
CIALES CAFE
DE
COLOMBIA

BARRAN-
QUILLA
BRINDA

PACIFICO, CO-
CINA, SALSAY
SABOR

EXPO
COCINA
SABORES

VARADERO
GOURMET

Plaza

Mayor Medellin
Convenciones
y Exposiciones
/ Corporacién
Tour Gastrond-
mico - Santiago
Puerta Logistica
y Mercadeo

Federacién
Nacional de
Cafeteros,

Fenalco Atlan-
tico

Fenalco

GN Eventos

Centro de
Convenciones
Plaza América

Plaza Mayor
Conveciones
y Exposicio-
nes

Plaza Mayor
Conveciones
y Exposicio-
nes

Carpa Pabel-
lon - Zona
Rosa de
Barranquilla

Centro de
Eventos Valle
del pacifico

Centro de
Eventos
Pedregal

Plaza
America

10/2/14

10/2/14

L'1/7/14

[1720/14

9/5/14

4/23/14

10/5/14

10/5/14

|'1/8/14

[1/23/14

or714

4/25/14

www.maridaje.com.co

http://www.expoespe-
ciales.com

http://feriasfenalcoat-
lantico.com.co

http://www.cevp.com.
co

http://www.buscomife-
ria.com

http://www.camaracu-
ba.cu



Ecuador

Ecuador

Ecuador

Ecuador

El Salva-
dor

Guate-
mala

Guate-
mala

Guaya-
quil

Guaya-
quil

Quito

Guaya-
quil

San Sal-
vador

Ciudad
de Gua-
temala

Ciudad
de Gua-
temala

GUAYAQUIL
GASTRONO-
MICO

EXPO PESCA

SABE

AROMAS

FERPROTUR

FERIA DE LA
LECHE

ALIMENTARIA
GUATEMALA

HoritzoGrup

Xpocorp

Toledo Eventos

Pro Ecuador

Publicaciones
Creativas de El
Salvador (PCES)

Tecnomilk

Corpoeventos

Centro de
Conven-
ciones de
Guayaquil

Centro de
Conven-
ciones de
Guayaquil

Centro de
Convencio-
nes Mall del
Rio

Centro de
Conven-
ciones de
Guayaquil

Centro de
Convenci-
ones Hotel
Sheraton
Presidente

Parque de
la Industria -
Coperex

Grand Tikal
Futura

6/27/14

ol 1/14

10/24/14

9119115

3/24/14

8/25/14

9/8/14

8. Trade Fair by Industrial Sectors

6/29/14

9/13/14

10/26/14

9121115

3/25/14

8/31/14

9/10/14

www.guayaquilgastro-
nomico.com

http://www.xpocorp.
com

http://www.cemexpo.
com.ec

http://www.expoguaya-
quil.com

http://www.ferprotur.
com/

http://www.semanadel-
ganadero.com/

http:/feriaalimentaria.
com/main.asplclc=175
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8. Trade Fair by Industrial Sectors

Honduras

México

México

México

México

San
Pedro de
Sula

México
D.F

México
D.F

Aguasca-
lientes

Irapuato

EXPO BUEN
PROVECHO

EXPO
NATURISTA
INTERNA-
CIONAL
ANIPRON

FERIA INTER-
NACIONAL
DEL HELADO

EXPOQUESO

FERIA DE LAS
FRESAS

Camara de
Comercio e
Industria de
Cortes

ANIPRON

FIHE

Fundacién
Produce Aguas
Calientes

Instituto
Municipal de
Cultura, Arte y
Recreacién

COM-
PLEJO DE
CONVEN-
CIONESY
EVENTOS
EXPOCEN-
TRO

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

Centro de
Convenci-
ones Tres
Centurias

Inforum
Irapuato

8/30/14

2/14/14

3/5/14

3/12/14

3/14/14

8/31/14

2/16/14

317114

3/14/14

3/31/14

http://www.ccichondu-
ras.org/

http://www.anipron.
org.mx

http://www.feriadelhe-
lado.org

http://www.expolactea.
org/

http://www.feriadelas-
fresas.mx/index.php/
programa/palenque



México

México

México

México

México

México

Guadala-
jara

Ledn

Ledn

Guadala-
jara

Monter-
rey

Guadala-
jara

THE
DAIRY SHOW
INTERNATIO-
NAL

GASTRONO-
MICON

EXPO
TENDENCIAS
GASTRONO-
MICAS LEON

CONFITEXPO

EXPO PRO-
VEEDORES
DEL RESTAU-
RANTE

EXPO
MEXIPAN

Expology

Congress &
Meeting Group

Publicitaria
Expo

Grupo Gefecc,
SA de CV.

Expo Pro-
veedores del
Restaurante

ANPROPAN

- Asociacién
nacional de
proveedores de
pan y reposteria

Expo Gua-
dalajara

Poliforum
Ledn

Poliforum
Ledn

Expo
Guadalajara

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

Expo Gua-
dalajara

412/14

6/4/14

6/6/14

7129114

8/5/14

8/27/14

8. Trade Fair by Industrial Sectors

4/4/14

6/6/14

6/8/14

8/1/14

8/6/14

8/30/14

http://www.dairyshow.
com.mx/

http://www.gastrono-
micon.com.mx/index.
php?opcion=recinto

http://www.expoten-
denciasgastronomicas.
com

www.confitexpo.com

http://www.paraelres-
taurante.com

Www.anpropan.org.mx

3

AFIDA
www.afida.org
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8. Trade Fair by Industrial Sectors

México

México

México

México

México

México
D.F

México
D.F

México

México
D.F

México
D.F

ABASTUR

EXPO CAFE
& GOURMET
México

GOURMET
SHOW

SALON
CHOCOLATE

WINE ROOM

UBM MEXICO

Tradex Exposi-
ciones Internaci-
onales, S.C

Tradex Exposi-
ciones Internaci-
onales, S.C

Tradex Exposi-
ciones Internaci-
onales, S.C

Tradex Exposi-
ciones Internaci-
onales, S.C

Centro
Banamex

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

9l/14

9/4/14

914114

9/4/14

914114

914114

9/6/14

916/14

9/6/14

9/6/14

http://www.abastur:
com

www.expocafe.mx

http://www.tradex.mx/
gourmet/

http//www.tradex.mx/
chocolates/

http://www.tradex.mx/
wineroom/



México

México

México

México

México

México

México
D.F

México
D.F

México

Guadala-

jara

Guadala-
jara

Monter
rey

CERVEZA
MEXICO

FOOD TECH-
NOLOGY
SUMMIT &
EXPO
MEXICO

FOOD TECH-
NOLOGY
SUMMIT &
EXPO
MEXICO

PRO - AGAVE

FERIA DEL
VINO, LA
CERVEZAY EL
TEQUILA

EXPO
CARNES

Tradex
Exposiciones
Internacionales,
S.C

ENFASIS ALI-
MENTACION

Revista Enfasis
alimentacién

Taller Mexico

Global Shows &
Fairs

Apex Asocia-
cién Promotora
de Exposicio-
nes / Consejo
Mexicano de la
Carne

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

Centro
Banamex

Centro
Banamex

Expo Gua-
dalajara

Expo Gua-
dalajara

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

9/5/14

[0/1714

[0/1714

10/16/14

L1721714

2/18/15

8. Trade Fair by Industrial Sectors

916/14

10/2/14

10/2/14

10/17/14

[1/24/14

2/20/15

http://www.paraelres-
taurante.com

http://foodtechnology-
summit.com/

http://foodtechnology-
summit.com

WWW.proagave.mx

http://feriavinocerveza-

tequila.com

http://expocarnes.com

3

AFIDA
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8. Trade Fair by Industrial Sectors

México

México

México

México

México

Panama

Guadala-
jara

Guadala-
jara

México
D.F

México
DF

México
DF

Panama

EXPO CAFE
& GOURMET
Guadalajara

FERIA INTER-
NACIONAL
DEL HELADO

MEXICO
ALIMENTARIA

EXPO RES-
TAURANTES

PESCAMAR

PANAMA
GASTRONO-
MICA

Tradex Exposi-
ciones Internaci-
onales, S.C

FIHE

EJ. Krause de
México

Servicios y
Soluciones para
Exposiciones y
Eventos S.A. de
CV

Servicios y
Soluciones para
Exposiciones y
Eventos S.A. de
CV

Partners corp.

Expo Gua-
dalajara

Expo Gua-
dalajara

Centro
Banamex

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

Centro de
Convencio-
nes Atlapa

2/26/15

2/26/15

5/26/15

6/24/15

6/24/15

8/29/14

2/28/15

2/28/15

5/28/15

6/26/15

6/26/15

8/31/14

www.cafeygourmet.
com

http://www.feriadelhe-
lado.org/

http://www.alimenta-
ria-mexico.com/

http://www.expores-
taurantes.com.mx

http://www.pescamar.
com.mx/

http://panamagastro-
nomica.com



Peru

Peru

Perd

Perd

Peru

Uruguay

Uruguay

Lima

Lima

Lima

Lima

Tacna

Montevi-
deo

Montevi-
deo

EXPO
BODEGASY
MERCADOS

INVITA PERU

EXPOALIMEN-
TARIA

MISTURA

MISTURA
TACNA

LA MESA
CRIOLLA

SALON DE
LOS GRAN-
DESVINOS

Marketing
Preciso

Eventos multi-
libros

Asociacidon De
Exportadores
Adex

Sociedad Perua-
na de Gastro-
nomia (Apega)

Camara Regio-
nal de Turismo /
Promperu

Todos por
Uruguay

Vinos del
Mundo

Parque de la
Exposicion

Parque de la
Exposicion

Centro de
Exposiciones
Jockey

Costa Verde
- Magdalena
del Mar

Parque Pert
Pocollay

Parque
Tecnologico
y de Eventos
Latu

RADISSON
MONTE-
VIDEO
VICTORIA
PLAZA
HOTEL

6/26/14

7/25/14

8127114

9/5/14

9119114

5/14/14

8/8/14

8. Trade Fair by Industrial Sectors

6/29/14

8/3/14

8/29/14

9114/14

9121114

5/18/14

8/9/14

http://www.bodegasy-
mercados.com.pe

http://www.invitaperu.
pe

http://www.expoali-
mentariaperu.com

http://mistura.pe

http://www.facebook.
com

levents/201 64
7059960994

http://www.hechoaca.
com.uy

A

http://www.zonaeven- _

tos.com

AFIDA
www.afida.org
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3

Uruguay Montevi-  SALON DEL Club de Golfde  Club de Golf ~ 9/25/14  9/25/14  http://www.cgu.com.uy

deo VINO DEL Uruguay de Uruguay
CLUB DEL
GOLF DE
URUGUAY
Venezuela  Cdérdoba  FESERTEC V+] Exposicio- Centro de 9/4/14 9714 httpi//www.checkine-
nes y Solucio- Eventos ventos.com.ar
nes Integradas Forja
Venezuela  Caracas  FESTIVAL Confex Interna-  CIEC Cen- 9/12/14  9/14/14  http://www.portal-
GOURMET tional tro Inter- ferias.com/festival-
INTERNACIO- nacional de gourmet-internacional-
NAL Exposiciones caracas-2014_22444.
de Caracas htm
Venezuela  Caracas ~ EXPO Representacio-  Plaza L1/7/14 [1/9/14  http//expogastrono-
GASTRONO-  nes CGYM Altamira mia.com.ve
MIA

14 Furniture, Interior Design

. . Exhibition Start
Country City Exhibition Sl () Venue Date End Date Web Page
Argentina  Buenos CAFIRA HS Eventos Centro 3/13/14  3/16/14  www.cafira.com
Aires OTONO Costa
Salguero

AFIDA
www.afida.org
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Argentina  Buenos PURO La Rural, La Rural, 5/20/14  5/25/14  www.feriapurodiseno.
Alires DISENO Predio Ferial de  Predio Ferial com.ar
Buenos Aires / de Buenos
Puro Disefio Alires
Argentina  Cdrdoba  FERIA DEL Cémara de la Centro de 5/28/14  5/31/14  http//www.fimarweb.
MUEBLE Madera de Eventos com.ar
FIMAR Cérdoba, Cdma- Forja
ra de la Madera
y Afines de San

Francisco, Cdma-
ra de la Madera
y Afines de Rio
Cuarto y Cdmara
de la Industria
Maderera y
Afines de
Cafada de Go-
mez / Universi-
dad Nacional de

Cérdoba (UNC)
Argentina  Buenos DISENO Universidad de  Universidad 7129/14 8/1/14  httpi//fido.palermo.
Aires PALERMO Palermo de Palermo edu/servicios_dyc/en-
cuentro2010/
Argentina  Buenos CAFIRA HS Eventos Centro 8/21/14  8/24/14  www.cafira.com
Aires PRIMAVERA Costa

Salguero

AFIDA
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Argentina  Buenos FITECMA ASORA, Centro 6/23/15  6/27/15  http://feriafitecma.
Aires Asociacion de Costa com.ar
Fabricantes y Salguero

Reprtantes de
Mag, Equipos y
Hrrtas para la
Ind Maderera

Argentina  Santa Fé ~ EXPODEMA Cédmara de Predio Ferial [O/1/15 [0/4/15  www.expodema.com
Industriales Ma-  Esperanza -
dereros y Afines  SANTAFE
de Esperanza

Bolivia Oruro EXPO Instituto del Expoteco 2/13/14  2/16/14  http://www.tecnoeven-
MADERA Mueble de tos.org/ferias.html
Bolivia /
Universidad
Tecnica de

Oruro y la Fa-
cultad Nacional
de Tecnologia

Bolivia Cocha- TECNO Tecnoeventos Recinto Feri-  6/12/14  6/15/14  http//www.tecnoeven-
bamba MADERA al de Alalay tos.org/ferias.html
Bolivia Potosi EXPO Tecnoeventos Salon 12/4/14 12/7/14  http//wwwtecnoeven-
MADERA Cuatro tos.org/ferias.html
Centenarios

342




Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Sao
Paulo

Sao
Paulo

Tubarao

Rio de
Janeiro

Sao
Paulo

Sao
Paulo

SALAO DE
DECORA-
CION,
ARTESANIA
Y DISENO.
DAD

MACEF
BRASIL

CASA
PRONTA
TUBARAO

EXPO RIO
MOBILE

MOVINTER

FORMOBILE

LACO Ltda

Grupo CIPA-
Fiera Milano

Nossa Casa Fei-
ras y Eventos

Fg Eventos

Reed Exhibi-
tions Alcantara
Machado

BTS Informa

Expo Center
Norte

Transame-
rica Expo
Center

Farol
Shopping
- Centro
Comercial

Riocentro
Exhibition &
Convention
Center

Interior
Eventos
Mirassol

Centro de
Exposiciones
de Anhembi

3/10/14

5/20/14

5121714

6/16/14

7121714

7129/14

8. Trade Fair by Industrial Sectors

3/13/14

5/22/14

5/25/14

6/19/14

7124/14

8/1/14

3

http://www.laco.com.br

http://www.macefbra-
sil.com.br/

http://www.nossacasa-
sc.com.br

http://www.exporio-
mobile.com.br

http://www.movinter.
com.br/

http://www.informag-

roup.com.br/site/hotsi-
te.asp!ldEvento=31 | -

AFIDA
www.afida.org

343




3

AFIDA
www.afida.org

344
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Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Belo Ho-
rizonte

Porto
Alegre

Sao
Bento
do Sul

Sao
Paulo

Arapon-
gas

Bento
Gon-
calves

Sao
Paulo

FEIRA MI-
NEIRA DE
MOVEIS

CASA SHOW-
MOVEL
DESIGN

FEISTOCK

ABIMAD

MOVELPAR

FIMMA

FITAC

MG Marketing
de Negdcios
Ltda.

Sul Eventos

TBS Feiras &
Eventos

ABIMAD

Expoara Centro
de Eventos
Arapongas

Movergs

Grupo CIPA-
Fiera Milano

Minascentro 9/2/14

Centro de 9/5/14
Eventos

FIERGS

Centro de [1/13/14
Eventos

Promosul

EXPOCEN-
TER

2/3/15

Expoara 3/9/15
Centro de
Eventos

Arapongas

Parque de 3/16/15
Eventos
de Bento

Goncalves

Centro de 4/9/15
Convenci-
ones frei

Caneca

917114

o/14/14

L1/16/14

2/6/15

3/13/15

3/20/15

411715

http://www.feiraminei-
rademoveis.com.br

www.feiracasashow.
com.br

http://www.feistock.
com.br/

www.abimad.com.br

http://www.movelpar.
com.br

http://mwww.fimma.
com.br

http://www.fitac.com.
br/



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Chile

Sao
Bento
do Sul

Recife

Belo Ho-
rizonte

Sao
Paulo

Arapon-
gas

Sao
Paulo

Talca

MOVEL
BRASIL

MOVEXPO

UNILAR
ZONA DA
MATA

BRASIL
MOVEIS

FIQ, FERIA DE
MAQUINARIA
PARA MUE-
BLES

FOR MOBILE

PROVEMAD,
FERIA DE
PROVEEDO-
RES INDUS-
TRIA MADE-
RERA

Sindusmobil /
SINDICOM-
ARPEM

Reed Exhibi-
tions Alcantara
Machado

Tecnitur Feiras,
Congressos e
Eventos Ltda

Reed Exhibi-
tions Alcantara
Machado

Expoara Centro
de Eventos
Arapongas

BTS Informa

Fundacién
Fimaule

Centro de
Eventos
Promosul

Centro de
Conven-
ciones de
Pernambuco

Minascentro

Centro de
Exposiciones
de Anhembi

Expoara
Centro de
Eventos
Arapongas

Centro de
Exposiciones
de Anhembi

Recinto
Ferial
Fimaule

5/12/15

5/19/15

6/17/15

8/6/15

4/26/16

7126/16

[0/14/15

8. Trade Fair by Industrial Sectors

5/15/15

5/22/15

6/21/15

8/9/15

4/29/16

7129716

10/16/15

http://www.movelbra-

sil.com.br

WwWw.movexpo.com.br

http://www.unilar.

com.br

www.brasilmoveis.

com.br

http://www.fig.com.br

http://www.feiraformo-

bile.com.br/es/

www.fimaule.cl

3
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Colombia

Colombia

Costa
Rica

Costa
Rica

Ecuador

Guate-
mala

Guate-
mala

Bogotd

Bucara-
manga

San Jose

San Jose

Quito

Ciudad
de Gua-
temala

Ciudad
de Gua-
temala

FERIA DEL
MUEBLEY LA
MADERA

EXPO
OFICINAS

EXPO CASA
Y DECORA-
CION

EXPO
OFICINA

FERIA INTER-
NACIONAL

MADERA, DI-
SENO “MADI”

FERIA DE LA
PROVEEDURA
PROMUEBLE

FERIA PARA
CARPINTEROS
FORESTALESY
MUEBLEROS

Revista M&M

Cenfer

GN Eventos

Eka Consultores

Bambu Ecuador
/ Inbar, Red

Internacional de
Bambu y Ratan

Asociacion Gu-
atemalteca de
Exportadores
Agexport
Asociacion
Guatemalteca
de Exportado-
res Agexport

CORFERIAS

Cenfer

Centro de
Eventos
Pedregal

Wyndham
San José
Herradura
Hotel

Centro de
Exposiciones
de Quito

Grand Tikal
Futura

Grand Tikal
Futura

3/12/14

3127114

8/20/14

2/3/15

912114

4/3/14

4/3/14

3/15/14

3/29/14

8/24/14

2/4/15

917114

4/5/14

4/5/14

http://www.feria-mm.
com

http://www.cenfer.co/
expo-oficina/descrip-
cion

http://www.expocasa.

co.cr

www.expooficina.net

http://www.madi.ec

http://export.com.gt

http://export.com.gt



Guate-
mala

Guate-
mala

Guate-

mala

México

México

México

Ciudad
de Gua-
temala

Quetzal-
tenango

Flores

Ocotlan

Guadala-
jara

Chihua-
hua

EXPOMUEBLE
GUATEMALA

EXPO
MUEBLE XELA

EXPO
MUEBLE
PETEN

EXPO
OCOTLAN
MUEBLERA

EXPO MUE-
BLE INTER-
NACIONAL
INVIERNO

EXPO
HOGAR
MUEBLERIAS
PORTILLO

Asociacion
Guatemalteca
de Exportado-
res Agexport /
Cofama

Asociacion Gu-
atemalteca de
Exportadores
Agexport

Asociacion Gu-
atemalteca de
Exportadores
Agexport

Asociacion de
fabricantes de
Muebles de
Oclotan

Asociacion de

Fabricantes de
Muebles Jalisco
Afamjal

Mueblerias
Portillo S.A. de
CV.

Grand Tikal
Futura

Centro
Intercultural
Quetzal-
tenango

- Museo del
ferrocarril

Polideporti-
vo de Flores

Expo Even-
tos Ocotlan

Expo Gua-
dalajara

Expo Chihu-
ahua

7129114

10/17/14

['1/30/14

2117114

2/19/14

3/6/14

8. Trade Fair by Industrial Sectors

8/3/14

10/21/14

12/2/14

2122114

2/22/14

3/16/14

http://www.expomue-
blecentralamerica.com

http://export.com.gt

http://export.com.gt

www.afamo.com.mx

http://www.expomue-
bleinvierno.com.mx

www.muebleriasportil-
lo.com.mx

3

AFIDA
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México

México

México

México

México

México

México
D.F

Guadala-
jara

México
DF

México
D.F

México

México

DECOESTYLO,

DECORA-
CIONY
REGALOS

DESIGN FEST

EXPO
PROMUEBLE

MAGNA
EXPO-
MUEBLERA

EXPO
AMPIMM

HABITAT
EXPO

ASOCIACION
ESTILO, REGA-
LOY DECO-
RACION A.C.

LMkt. Alejandra
Reynoso Tirado

CANACINTRA
MEXICO

Magna Expo
Mueblera

Asociacion
Mexicana de
Proveedores
de la Industria
Maderera y
Mueblera A.C.,

Tradex Exposi-
ciones Interna-
cionales, S.C

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Expo Gua-
dalajara

Centro
Banamex

Centro
Banamex

Centro
Banamex

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

712814

10/16/14

[/21/15

[/21/15

5/26/15

5/28/15

8/1/14

10/18/14

[/24/15

[/24/15

5/28/15

5/30/15

www.decoestylo.com.
mx

http://www.design-fest.
com

http://www.magnaex-
pomueblera.mx

www.mobiliario.com.
mx

http://www.expoam-
pimm.com

http://www.habitatex-
po.com/
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A

México Ledn EXPO Muebles Poliforum 6/7/15 6/11/15  http://mueblesplacen-
MUEBLES Placencia Ledn cia.com/placencia/ex-
PLACENCIA po-muebles-placencia.
Leon html
Uruguay Montevi-  EXPO Proyectos y RADISSON 5/29/14 6/2/14  bhttp//www.expohogar.
deo HOGAR Promociones, MONTE- com.uy
MONTE- SRL VIDEO
VIDEO VICTORIA
PLAZA
HOTEL
Uruguay Montevi-  EXPO Proyectos y RADISSON 5/29/14 6/2/14  http//www.expohogan
deo HOGAR Promociones, MONTE- com.uy
MONTE- SRL VIDEO
VIDEO VICTORIA
PLAZA
HOTEL
Venezuela  Valencia ~ MEGA FERIA Megaexposi- WorldTrade  6/13/14  6/29/14  http://www.megaex-
HOGAR, ciones Center Ho- posiciones.com/web/
MUEBLEY DE- tel Hesperia home.html
CORACION
Venezuela  Caracas  DECORALIA Expocenter Nivel C-2 6/14/14  6/22/14  http://www.expocen-
del CCCT tercom.ve

AFIDA

www.afida.org
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I5 General
. . Exhibition Start
Country City Exhibition Bl () Venue Date End Date Web Page
Argentina  Bahia FISA Municipalidad Predio Ferial 321/14  3/24/14  http//www.fisa.com.ar/
Blanca de Bahia Corporacion
Blanca / de Bahia
Corporacion Blanca
del Comercio,
Industria y
Servicios de
Bahfa Blanca
Argentina  La LA MATANZA  HS Eventos Universidad 10/28/14  10/31/14  http://www.lamatanza-
Matanza ~ EXPONE de la Matanza expone.com.ar
Bolivia Cocha- EXPO Tecnoeventos Centro de 3414 3177114 http//wwwitecnoeven-
bamba CHAPARE eventos tos.org/ferias.html
carpa azul
Bolivia Santa EXPOCRUZ Fexpocruz Fexpocruz 9N9/14  9/28/14  www.fexpocruz.com.
Cruz de bo
la Sierra
Bolivia Santa EXPOCRUZ Fexpocruz Fexpocruz 9119714 9/28/14  http//www.fexpocruz.
Cruz de com.bo/es/f_ferias.
la Sierra aspxlidf=62
Bolivia La Paz EXPO ALTO Tecnoeventos /  Campo Fe- 10/1/14 10/5/14  www.tecnoeventos.org
LA PAZ CADEPIA rial de la paz
Bolivia Bajo
Seguencoma

AFIDA
www.afida.org
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Bolivia

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

La Paz

Umuara-
ma

ljui

Montes
Claros

ITAPIP-
OCA

Londrina

Recife

FERIA INTER-
NACIONAL
DE LA PAZ
FIPAZ

EXPO
UMUARAMA

FENAT

FENICS

FENITA

EXPO
LONDRINA

EQUIPOTEL
NORDESTE

Ferias y Eventos
Bolivia

Sociedade Rural
de Umuarama
- SRU

Associacao
Comercial e
Industrial de ljuf
-AC

Acicom

SEBRAE/CE

Sociedade Rural
do Parand - SRP

Reed Exhibi-
tions Alcantara
Machado

Coliseo Julio
Borelli

Parque de
Exposicio-
nes Dério
Pimenta da
Ndbrega

Parque de
ExposicSes
Wanderley
Agostinho
Burmann

Parque de
Montes
Claros

MUNICIPAL
PLAZA
HOTEL

Parque
Governador
Ney Braga
Centro de
Conven-
ciones de
Pernambuco

10/22/14

3/13/14

5/1/14

10/8/14

L1714

4/9/15

4/14/15

8. Trade Fair by Industrial Sectors

[1/2/14

3/23/14

5/4/14

[O/11/14

179714

4/19/15

4/16/15

www.fipaz.com.bo

http://www.expoumua-
rama.com.br

http://www.ijui.rs.gov.br

http://fenics.com.br

http://www.fenita.
com.br

http://www.expolond-
rina2014.com.br

www.equipotelnordes-
te.com.br
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Soledade

Pelotas

Bento
Gon-
calves

Brasilia

Ipatinga

Sao
Paulo

Chapeco

Aracaty

EXPO SOL

FENADOCE

EXPOBENTO

EXPOTCHE

equipousada

EXPOVEN-
DING & OCS

EFAPI

FENALESTE

Associacao Pré-
Desenvolvimen-
to do Municipio
de Soledade

Camara de
Dirigentes Lo-
jistas de Pelotas
- CDL

Centro da
Inddstria, Co-
mércio e Ser-
vicos Alameda
Fenavinho

Rome Eventos

ASOCIACION
ESPORTIVAY
RECREATIVA
USIPA

EPS Event
Planning

Prefeitura de
Chaipeco -
Gobierno

SEBRAE/CE

Parque de
Eventos
Centendrio
Rui Ortiz
Centro de
Eventos
Fenadoce

Parque de
Eventos
de Bento
Gongalves

Expo Brasilia

USIPA

Centro de
Exposiciones
de Anhembi

Parque de
Exposiciones
Tancredo
Neves EFAP

COLEGIO
MARISTA
ARACATY

4/30/15

5127115

6/4/15

7/3/15

7122/15

8/9/15

10/9/15

1727115

5/3/15

6/14/15

6/14/15

7112715

7/25/15

8/10/15

10/18/15

[1/29/15

http://www.exposol.
com.br

http://www.fenadoce.
com.br

http://www.expobento.
com.br

http//mwww.expotche.
com.br

http://www.expousipa.
com

http//mwww.expoven-
ding.com.br

http://efapi.com.br/

http://www.sebrae.
com.br



Brasil

Chile

Colombia

Colombia

Costa
Rica

Ecuador

Ecuador

El Salva-
dor

Sao
Paulo

Talca

Bogotd

Bucara-
manga

La Ha-
bana

Guaya-
quil

Guaya-
quil

San Sal-
vador

ONG BRASIL

FERIA IN-
TERNACIO-
NAL DE LA
REGION DEL
MAULE, FITAL

FERIA DEL
HOGAR

FERIA DEL
HOGAR

FERIA INTER-
NACIONAL
DE

LA HABANA

FERIA DI
PASO

FERIA DE
GUAYAQUIL

FERIA INTER-
NACIONAL
DE

EL SALVADOR

UBM Brazil
ferias e Eventos
[ tda.

Fundacién
Fimaule

Corferias

Cenfer

Cédmara de
Comercio de
la republica de
Cuba

Di Paso

Expoplaza

Cifco

Expo Center
Norte

Recinto Ferial
Fimaule

CORFERIAS

Cenfer

Recinto Ferial
EXPOCUBA

Centro de
Conven-
ciones de
Guayaquil

Centro de
Conven-
ciones de
Guayaquil

CENTRO
DE EXPO-
SICION
CIFCO

[1/27/15

4/1/15

9/4/14

10/9/14

['1/3/14

10/8/14

10/8/14

5/30/14

8. Trade Fair by Industrial Sectors

[1/29/15

4/5/15

9121714

10/13/14

['1/9/14

10/12/14

10/12/14

6/1/14

http://www.ongbrasil.
com.br

www.fimaule.cl

http://www.feriadelho-
garcom/

http://www.cenfer.
com.co

http://www.feriahavana.
com

http://www.expoguaya-
quil.com

http://www.expoguaya-
quil.com

http://www.cifco.gob.sv

A
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8. Trade Fair by Industrial Sectors

El Salva-
dor

El Salva-
dor

México

México

México

México

Panama

Panama

San
Salvador

San
Salvador

Ledn

Aguasca-

lientes

Tabasco

Managua

La
Chorrera

David

EXPO OUT-
LET

CONSUMA

FERIA DEL
LEON

FERIA NACIO-
NAL DE SAN
MARCOS

FERIATABAS-
CO

EXPOAPEN

FERIA DE LA
CHORRERA

FERIA INTER-
NACIONAL
DE DAVID

Cifco

Cifco

Patronato de la
Feria Estatal de
Leon

Patronato Feria
Nacional de San
Marcos

Gobierno de
Tabasco

Asociacion de
Productores y
Exportadores
de Nicaragua

Patronato de La
Chorrera

Patronato de
Ferias de David

CENTRO
DE EXPO-
SICION
CIFCO

CENTRO
DE EXPO-
SICION
CIFCO

Poliforum
Ledn

San Marcos

CENTRO
DE CON-
VENCIONES
TABASCO

Crowne Pla-
za Managua

Patronato de
La Chorrera

Feria de
David

5/30/14

8/1/14

[/10/14

3/19/14

3/20/14

9126/14

[/122/14

3/13/14

6/1/14

8/10/14

2/4/14

511714

3/30/14

912714

2/2/14

3/23/14

http://www.cifco.gob.
sv/

http://mwww.cifco.gob.sv

http://www.leonguana-
juato.com

http://www.feriadesan-
marcos.gob.mx

http://feria.tabasco.
gob.mx

http://expoapen.apen.
org.ni/feria.php

http://enlacespanama.
com

http://www.feriadeda-
vid.com



Panama

Perd

Los
Santos

Arequipa

FERIA INTER-
NACIONAL
DE AZUERO

FERIA INTER-
NACIONAL
-FIA
AREQUIPA

16 Health, Medical Equipment

Patronato de

Azuero

Centro de
Convenciones
Cerro Juli

Feria de
Azuero

Centro de
Convencio-
nes Cerro Juli

8. Trade Fair by Industrial Sectors

4/3/14 4/13/14

8/7/14 8/17/14

www.feriainternacio-
naldeazuero.com

http://www.cerrojuli.
com.pe/fia/

Country

Argentina

Argentina

Argentina

Argentina

Argentina

City

Buenos
Alires

Buenos
Alires

Termas
de Rio
Hondo

Buenos
Alires

Buenos
Alires

Exhibition

EXPODENT

EXPO
FARMACIA

TERMATALIA

EXPO
MEDICAL

ETIF

Exhibition
Organizer (s)
Camara
Argentina de
comercio y la
Industria Dental
(CAICID)

Focus Media

Expourense

Mercoferias
SRL

Etif SA.

Venue

La Rural,
Predio Ferial
de Buenos
Alires

Centro
Costa
Salguero

Autddromo
de Termas
de Rio
Hondo

Centro
Costa
Salguero

Centro Cos-
ta Salguero

Start

Date End Date
6/4/14 6/7/14
6/6/14 6/8/14
10/1/14 10/4/14
[0/1/14 10/3/14
10/14/14  10/17/14

Web Page

www.expodent.com.ar

www.expofarmacia.
com.ar

www.termatalia.com

www.expomedical.
com.ar

http://www.etif.com.ar

AFIDA

Www.a

A
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8. Trade Fair by Industrial Sectors

Argentina

Bolivia

Brasil

Brasil

Brasil

Brasil

Rosario

Santa
Cruz de
la Sierra

Sao
Paulo

Rio de
Janeiro

Sao
Paulo

Rio de
Janeiro

EXPO
INTEGRATIVA
ROSARIO
PRACTICAS,
PRODUCTOS
Y SERVICIOS
PARA LA
SALUD
INTEGRAL

EXPO
SALUDABLE

VITAFOODS
SOUTH AME-
RICA

EXPO ASEAC

FCE PHARMA

CIORJ
Congresso
internacional
de Odontolo-
gia do Rio de
Janeiro

Integrativa

Ebaes

BTS Informa

Fagga /GL
Exhibitions

Nurnbergmesse
Brasil

ABO-
Associacao
Brasileira de
Odontologia

Centro Cul-
turalRoberto
Fontanarosa

Fexpocruz

Transame-
rica Expo
Center

Centro de
Conven-
ciones Sul
América

Transame-
rica Expo
Center

Riocentro
Exhibition &
Convention
Center

6/6/15

3/28/14

4/8/14

419114

5/12/14

7/15/14

6/6/15

3/30/14

4/9/14

411714

5/14/14

7/18/14

www.expointegrativa.
com

www.ebaes.org

www.vitafoodssouth-
america.com

http://www.unicedae.
com.br

www.fcepharma.com.
br

http://www.ciorj.org.br



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Sao
Paulo

Rio de
Janeiro

Rio de
Janeiro

Sao
Paulo

Recife

Sao
Paulo

Sao
Paulo

Belo Ho-
rizonte

REABILITA-
CAO

EXPO EMER-
GENCIA

PREVENRIO

ECONO
FARMA

HOSPITAL-
MED

MD&M BRA-
ZIL

MEDTECH-
WORLD

HOSPITAL
MINAS

Hospitalar
Feiras e
Congressos

Protecao
Publicacoes e
Eventos

Protecao
Publicacoes e
Eventos

ECONOCARD
PROMOGOES
DE EVENTOS
LTDA

BTS Informa

UBM Brazil
ferias e Eventos
Ltda.

UBM Brazil
ferias e Eventos
Ltda.

Certa Eventos

Centro de
Exposiciones
de Anhembi

Centro de
Conven-
ciones Sul
América
Centro de
Conven-
ciones Sul
América
Centro de

Exposiciones
de Anhembi

Centro de
Conven-
ciones de
Pernambuco

Transame-
rica Expo
Center
Transame-
rica Expo
Center

Minascentro

8/13/14

8/19/14

8/19/14

8/21/14

8/25/14

8/26/14

8/26/14

9/16/14

8. Trade Fair by Industrial Sectors

8/15/14

8/21/14

8/21/14

8/22/14

8/28/14

8/27/14

8/27/14

9/18/14

www.reabilitacao.com

http://www.protecao.
com.br

http://www.protecao.
com.br

www.econofarma.
com.br

www.hospital-
med20 | 3.com.br

http://www.mdmbrazil.
com.br/

http://www.mdmbrazil.
com.br

http://www.hospitalmi-
nas.com.br

A
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Sao
Paulo

Salvador
de Bahia

Sao
Paulo

Rio de
Janeiro

Sao
Paulo

Sao
Paulo

Rio de
Janeiro

Sao
Paulo

Sao
Paulo

EXPO SAMU

PREVENOR

CIOSP

FEIRA FAR-
MACEUTICA
ABRADILAN
& HPC

REATECH

POWTECH

EXPOPHAR-
MA

HOSPITALAR

NATURAL
TECH

Grupo CIPA-
Fiera Milano

Protecao
Publicacoes e
Eventos

APCD

Dindmica
Eventos Ltda.

Grupo CIPA-
Fiera Milano

Nurnbergmesse
Brasil

RCN Comercial
e Editora Ltda

Grupo
Couromoda

Francal Feiras

Centro de
Exposiciones
Imigrantes

Centro de
Convencio-
nes de Bahia

Expo Center
Norte

Riocentro
Exhibition &
Convention
Center

Centro de
Exposiciones
Imigrantes

Transame-
rica Expo
Center

Centro de
Conven-
ciones Sul
América
Expo Center
Norte

Parque
Ibirapuera

10/8/14

10/22/14

[/22/15

3/18/15

4/9/15

5/12/15

5/13/15

5/19/15

6/10/15

10/10/14

10/24/14

[/25/15

3/20/15

4/12/15

5/14/15

5/15/15

5/22/15

6/13/15

http://www.exposamu.
com.br

http://www.protecao.
com.br

http://www.ciosp.com.
br

http://www.expofeiras.
gov.br

http://www.reatechvir-
tual.com.br/

http://www.powtech.
com.br

http://www.expophar-
ma.com.br

http://www.hospitalar
com

www.naturaltech.
com.br



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Chile

Chile

Chile

Sao
Paulo

Sao
Paulo

PINHAIS

Sao
Paulo

Sao
Paulo

Porto
Alegre

Santiago

Santiago

Santiago

GANEPAO

EXPO
PROTECAO

FENAM

CPHI SOUTH
AMERICA

ANALITICA
LATIN
AMERICA

BIONAT
EXPO

EXPODENT
SALON
DENTAL

EXPO
HOSPITAL

GANEP

Nutricdo
Humana
Protecao

Publicacoes e
Eventos

Diretriz feiras &
eventos Ltda

UBM Brazil
ferias e Eventos
[ tda.

Nurnbergmesse
Brasil

MARSICANO
PRUDUCAO
DE IDEAS

Interexpo /
Acodent

Salon Dental
Chile

Fisa SA.

Centro
Fecomercio
de Eventos

Expo Center
Norte

Expotrade
Convention
Center

Transame-
rica Expo
Center

Transame-
rica Expo
Center

CENTRO
CULTURAL
USINA DO
GASO-
METRO

Espacio
Riesco

Espacio
Riesco

Espacio
Riesco

6/16/15

8/5/15

8/19/15

8/25/15

9/22/15

12/27/15

5/23/14

5/23/14

7123/14

8. Trade Fair by Industrial Sectors

6/20/15

8/7/15

8/21/15

8/27/15

9/24/15

12/29/15

524114

5124/14

7/25/14

http://www.ganepao.
com.br

http://www.protecao.
com.br

http//www.diretriz.
com.br

www.cphi-sa.com

www.analiticanet.com.

br

www.bionatexpo.
com.br

http://www.expodent.

cl

www.salondentalchile.

cl

http://www.expohos-
pital.cl

3

AFIDA
www.afida.org

359



3

AFIDA
www.afida.org

360

8. Trade Fair by Industrial Sectors

Colombia

Colombia

Colombia

Colombia

Colombia

Colombia

Ecuador

Ecuador

Medellin

Cali

Bogotd

Bogotd

Bucara-
manga

Medellin

Guaya-
quil

Guaya-
quil

NUTRIAL

EXPO
MEDICAL
CARE

MEDITECH

ODONTO-
TECH

COPIDRO-
GAS

EXPO DEN-
TAL COLOM-
BIA

EXPOSALUD

FERIA DE LA
SALUD

FACULTAD DE
COMUNICA-
CIONES UNI-
VERSIDAD DE
ANTIOQUIA

EXPO-
MEDICAL
CARE

Corferias

Corferias /
Federacién
Odontoldgica
Colombiana

Copidrogas

SIX SIGMA

Market Gate

Market Gate

Plaza Mayor
Conveciones
y Exposicio-
nes

Hotel Spi-
wak

CORFERIAS

CORFERIAS

Cenfer

Plaza Mayor
Conveciones
y Exposicio-
nes

Centro de
Conven-

ciones de
Guayaquil
Centro de
Conven-

ciones de
Guayaquil

3/6/14

717114

8/12/14

8/12/14

9/12/14

4/23/15

9/19/14

10/17/14

3/9/14

7119/14

8/15/14

8/15/14

9/13/14

4/25/15

9121714

10/19/14

http://www.plazamayor.
com.co

http://expomedical-
care.com/

http://www.feriamedi-
tech.com/

http//www.feriamedi-
tech.com

http://www.copidrogas.
com.co

http://www.expoden-
talcolombia.com

http://www.expoguaya-
quil.com

http://www.expoguaya-
quil.com



México

México

México

México

México

México

Ledn

México

México

México
DF

Guadala-
jara
México
D.F

EXPO BIENE-
STAR, SALUD
Y DEPORTE

EXPO DE-
PORTE, CUER-
POY SALUD

EXPO COMI-
DA SALUDA-
BLE PARA LA
DIABETES

EXPO NINO
SALUDABLE

EXPO NUTRI-
CION

EXPO AMIC
DENTAL

Comité, Expo
Bienestar, Salud
y Deporte

Grupo
Proeventum

Grupo
Conciencia
Samadhi

Editorial Aglaya

Expo Nutricion

Amic Dental

Poliforum
Ledn

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Expo
Guadalajara

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

5/9/14

5/17/14

8/15/14

8/15/14

9/25/14

L1/12/14

8. Trade Fair by Industrial Sectors

5/11/14

5/18/14

8/17/14

8/17/14

9/28/14

L1/16/14

http://www.expobiene-

starcom.mx

http://www.expode-
portecuerpoysalud.
com/segunda/

http://www.expocum-
bremundial.com.mx

http://www.expocum-
bremundial.com.mx

http://www.exponutri-
cion.com.mx

www.amicdental.com.
mx
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8. Trade Fair by Industrial Sectors

México

México

México

México

Paraguay

Perd

México
D.F

México
D.F

Guadala-
jara

México

DF

Asuncion

Lima

EXPOFARMA

EXPO MED

EXPO SIEMP-
RE SALUDAB-
LE GUADALA-
JARA

CURSO
ANUAL DE
ANESTESIO-
LOGIA

EXPO FARMA-
CIENTIFICA

TECNO
SALUD

Asociacion
Farmacéutica
Mexicana

Live Mes S.R.L.

de CV.

Expos &
Congresos
Saludables

COLEGIO
MEXICANO
DE
ANESTESIO-
LOGIA

Market Comu-
nicaciones

Cédmara de
Comercio de
Lima

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Expo Gua-
dalajara

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Hotel
Sheraton
Asuncion

Centro de
Exposiciones
Jockey

4/15/15

6/10/15

6/27/15

6/30/15

919114

o114

4/17/15

6/12/15

6/28/15

714715

9/10/14

9/13/14

http://www.expofarma.
com.mx

http://www.expomed.
com.mx/

Www.exposiempresa-
ludable.com.mx

http://comexan.org.
mx/

http://www.marketco-
municaciones.com

http://www.tecnosalud.
com.pe



A

8. Trade Fair by Industrial Sectors

Uruguay Montevi- EXPOMEDICA  Expomedica Parque 6/18/14  6/20/14  http://www.expomedi-
deo Tecnologico ca.com.uy
y de Eventos
Latu
Venezuela  Caracas HIGIENE Asociacion Hotel [0/10/14  10/10/14  bttp//www.higieneon-
Venezolana de Tamanaco line.com
Ejecutivos de
Seguridad

17 IT and Telecommunications

Exhibition Start

Country City Exhibition Ol (@) Venue Date End Date Web Page
Argentina  Rosario ENCUENTRO  CACPY Ros Tower 712/14 7/3/14  www.encuentrosregio-
REGIONAL Spa & nales.com
DETELECO- Convention
MUNICACIO- Center
NES
Argentina  Buenos JORNADAS Cappsa Hilton Bu- 9/17/4  9/19/14  www.cappsa.org
Aires INTERNACIO- enos Aires
NALES ATVC
Argentina  Buenos CAPER Caper Centro 10129/14  10/31/14  www.caperorg.ar
Aires Costa
Salguero
Argentina  Buenos MOBILE LIFE Mobile Life SA La Rural, [1/13/14  11/15/14  www.expomobilelife.
Alires Predio Ferial com
de Buenos AFIDA
Aires www.afida.org
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Sao
Paulo

Sao
Paulo

Sao
Paulo

Porto
Alegre

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

Rio de
Janeiro

CAMPUS
PARTY SAO
PAULO

FENACOM

AES BRASIL
EXPO

BITS SOUTH
AMERICA

DATA
CENTERS

BROADCAST
& CABLE LA-
TIN AMERICA

FUTURECOM
Sao Paulo

EXPO FORUM
BLACK HAT

RIO
CONTENT
MARKET

E3 Futura

IDETI

Francal Feiras

Hannover Fairs
Sulamérica

Aranda Eventos
e Congressos

Grupo
Certame

Provisuale
Participacoes
Ltda

UBM Brazil
ferias e Eventos
[ tda.

ABPI-TV

Centro de
Exposiciones
de Anhembi

Centro de
Convenci-
ones Frei
Caneca

Expo Center
Norte

Centro de
Eventos
FIERGS

Centro
Fecomercio
de Eventos

Centro de
Exposiciones
Imigrantes

Transame-
rica Expo
Center
Transame-
rica Expo
Center
Hotel

Windsor
Barra

1/28/14

4/8/14

5/12/14

5/13/14

5/19/14

7130/ 14

10/13/14

['1/26/14

2/25/15

2/3/14

4/10/14

5/15/14

5/15/14

5/19/14

8/1/14

10/16/14

[1/27/14

2127115

http://www.campus-
party.com.br

http://www.fenacom.
com.br

www.aesbrasilexpo.
com.br

http://www.bitsouth-
america.com.br

http://congressortida-
tacenters.com.br

www.broadcastcable.
com.br

http://www.futurecom.
com.br

http://www.itforumex-
po.com.br/

http://www.riocontent-
market.com.br



Brasil

Brasil

Brasil

Brasil

Brasil

Colombia

Colombia

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

Cali

CALI

CARDS
PAYMENT &
IDENTIFICA-
TION

EXPOTEC-
NOMULTIME-
DIA

NETCOM

ISTA

FUTURECOM

2do. Show
Room vy Feria
Tecnoldgica:
Competitividad
e Innovaciéon
en el Pacifico
Colombiano

CAMPUS
PARTY

BTS Informa

Latin Press

Aranda Eventos
e Congressos

Nurnbergmesse
Brasil

Provisuale
Participacoes
Ltda

Fundacion para
el Desarrollo
Integral del Valle
Cauca (FDI)

E3 Futura

Transame-
rica Expo
Center

Centro de
Exposiciones
Imigrantes

Expo Center
Norte

Clube Trans-
atlantico

Transame-
rica Expo
Center

Centro de
Eventos Valle
del pacifico

Centro de
Eventos Valle
del pacifico

4/14/15

5/12/15

8/25/15

9/1/15

10/26/15

2/13/14

6/30/14

8. Trade Fair by Industrial Sectors

4/16/15

5/14/15

8/27/15

9/2/15

10/29/15

2/14/14

716/14

http://www.cards-expo.
com.br

http://www.tecnomulti-
media.com

http://www.arandanet.
com.br

http://www.itsa-brasil.
com.br

http://www.futurecom.
com.br

http://www.cevp.com.
co/portal/eventos/
evento/38

http://www.campus-
party.com.co
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Colombia

Colombia

Colombia

Colombia

Colombia

Colombia

366

Bogotd

Cali

Bogotd

Bogotd

Carta-
gena

Bogotd

8. Trade Fair by Industrial Sectors

TELETRABAJO

Innovation Live
2014

TECNOMUL-
TIMEDIAY
TECNOTELE-
VISION

TECNOTELE-
VISION

ANDINA LINK
CARTAGENA

E-NET EXPO

Corferias /
Ministerio de
Tecnoligias de la
Informacion y
las Comunica-
ciones

Acopi Valle

Latin Press

Latin Press

TDC Events

Corferias /
Cédmara
Colombiana
de Comercio

Electrénico -
CCCE

CORFERIAS

Biblioteca
Departa-
mental

CORFERIAS

CORFERIAS

Centro

de Con-
venciones
Cartagena
de Indias

CORFERIAS

7122114

9/5/14

I1/6/14

I'1/6/14

3/3/15

10/21/15

7/25/14

9l6/14

L1/7714

L 1/7/14

3/5/15

10/23/15

http://www.feriatele-
trabajo.com

http://innovationlive.co

http//www.tecnotele-
vision.com/

http://www.corferias.
com

http://www.andinalink.
com/es/index.php

http://www.expoenet.
com



Costa
Rica

Ecuador

Ecuador

Ecuador

El Salva-
dor

Honduras

San Jose

Guaya-
quil

Quito

Quito

San Sal-
vador

San
Pedro de
Sula

ANDINA LINK
SAN JOSE

ECUADOR
TECNOLOGI-
CO —ET

CAMPUS
PARTY QUITO
TECNOSUR

TECNOLO-
GICA

EXPOSICI-
ONTECNO
SHOW

TDC Events

Expoguayaquil
SA.

E3 Futura

Zebra Eventos

Cifco

Revista Tecno

Hotel
Barcelona
San Jose de
Palacio

Centro de
Conven-
ciones de
Guayaquil

Cemexpo

Quitumbre

CENTRO
DE EXPO-
SICION
CIFCO

COM-
PLEJO DE
CONVEN-
CIONES Y
EVENTOS
EXPOCEN-
TRO

912/14

2/10/14

9117114

10/16/14

10/17/14

9/5/14

8. Trade Fair by Industrial Sectors

914114

2/16/14

9121714

10/19/14

10/19/14

917114

http://www.andinalink.
com

http://www.expoguaya-
quil.com

http://www.campus-
party.com.ec

http://tecnosur.com.ec

http://www.cifco.gob.
sv/

http://www.tecno.hn
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8. Trade Fair by Industrial Sectors

México

México

México

México

México

México

México

Monte-
rrey

Morelos

Monte-
rrey

[tineran-
te

Zapopan
México

DF

Monte-
rrey

AV PRO
SHOW
MONTERREY
MEXICO

EXPO
GADGET

EXPOTEC-
NOLOGIA DE
NEGOCIOS

MONTERREY

EXPO
CANITEC

CAMPUS
PARTY
MEXICO

FERIA INTER-
NACIONAL
DE COMPU-
TACIONY
ELECTRONI-
CA

EXPO
TECNOLO-
GIA

AV Pro Show
Exposicion y
conferencias

AM Vission

Factum Point

CANITEC

E3 Futura

Logistica de
Valor Agregado,
SA.de CV.

Grupo Fidalex

Cintermex

Centro de

Convencio-
nes y Expo-
siciones

World Trade
Center
Morelos

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

ITINERAN-
TE

EXPOGUA-
DALAJARA

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Cintermex

Centro de

Convencio-
nes y Expo-
siciones

3/8/14

3/12/14

3/26/14

5/28/14

6/24/14

8/6/14

9/10/14

3/10/14

3/12/14

3/28/14

5/30/14

6/29/14

8/10/14

o 1/4

http://www.avproshow.
mx

http://www.expogad-
get.mx

http://www.expotec-
nologiadenegocios.
com.mx

http://expo2014.
canitec.org/

http://www.campus-
party.com.mx

http://www.feria.com.
mx

http://expo-tecnologia-
mty.com



México

México

México

México

Nicaragua

Panama

Panama

Peru

México
D.F

Guadala-
jara

México

Guadala-
jara

Managua

Panama

Panama

Lima

[TT EXPO

WCIT
MEXICO

EXPOTEC-
NOLOGIA

EXPOTEC-
NOLOGIA

FERIATEC-
NOLOGICA
INTERNACIO-
NAL

TECNO
SHOW
PANAMA

EXPO
INNOVA

EXPOTIC

Trade Show
Factory

E). Krause de
México

Grupo Fidalex

Grupo Fidalex

Comtech

Zigna publicidad

Expo Eventos
Panamd

Cédmara de
Comercio de
Lima

Centro
Banamex

Expo Gua-
dalajara

CENTRO
DE CON-
VENCIO-
NESWTC

EXPOGUA-
DALAJARA

Crowne
Plaza
Managua

Centro de
Convenci-
ones Vasco
Nufez de
Balboa

Centro de
Convencio-
nes Atlapa

Centro de
Exposiciones
Jockey

9124/14

9/29/14

4/21/15

711715

916/ 14

9/5/14

['1/9/14

6/19/14

8. Trade Fair by Industrial Sectors

9126/14

10/1714

4/23/15

712/15

917114

or714

[1/10/14

6/22/14

http://www.ittexpo.
com.mx/201 3/index.
php/es/

http://wcit20 1 4.org

http://expo-tecnologia-
mty.com

http://expo-tecnologia-
mty.com

http://www.comtech.
com.ni/

http://www.tecno-
showpanama.com/

http://www.expoinno-
vapanama.com

http://www.expotic.
com
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Uruguay

Uruguay

Country

Argentina

AFIDA
www.afida.org
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Punta
del Este

Montevi-
deo

Montevi-
deo

City

Buenos

Alres

8. Trade Fair by Industrial Sectors

PUNTA
SHOW

TECNO-
LOGICA

ECOMMERCE
DAY

Exhibition

BAIRES JOYA-
PRIMAVERA-

VERANO

Grupo Isos Conrad 3/127/14  3/28/14
Resort &
casino Punta
del Este
Revista Parque 5/14/14  5/16/14
Milveinticuatro Tecnologico
/ CUTI Cdmara  y de Eventos
Uruguaya de las  Latu
tecnologfas de
la Informacion
Instituto Lati- HOTEL 8/14/14  8/14/14
noamericano PLAZA DE
de Comercio LA INDE-
Electrdnico / PENDEN-
CUTI Cémara CIA

Uruguaya de las
tecnologfas de
la Informacidn

Start
Date

8/11/14

Exhibition

Organizer (s) End Date

Venue

HOTEL
HILTON

Cdmara de 8/13/14
Empresarios de
Joyerfa y Afines
de La Argentina
/ Camara de
Importadores

y Mayoristas de
Relojes

http://www.puntashow.
net

http://www.tecnologi-
ca.com.uy

http://www.ecommer-
cedayorg.uy

18 Jewelry, Watch & Accessories

Web Page

www.bairesjoya.com



Bolivia Santa
Cruz de
la Sierra

Brasil Limeira

Brasil Limeira

Brasil Sao
Paulo

Brasil Soledade

Brasil Sao
Paulo

Colombia  Bogota

FERIA INTER-
NACIONAL
DE JOYERIA

ALOIAS

EXPO MI-
NERAL DO
CENTRO DE
MINAS

FENINJER

EXPOSOL

BIOIA

WATCHBO

Fexpocruz
/ Joyacruz y
Cainco

Dominio
Organizadora

Associacdo
Mineral do
Centro de
Minas - AMCM

IBGM- Instituto
Brasileiro de
Gemas e Metais
Preciosos

Aprosol

Bijoias B8
Eventos

Watchbo

Fexpocruz

Centro
Municipal de
Eventos de
Limeira
Gimnasio de
Centro de
Minas

Transame-
rica Expo
Center

Parque de
Eventos
Centenario
Rui Ortiz

Centro de
Convenci-
ones Frei
Caneca

CORFERIAS

[1/12/14

8/26/14

[1/13/14

2/25/15

3/4/15

4/24/15

10/15/14

8. Trade Fair by Industrial Sectors

[1/15/14

8/29/14

L1/16/14

2/28/15

3/5/15

4/26/15

10/18/14

www.fexpocruz.com.
bo

www.aljoias.com.br

www.amem.com.br

http://www.feninjer.
com.br

http://www.exposol.
com.br

http://www.b8-bijoias.
com.br/

http://www.watchbo.
org/

3
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A

México

México

México
D.F

Guadala-
jara

8. Trade Fair by Industrial Sectors

EXPO JOYA
CIUDAD DE
MEXICO

EXPO JOYA

Cémara
Regional de la
Industria de
Joyerfa y Platerfa
del Estado de
Jalisco./ Camara
Regional de la
Industria de
Joyerfa y Platerfa
del Estado de
Jalisco

Cémara
Regional de la
Industria de
Joyerfa y Platerfa
del Estado de
Jalisco.

Centro 1728/ 14 1/30/14
Internacional

de Expo-

siciones y

Convencio-

nesWTC

Expo Gua- [0/7/14  10/10/14

dalajara

WWW.eXPOjoya.com.
mx

WWW.EXPOjoya.com.
mx

19 Leisure, Hobby, Entertainment

Country

Argentina

Argentina

AFIDA
Argentina

www.afida.org

372

City

Mar del
Plata

Cérdoba

Buenos
Alires

Exhibition

Exhibition
Organizer (s)

EXPO 15 MAR  Producciones

DEL PLATA

SEXPO-
EROTICA

MERCADO
FITNESS

La Boda

Grupoleiden

Mercado Fitness

Start
Date

4/6/14

Venue End Date

Sheraton 4/6/14
Mar del Plata

Plaza de 4/10/14  4/11/14
la Mdsica,

Cérdoba

Centro
Costa
Salguero

4725114 4/26/14

Web Page

http://www.ex-
po | 5mdp.com.ar/

http://www.sexpoeroti-
ca.com.ar

http://www.mercado-
fitness.com/



8. Trade Fair by Industrial Sectors

A

Argentina  Mendoza EXPO Juan Capello Intercon- 6/7/14 6/8/14  www.casamientos.
NOVIAS tinental com.ar
MENDOZA Mendoza
Hotel
Argentina  Buenos ARTECLASICA ~ City Art Centro 71614 7121114 http//www.arteclasica.
Aires Costa com.ar
Salguero
Argentina  Buenos SHOW Federacién Centro Cos-  7124/14  7/27/14  http://www.fca2000.
Aires CANINO Cinologica ta Salguero orgar
Argentina
(FCA)
Argentina  Buenos EXPOKIDS Expo Trade Centro Cos-  8/14/14  8/17/14  http://destinia.com/
Aires ta Salguero ferias/expokids/
buenos-aires/buenos-
aires/argentina/south-
america/ 10656/es
Argentina  Buenos FERIA R Santi & La Rural, 8/16/14  8/24/14  http://www.rsanti.com.
Aires INTERNA- Asociados Predio Ferial ar/armas/index.php
CIONAL DE de Buenos
OUTDOORS, Alires
CAZA, PESCA
Y TIRO DE-
PORTIVO
Argentina  Buenos EXPO Carreras y La Rural, 9/4/14 9/6/14 http://maratondebu-
Aires MARATON maratones Predio Ferial enosaires.org
21K Buenos Nandu de Buenos
Aires Aires
Argentina  Cérdoba CONCOMICS  Con Comics Centro de 9/6/14 9/7/14  www.concomics.com AFIDA
CORDOBA Eventos www.afida.org
Forja

373
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8. Trade Fair by Industrial Sectors

Argentina

Argentina

Argentina

Argentina

Argentina

Argentina

Argentina

Cérdoba

Buenos
Aires

Mendoza

Buenos
Alires

Buenos
Alires

Buenos
Alires

Buenos
Alires

EXPOQUINCE
MIL
OPCIONES

EXPO AHORA
MAMA Buenos
Alires

EXPO AHORA
MAMA
Mendoza

EXPO HOBBY

EXPO BICI

SAGSE

MANDINGA
TATTOO FEST

Revista Mil
Opciones

Expo Ahora
Mamd - Feria

Expo Ahora
Mamd

Expo Hobby

Expo Bici

Monografie S.A.

magmapro
merchandising
& produccion

Holiday Inn
Cérdoba

La Rural,
Predio Ferial
de Buenos
Alires

Auditorio
Bustelo -
Centro de
Congresos y
Exposiciones
Gobernador
Emilio Civit
Hotel she-
raton

Centro
Costa
Salguero

Centro
Costa
Salguero

La Rural,
Predio Ferial
de Buenos
Alires

917114

911714

911714

9/18/14

L1/7714

LI/11/14

3/6/15

917114

9/14/14

ol 1/14

9120/ 14

[1/9/14

[1/13/14

3/8/15

http://www.revistami-
lopciones.com/Expos/
Expo-Quince/Stands-
y-Tarifas/

http://www.ahorama-
ma.info

http://www.ahorama-
ma.info

http://www.expohob-
bynet

http://www.expobici-
arg.com

Www.monograﬂe.com

http://www.tattoo-
show.com.ar/



Argentina

Argentina

Argentina

Argentina

Bolivia

Brasil

Brasil

Buenos
Alires

Buenos
Alires

Buenos
Alires

Buenos
Aires

Santa
Cruz de
la Sierra

Sao
Paulo

Rio de
Janeiro

NUESTROS
PERROS

EXPO-AICA-
CYP

ENIARTE

ARTEBA

FERIA
INTEGRAL DE
LA MUJER

EXPO
NOIVASY FES-
TAS Sao Paulo

PET RIO VET

LLa Rural, Predio
Ferial de
Buenos Aires
/ Federacién
Cinoldgica
Argentina
Asociacién
Industriales y
Comerciantes
de Articulos
para Cazay
Pesca

Laura Craft
Studio

Fundacién Arte
BA

Fexpocruz

Goal
Promocoes e
Feiras Ltda

Nurnbergmesse
Brasil

La Rural,
Predio Ferial
de Buenos
Alires

Centro
Costa
Salguero

Palacio San
Miguel

La Rural,
Predio Ferial
de Buenos
Alires

Fexpocruz

Centro de
Exposiciones
Imigrantes

Centro de
Conven-
ciones Sul
América

3/25/15

4/10/15

5/4/15

5121715

57114

2/6/14

3/25/14

8. Trade Fair by Industrial Sectors

3/29/15

4/12/15

57115

5124/15

5/11/14

2/9/14

3/27/14

www.exponuestro—
sperros.com.ar

http://www.expoaica-
cyp.com.ar

www.eniarte.com

http://www.arteba.org

http://www.fexpocruz.
com.bo/es/f_ferias.
aspx?idf=62

http://www.exponoi-
vas.com.br

A

AFIDA
www.afida.org

375



3

AFIDA
www.afida.org

376

8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Rio de
Janeiro

Sao
Paulo

Blume-
nau

Blume-
nau

Sao
Paulo

Santos

Rio de
Janeiro

Sao
Paulo

PET Rio Expo

EROTIKA FAIR

FEIRA MUJER
BRASIL

MULHER
BRASIL

FOTOGRAFAR

FITNESS
BRASIL INTER-
NATIONAL

EXPO NOI-
VASY FESTAS
Rio de Janeiro

PET SHOW-
FIPPA

NirnbergMesse

HOT FOR
YOU — FEIRAS
E EVENTOS
LTDA. - EPP
Via Apia
Eventos

Sieben Feiras e
Eventos

FHOX

Instituto Fitness
Brasil

Goal
Promocoes e
Feiras Ltda

Grupo CIPA-
Fiera Milano

Centro de 3/25/14
Convencdes

SulAmérica

Centro de 3127114
Exposiciones

de Anhembi

Parque de 4/4/14
Exposiciones
Vila Germa-

nica

Parque de 4/4/14
Exposiciones
Vila Germa-

nica
Centro de 4/15/14
Convenci-

ones Frei

Caneca

Mendes
Convention
Center

4/18/14

Riocentro 5/1714
Exhibition &
Convention

Center

Centro de 7121714
Exposiciones

Imigrantes

3127114

3/30/14

4/8/14

4/8/14

4117114

4/21/14

5/4/14

7123114

www.petriovet.com.br

http://www.imigrantes-
expo.com.br

http://www.viaa-
piaeventos.com.br

http://www.viaa-
piaeventos.com.br

http//www.feirafoto-
grafarcom.br

http://www.fitnessbra-
sil.com.br

http://www.exponoi-
vas.com.br

http://www.feirapet-
show.com.br/



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

Curitiba

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

CBME SOUTH
AMERICA

PHOTOIMAGE
BRAZIL

PHOTOIMAGE
BRAZIL

Pesca Trade
Show

SHINOBI
SPIRIT
MATSURI

EXPOMUSIC

SALAO
INTERNACIO-
NAL GOSPEL

FERIA DE GES-
TANTE, BEBE E
CRIANCA

PET SOUTH
AMERICA

UBM Brazil
ferias e Eventos
Ltda.

Reed
Exhibitions
Alcantara
Machado

Reed
Exhibitions
Alcantara
Machado

Petrel Eventos

Familia Eventos

Francal Feiras

Grupo CIPA-
Fiera Milano

Fixa Promotora

Nurnbergmesse
Brasil

Transame-
rica Expo
Center

Expo Center
Norte

Expo Center
Norte

Centro de
Convenci-
ones Frei
Caneca

Espaco
Torres

Expo Center
Norte

Centro de
Exposiciones
Imigrantes

Centro de
Eventos Sao
Luis

Expo Center
Norte

8/26/14

8/26/14

8/26/14

9/3/14

o/ 1/14

oN7/4

9/18/14

9/30/14

10/28/14

8. Trade Fair by Industrial Sectors

8/28/14

8/28/14

8/28/14

916/ 14

9/13/14

9121714

9/120/14

10/5/14

10/30/14

http://www.cbmesa.
com.br

http://www.photoi-
magebrazil.com.br

http://www.reedalcan-
tara.com.br/pt-br

http://www.pescatra-
deshow.com.br/

http://www.shinobispi-
rit.com.br/

http://www.expomusic.
com.br/2014

http://www.salaointer-
nacionalgospel.com.br/

http://www.feiradobe-
be.com.br

www.petsa.com.br

3
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Rio de
Janeiro

Campi-

nas

Sao
Paulo

Sao
Paulo

Chapeco

Sao
Paulo

Sao
Paulo

Rio de
Janeiro

FOOTECON

EXPO PET
FOOD

SPORT INFRA-
TECH

ADVENTURE
SPORTS FAIR

FEIRA BEM
CASADOS

EXPO
PARQUES E
FESTAS

SALEX

RIO SPORTS
SHOW

Fagga /GL
Exhibitions

Editora Stilo

Real Alliance

Media Group
do Brasil

Ocer Eventos

Francal Feiras

STRIKESS
FEIRAS E
PROMOCOES
LTDA.

Savaget
Promocoes e
eventos

HOTEL
SOFITEL

Via Appia
Eventos

Expo Center
Norte

Parque
Ibirapuera

Centro de

Eventos Pli-
nio Arlindo
de Nes,

Expo Center
Norte

Transame-
rica Expo
Center

Centro de
Conven-
ciones Sul
América

12/9/14

3/25/15

5/13/15

5/14/15

5/15/15

5/30/15

7/6/15

711615

12/10/14

3/26/15

5/14/15

517115

5/17/15

6/2/15

7/28/15

7/18/15

http://footecon.com.br/

http://www.editorastilo.
com.br/feiras-eventos/
expo-pet-food
http://www.sport-
infratech.com.br/

www.adventurefair.
com.br

http://feirabemcasados.
com.br/

Www.expoparquese-
festas.com.br

http://www.salex.com.
br

http://www.riosport-
show.com.br



Brasil

Brasil

Brasil

Brasil

Brasil

Chile

Chile

Chile

Sao
Paulo

Belo Ho-
rizonte

Belo Ho-
rizonte

OLINDA

Sao
Paulo

Santiago

Santiago

Concep-
cién

SALEX,
SOUTH
AMERICAN
LEISURE
EXHIBITION

FERIA DO
BEBE &
GESTANTE

BEBE JUSTAY
EMBARAZA-
DA

PETNOR

PADI DIVE
FESTIVAL

EXPONOVIOS
Santiago

EXPO MAS-
COTASY
ANIMALES

EXPONOVIOS
Cocepcion

Grafite ferias
e promogoes
Ltda.

MG.MKT

MG.MKT

VENTURE,
AUTONOR E
CONSULTO-
RIA

OXI-
GENACAO
TURISMO E
EMPREENDI-
MENTOS LTDA

By C Comuni-
caciones

Grupo Activo

By C Comuni-
caciones

Centro de
Exposiciones
de Anhembi

LIBERDADE

LIBERDADE

Centro

de Conven-
Ciones de
Pernambuco

Centro de
Exposiciones
de Anhembi

Casa Piedra

Casa Piedra

Centro de
Eventos Sur
activo

7126/15

[1/3/15

[1/3/15

11727115

abril--
2015

4711714

4/25/14

5/17/14

8. Trade Fair by Industrial Sectors

7/28/15

I'1/8/15

['1/8/15

['1/30/15

abril--
2015

4/13/14

4127114

5/18/14

www.grafitefeiras.
com.br

www.feirabebeeges-
tante.com.br

www.feirabebeeges-
tante.com.br

http://www.feirapetnor.
com.br

http://www.padifestival.
com.br

http://www.expono-
vios.cl

http://grupoactivo.cl

http://www.expono-
vios.cl
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8. Trade Fair by Industrial Sectors

Chile

Chile

Chile

Chile

Chile

Chile

Chile

Chile

Chile

Santiago
Santiago
Vifia del

mar

Talca

Santiago

Santiago
Santiago

Santiago

Valpara-
iso

FI'l EXPO
FUTBOL

EXPO BEBE &
NINOS

EXPONOVIOS
Vifa

EXPONOVIOS
TALCA

FERIA MAMA
Y BEBES &
KIDS

PRO TIEMPO
LIBRE

BICI EXPO

EXPO PETS

EXPO RUN-
NERS

Implementa
Chile

Interexpo

By C Comuni-
caciones

Fundacién
Fimaule /

By C Comuni-
caciones

By C Comuni-
caciones

Interexpo

Grupo Activo

Five Senses,
Isapets

E-Sport

Espacio
Riesco

Casa Piedra

Sheraton
Viha

Recinto Feri-
al Fimaule

Casa Piedra

Espacio
Riesco

Casa Piedra

Centro de
Eventos
Chimkowe

Salon
Quintay
Palparaiso

5/30/14

5/30/14

6/7/14

7125/14

9126/14

10/31/14

177114

L1714

L1/16/14

6/1/14

6/1/14

6/8/14

7127114

9/28/14

172714

[1/9/14

[1/9/14

[1/16/14

http://expofl | .cl
http://www.expobebe.
d

http://www.expono-
vios.cl

http://www.fimaule.cl

http://www.feriama-
maybebe.cl

http://www.interexpo.
dl

www.facebook.com/
BiciExpoChile

http://www.expopets.cl

http://www.maraton-
valparaiso.cl



Chile

Colombia

Colombia

Colombia

Colombia

Colombia

Colombia

Colombia

Santiago

Bogota

Bogotd

Cali

Medellin

Medellin

Medellin

Bogota

EXPOANDES

EXPO RUN
TOUR AVIAN-
CA

FADJA

FERIA CAR-
RERA DE LA
MUJER Cali

EXPO MOTRI-
CIDAD

EXPO TATUA-
JE MEDELLIN

FERIA CAR-
RERA DE
LA MUJER
Medellin

EXPOMEDIA
MARATON
DE BOGOTA

Pro Andes
- Institucién
educativa

Avianca

3A
Producciones

Ergo Fitness
- Empresa
Americana

Universidad de

Antioquia

Juan Zombie

Ergo Fitness
- Empresa
Americana

Correcaminos
de Colombia

Espacio
Riesco

Centro
Administra-
tivo Avianaca

CORFERIAS

Centro de
Convencio-
nes Alferez
Real

Plaza Mayor

Conveciones
y Exposicio-

nes

Plaza Mayor
Conveciones
y Exposicio-
nes

Plaza Mayor
Conveciones
y Exposicio-
nes

CORFERIAS

10/28/15

3/14/14

4/23/14

5/4/14

5/14/14

6/6/14

7/6/14

7127114

8. Trade Fair by Industrial Sectors

10/30/15

3/16/14

4124114

5/4/14

5/16/14

6/8/14

716/14

7127114

http://www.expoandes.

net/

http://www.runtoura-
vianca.com

http//www.fadja.com

http://www.carrerade-
lamujercolombia.com

http://viref.udea.edu.co

http://medellinstyle.
com

http://www.carrerade-
lamujercolombia.com

http://servicios.corferi-
as.com
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8. Trade Fair by Industrial Sectors

Colombia

Colombia

Colombia

Colombia

Colombia

Colombia

Colombia

Medellin

Bogota

Bogotd

Bogotd

Medellin

Medellin

Barran-
quilla

FESTIVAL
BUEN
COMIENZO

FERIA
CARRERA

DE LA MUJER
Bogota

SOFA -
SIGGRAPH

ARTBO

COMIC CON
COLOMBIA

MUNDO
MASCOTAS

FERIA
CARRERA

DE LA MUJER
Barranquilla

Plaza Mayor
Medellin
Convenciones
y Exposiciones
/ Alcaldia de
Medellin

Ergo Fitness
- Empresa
Americana

Corferias /
Click on Design

Camara de
Comercio de
Bogota

Plaza Mayor
Medellin
Convenciones y
Exposiciones /
COMIC CON
COLOMBIA

Plaza Mayor
Medellin
Convenciones y
Exposiciones

Ergo Fitness
- Empresa
Americana

Plaza Mayor

Conveciones
y Exposicio-

nes

CORFERIAS

CORFERIAS

CORFERIAS

Plaza Mayor

Conveciones
y Exposicio-

nes

Plaza Mayor
Conveciones
y Exposicio-
nes

Coliseo del

Colegio Biffi
La Salle

o/1/14

9/28/14

10/16/14

10/24/14

10/31/14

['1/28/14

['1/30/14

9/14/14

9/28/14

10/19/14

10/27/14

172714

['1/30/14

[1/30/14

www.medellin.gov.co/
buencomienzo

http://www.carrerade-
lamujercolombia.com

http://enelsofa.com

http://www.artboon-
line.com

www.comicconcolom-
bia.com

www.mundomascotas.
com.co

http://www.carrerade-
lamujercolombia.com



Colombia

Colombia

Costa
Rica
Costa
Rica

Costa
Rica

Costa
Rica

Cuba

Cuba

Ecuador

Carta-
gena

Bogotd

San Jose

San Jose

San Jose

San Jose

La
Habana

La
Habana

Quito

CARTAGENA
BOAT SHOW

FEEL EXPO

FERIA DE
MASCOTAS

NOVIAS
SHOW

EXPO MAMA
Y BEBE

FERIA MI BEBE
YYO

FERIA CUBA
DISCO

FERIA ARTE
EN LA RAMPA

EXPO KIDS
ECUADOR

Easy Fairs

3A
Producciones

GN Eventos

GN Eventos

M&MB
producciones

GN Eventos

Oficina
Nacional
Fonografica

Fondo Cubano
de Bienes
Culturales
(FCBCO)

Cemexpo

Centro

de Con-
venciones
Cartagena
de Indias

CORFERIAS

Centro
Ferial

Centro de
Eventos
Pedregal

Parqueadero
Hospital Cli-
nica Biblica

Centro
Ferial

Teatro
Nacional

Pabexpo

Cemexpo

3/21/15

4/8/15

3/16/14

6/6/14

8/9/14

3/28/15

5117114

9/6/14

5/15/14

8. Trade Fair by Industrial Sectors

3/23/15

4/9/15

317114

6/8/14

8/10/14

3/29/15

5/25/14

9121714

5/18/14

http://www.easyfairs.
com

http://www.feelexpo.
com

http://www.buscomife-
ria.com

http://www.novias.co.cr

http://www.nferias.
com/expo-mama-
bebe-0/

http://www.buscomife-
ria.com

http://www.cubadisco.
soycubano.com

http://www.camaracu-
ba.cu

http://www.cemexpo.
com.ec
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8. Trade Fair by Industrial Sectors

Ecuador

Ecuador

El Salva-
dor

El Salva-
dor

Guate-
mala

Guate-
mala

Honduras

Guaya-
quil

Guaya-
quil

San Sal-
vador

San Sal-
vador

Ciudad
de Gua-
temala

Ciudad
de Gua-
temala

México
D.F

EXPO
FITNESSY
DEPORTES

EXPO MAMA
Y BEBE

FERIA
IMPULSA

LET'S PLAY

XPO COMIC
CON

EXPOCAN
INTERNACIO-
NAL

I5 FEST EXPO

Expoguayaquil
SA.
Casurist

Camara de
comercio del
salvador

Cifco

Altavista
Producciones

Asociacion
Candfila
Guatemalteca
-ACANGUA

Grupo Plexon

Centro de
Conven-
ciones de
Guayaquil

Centro de
Conven-
ciones de
Guayaquil

CENTRO
DE EXPO-
SICION
CIFCO

CENTRO
DE EXPO-
SICION
CIFCO

Parque de
la Industria -
Coperex

Parque de
la Industria -
Coperex

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

717114

9/112/14

[1720/14

[12/11/14

5/30/14

['1/22/14

10/4/14

7/120/14

o/14/14

[1/24/14

12/14/14

6/1/14

['1/23/14

10/5/14

http://www.expoguaya-
quil.com

http://www.expoguaya-
quil.com

http://elmundo.com.sv

http://www.cifco.gob.
sv/

http://www.coperex.
com.gt

http://www.acangua.
org

www. | 5fest.com



México

México

México

México

México

México

México

Guadala-
jara

México

DF

México

Mérida

Veracruz

Mérida

Monte-
rrey

EXPO AUDIO
CAR

FERIA
MEXICO ARTE
CONTEMPO-
RANEO

ZONA MACO
MEXICO

EXPO MUJER
TU ESPACIO
LA EXPO

EXPO
COMICS
VERACRUZ

EXPO NENE
CRECIENDO
CONTIGO

EXPO QUIN-
CEANERA

Expo Audio Car

Zona Maco

Zona Maco
Mexico

Arte Contem-
poraneo

Expo
Desarrollos

Entretenimiento
Creativo, S.A.
de CV

Expo
Desarrollos

Desarrollo
Evemex

Expo Gua-
dalajara

Centro
Banamex

Centro
Banamex

Centro de
Convencio-
nes Yucatdn
Siglo XX

Hotel Gale-
ria plaza

Centro de
Convencio-
nes Yucatdn
Siglo XX

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

2/1/14

2/4/14

2/5/14

217114

2/15/14

2/15/14

2/16/14

8. Trade Fair by Industrial Sectors

2/2/14

2/8/14

2/9/14

2/9/14

2/16/14

2117114

2/16/14

http://expoaudiocarmx

WWWwW.zONnamaco.com

http://zonamaco.com/

http://www.expodesar-
rollos.com.mx

http://www.ecreativo.
com

http://www.expodesar-
rollos.com.mx

http://www.expoquin-
ceanera.com.mx/
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8. Trade Fair by Industrial Sectors

México

México

México

México

México

México

México

Monte-
rrey

Monte-
rrey

Guadala-
jara

Monte-
rrey

Monte-
rrey

Tijuana

Quere-
taro

EXPO M
PRIMERA
COMUNION

EXPO TATU-
AJE INTER-
NACIONAL
MONTERREY

MANGAT-
RON

ZOMBIE FEST

EXPOTU
BEBEYTU
Monterrey

EXPOTU
BODA

EXPO
ESPACIO |5
Queretaro

Expo Mi
Primera
Comunion

Ritual Tatuajes &
Perforaciones

Sr. Rodrigo
Morales Hidalgo

JAG
Producciones

Expo
Convenciones,
SA.de C.V.

Grupo Plexon

Grupo Plexon

Cintermex

Centro de

Convencio-
nes y Expo-
siciones

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

Expo Gua-
dalajara

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

Cintermex

Centro de

Convencio-
nes y Expo-
siciones

Centro de
Exposiciones
de Tijuana

Centro de
Conven-
ciones de
Queretaro

2122114

3/1/14

3/1/14

3/1/14

317114

3/9/14

3/9/14

2/23/14

3/2/14

3/2/14

3/2/14

3/8/14

3/9/14

3/9/14

https://es-es.facebook.
com/Expo.mi.primera.
comunion

http://www.expotatu-
aje.com

http://www.expo-
guadalajara.com/calen-
dario.html

http://www.horrorfest.
mx

http://www.tubebeytu.
com

http://www.expotubo-
da.com.mx

www.expo | 5.com



México

México

México

México

México

México

México

Guadala-
jara

Tijuana

Quere-
taro

México
D.F

Veracruz

Mérida

Guadala-
jara

EXPO
ESPACIO 15
Queretaro

EXPOTU
BODA
Queretaro

PHOTOFEST
QUERETARO

INTERDANZA

EXPOTU
BODA Vera-
cruz

EXPO BODA
VIP

EXPO CO-
MUNION

Y BAUTIZO
Guadalajara

Grupo Plexon

Grupo Plexon

Photofest

Interdanza

Grupo Plexon

Expo
Desarrollos

Expo
Convenciones,
SA.de CV.

Centro de
Conven-
ciones de
Queretaro

Baja Califor-
nia Center

Espacios
publicos,
recintos y
galerias

Expo Ban-
comer Santa
Fe

World Trade
Center
Veracruz

Centro de
Convencio-
nes Yucatdn
Siglo XX

Expo Gua-
dalajara

3/9/14

3/9/14

3/10/14

3721714

3/22/14

4/4/14

4/5/14

8. Trade Fair by Industrial Sectors

3/9/14

3/9/14

3/16/14

3/23/14

3/23/14

4/6/14

4/6/14

www.expo | 5.com

http//www.expotubo-
da.com/tijuana

http://www.photofest.
com.mx/

http://www.nferias.
com/interdanza-0/

http://www.expotubo-
da.com/veracruz

http://www.expodesar-
rollos.com.mx

http://www.expoco-
munionybautizo.com/
lugarhtml
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8. Trade Fair by Industrial Sectors

México

México

México

México

México

México

México

México
D.F

Puebla

Hidalgo

Mérida

Guadala-
jara

Guadala-
jara

México

EXPO
BICHOSY
MASCOTAS

EXPOTU
BEBEY TU
Puebla

FINI
PACHUCA

EXPO
ORGANIZA
TUS QUINCE
ANOS - I°
SEMESTRE

EXPO BICI

PAPIROLAS

EXPO GOLF

Bichos y
Mascotas

Expo
Convenciones,
SA.de C.V.

Universidad
Autonoma
del Estado de
Hidalgo
Desarrollo
Evemex

GLD BIKE
EXPO

Universidad de
Guadalajara

Grupo imagen
Multimedia

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

Centro de
Conven-
ciones de
Puebla

Universidad
Autonoma
del Estado
de Hidalgo

Centro de
Convencio-
nes Yucatan
Siglo XXI

Expo Gua-
dalajara

Expo Gua-
dalajara

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

4/12/14

4/18/14

512114

5/16/14

5117114

5121714

6/6/14

4/13/14

4/19/14

59714

5/18/14

5/18/14

5/25/14

6/8/14

www.bichosymascotas.
com.mx

http://www.tubebeytu.
com

http://www.fini.mx/

http://www.expodesar-
rollos.com.mx

http://expobici.mx

Www.papirolas.com

http//mwww.expogolfla-
tinoamerica.com



México

México

México

México

México

México

México

Guadala-
jara

Monte-
rrey

México
D.F

Guadala-
jara

Ledn

Puerto
Vallarta

México
D.F

EXPO
ESPACIO 15
Guadalajara

EXPO ARTES
MARCIALES
Monterrey

EXPOSER

Mexico Pet
Expo

STAR CON
LEON

CONCOMICS
PUERTO
VALLARTA

EXPO ARTES
MARCIALES
MEXICO

Grupo Plexon

Expo Artes
Marciales

Exposiciones
Milenio

NirnbergMesse

Starcon Leon

Con Comics

Institutos de
Artes Marciales
México

Expo Gua-
dalajara

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Expo
Guadalajara
Exposiciones

Poliforum
Ledn

Biblioteca
los Mangos

Expo Refor-
ma Canaco

6/8/14

6/13/14

6/13/14

6/25/14

7/5/14

7119/14

7/20/14

8. Trade Fair by Industrial Sectors

6/9/14

6/15/14

6/15/14

6/26/14

716/14

7/20/14

7121714

www.expo | 5.com

http://www.expoartes-
marciales.com

http://www.exposermx

www.mexicopetexpo.
com

https://www.facebook.
com/pages/
Star-Con-Le%C3%B3n/
549410398433023

http://www.concomics.
com

http://www.expoar-
tesmarcialesmexico.
com.mx
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8. Trade Fair by Industrial Sectors

México

México

México

México

México

México

México
D.F

Veracruz

Monte-
rrey

México

Aguasca-
lientes

Mazatlan

EXPO
CHIQUITINES

EXPO MAC

EXPO
TRIATLON &
VIDA
SALUDABLE

EXPO
TRIATLON
MEXICO DF

EXPO BEBE &
NINOS

EXPO
COMICS
MAZATLAN

Grupo Expo
inmobiliaria

Expo Mac

Arguetipo SA
de CV

Arquetipo SA
de CV

RS Eventos

Entretenimiento
Creativo, SA.
de CV

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

Hotel Gale-
ria plaza

Cintermex

Centro de

Convencio-
nes y Expo-
siciones

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Taller de
Locomoto-
ras, Com-
plejo Tres
Centurias

Mazatlan
International
Center

7125/14

8/2/14

8/2/14

8/2/14

8/16/14

8/17/14

7127114

8/3/14

8/3/14

8/3/14

8/17/14

8/23/14

http://www.expochiqu-
itines.com/

http://www.expo-mac.
com

http//www.expotriat-
lon.mx

http://www.expotriat-
lon.mx

http://expobebeyninos.
com

http://ecreativo.com



México

México

México

México

México

México

México
D.F

Puebla

Puebla

Monte-
rrey

Monte-
rrey

Guadala-
jara

EXPO
TECNO-
MULTIMEDIA

EXPOTU
BODA

EXPOTU
BODA Puebla

EXPO
ESOTERICA
DE
MONTERREY

EXPO
CASATE EN
LA PLAYA

MONTERREY:

LA FERIA

EXPO TATU-
AJE INTER-
NACIONAL
GUADALA-
JARA

Latin Press

Grupo Plexon

Grupo Plexon

Grupo SIE
SA.de CV -
Grupo Servicios
Integrales para
Eventos

Expo Casate en
la Playa

Sammy Tatoo

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

Centro de
Conven-
ciones de
Puebla

Centro de
Conven-
ciones de
Puebla

Cintermex
Centro de
Convencio-
nes y Expo-
siciones
Centro
Convex

Monterrey
México

CALLE 2
Belenes

8/20/14

8/23/14

8/23/14

8/29/14

8/30/14

8/30/14

8. Trade Fair by Industrial Sectors

8/22/14

8/24/14

8/24/14

8/31/14

8/31/14

8/31/14

3

http://www.tecnomulti-
media.com/

http://www.expotubo-
da.com.mx

http://www.expotubo-
da.com/puebla

http://www.encuentro-
esoterico.com.mx

http://www.expocasa-
teenlaplaya.com

http://worldtat-
tooevents.com
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8. Trade Fair by Industrial Sectors

México

México

México

México

México

México

México

México

México

Chihua-
hua

Quere-
taro

Quere-
taro

México
D.F

Guadala-
jara

Ledn

Ledn

Guadala-
jara

Guadala-
jara

FESTIVAL DE
BODAS

EXPOTU
BODA

EXPOTU
BODA
Queretaro

EXPO CAN

CONCOMICS
GUADALA-
JARA

EXPOTU
BODA

EXPOTU
BODA Leon

EXPOTU
BODA

EXPOTU
BODA
Guadalajara

DR Festival de
Bodas

Grupo Plexon

Grupo Plexon

Federacién
Canofila
Mexicana

Con Comics

Grupo Plexon

Grupo Plexon

Grupo Plexon

Grupo Plexon

Expo Chihu-
ahua

Centro de
Conven-
ciones de
Queretaro

Centro de
Conven-
ciones de
Queretaro

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Expo Gua-
dalajara

Poliforum
Ledn

Poliforum
Ledn

Expo Gua-
dalajara

Expo Gua-
dalajara

8/30/14

8/31/14

8/31/14

9112714

9/20/14

9/120/14

9120/14

9127114

9127114

8/31/14

8/31/14

8/31/14

9121714

9121714

9121714

9121714

9/28/14

9/28/14

http://festivaldebodas.
com

http://www.expotubo-
da.com.mx

http://www.expotubo-
da.com.mx

http://www.fcm.mx/
eventos/expocan/mex/
expocanmex.shtml

http://www.concomics.
com

http://www.expotubo-
da.com.mx

http://www.expotubo-
da.com.mx

http://www.expotubo-
da.com.mx

http//www.expotubo-
da.com.mx



México

México

México

México

México

México
D.F

México
D.F

México

DF

México

Puebla

EXPO
COMUNION
Y BAUTIZO
Mexico

EXPO
CATOLICA

EXPOTU
BEBEY TU
Mexico

EXPOTU
BEBEYTU
Ledn

EXPO
ESPACIO |5
Puebla

Expo
Convenciones,
SA.de C.V.

Logistica SICE

Expo
Convenciones,
SA.de C.V.

Expo
Convenciones,
SA.de C.V.

Grupo Plexon

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro de
Conven-
ciones de
Puebla

10/1/14

10/2/14

10/2/14

10/2/14

10/4/14

8. Trade Fair by Industrial Sectors

10/1/14

10/5/14

10/5/14

10/5/14

10/5/14

http://www.expoco-
munionybautizo.com/
lugarhtml

http://www.logisticasi-
ce.com/expocatolica/
expositores.html

http://www.tubebeytu.

com

http://www.tubebeytu.

com

www.expo | 5.com
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8. Trade Fair by Industrial Sectors

México

México

México

México

México

México
D.F

Morelia

México
DF

Quere-
taro

México
D.F

EXPO
ESOTERICA

CONCOMICS
MORELIA

EXPO BUCEO

EXPO
ESPACIO 15
Queretaro

EXPOTU
BODA

Grupo SIE
SA.de C.V -
Grupo Servicios
Integrales para
Eventos

Con Comics

GTD
Profesionales
en Buceo y
Deportes
Acudticos S.A
de CV

Grupo Plexon

Grupo Plexon

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

CECONEX-
PO - Centro
de Con-
venciones y
Exposiciones
de Morelia

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

Centro de
Conven-
ciones de
Queretaro

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

10/10/14

[O/1'1/14

[O/11/14

10/13/14

10/17/14

10/12/14

10/12/14

10/12/14

10/13/14

10/19/14

http://www.expoesote-
ricadf.com

http://www.concomics.
com

http://www.expobu-
ceo.com.mx

www.expo | 5.com

http://www.expotubo-
da.com.mx



México

México

México

México

México

México

México

México
D.F

Acapulco

Guadala-
jara

Guadala-
jara

Monte-
rrey

Guadala-
jara

México
D.F

EXPOTU
BODA Mexico
| EDICION

CONCOMICS
ACAPULCO

EXPO TRIAT-
LON GUADA-
LAJARA

EXPOTU
BEBEY TU
Guadalajara

HORROR
FEST

EXPOTU
BERBEYTU
Ledn

EXPO CRISTI-
ANA

Grupo Plexon

Con Comics

Atriaf

Expo
Convenciones,
SA.de CV.

JAG
Producciones

Expo
Convenciones,
SA.de C.V.

Librerfa
Maranatha

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro de
convenci-
ones de
Acapulco

Expo Gua-
dalajara

Expo Gua-
dalajara

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

Expo Gua-
dalajara

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

10/17/14

10/18/14

10/18/14

10/18/14

10/18/14

10/18/14

10/23/14

8. Trade Fair by Industrial Sectors

10/19/14

10/19/14

10/19/14

10/19/14

10/19/14

10/19/14

10/26/14

http://www.expotubo-
da.com/mexico

http://www.concomics.

com

http://www.expotriat-
lon.mx

http://www.tubebeytu.
com

http://www.horrorfest.
mx/desktop/horror-
fest/index.html

http://www.tubebeytu.
com

http://www.
youtube.com/
watchiv=iCHGrO3-
620
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8. Trade Fair by Industrial Sectors

México

México

México

México

México

México

Monte-
rrey

Monte-
rrey

México

Puebla

México
DF

México

EXPOTU
BODA

EXPOTU
BODA Mon-
terrey

LA MOLE DE
COMICS

EXPO ESPA-
CIO I5 Puebla

EXPO MUJER

EXPO
COLECCIO-
NISTAS STAR
WARSY SCI-FI

Grupo Plexon

Grupo Plexon

LA MOLE

Grupo Plexon

Grupo Plexon

Islas Manrique
Andres Oscar

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

CENTRO
DE CON-
VENCIO-
NESWTC

Centro de
Conven-
ciones de
Puebla

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

10/25/14

10/25/14

I1/8/14

[1/23/14

['1728/14

[1/28/14

10/26/14

10/26/14

[1/9/14

[1/24/14

['1/30/14

['1/30/14

http://www.expotubo-
da.com.mx/

http://www.expotubo-
da.com/monterrey

http://www.lamole.
com.mx

www.expo | 5.com

http://www.expomujer.
com.mx

http://www.expocolec-
cionistas.com



México

México

México

México

México

Panama

Monte-
rrey

Puebla

México

México
DF

México
D.F

Panama

EXPOTU
BEBEYTU
Ledn

EXPOTU
BEBEYTU
Ledn

EXPO
SOUND
CHECK

EXPO CINE
VIDEO
TELEVISION

EXPOTU
NINO

SAGSE

Expo
Convenciones,
SA.de C.V.

Expo
Convenciones,
SA.de C.V.

Audio Mexico

Revista
Telemundo

Grupo Fidalex

Monografie S.A.

Cintermex

Centro de

Convencio-
nes y Expo-
siciones

Centro de
Conven-
ciones de
Puebla

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Banamex

Centro de
Convenci-
ones Vasco
Nufez de
Balboa

3/12/15

4/18/15

4/26/15

6/16/15

8/15/15

57114

8. Trade Fair by Industrial Sectors

3/13/15

4/19/15

4/28/15

6/19/15

8/17/15

5/8/14

http://www.tubebeytu.
com

http://www.tubebeytu.
com

http://www.sound-
checkexpo.com.mx

http://www.canal | 00.
com.mx

http://www.exponinoy-
bebe.mx

http://www.sagsecc.
com
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8. Trade Fair by Industrial Sectors

Paraguay

Paraguay

Peru

Perd

Per

Republica
Domini-
cana

Uruguay

Uruguay

Asuncion

Asuncion

Lima

Santo
Domin-
g0

Lima

Santo
Domin-
go
Punta
del Este

Montevi-
deo

EXPO MOTO
PARAGUAY

AMOR DE
MAMA

FERIA
MASCOTAS

CELEBREXPO

FADJA PERU

FERIA
MUNDO
ANIME

ARTE PUNTA

CONCOMICS
MONTEVI-
DEO

Paraguay
Eventos y
Emprendimien-
tos

Wecon

Feria de
Mascotas

Avantgar
Producciones

3A
Producciones

Feria Mundo

Anime

Britannia Studio

Con comics

Centro de
Convencio-
nes Mariscal
Lopez

Shopping
Multiplaza

Centro de
Exposiciones
Jockey

Centro de
Convencio-
nes de Sans
Souci

Westin Lima
Hotel &
Convention
Center

Club de
las Fuerzas
Armadas

Conrad
Resort &
casino Punta
del Este

Parque
Tecnologico
y de Eventos
Latu

3/29/14

9/126/14

3/14/14

['1/28/14

3/18/15

6/14/14

8/21/14

9113/14

3/31714

9/28/14

3/16/14

['1/30/14

3/19/15

6/15/14

8/24/14

9114/14

http://www.paraguaye-
ventos.com.py/expo-
moto.html

http://www.amorde-
mama.com.py

http://www.feriamas-
cotas.pe

http://celebrexpo.com/

http://www.fadja.com.
pe

http://www.feria-
mundoanime.info

http://artepunta.com

http://www.concomics.
com



Venezuela

Venezuela

Venezuela

Venezuela

Venezuela

20 Optics

Country

Brasil

Caracas

Puerto
La Cruz

Caracas

Caracas

Caracas

City

Sao
Paulo

EXPOTATTO

EXPO MIS
DULCE 15

AMIGOS POR
SIEMPRE

CARACAS
COMINCON

CARACAS
COMICCON

Exhibition

EXPO ABRIOP-
TICA

Emilio Gonzalez

BDC
Producciones y
Eventos

Interexpo
Exposiciones
Internacionales

DPX Comics
SA

DPX Comics
SA

Exhibition
Organizer (s)
Abidptica-
Associacdo
Brasileira da
Industria Optica

Centro
Ciudad
Comercial
Tamanaco

Hotel
Venetur

Centro
Sambil

ESPACIOS
URBAN
CUPLE

ESPACIOS
URBAN
CUPLE

Venue

Expo Center

Norte

1/30/14

5/5/14

717114

8/8/14

10121714

Start
Date

412114

8. Trade Fair by Industrial Sectors

2/2/14

517114

7120/14

8/10/14

10/23/14

End Date

4/5/14

http://www.expodato.
com.ve

http://www.expodato.
com.ve

http://www.nferias.
com/amigos-siempre-
exposicion-mascotas-
algo-mas-0/

http://www.comiccon-
caracas.com

http://www.comiccon-
caracas.com

Web Page

http://www.expoabiop-
tica.com.br
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8. Trade Fair by Industrial Sectors

Brasil

Grama-
do

AJORSUL
MERCOOP-
TICA

Asociacion de

Comercio de

joyas,relojes y

Sptica

Centro de
Feiras Serra
Park

9/18/14

9120/ 14

www.ajorsul.com.br

2| Premium, Household, Gifts, Toys

Country

Argentina

Argentina

Argentina

Argentina

City
Coldn
Buenos

Aires

Cérdoba

Salta

Exhibition

FERIA DE
ARTESANIA
COLON

PRESENTES
OTONO
BUENOS
AIRES

FERIA
INTERNA-

CIONAL DE
ARTESANIAS

FERIA AR-
TESANAL RIO
CUARTO

Exhibition
Organizer (s)

Gobierno
Coldn

La Rural,
Predio Ferial
de Buenos
Aires / Comité
Ejecutivo SRL

Modus

sa Feriasy
exposiciones

/ Ferias
Argentinas S.A

Municipalidad
de Rio Cuarto

Venue

Parque
Herminio .
Quirds

La Rural,
Predio Ferial
de Buenos
Alires

Complejo
Ferial
Cdrdoba

Paseo
Parque Evita

Start
Date

2/8/14

3/13/14

4/10/14

5/1/14

End Date

2/16/14

3/16/14

4/20/14

5/4/14

Web Page

http://www.fiestade-
laartesania.com.ar

www.presentesonline.
com

http://www.feriadelas-
artesanias.com/

www.feriaartesanalsal-
ta.com.ar



Argentina

Argentina

Argentina

Argentina

Argentina

Bolivia

Beraza-
tegui

Buenos

Aires

Beraza-
tegui

Buenos
Aires

Buenos
Alires

Cocha-
bamba

SALON NA-
CIONAL DE
CREATIVIDAD
Y DISENO
ARTESANAL
BERAZATEGUI

PRESENTES
PRIMAVERA
BUENOS
AIRES

SALON DEL
VIDRIO EN EL
ARTE BERA-
ZATEGUI

FERIA DE LAS
NACIONES

FERIA INTER-
NACIONAL
DE ARTESA-
NIAS

EXPO ARTE
NAVIDENO

Escuela de
Artesanias

La Rural, Predio
Ferial de
Buenos Aires

Escuela
Municipal del
Vidrio

Cooperadora
de Accidn Social
COAS

La Rural, Predio
Ferial de
Buenos Aires

Feicobol

Complejo
Municipal “El
Patio

La Rural,
Predio Ferial
de Buenos
Alires

Complejo
Municipal

"San Fran-
cisco"

La Rural,
Predio Ferial
de Buenos
Alires

La Rural,
Predio Ferial
de Buenos
Alires

Recinto Feri-
al de Alalay

6/6/14

8/21/14

9/6/14

[1721714

12/3/14

12/14/14

8. Trade Fair by Industrial Sectors

6/29/14

8/24/14

9128/14

['1/30/14

12/8/14

12/25/14

www.culturaberazate-
gui.govar

www.presentesonline.
com

www.culturaberazate-
gui.gov.ar

Www.coas.org.ar

www.artesaniasbue.
com.ar

www.feicobol.com.bo
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Blume-
nau

PORTO
ALEGRE

Petrolina

Fortaleza

Sao
Paulo

Vitdria

Sao
Paulo

Sao
Paulo

Belo Ho-
rizonte

MAOS DA
TERRA

FEIARTE
PORTO
ALEGRE

FEINCARTES
Petrolina

FEINCARTES

Fortaleza

MEGAAR-
TESANAL

FEINCARTES
Vitoria

GIFTS AND
PREMIUM

ABUP SHOW

ARTES NAS
GERAIS

M&K Art
Promocgdes e
Eventos

Diretriz feiras &
eventos Ltda

Mathias Feiras &
Eventos

Mathias Feiras &
Eventos

WR Sao Paulo

Mathias Feiras &
Eventos

Global Sources

ABUP

WR Sao Paulo

Centro de
Cultura e
Eventos PIi-
nio Arlindo
de Nes

ARENA DO
GREMIO

Meirelles

Centro de
Negocios
Sebrae

Centro de
Exposiciones
Imigrantes

Jardim Cam-
buri

Centro de
Exposiciones
Imigrantes

Parque
Ibirapuera

Minascentro

4/4/14

51714

5/2/14

7111714

7122/14

8/8/14

8/11/14

8/13/14

8/22/14

4/13/14

5/11/14

5/11714

7/16/14

7126114

8/17/14

8/13/14

8/17/14

8/25/14

http://www | .maosda-
terra.com.br/

http://www.diret-
riz.com.br/index.
phploption=com_k2&
view=itemlist&layout=
category&task=catego
ry&id=32&Itemid=16

http://www.feincartes.
com.br

http://www.feincartes.
com.br

http://www.megaar-
tesanal.com.br

http//www.feincartes.
com.br

www.globalsources.
com

www.abup.com.br

www.wrsaopaulo.
com.br



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Cascavel

Porto
Alegre

Sao
Paulo

Belo Ho-
rizonte

Sao
Paulo

Sao
Paulo

Sao
Paulo

Curitiba

FEINCARTES
Cascavel

ARTESANAL
PORTOALEG-
RE

PATCH &
ARTE SAO
PAULO

FERIA
NACIONAL
DE ARTESA-
NATO

ABRIN

PATCH WORK
SHOW

SCRAP
BOOKING
SHOW

FEIARTE
CURITIBA

Mathias Feiras &
Eventos

WR Sao Paulo

WR Sao Paulo

Instituto Centro

CAPE

Francal Feiras

WR Sao Paulo

WR Sao Paulo

Diretriz feiras &
eventos Ltda

Centro de
Conven-
ciones de
Cascabel

Barra
Shopping
Sul - Centro
Comercial

Centro de
Convenci-
ones Frei
Caneca

Minascentro

Expo Center
Norte

Centro de
Convenci-
ones Frei
Caneca

Centro de
Convenci-
ones Frei
Caneca

Centro de
Exposiciones
de Curitiba

10/17/14

10/22/14

['1720/14

12/2/14

4/7/15

4/15/15

4/15/15

5/15/15

8. Trade Fair by Industrial Sectors

10/26/14

10/25/14

['1/22/14

12/7/14

4/10/15

4/18/15

4/18/15

5/24/15

http://www.feincartes.
com.br

www.wrsaopaulo.
com.br

http://www.wrsaopau-
lo.com.br/

http://www.feirana-
cionaldeartesanato.
com.br

www.abrin.com.br

http://www.wrsaopau-
lo.com.br

http://www.wrsaopau-
lo.com.br

http://www.artesanato-
diretriz.com.br/

A

AFIDA

www.afida.org

403




3

AFIDA
www.afida.org

404

8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Chile

Colombia

Colombia

Colombia

Sao
Paulo

Sao
Paulo

Sao
Paulo

Santos

SANTIA-
GO

Carta-
gena

Medellin

Bogotd

NATAL
SHOW

HOUSE &
GIFT FAIR

CHRISTMAS
FAIR

ART MUN-

DI - FEIRA
MUNDIAL DE
ARTESANATO

EXPO MATE-
RIA PRIMA

FAREX

EXPO-
ARTESANO

FERIA DE LAS
COLONIAS

Francal Feiras

Grafite ferias
e promogoes
Ltda.
Grafite ferias
e promogoes
Ltda.

Diretriz feiras &
eventos Ltda

Revista Materia
Prima

Chica Morales

Plaza Mayor
Medellin
Convenciones
y Exposiciones
/ Artesanias de
Colombia

Corferias

Expo Center
Norte

Expo Center
Norte

Transame-
rica Expo
Center

Mendes
Convention
Center

Casa Piedra

Feria de
Artesanos

Plaza Mayor

Conveciones
y Exposicio-

nes

CORFERIAS

5/30/15

8/15/15

8/15/15

9/5/15

10/23/14

1/3/14

7/5/14

7110/ 14

6/2/15

8/18/15

8/18/15

9/14/15

10/26/14

[/12/14

7114

7/20/14

www.feiranatalshow.
com.br

http://www.grafitefei-
ras.com.br

www.grafitefeiras.
com.br

http://www.artesanato-
diretriz.com.br

http://materiaprima.cl

http://www.farex.org

Www.expoartesano.
com.co

http://www.feriadelas-
colonias.com



Colombia

Colombia

Costa
Rica

Cuba

Ecuador

Ecuador

Ecuador

Barran-
quilla

Bogota

San Jose

La
Habana

Guaya-
quil

Guaya-
quil
Guaya-
quil

EXPOHOGAR

EXPO-
ARTESANIAS

FERIA DE MA-
NUALIDADES
NAVIDENAS

FIART

FERIA DE
IMPORTADO-
RA LARTIZCO
MARZO

EXPO FIDA

FERIA DE
IMPORTADO-
RA LARTIZCO
AGOSTO

Fenalco
Atlantico

Corferias /
Artesanias de
Colombia

GN Eventos

Ministerio

de Cultura /
Fondo Cubano
de Bienes
Culturales

Expoguayaquil
SA.

HoritzoGrup

Expoguayaquil
SA.

Centro de
Convencio-
nes Jumbo
- Country
Club de
Barranquilla

CORFERIAS

Centro
Ferial

Pabexpo

Centro de
Conven-
ciones de
Guayaquil

Palacio de
Cristal

Centro de
Conven-
ciones de
Guayaquil

10/3/14

12/5/14

10/17/14

12/5/14

3/30/14

9/25/14

10/24/14

8. Trade Fair by Industrial Sectors

10/5/14

12/18/14

10/19/14

12/21/14

4/1714

9/28/14

10/26/14

http://feriasfenalcoat-
lantico.com.co

http://www.expoar-
tesanias.com

http://www.buscomife-
ria.com/htmls/feria-ma-
nualidadesnavidenas.

php
http//www fiart.cult.cu

http://www.expoguaya-
quil.com

www.expofida.org

http://www.expoguaya-
quil.com

3

AFIDA
www.afida.org
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Ecuador

Ecuador

Guate-
mala

Guate-
mala

México

México

406

Guaya-
quil

Quito

Ciudad
de Gua-
temala

Ciudad
de Gua-
temala
México
D.F

Monter-
rey

8. Trade Fair by Industrial Sectors

FERIA DE
IMPORTADO-
RA LARTIZCO
OCTUBRE

MI NAVIDAD
CON POLY
GRAN FERIA
NAVIDENA

NEW WORLD
CRAFTS

INTERFER

ESPACIO SEDE
DEL REGALO

HAZLOTU -
2°2014
Monterrey

Expoguayaquil
SA.

Dcris
Promociones y
Eventos

Asociacion
Guatemalteca
de
Exportadores
Agexport

Coperex

Grupo Salpro

Promex,
productora
mexicana de
exposiciones S
A de CV.

Centro de
Conven-

ciones de
Guayaquil

Centro de
Exposiciones
de Quito

Casa Santo
Domingo

Parque de
la Industria -
Coperex

Centro
Banamex

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

10/24/14

12/18/14

9/23/14

12/5/14

1714714

414114

10/26/14

12721714

9/25/14

12/22/14

/17114

4/6/14

http://www.expoguaya-
quil.com

http://feriaminavidad-
conpolyjimdo.com/

http://nwcguatemala.
com/?lang=es

http://www.coperex.
com.gt

www.espaciosalpro.
com

http://www.hazlotu.
com/contenido2.jsp



México

México

México

México

México

México
D.F

México
D.F

México
DF

Monter-
rey

Puebla

FERIA
INTERNA-
CIONAL DE
ARTESANIAS
EN EL DISTRI-
TO FEDERAL
DE MEXICO

EXPO
MERCERIA

Y MANUALI-
DADES

BIGTOYS FOR
BIG BOYS
EXPO

TLAQUEPAR-
TE Monterrey

EXPO HAZLO
TU I°

LLas Manos del
Mundo

Tradex
Exposiciones
Internacionales,
S.C

MIA
Mercadotecnia
Interactiva

Asociacion
Latinoamericana
para el

Fomento del
Folklore y la
Artesania

Promex,
productora
mexicana de
exposiciones S
Ade CV.

Expo Refor-
ma Canaco

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

Centro de
Conven-
ciones de
Puebla

5/1/14

5/20/14

5/123/14

5/30/14

6/6/14

8. Trade Fair by Industrial Sectors

5/4/14

5/23/14

5/25/14

6/2/14

6/8/14

http://www.lasmanos-
delmundo.com/

http://www.expomanu-
alidades.info

http://www.bigtoys.mx

http://www.tlaquepar-
te.com/

http://www.hazlotu.
com

3
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8. Trade Fair by Industrial Sectors

México

México

México

México

México

Veracruz

Guadala-
jara

Tlaque-
paque

Morelia

México

TLAQUEPAR-
TEVERACRUZ

FERIA EL
MUNDO DE
LAS MANUA-
LIDADES

ENART -
EXPOSICION
NACIONAL
DE ARTICU-
LOS DE RE-
GALOY DE-
CORACION
ARTESANAL
MEXICANA

EXPO HAZLO
TU MORELIA

EXPO DE-
SCANSO

Asociacion
Latinoamericana
para el
Fomento del
Folklore y la
Artesania

Tradex
Exposiciones
Internacionales,
S.C

Cédmara
Nacional de
Comercio de
Tlaguepaque

Promex,
productora
mexicana de
exposiciones S
A de CV.

Dorminundo

World Trade
Center
Veracruz

Expo Gua-
dalajara

Centro
Cultural el
Refugio

CECONEX-
PO - Centro
de Con-
venciones vy
Exposiciones
de Morelia

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

6/13/14

7124/14

8/12/14

9/4/14

9/10/14

6/16/14

7126114

8/16/14

9/6/14

9114/14

http://www.tlaquepar-
te.com/

www.expomanuali-
dades.info

http://www.enart.com.
mx

http://www.hazlotu.
com

http://expodescanso.
com.mx/



México

México

México

México

México

México

México

México
D.F
México
D.F

México
D.F

Chihua-
hua

Monter
rey

Guadala-
jara
México
D.F

ELECTRONIC
GAME SHOW
MEXICO

EXPO APREN-
DE MANUALI-
DADES

EXPO MANU-
ALIDADESY
NAVIDAD

EXPO HAZLO
TU

EXIHOGAR

EXPO OBSE-
QUIO

EXPO CASA
& JARDIN

EGS Fest

Vanexpo -
Vanguardia en
Exposiciones

Tradex
Exposiciones
Internacionales,
S.C

Promex,
productora
mexicana de
exposiciones S
A de CV.

Gob. del Estado
de Oaxaca

EXPO
OBSEQUIO

Tradex
Exposiciones
Internacionales,
S.C

Expo Ban-
comer Santa
Fe

Expo Refor-
ma Canaco

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

Expo Chihu-
ahua

Centro
Convex
Monterrey
México
Expo Gua-
dalajara

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

10/3/14

10/3/14

10/8/14

10/15/14

10/17/14

10/23/14

[1/728/14

8. Trade Fair by Industrial Sectors

10/5/14

10/5/14

[0/11/14

10/17/14

10/20/14

10/25/14

[1/30/14

http://www.electronic-
gameshow.com

WWW.eXpoam.com.mx

http//www.tradex.mx

http://www.hazlotu.
com

http://www.exihogar.
com.mx/

http://www.expobse-
quio.com.mx

http://tradex.mx/casay-
jardin/

3

AFIDA
www.afida.org
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Ledn HAZLOTU Promex, Poliforum http://www.hazlotu.
Leon productora Ledn com
mexicana de
exposiciones S
A de CV.
México EXPO TUS Juguetron Centro http://www.expotusju-
DF JUGUETES Internacional gueteswtc.com
de Expo-
siciones y
Convencio-
nesWTC
Ledn EL PARAISO Julio Cepeda Poliforum https://wwwijuliocepe-
DEL JUGUETE Ledn da.com
Veracruz ~ EXPO MANU-  Tradex World Trade http//www.tradex.mx/
ALIDADES Exposiciones Center manualidades/veracruz
Internacionales, Veracruz
S.C
Lima PERU GIFT PromPert Centro de http://www.perugift-
SHOW Exposiciones show.com.pe
Jockey
Lima FERIAA LA FeriaalaMano  Centro Con- http://www.nferias.
MANO EDI- venciones com/feria-a-mano-
CION DIA DE Claro Plaza edicion-dia-madre-
LA MADRE San Miguel futura-mama
Y FUTURA
MAMA

AFIDA
www.afida.org
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Uruguay

Venezuela

Montevi-
deo

Caracas

HECHO ACA

EXPO
DETALLES

Y REGALOS
NAVIDENOS

Todos por
Uruguay

Expo Detalles
Forever
Eventos,

Parque
Tecnologico
y de Eventos
Latu

Centro Co-
mercial City
Market

5/14/14

12/5/14

8. Trade Fair by Industrial Sectors

5/18/14

12/5/14

http://www.hechoaca.
com.uy

http://www.exponoti-
cia.com/#lexpo-de-
talles-y-regalos-2014/
c24mv

22 Printing , Packaging

Country

Argentina

Argentina

Argentina

Argentina

City

Cdrdoba

Buenos
Alires

Buenos
Alires

Buenos
Alires

Exhibition
EXPO IMPRE-
SION

EXPO GRA-
FIKA

ENVASE
ALIMENTEK

EXPO SIGN &
SERIGRAFIA

Exhibition
Organizer (s)
Doble C de
Cococi

Argentoner

Instituto
Argentino del
Envase

Expo Trade

Venue

Complejo
Ferial
Cérdoba

Centro
Costa
Salguero

Centro
Costa
Salguero

Centro
Costa
Salguero

Start
Date

10/9/14

5/20/15

8/4/15

8/27/15

End Date

10/11/14

5/23/15

8/7/15

8/29/15

Web Page

www.expoimpresion.
com.ar

www.argentoner.com.
ar

http://www.envase.org/

http://www.exposign.
com.ar

3

AFIDA
www.afida.org
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Sao
Paulo

Sao
Paulo

Recife

Curitiba

Sao
Paulo

Sao
Paulo

Fortaleza

Sao
Paulo

BRASILPACK

EXPO-
GRAFICA

EMBALA
NORDESTE

FEIPACK

ABTCP

FLEXO LATI-

NOAMERICA

SIGNS
NORDESTE

Reed
Exhibitions
Alcantara
Machado

Reed
Exhibitions
Alcantara
Machado

Greenfield

Consultoria e
Promocao de
Eventos Ltda.

Diretriz feiras &
eventos Ltda

ABTPC

Nascimento
Feiras e Eventos

FCEM Ferias

FESPAL BRASIL  APS Feiras

Centro de
Exposiciones
de Anhembi

Centro de
Exposiciones
de Anhembi

Centro de
Conven-
ciones de
Pernambuco

Expotrade
Convention
Center

Transame-
rica Expo
Center

Centro de
Exposiciones
de Anhembi

Centro de
Eventos do
Ceara

Expo Center
Norte

3/10/14

3/10/14

8/12/14

9124/ 14

1077114

10/7/14

10/14/14

3/18/15

3/14/14

3/11/14

8/15/14

9127114

10/9/14

10/10/14

10/17/14

3/21/15

http://www.semanain-
ternacional.com.br

http://www.semanain-
ternacional.com.br

http://www.embalanor-
deste.com.br

http://www.feiraferra-
mental.com.br/

www.abtcp.org.br

www.feiraflexo.com.br

www.signsnordeste.
com.br

http://www.fespabrasil.
com.br



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Colombia

Colombia

Rio de
Janeiro

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

Bogota

Bogotd

IPS FAIR

RECICLAMAIS
SOUTH
AMERICA

FISPALTEC-
NOLOGIA

LABEL
LATINO AME-
RICA

SERIGRAFIA
SIGN FUTU-
RETEXTIL

OFFICE
PAPERBRASIL
ESCOLAR

LABEL
SUMMIT

ANDI-
GRAFICA

ANDINA
PACK

Diretriz feiras &
eventos Ltda

Recharger
Magazine

BTS Informa

AM3 Feiras e
Promocoes

BTS Informa /
IBRATESE

Francal Feiras

Tarsus Group

Corferias /
Andigraf

Pafyc Ltda

Riocentro
Exhibition &
Convention
Center

Expo Center
Norte

Expo Center
Norte

Centro de
Exposiciones
de Anhembi

Expo Center
Norte

Centro de
Exposiciones
de Anhembi

Hotel Trans-
america

CORFERIAS

CORFERIAS

5/14/15

6/15/15

6/23/15

6/25/15

7121115

8/31/15

5/10/16

6/4/15

[1/3/15

8. Trade Fair by Industrial Sectors

5/16/15

6/17/15

6/26/15

6/28/15

7124715

9/3/15

5/11716

6/8/15

176715

http://ipsfaircom.br/

http://www.reciclamais.
com

http://www.fispaltecno-
logia.com.br

http://www.am3feiras.
com.br/

http://www.serigrafi-
asign.com.br/

www.officepaperesco-
lar.com.br

http://www.labelsum-
mit.com/brazil/splash

http://www.andigrafica.
com/

http://www.andinapack.
com

3
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8. Trade Fair by Industrial Sectors

Ecuador

El Salva-

dor

México

México

México

México

Guaya-
quil

San Sal-
vador

México
D.F

México
D.F

México
DF

Guadala-
jara

FIGRAMPA

INTERPACK

EXPO
IMPRESION

FESPA
MEXICO

EXPO
IMPRESION

EXPO PACK
GUADALA-
JARA

Asociacion de
Industriales
Graficos

Cifco

Publicidad
Mahur

Fespa

Publicidad
Mahur

PMMI

Centro de
Conven-

ciones de
Guayaquil

CENTRO
DE EXPO-
SICION
CIFCO

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro
Banamex

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

EXPO
GUADALA-
JARA

8/28/15

o/16/14

4/3/14

8/21/14

2/19/15

3/10/15

9N/15

9/19/14

4/5/14

8/23/14

2/21/15

3/12/15

http://www.aig.org.ec/

http//mwww.cifco.gob.
sv/

http://www.expoim-
presion.com

http://www.fespa.com

http://www.expoim-
presion.com

http//mwww.expopack-
guadalajara.com.mx/



8. Trade Fair by Industrial Sectors

A

México México LABEL EJ. Krause de Centro 421115 4/22/15  http//www.labelsum-
DF SUMMIT México /Tarsus  Internacional mit.com
Group de Expo-
siciones y
Convencio-
nesWTC
México Guadala-  EXPO- ANIDIGRAF Expo Gua- 5/12/15  5/15/15  www.expografica.com
jara GRAFICA AC. dalajara
México México EXPO Armexpo Centro 5/20/15  5/22/15  www.expopublicitas.
DF PUBLICITAS Banamex com
México México EXPO PACK PMMI Centro 6/17/15  6/19/15  http://www.expopack.
DF MEXICO Banamex com.mx/
Panamad Panamd PANAMA ART & Centro de 6/9/15 6/11/15  http://www.panamaex-
EXPO DRAW,CO Convencio- pografica.com
GRAFICA nes Atlapa
Paraguay =~ Asuncion EXPO Market Comu- Centro de [1/8/15 [1/9/15  http//www.marketco-
ASUNPACK nicaciones Conven- municaciones.com
Y SHOW ciones
GRAFICA Cerro Juli
Pery Arequipa  GRAFINCA Grupo G-Trade  Centro de 4/4/ 14 4/6/14  httpi//grafinca.com
SUR Conven-
ciones
Cerro Juli
Perd Lima GRAFINCA Grupo G-Trade  Centro de 9/18/14  9/21/14  httpi//grafinca.com
Exposiciones
Jockey AFIDA

www.afida.org

415




8. Trade Fair by Industrial Sectors

A

23 Real State

Country City Exhibition OE;::‘?::"ES) Venue i;::: End Date Web Page
Argentina  Buenos EXPO REAL Grupo S.G. Hotel Hitton 8/20/14  8/21/14  http//www.exporea-
Aires ESTATE lestate.com.ar
Brasil Pernam-  SALAO Ademi -PE Centro de 3/26/14  3/30/14  http://www.salacimobi-
buco INMOBILIA- Conven- liariodepe.com.br
RIO DE PER- ciones de
NAMBUCO Pernambuco
Brasil Sao CITYSCAPE BTS Informa Millenium I1/4/14 ['1/6/14  http//tradeshow:tra-
Paulo LATIN A Centro de dekey.com/cityscape-
MERICA Conven- latin-america-e304 1.
ciones htm
Brasil Blume- FENAHABITAT  Via Apia Parque de 5/20/15  5/24/15  http://www.viaa-
nau Eventos Exposiciones piaeventos.com.br
Vila Germa-
nica
Chile Concep- FINCO Camara Centro de 4/10/14  4/13/14  http//www.fincobio-
cién Chilena de la Eventos Sur bio.cl
Construccién activo
Chile Santiago  EXPO Fisa S.A. Centro 5/23/14  5/25/14  http//wwwfisa.cl
VIVIENDA Cultural
Estacion
Mapocho
Chile Atacama  FERIA DE LA Mas Medios Feria de 6/26/14  6/27/14  http://www.feriadelavi-
AFIDA VIVIENDA DE Armas de vienda.cl
wwwafida.org ATACAMA Copiapd
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Chile

Colombia

Colombia

Colombia

Colombia

Colombia

Colombia

Ecuador

Santiago

Pereira

Medellin

Medellin

Cali

Cali

Bogotd

Quito

SALON IN-
MOBILIARIO
DE CHILE

EXPO-
VIVIENDA

SALON DEL
INMUEBLE

EXPO-
INMOBILIARIA

FERIA DE LA
VIVIENDA EL
SUBSIDIOY EL
CREDITO

EXPOVIVEN-
DO 2014

GRAN
SALON IN-
MOBILIARIO

FERIA DE LA
VIVIENDA M
CASA CLAVE

Cédmara
Chilena de la
Construccién

Camacol

Camacol /
Ministerio de
Relaciones
Exteriores

Camacol

Camacol

latin media

Corferias

/ Lonja de
Propiedad Raiz
de Bogotd

Revista Clave

Centro
Parque

Expofuturo

Centro de
Eventos El
Tesoro

Plaza Mayor
Conveciones
y Exposicio-
nes

Plaza de
Toros

Centro de
Eventos Valle
del pacifico

CORFERIAS

Centro de
Exposiciones
de Quito

10/10/14

4/25/14

5/25/14

8127114

9119/14

10/3/14

10/8/14

4/25/14

8. Trade Fair by Industrial Sectors

10/12/14

4127114

527114

8/30/14

9121714

10/5/14

10/12/14

5/4/14

http://www.saloninmo-
biliario.cl

http://www.expofutu-
ro.com

http://www.feriascama-
col.com

http://www.feriascama-
col.com

http://www.camacol-
valle.org.co

http://www.vivendo.co

http://www.gransalo-
ninmobiliario.com/

http://www.feriadelavi-
vienda.com.ec/

3

AFIDA
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8. Trade Fair by Industrial Sectors

Ecuador

Ecuador

Ecuador

Ecuador

Ecuador

Guate-
mala

Quito

Quito

Guaya-
quil

Guaya-
quil

Guaya-
quil

Ciudad
de Gua-
temala

GRAN SA-
LON DE LA
VIVIENDAY
SU FINANCIA-
MIENTO

FERIA DEVIVI-
ENDA BIESS

BIESS GRAN
FERIA DE LA
VIVIENDA

HABITAT- 1 ER
SEMESTRE

HABITAT 20
SEMESTRE

EXPOCASA
FIN DE ARIO

Colegio de
Ingenieros de
Pichincha

Banco de
institucion
ecuatoriano de
seguridad social

Biess

Expoplaza

Expoplaza

Cémara
Guatemalteca
de la
Construccion

Centro de
Exposiciones
de Quito

Centro de
Exposiciones
de Quito

Centro de
Conven-
ciones de
Guayaquil

Centro de
Conven-
ciones de
Guayaquil
Centro de
Conven-
ciones de
Guayaquil
Parque de
la Industria -
Coperex

6/20/14

912114

912114

9/2/14

1O/1/14

8/21/14

6/29/14

917114

917114

o714

10/5/14

8/24/14

http://www.cicp-ec.
com

http://www.expoplaza.
ec

http://www.expoguaya-
quil.com

http//mwww.expoplaza.
ec

http://www.expoplaza.
ec

http://expocasa.com.gt/



Guate-
mala

Honduras

México

México

México

México

Ciudad
de Gua-
temala

Teguci-
galpa

Guadala-
jara

Quere-

taro

México

Toluca

EXPOCASA

TU HABITAD
EXPO

EXPO CASAS
Y TERRENOS
| er semestre

EXPOTU
CASATOTAL
MEXICO

EXPOTU
CASATOTAL
MEXICO

EXPOTU
CASATOTAL
MEXICO

Cédmara
Guatemalteca
de la
Construccion

Profesionales de
Honduras /
Tu Habitad

Quid Media
Services S.A de
CV

Grupo JC
Exposiciones

Grupo JC

Exposiciones

Grupo JC
Exposiciones

CEN-

TRO DE
CONVEN-
CIONES
GRAND
TIKAL
FUTURA

Hotel Real
Clarion
Tegucigalpa

Expo Gua-
dalajara

Centro de
Conven-
ciones de
Queretaro

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

CIECEM
Toluca

10/23/14

5/28/15

517114

8/23/14

[0/17/14

[1/8/14

8. Trade Fair by Industrial Sectors

10/26/14

5/30/15

5/18/14

8/24/14

10/19/14

179714

http://expocasa.com.gt/

http://www.profesiona-
lesdehonduras.com

http://expo.casasyter-
renos.com

http://www.tucasatotal.
com

http://www.tucasatotal.
com

http://www.jcexposi-
ciones.com

3
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8. Trade Fair by Industrial Sectors

México

México

Panama

Panama

Panama

Monter-
rey

México

DF

Panama

Panama

Panama

EXPOTU
CASA

EXPO
DESARROLLO
INMOBILIARI-
OS MEXICO

EXPO INMO-
BILIARIA ACO-
BIR PANAMA

EXPO VIVIEN-
DAVERANO
PANAMA

EXPO MIVI
ATLAPA

Apex
Asociacion
Promotora de
Exposiciones

ADI.
Asociacion de
Distribuidores
Inmobiliarios

Asociacion
Panamefia de
Corredores y
Promotores de
Bienes Raices
(ACOBIR)

Cédmara
Panamefa de la
Construccion,
CAPAC

Ministerio de
Vivienda y
Ordenamiento
Territorial

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

Centro
Banamex

Centro de
Convencio-
nes Atlapa

Centro de
Convencio-
nes Atlapa

Centro de
Convencio-
nes Atlapa

['1720/14

4121715

[/29/14

5/15/14

716/14

['1/30/14

4/22/15

2/2/14

5/18/14

7/8/14

http://expotucasa.mx

www.expodesarrollo-
inmobiliario.com

http://www.expoinmo-
biliariapanama.org

http://capac-org.
web35.winsvrnet

http://www.festieven-
tospanama.com



8. Trade Fair by Industrial Sectors

24 Security, Fire Safety, Defense

Country

Argentina

Argentina

Brasil

Brasil

Brasil

Brasil

Brasil

City

Buenos
Alires

Buenos
Alires

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

Exhibition

INTERSEC
BUENOS
AIRES

SEGURIEXPO

ISC BRASIL

MAGNUN
SHOW

INTERSEG

FIRE SHOW

FISP

Exhibition
Organizer (s)
Messe Frankfurt

Argentina

Messe Frankfurt
Argentina

Reed
Exhibitions
Alcantara
Machado

Grupo CIPA-
Fiera Milano

Fagga /GL
Exhibitions

Grupo CIPA-
Fiera Milano

Grupo CIPA-
Fiera Milano

Venue

La Rural,
Predio Ferial
de Buenos
Alres

La Rural,
Predio Ferial
de Buenos
Alires

Expo Center
Norte

EXPO-
SICION
IMIGTRAN-
TES DEL
CENTRO

Centro de
Exposiciones
Imigrantes

Centro de
Exposiciones
Imigrantes

Centro de
Exposiciones
Imigrantes

Start
Date

9/10/14

9/15/15

3/19/14

5/13/14

9/9/14

10/8/14

10/8/14

End Date

9/12/14

9/19/15

321714

5/15/14

oN1/4

10/10/14

10/10/14

Web Page

www.intersecbueno-
saires.com.ar

http://www.seguriexpo.
com/

http://www.iscexpo.
com.br

www.cipanet.com.br

http://www feirainter-
seg.com.br/

www.fireshow.com.br

http://www.fispvirtual.
com.br/

3

AFIDA
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Chile

Chile

Chile

Colombia

Sao
Paulo

Rio de
Janeiro

Porto
Alegre

Sao
Paulo

Belo Ho-
rizonte

Santiago

Santiago

Santiago

Bogotd

RIOSEC

LAAD DE-
FENCE &
SECURITY

PREVENSUL

EXPOSEC

BRASEG

FISEG

SALON
INTERNA-
CIONAL DE
EMERGENCIA

SICUR

EFICIENCIAY
SEGURIDAD

Grupo CIPA-
Fiera Milano

Clarion Events

Protecao
Publicacoes e
Eventos

Grupo CIPA-
Fiera Milano

Grupo CIPA-
Fiera Milano

Interexpo

Interexpo

Fisa SA./
IFEMA

Corferias /
Pafyc Ltda

Centro de
Exposiciones
Imigrantes

Riocentro
Exhibition &
Convention
Center

CENRTO
DE EVEN-
TOS FIERGS

Centro de
Exposiciones
Imigrantes

Minascentro

Casa Piedra

Espacio
Riesco

Espacio
Riesco

CORFERIAS

| 1/5/14

4/14/15

4/22/15

5/12/15

8/19/15

7/122/14

8/28/14

10/15/14

8/20/14

[1/7/14

417115

4/24/15

5/14/15

8/21/15

7123114

8/28/14

10/17/14

8/22/14

Www.riosec.com.br

http://www.laadexpo.
com.br

http://www.prote-
caoeventos.com.br

http//www.exposec.
tmp.br/

http://www.braseg.
tmp.br

http://www.fiseg.cl

http://www.interexpo.
dl

http://wwwisicurlatino-
america.cl

http://securityfairco-
lombia.com/



Colombia

Ecuador

Ecuador

Guate-
mala

México

México

México

Bogotd

Guaya-
quil

Quito

Ciudad
de Gua-
temala

México
D.F

Monter
rey

México
D.F

EXPO
DEFENSA

SEGURIEXPO

SEGUR

EXPO
CONGRESO
DE SEGURI-
DAD INDUST-
RIALY SALUD
OCUPACIO-
NAL

NFPA FIRE
EXPO

EXPO
MUNDO DE
LA SEGURI-
DAD

EXPO SE-
GURIDAD
INDUSTRIAL

Corferias

Sirlaglobal

Cemexpo

Cémara de
Industria de
Guatemala

ROC
Exhibitions de
México

Apex
Asociacion
Promotora de
Exposiciones

Reed
Exhibitions

CORFERIAS

Centro de
Conven-
ciones de
Guayaquil

Cemexpo

No dispo-
nible

Centro
Banamex

Cintermex

Centro de

Convencio-
nes y Expo-
siciones

Centro
Banamex

10/29/14

7131714

6/3/15

8/12/14

4/8/14

[ 1/5/14

4/28/15

8. Trade Fair by Industrial Sectors

10/31/14

8/2/14

6/5/15

8/13/14

4/10/14

[1/7/14

4/30/15

http://www.expode-
fensa.com.co/Archivos/
wm/19-jun-2012/Ex-
podefensa.html

http://www.seguriex-
poecuador.com/

http://www.cemexpo.
com.ec

http://www.gremialsiy-
so.com.gt

http://www.mexico-
fireexpo.com/index.
php/es/
http://www.expo-
mundodelaseguridad.
com

http://www.safetymexi-
co.com/

A

AFIDA

www.afida.org
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8. Trade Fair by Industrial Sectors

A

Nicaragua Managua EXPO SEGU- Instituto Crowne Pla- 3/4/14 3/6/14  http//www.exposegu-
RIDAD Centroamerica-  za Managua ridadprivada.com/
no de Seguridad
Privada
Peru Lima SITDEF Ministerio de Cuartel 5/14/15  5/17/15  http//www.sitdef.com
Defensa del General del
Peru Ejercito
Pert Lima SEGURITEC Thais Centro de 526/16  5/28/16  http://www.thaiscorp.
PERU Corporation Exposiciones com
Jockey
Venezuela  Caracas ~ SEGURSHOW  Asociacién Hotel 10/28/14  10/30/14  http//www.segurshow-
Venezolana de Tamanaco online.com
Ejecutivos de
Seguridad
25 Textiles, Apparel, Fashion
. L Exhibition Start
Country City Exhibition Sl () Venue Date End Date Web Page
Argentina  Buenos EFICA Cdmara de la Centro Cos- 212/14 2/4/14  http//www.calzado-
Aires Industria del ta Salguero argentino.org.ar
Calzado Buenos
Aires

www.afida.org
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3

Argentina  Cdérdoba  EXICAL Camara de Centro de 2/8/14 2/10/14  www.exical.com.ar
OTONO industria de Eventos
INVIERNO calzado de Forja
Cdrdoba,
Camara de
industria de
calzado y afines
de Sta Fé
Argentina  Buenos MABYN HS EVENTOS Centro 2122714 2124/14  http://www.caibyn.
Aires febrero / CAIBYN Costa com.ar
Cémara Salguero

Argentina de la
Indumentaria de
Bebés vy Nifios

Argentina  Buenos BAFWEEK- La Rural, Predio  La Rural, 2/25/14 2/28/14  http//www.bafweek.
Alires OTONO Ferial de Predio Ferial com.ar/
INVIERNO Buenos Aires de Buenos
/ Eventos La Alires
Nacion
Argentina  Rosario EXPOSICION  Revista Gold Centro de 3/9/14 3/10/14 www.goldfashion.
MAYORISTA fashion Conven- com.ar
DE INDU- ciones City
MENTARIA Center —
-GOLD Rosario
FASHION

AFIDA
www.afida.org
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Argentina

Argentina

Argentina

Argentina

Argentina

Buenos
Alres

Buenos
Alres

Buenos
Aires

Buenos
Aires

Buenos
Aires

8. Trade Fair by Industrial Sectors

EMITEX Saldn
Internacional
de Provee-
dores de la
Industria de la
Confeccién

SIMATEX

CONFEMAQ
SALON DE LA
MAQUINA-
RIA PARA LA
CONFECCI-
ON

EXPOCAIPIC

CEMCA
INTERNACIO-
NAL

HS Eventos /
Mundo Textil -
Empresa

HS Eventos /
Mundo Textil -
Empresa

HS Eventos /
Mundo Textil -
Empresa

Cédmara
Argentina de
Industriales
Proveedores de
la Industria del
Calzado

CIMA,
Cédmara
Industrial de las
Manufacturas
del Cuero de
la Republica
Argentina

Centro Cos-
ta Salguero

Centro Cos-
ta Salguero

Centro Cos-
ta Salguero

Centro Cos-
ta Salguero

Centro Cos-
ta Salguero

5/6/14

5/6/14

5/6/14

5/20/14

6/29/14

5/9/14

5/9/14

5/9/14

5/22/14

711714

www.emitex.com.ar

www.emitex.com.ar

www.emitex.com.ar

www.caipic.org.ar

www.cemca.com.ar



Argentina

Argentina

Argentina

Argentina

Argentina

Argentina

Buenos
Alires

Buenos
Alires

Cérdoba

Cdrdoba

Buenos
Alres

Buenos
Aires

EFICA

MABYN Julio

EXICAL
PRIMAVERA-
VERANO

EXPO MODA
Y TENDEN-
CIAS

BAFWEEK -
PRIMAVERA
VERANO

BUENOS
AIRES MODA

Cémara de la
Industria del
Calzado Buenos
Alires

HS EVENTOS
/ CAIBYN
Cédmara
Argentina de la
Indumentaria de
Bebés y Nifios
Camara de
industria de
calzado de
Cérdoba,
Camara de
industria de
calzado y afines
de Sta Fé

Moda y
Tendencias

La Rural, Predio
Ferial de
Buenos Aires

/ Eventos La
Nacion

Buenos Aires
Moda del Pret a
Porter SR.L

Centro
Costa
Salguero

Centro Cos-
ta Salguero

Centro de
Eventos
Forja

Sheraton
Cdrdoba
Hotel

La Rural,
Predio Ferial
de Buenos
Alires

Hotel Hilton

6/29/14

7/19/14

7/19/14

8/10/14

8/12/14

8/23/14

8. Trade Fair by Industrial Sectors

711714

7121714

7121714

8/11/14

8/15/14

8/24/14

http://www.calzado-
argentino.org.ar

http://mwww.caibyn.
com.ar

www.exical.com.ar

http://www.expomo-
daytendencias.com.ar/
sitio/
http://www.bafweek.
comar/

www.buenosairesmo-
da.com

A

AFIDA

www.afida.org
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A

Argentina  Buenos EFICA Cédmara de la Centro 2/11/15  2/13/15  http//www.calzado-
Aires OTONO- Industria del Costa argentino.org.ar
INVIERNO Calzado Buenos  Salguero
2015 Alires
Brasil Sao ENCONTRO SV Eventos Spaco Quatda  1/12/14 [/15/14  http://www.expoabout.
Paulo DA MODA com/es/ferias/encont-
ENERO ro-da-moda
Brasil Sao PREMIERE Fagga /GL Expo Center  1/21/14 [/22/14  http//premierevision-
Paulo VISION SAO Exhibitions / Norte saopaulo.com/
PAULO Premiere Vision
Brasil Novo FIMEC Fenac Centro Parque de 3/18/14  3/21/14  http//www.fimec.
Hambur- de Eventos E Exposiciones com.br
g0 Negocios de Fenac
Brasil Sao SONOTEC Grupo CIPA- Transame- 4/9/14 4/11/14  www.feirasonotec.
Paulo Fiera Milano rica Expo com.br
Center
Brasil Belo Ho-  MINASPRINT Diretriz feiras &  centro de 4/24/14  4/26/14  http//feiraminasprint.
rizonte eventos Ltda exposiciones com.br/
Norman
george
kutova
Brasil Nova FESTIMALHA Associagao Centro de 5/1714 6/1/14  http//www.festimalha.
Petro- Comercial e Eventos de com.br
polis Industrial de Nova Petré-
Nova Petrépolis  polis,
Brasil Grama- FENIM Expovest Ferias  Centro de 5/13/14  5/15/14  httpi//fenimgramado.
AFIDA do GRAMADO y Eventos Feiras Serra com.br
Park

www.afida.org
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Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Fortaleza

Blume-
nau

Goiania

Cianorte

Novo
Hambur-

g0
Sao
Paulo

Tiangua

Sao
Paulo

LOOK BOOK
MODA

FEMATEX

EXPOGOIAS

EXPOVEST

COURO-
VISAO

GOTEX
SHOW

FMI-FESTIVAL
DE MODA

COUROMO-
DA

Cont
Empresarial

Vale Feiras e
Eventos

MSS
Promocgoes e
eventos

Associacao das
IndUstrias de
Confecgdes e
do Vestuario
de Cianorte -
ASCONVESTE

Fenac Centro
de Eventos E
Negocios

FCEM Ferias

SEBRAE/CE

Grupo
Couromoda

Centro de
Eventos do
Ceard

Parque de
Exposiciones
Vila Germa-
nica

Centro de
Conven-
ciones de
Goiania
Centros
Atacadistas
da cidade de
Cianorte

Parque de
Exposiciones
de Fenac

Centro de
Exposiciones
de Anhembi

SIERRA
GRANDE
HOTEL

Centro de
Exposiciones
de Anhembi

5/15/14

5/20/14

6/3/14

7127114

9/30/14

10/27/14

I1/6/14

/11715

8. Trade Fair by Industrial Sectors

5/18/14

5/23/14

6/8/14

7129114

10/2/14

10/29/14

11/8/14

[/14/15

http://www.lookbook-
moda.com.br

http://www.fematex.
com.br

http://grupomss.com.
br/24-feiras/55-expo-
goias-2014

http://expovest.com.br

http://www.courovisao.
com.br

http://www.gotexshow.
com.br

http://festivaldemoda-
daibiapaba.com

www.couromoda.com

A

AFIDA

www.afida.org
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8. Trade Fair by Industrial Sectors

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Sao
Paulo

Sao
Paulo

Grama-
do

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

SAO PAULO
PRET A
PORTER
INSPIRAMAIS

CAFE NO
BULE

SALAO
MODA BRASIL

TEXTIL
HOUSE FAIR
SOUTH
AMERICA
Outono
Inverno

FEIMACO

TECNO
TEXTIL BRASIL

Grupo
Couromoda

Assintecal

Cia das Feiras

New Stage
Produciones &
eventos

Grafite ferias
e promogoes
Ltda.

Reed
Exhibitions
Alcantara
Machado

FCEM Ferias

Expo Center
Norte

Centro de
Convenci-
ones Frei
Caneca

Centro de
Feiras Serra
Park

Expo Center
Norte

Centro de
Exposiciones
de Anhembi

Centro de
Exposiciones
de Anhembi

Expo Center
Norte

/11715

[/13/15

[/20/15

[/20/15

2/7/15

4/1/15

417115

[/14/15

[/14/15

[/22/15

[/23/15

2/10/15

4/4/15

4/10/15

www.saopaulopreta-
porter.com

http://es.inspiramais.
com.br

http://ciadasfeiras.
com.br

http://salaomodabrasil.
com.br

http://www.grafitefei-
ras.com.br

http://www.feimaco.
com.br

http://www.tecnotex-
tilbrasil.com.br/inicio



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Goiania

BLUME-

NAU

Grama-
do

Monte
Siao

Sao
Paulo

Sao
Paulo

Fortaleza

TECNO
TEXTIL
SERITEX

FERIA DE LA
MUJER

SIIC- SALAO
INTER-
NACIONAL
DO COURO
EDO
CALZADO

FENAT

FRANCAL

TEXTIL
HOUSE FAIR
SOUTH
AMERICA
Primavera
verao

FICANN

FCEM Ferias

Via Apia
Eventos

Merkator Feiras
e Eventos

ACIMS

Francal Feiras

Grafite ferias
e promogoes
Ltda.

Grupo
Couromoda /
Francal Ferias

Centro de
Conven-
ciones de
Goiania
PARQUE
VILLA GER-
MANICA

Centro de
Feiras Serra
Park

Centro de
Exposiciones
Monte Siao

Centro de
Exposiciones
de Anhembi

Centro de
Exposiciones
de Anhembi

Centro de
Eventos do
Ceard

4/7/15

4/9/15

5/25/15

6/4/15

7/6/15

8/13/15

8/17/15

8. Trade Fair by Industrial Sectors

4/10/15

4/12/15

527115

6/22/15

7/9/15

8/16/15

8/19/15

http://www.feiratecno-
textil.com.br

http://www.viaa-
piaeventos.com.br

http://www.sicc.com.br

http//www.fenat.com.
br/

http://www.feirafrancal.
com.br

http://www.grafitefei-
ras.com.br

http://www.ficann.
com.br

A

AFIDA

www.afida.org
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Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Chile

Colombia

Fortaleza

Fortaleza

Fortaleza

Belo Ho-
rizonte

Natal

Caruaru

Blume-
nau

Santiago

Carta-
gena

NORDESTE
PRET A
PORTER

FEMICC
NORDESTE

MAQUINTEX

MINAS TREND
PREVIEW

40 GRAUS
FEIRA DE
CALCADO

AGRESTE TEX

FEBRATEX

VISTE-STGO

CARTAGENA
FASHION

Grupo
Couromoda

FCEM Ferias

FCEM Ferias

Sistema Fiemg

Merkator Feiras
e Eventos

FCEM Ferias

FCEM Ferias

La Rural, Predio
Ferial de
Buenos Aires

Agencia de
Modelos
Marketing-
models

Centro de
Eventos do
Ceard

Centro de
Eventos do
Ceard

Centro de
Eventos do
Ceard

Minascentro

Centro de
Convencio-
nes de Natal

Polo
Comercial
de Caruaru

Parque de
Exposiciones
Vila Germa-
nica

Espacio
Riesco

Baluarte de
San Ignacio

8/17/15

8/18/15

8/18/15

10/7/15

10/9/15

3/8/16

8/9/16

3/1/15

5/17/14

8/19/15

8/21/15

8/21/15

10/10/15

10/10/15

3/11716

8/12/16

3/3/15

5/4/14

http://www.nordeste-
pretaporter.com

www.femicc.com.br

www.maguintex.com.
br

http://www.minast-
rendpreview.com/

www.feira40graus.
com.br

www.agrestetex.com.
br

http://www.febratex.
com.br

https://twittercom/
VisteStgo

http://cartagenafashion.
co/



Colombia

Colombia

Colombia

Colombia

Colombia

Colombia

Colombia

Colombia

Pereira

Bucara-
manga

Bucara-
manga

Medellin

Cali

lbague

Bogotd

Cali

EJE MODA

EIMI

ASOINDU-
CALS EXPO
CUERO

COLOMBIA-
MODA

PACIFIC
LEATHER

IBAGUE
MAQUILAY
MODA

CIRCULO DE
LA MODA

CALI EXPO
SHOW

Camara de
Comercio de
Dosquebradas

Acopi Regional
Santander

ASOIN-
DUCALS.
Asociacion de
Industriales del
Calzado

Inexmoda

Corporacién
de desarrollo
productivo de
cuero , calzado
y marroquineria

Cluster Textil
Confeccion del
Tolima

Arturo Tejada

Fenalco Cali

Expofuturo

Cenfer

Cenfer

Plaza Mayor

Conveciones
y Exposicio-

nes

Centro de
Eventos Valle
del pacifico

Centro de
Conven-
ciones de
Ibagué.

PARQUE
LA 93

Centro de
Eventos Valle
del pacifico

5/15/14

7116/14

7/16/14

7122/14

7124/14

812714

10/6/14

10/14/14

8. Trade Fair by Industrial Sectors

5/16/14

7/18/14

7/18/14

7124714

7126/ 14

8/29/14

10/8/14

10/18/14

http://www.expofutu-
ro.com/es/iev

http://www.feriaeimi.
com

http://asoinducals.com

http://colombiamoda.
inexmoda.org.co/es/

http://cdpcuerocali.
com

www.ibaguemaquilay-
moda.com

http://www.circulode-
lamoda.com

http//www.caliexpo-
show.com/2013/

3

AFIDA
www.afida.org

433



3

AFIDA
www.afida.org

434

8. Trade Fair by Industrial Sectors

Colombia

Colombia

Colombia

Ecuador

Ecuador

Ecuador

El Salva-
dor

Guate-
mala

Medellin

Bogotd

Bogotd

Quito

Guaya-
quil

Quito

San Sal-
vador

Ciudad
de Gua-
temala

COLOMBIA-
TEX DE LAS
AMERICAS

INTERNA-
TIONAL
FOOTWEAR
& LEATHER
SHOW

LEATHER
SHOW

XPOTEX

ECUADOR
FASHION
WEEK

MODA

EXPO
CALZADO

APPAREL
SOURCING
SHOW

Inexmoda

ACICAM

Corferias

Capeipi

CN Modelos

Moda seyer

Cifco

Vestex

Plaza Mayor
Conveciones
y Exposicio-
nes

CORFERIAS

Corferias

Centro de
Exposiciones
de Quito

Centro de
Conven-

ciones de
Guayaquil

Cemexpo

CENTRO
DE EXPO-
SICION
CIFCO

Grand Tikal
Futura

[/27/15

2/3/15

2/3/15

3/12/14

7131714

12/4/14

5/15/14

5/20/14

[/29/15

2/6/15

2/6/15

3/14/14

8/2/14

12/7/14

5/18/14

5122/14

http://www.colombia-
tex.com

http//mwwwi.ifls.com.co

http://www.ifls.com.co

http://www.xxpotex.
com.ec

http://www.ecuadorfa-
shion.org

http://www.cemexpo.
com.ec

http://www.cifco.gob.
sv/

http://www.apparelex-
po.com/



Guate-
mala

México

México

México

México

México

Ciudad
de Gua-
temala

México
D.F

Puebla

Ledn

Guadala-
jara

Ledn

EXPO
CALZADO

SALON DI
MODA

EXINTEX
EXHIBICION
INTERNACI-
ONAL DE LA
INDUSTRIA
TEXTIL

ANPIC
-PRIMAVERA
VERANO

INTERMODA

SAPICA Prima-
vera- Verano

Gremial de
Calzado
-GRECALZA-

Tradex
Exposiciones
Internacionales,
S.C

Cédmara de la
Industria Textil
Puebla

ANPIC

Internacionales

de la Moda, S.A.

de C.V.

Cédmara de
la Industria
del Calzado
del Estado de
Guanajuato

Grand Tikal
Futura

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Centro de
Conven-
ciones de
Puebla

Poliforum
Ledn

Expo Gua-
dalajara

Poliforum
Ledn

8/12/14

2/20/14

3/ 1/14

5121714

7/15/14

8/27/14

8. Trade Fair by Industrial Sectors

8/14/14

2/22/14

3/14/14

5/23/14

7118114

8/30/14

http://www.coperex.
com.gt

http://tradex.mx

http://exintex.com

http://laferiadeamerica.
anpic.com

www.intermoda.com.
mx

http://www.sapica.com
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8. Trade Fair by Industrial Sectors

México

México

México

México

Panama

Perd

Peru

Guadala-
jara

Ledn

México

DF

Ledn

Panama

Lima

Trujillo

MODAMA

ANPIC -
OTONO
INVIERNO

EXPO PRO-
DUCCION

SAPICA
Otono Invierno

FASHION
WEEK
PANAMA

PERU MODA

EXPO DETAL-
LE REGIONAL

Cédmara de

la Industria
del Calzado
del Estado de
Jalisco

ANPIC

Clarion Events

Cémara de
la Industria
del Calzado
del Estado de
Guanajuato

Phisical Modelos

PromPert

Revista Detalle
Empresarial

Expo Gua-
dalajara

Poliforum
Ledn

Centro
Internacional
de Expo-
siciones y
Convencio-
nes WTC

Poliforum
Ledn

Centro de
Convencio-
nes Atlapa

Centro de
Exposiciones
Jockey

Hotel Los
Conquista-
dores

10/7/14

['1/5/14

2/4/15

3/17115

10/29/14

4/9/14

4/18/14

10/9/14

L1/7714

2/6/15

3/20/15

10/31/14

411714

4/19/14

www.modama.com.mx

http://laferiadeamerica.
anpic.com

http://www.expopro-
duccion.mx

http://www.sapica.com/

http://www.diasde-
modapanama.com

http://www.perumoda.
com

http://www.expodetal-
lesperu.com



Peru

Perd

Peru

Perd

Peru

Peru

Uruguay

Huanca-
yo

Trujillo

Lima

Lima

Arequipa

Lima

Montevi-
deo

EXPO DETAL-
LE REGIONAL

FICCAT

EXPO
DETALLE
INTERNACIO-
NAL

EXPO
DETALLES
PERU

EXPO
DETALLE
REGIONAL

EXPOTEXTIL

MO WEEK-
Invierno

Revista Detalle
Empresarial

Asociacion
Empresarial

del Calzado de
Trujillo

Revista Detalle
Empresarial

Revista Detalle
Empresarial

Revista Detalle
Empresarial

Plastic

Concept, Ferias,
Exposiciones y
Eventos

La Rural, Predio
Ferial de
Buenos Aires

Hotel Presi-
dente

Universidad
Nacional de
Trujillo

Centro Con-
venciones
Claro Plaza
San Miguel

Centro Con-
venciones
Claro Plaza
San Miguel

Hotel Viza

Centro de
Exposiciones
Jockey

Parque
tecnoldgico
y de eventos
LATU

5121714

7125/14

8/20/14

8/20/14

10/15/14

10/23/14

3/28/15

8. Trade Fair by Industrial Sectors

5/22/14

7127114

8/22/14

8/22/14

10/16/14

10/26/14

3/30/15

http://www.expodetal-
lesperu.com

http://www.ficcat.pe

http://www.expodetal-
lesperu.com

http://www.expodetal-
lesperu.com

http://www.expodetal-
lesperu.com

http://www.expotextil-
peru.com

http://www.moweek.
com.uy
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26 Transport, Logistics, Maritime

3

Country City Exhibition OE;::‘?::"ES) Venue i;::: End Date Web Page
Argentina  Buenos EXPO Expo Trade La Rural, 8/12/14  8/15/14  http://www.expologisti-
Aires LOGISTI K Predio Ferial k.com.ar

de Buenos
Aires
Argentina  Buenos EXPO Expo Trade La Rural, [10/15/14  10/18/14  http://www.expotrans-
Aires TRANSPORTE Predio Ferial porte.com.ar
de Buenos
Alires
Brasil Porto TRANSPOSUL  Setcergs Centro de 71514 71714 http//wwwitransposul.
Alegre Eventos com
FIERGS
Brasil Sao TRANSPORTE  Reed Expo Center  9/16/14  9/18/14  w.expomovimat.com.
Paulo & LOGISTICA  Exhibitions Norte br
Alcantara
Machado
Brasil Sao TRANSPORT Reed Expo Center  9/16/14  9/18/14  http//www.transporte-
Paulo & LOGISTICS Exhibitions Norte logisticabrasil.com.br/
BRAZIL Alcantara
Machado
Brasil Sao VUC EXPO Reed Expo Center  9/16/14  9/18/14  http//www.vucexpo.
Paulo Exhibitions Norte com.br/
Alcantara
Machado

AFIDA
www.afida.org
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Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Sao
Paulo

Curitiba

Rio de
Janeiro

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

Sao
Paulo

Rio de
Janeiro

VUCEXPO

LOGTECH

EXPOLOGIS-
TICARIO

ECO TRANS-
PORTE &
LOGISTICA

BRASIL ROAD
EXPO

INFRAPOR-
TOS

INTERMO-
DAL SOUTH
AMERICA

CEMAT SOU-
TH AMERICA

NAVALSHORE

Reed
Exhibitions
Alcantara
Machado

Diretriz feiras &
eventos Ltda

Fagga /GL
Exhibitions

Reed
Exhibitions
Alcantara
Machado

Clarion Events

UBM Brazil
ferias e Eventos
Ltda.

UBM Brazil
ferias e Eventos
[ tda.

Hannover Fairs
Sulamérica

UBM Brazil
ferias e Eventos
Ltda.

Expo Center
Norte

Expotrade
Convention
Center

Royal Tulip

Centro
Fecomercio
de Eventos

Expo Center
Norte

Transame-
rica Expo
Center

Transame-
rica Expo
Center

Centro de
Exposiciones
Imigrantes

Centro de
Conven-
ciones Sul
América

or1é/14

924714

10/14/14

10/29/14

3/24/15

4/7/15

417115

6/30/15

8/11/15

8. Trade Fair by Industrial Sectors

9118/14

9127114

10/16/14

10/30/14

3/26/15

4/9/15

4/9/15

713115

8/13/15

http://www.vucexpo.
com.br/

http://www.feiralog-
tech.com.br/

www.expologistica.
com.br

http://www.ecotrans-
log.com.br

http://www.brazilroa-
dexpo.com.br

http://www.infrapor-
tos.com.br/

www.intermodal.com.
br

http://cemat-south-
america.com.br

www.navalshore.
com.br

A
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Brasil

Brasil

Brasil

Chile

Chile

Chile

Colombia

Colombia

Colombia

Sao
Paulo

Sao
Paulo

Sao
Paulo

Santiago
Valpara-
iso

Valpara-
iso

Bucara-
manga

Bucara-
manga

Bogotd

MOVIMAT

FENATRAN

NT EXPO

FENATRAN

EXPO NAVAL

EXPO
TRANSPORT

EXPO
PESADOS

PRIMER EN-
CUENTRO DE
LOGISTICAY
GESTION DE
ACTIVOS

SALA
LOGISTI-

CA DE LAS
AMERICAS

Reed
Exhibitions
Alcantara
Machado

Reed
Exhibitions
Alcantara
Machado

UBM Brazil
ferias e Eventos
Ltda.

Fisa SA.

Fisa SA.

Fisa SA.

Cenfer

Cenfer/
Camara de
Comercio de
Bucaramanga

Sala Logistica
- Sala de las
Americas

Expo Center
Norte

Centro de
Conven-
ciones de
Goiania
Expo Center
Norte

Espacio
Riesco

VTP Palpa-
raiso

VTP Palpa-
raiso

Cenfer

Cenfer

CORFERIAS

9/15/15

10/26/15

[1/10/15

5/14/14

12/2/14

12/2/14

2127114

3127114

8/4/14

917115

10/30/15

[2/1'1/15

5/18/14

12/5/14

12/5/14

3/2/14

3/29/14

8/6/14

http://www.expomovi-
mat.com.br/

http//www.fenatran.
com.br

http://ntexpo.com.
br/en/

http://www.fenatran.cl

http://www.exponaval.
d

http://www.trans-port.
dl

http://www.cenfer.
com.co

http://www.cenfer.co/
logistica/bienvenidos

http://saladelasameri-
cas.com/



Colombia

Colombia

Colombia

Ecuador

Ecuador

Ecuador

México

México

Bogotd

Bogotd

Bogotd

Guaya-
quil

Guaya-
quil

Guaya-
quil

México

DF

Monte-
rrey

ANDINAT-
RAFFIC

MOVILIDADY
TRANSPORTE

EXPOCOMER-
CIALES

CLATPU

LOGISTICAY
COMERCIO
EXTERIOR

FERIA
TRANSPORTE

EXPO LOGIS-
TICAY
SUPPLY
CHAIN
MANAGE-
MENT

EXPOTOP
FLOTILLAS

Sofex Americas
Ltda

Corferias /
Transmilenio

Corferias /
Fenalco

Expoguayaquil
SA.

Expoguayaquil
SA.

Expoplaza

Valor agregado
en exposiciones

Grupo Fidalex

Hotel Shera-
ton Bogotd

CORFERIAS

CORFERIAS

Centro de
Conven-
ciones de
Guayaquil

Centro de
Conven-
ciones de
Guayaquil

Centro de
Conven-
ciones de
Guayaquil

Centro
Banamex

Poliforum
Ledn

3/16/15

6/24/15

8/12/15

10/20/14

5/17115

6/1/15

3/18/14

10/1/14

8. Trade Fair by Industrial Sectors

3/17/15

6/26/15

8/15/15

10/24/14

5/24/15

6/5/15

3/19/14

10/3/14

www.andinatraffic.com
http://feriamovilidady-
transporte.com

http://www.expoco-
merciales.com

http://www.clatpu.org

http//www.expoguaya-
quil.com

http://www.expoplaza.
ec

http://www.expologis-
tica.com

http://www.topflotillas.
com

A
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México

México

México

México

México

México

Paraguay

Peru

México
D.F

México

Monte-
rrey

Monte-
rrey

México

Guadala-
jara

Asuncion

Lima

LOGISTIC
SUMMINT &
EXPO

LOGISTIC
SUMMINT &
EXPO

EXPO PRO-
VEEDORES
DELTRANS-
PORTE
MONTERREY

EXPO
REMOLQUES
Y CARRO-
CERIAS

EXPO
CARGA,
CARGO
WEEK
AMERICAS

EXPO
TRANSPORTE
ANPACT

EXPO
LOGISTICA

EXPO
LOGISTICA

ENFASIS
LOGISTICA

Comunicacién
Integral COIN,
SA.de C.V.

EXPO PRO-
VEEDORES
DELTRANS-
PORTE
MONTERREY

Grupo Fidalex

Grupo Fidalex

Barrera y
Nogueira
Exposiciones

Market Comu-
nicaciones

Grupo
Digamma

Centro
Banamex

Centro
Banamex

Cintermex

Centro de

Convencio-
nes y Expo-
siciones

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

Centro
Banamex

Expo Gua-
dalajara

Hotel
Sheraton
Asuncion

Centro de
Exposiciones
Jockey

3/18/15

3/18/15

5/20/15

5/20/15

6/23/15

[1/13/15

6/4/14

57114

3/19/15

3/19/15

5/22/15

5/22/15

6/25/15

['1/15/15

6/5/14

5/10/14

http://www.logistic-

summit.com/

http://www.logistic-

summit.com/

http//www.expopro-
veedores.com.mx

http://www.expopro-
veedores.com.mx

http://www.expo-

carga.com

http://www.expotrans-
porteanpact.com.mx

http://www.marketco-
municaciones.com

http://www.expologisti-

caperu.com



8. Trade Fair by Industrial Sectors

A

Perd Lima PERU CARGO  Grupo Marfor CENTRO 4/22/15  4/24/15  http//perucargoweek.
WEEK DE CON- com
VENCIO-
NES COSTA
VERDE
Venezuela  Anzoate- EXPO- Expomorro Centro Co- 7124114 7/27/14  httpi//expomorro.com
gui NAUTICA mercial Plaza
Mayor
27 Travel and Tourism
. . Exhibition Start
Country City Exhibition Ol (@) Venue Date End Date Web Page
Argentina  Esquel EXPO Secretarfa de Gimnasio 2/13/14  2/16/14  httpi//fmsolesquel.
ESQUEL Turismo Municipal com.ar/2014/01/13/

la-expo-esquel-se-rea-
lizara-del-1 3-al- [ 6-de-
febrero/

Argentina  Buenos FIT AMERICA  AAAVYT La Rural, 10/25/14  10/28/14  http//wwwifit.orgar
Aires LATINA (Asociacion Predio Ferial
Argentina de de Buenos
Agencias de Aires
Viajes y Turis-
mo) /
AVIABUE
(Asociacion
de agencias de
viajes y turismo AFIDA

Bs) www.afida.org
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Bolivia

Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Santa
Cruz de
la Sierra

Espiritu
Santo

Belo Ho-
rizonte

Brasilia

Sao
Paulo

Sao
Paulo

Rio de
Janeiro

FERIA INTER-
NACIONAL
DETURISMO

EXPOTUR

MINASTUR

CENTRO
OESTETOUR

EQUIPOTEL
SAO PAULO

ABAV FEIRA-
DETURISMO
DAS AMERI-
CAS

ENCUENTRO
BRAZTOA
-WTM LATIN
AMERICA

FIT bolivia

Win Central de
Eventos / Abav

Promove
Eventos
Especiais
Promove
Eventos
Especiais

Reed
Exhibitions
Alcantara
Machado

Abav

Asociacion
Brasilera
Operadora de
Turismo / Reed
Exhibitions
Alcantara
Machado

Hotel Los
Tajibos

Praca do
Papa

Minascentro

Centro de
Convencio-
nes Ulyses
Guimareis

Centro de
Exposiciones
de Anhembi

Centro de
Exposiciones
de Anhembi

Centro de
Conven-
ciones Sul
América

3127114

4/4/14

8127114

9/8/14

9/15/14

9/124/14

9/124/14

3/29/14

4/6/14

8/29/14

9/10/14

9/18/14

9/28/14

9/28/14

www.fitbolivia.com

http://www.expotur-es.
com.br

http://feiraspromove.
com.br

feiraspromove.com.br

www.equipotel.com.br

www.feiradasamericas.
com.br

http://www.saltoalana-
turaleza.com.uy



Brasil

Brasil

Brasil

Brasil

Brasil

Brasil

Chile

Grama-
do

Sao
Paulo

Sao
Paulo

Sao
Paulo

IGUAZU

GRA-
MADO

Santiago

FESTIVAL DO
TURISMO DE
GRAMADO

WORKSHOP
MUNDO
AGAXTUR

WORLD
TRAVEL MAR-
KET LATIN
AMERICA

TRAVELWEEK
SAO PAULO

FITCATARA-
TAS

FESTURIS

EXPOVYVA

Marta Rossi &
Silvia Zorza-
nello Feiras e
Empreendimen-
tos Ltda

Agaxtur Turismo

Reed
Exhibitions
Alcantara
Machado

Reed
Exhibitions
Alcantara
Machado

ANGEL FERIAS
Y EVENTOS
LTDA

ROSSI &
ZORZANELLO

Interexpo

Centro de
Feiras Serra
Park

Centro de
Convenci-
ones Frei
Caneca

Transame-
rica Expo
Center

Fundacao
Bienal de
Sdo Paulo

RAFAIN
PALACE
HOTEL &
CENTRO
DE CON-
VENCIO-
NES

Sierra Park

CENTRO
CULTURAL
ESTACION
MAPOCHO

['1/6/14

2/4/15

4/22/15

5/5/15

6/17/15

[1/5/15

[1/14/14

8. Trade Fair by Industrial Sectors

[1/9/14

2/4/15

4/24/15

5/8/15

6/19/15

I'1/8/15

L1/16/14

http://www.festivaltu-
rismogramado.com.br

http://www.agaxtur.
com.br/workshop/

www.wtmlatinamerica.
com

http//www.travelweek-
saopaulo.com/

http://festivaldeturis-
modascataratas.com

http://www.festivaltu-
rismogramado.com.br

http://www.expovyva.cl

A

AFIDA
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Colombia

Colombia

Colombia

Colombia

Costa
Rica

Cuba

446

Bogotd

Bogota

Medellin

Carta-
gena

San Jose

Varadero

8. Trade Fair by Industrial Sectors

EXPOAVI-
ATURY
OUTLET

VITRINATU-
RISTICA DE
ANATO

COLOMBIA
TRAVEL EXPO

VIAJESCORP
AMERICAS

EXPOTUR

FERIA INTER-
NACIONAL

DETURISMO
DE CUBA, FIT

Aviatur

ANATO

Plaza Mayor
Medellin
Convenciones
y Exposiciones
/ Medellin
Convetion and
Visitors Bureau
- Cotelco -
Anato

Latin Press

ACOPROT

Ministerio
de Cultura /
Cubatur

CORFERIAS  2/22/14

CORFERIAS  2/26/14

Plaza Mayor  10/20/14
Conveciones

y Exposicio-

nes

Cartagena 5/4/15

Hilton

Centro de 5/7/15
Convencio-
nes Ramada
Plaza Herra-

dura

Plaza 5/6/14

America

2/23/14

2/28/14

10/20/14

5/5/15

5/8/15

5/10/14

http://www.aviaturcom

http://www.vitrinaturis-
tica.info

www.plazamayor.com.
co

http://www.viajescorp-
americas.com/

http//www.portalferi-
as.com

http://mww.fitcuba.com



Cuba

Ecuador

Ecuador

Ecuador

Ecuador

Honduras

Varadero

Guaya-
quil

Guaya-
quil

Guaya-
quil

Guaya-
quil

San
Pedro de
Sula

CUBALAV

FERIA DE
VIAJES SPEED
TRAVEL

FERIA DEVIA-
JES DE SPEED
TRAVEL

FERIA INTER-
NACIONAL
DETURISMO
DEL ECUA-
DOR, FITE

FERIA DE
TURISMOY
VIAJES

EXPO VERA-
NO

Grupo
Empresarial
Servisa /
Ministerio de
Turismo

Speed Travel

Speed Travel

HoritzoGrup

Metropolitan
Tourist

Camara de
Comercio e
Industria de
Cortes

Plaza
America

Centro de
Conven-
ciones de
Guayaquil

Centro de
Conven-
ciones de
Guayaquil

Centro de
Conven-
ciones de
Guayaquil

Centro de
Conven-
ciones de
Guayaquil

COM-
PLEJO DE
CONVEN-
CIONESY
EVENTOS
EXPOCEN-
TRO

917115

[/31/14

/31714

9/25/14

9/25/14

3127114

8. Trade Fair by Industrial Sectors

9/19/15

2/2/14

2/3/14

9/28/14

9/28/14

3/30/14

http://www.servisa.
co.cu/convocatoria.
html

http://www.speedtra-
vel.com.ec/

http//www.expoguaya-
quil.com

http://www.fite.info

http://www.fite.info/

http://www.portalferi-
as.com/expo-verano-
201 3-san-pedro-sula-
honduras_ | 8254.htm
expo-verano-san-ped-
ro-sula-20 1 3.html

A

AFIDA

www.afida.org
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8. Trade Fair by Industrial Sectors

México

México

México

México

México

México

México

Puebla

Ledn

Monter
rey

Monter-
rey

Ledn

Cancin

Los
Cabos

TIANGUIS
TURISTICO
DE
ACAPULCO

EXPO VIAJA
BY NATURLE-
ON

EXPO DE
VIAJE

EXPO
SEMINARIO
TURISTICO
ARLAM

OUTLET VIAJA
Y VUELA

EXPHOTEL

INTERNATIO-
NAL HOTEL
AND RESTAU-
RANT SHOW
LOS CABOS

Creatividad y
Espectdculos,
SA.de C.V.

Naturleon

ARLAM

ARLAM

Grupo Opcion

Grupo Trade
Show

Prestige Exs

Centro de
Conven-
ciones de
Puebla

Poliforum
Ledn

Cintermex

Centro de

Convencio-
nes y Expo-
siciones

Cintermex
Centro de
Convencio-
nes y Expo-
siciones

Poliforum
Ledn

Centro de
Convencio-
nes Cancun
Center

Convention
Center

5/6/14

5/9/14

517114

517114

5/30/14

6/16/14

7/18/14

5/9/14

5/11/14

5/18/14

5/18/14

6/1/14

6/18/14

7120/ 14

http://www.nferias.
com/tianguis-turistico-
acapulco/

http//www.expoviaja.
mXx

http://www.arlam.org

http://www.arlam.org

http://www.viajayvuela.
com.mx/

http://exphotel.net

http://www.nferias.
com/international-
hotel-and-restaurant-
show-cabos/



México

México

México

México

Nicaragua

Panama

México
D.F

Mayako-
ba

Puerto
Vallarta

México

Managua

Panama

FITA FERIA
INTERNA-
CIONAL DE
TURISMO DE
LAS AMERI-
CAS

ILTM Americas

EXPROTUR

ICOMEX

FERIA INTER-
NACIONAL
DETURISMO
DE NICARA-
GUA

EXPOHOTEC

RCM GLOBAL
TRADE

Reed
Exhibitions

EVENTOS
INTEGRALES

Grupo Fidalex

Cédmara
Nacional de
Turismo de
Nicaragua

Congrex

Expo Ban-
comer Santa
Fe

Fairmont
Mayakoba

Centro
Internacional
de Conven-
ciones Puer-
to Vallarta

Centro
Internacional
de Expo-
siciones y
Convencio-
nesWTC

Crowne Pla-
za Managua

Hotel Riu
plaza pana-
ma

9/18/14

9/22/14

10/22/14

I'1/5/14

4/25/14

7112714

8. Trade Fair by Industrial Sectors

9121714

9/25/14

10/24/14

L1/7114

4/28/14

7115714

www.fitamx.com

http://www.iltm.com/
americas/about/

http://www.exprotur.
com

http//www.icomex-

mexico.com

http://feniturcom.ni/es/

http://www.hotec.
com.pa

3

AFIDA
www.afida.org
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8. Trade Fair by Industrial Sectors

Paraguay

Peru

Peru

Republica
Domini-
cana

Uruguay

Asuncion

Lima

Lima

Santo
Domin-
g0

Montevi-
deo

FITPAR, FERIA
INTERNA-
CIONAL DE
TURISMO DE
PARAGUAY

PERU TRAVEL
MART

HECHO A
MANO PARA
HOTELES

FERIATURIS-
TICA DEL
CARIBE

FERIA DE
TURISMO EN
URUGUAY
ENCOTUR

Asatur

Camara de
Turismo de
Peru

Asociacion De
Exportadores

Adex / Mincetur

y Promperu

Bolsa Turistica
del Caribe

La Asociacion
Uruguaya de
Agencias de
Viaje (AUDAVI)
/ Union de
Agencias de
Viaje del
Interior (UAVI)

Centro de
Convencio-
nes Mariscal
Lopez

Westin Lima
Hotel &
Convention
Center

Casa Prado

Centro de
convenci-
ones del
Dominican
Fiesta Hotel

Hipéddromo
de Marofas

10/10/14

4/24/14

12/11/14

6/26/14

10/30/ 14

10/11/14

4127114

12/12/14

6/28/14

[0/31714

http://www.fitparorg.
PY

http://www.perutravel-
mart.com.pe

www.hechoamano-
parahoteles.com

http//www.btc.com.do

http://www.encotur.
com
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Exposiciones y Conferencias Internacionales de Negocios N EGOC'OS

Organizacién de exposiciones y conferencias a nivel internacional en México en o
iCreamos verdaderas OPORTUNIDADES de NEGOCIOS! I N DUSTRIAS
@ EEN P
SR-ELS LAST
okl Resurces Emionmentol & Eerg Netvork JA lo]) : . ‘ ’
T vwor MR RS @mme 9D
México / 2014 FHODIVERSIOAD + TECNOLOGIA +PRODUCTVIDAD ! INDUSTRIAL PRINT
Congreso Mundial en TI MEXICO 2014 EXPO MEXICO 2015

www.industriatprintexpo.com

L : Septiembre 29 a Octubre 1°, 29-31 de Octubre 18-21 de Noviembre 3-5 de Febrero, 3-5 de Febrero,
Za2elieLsnter b 2014 2014 2015 2015
WTC, Ciudad de México Expo G jara, Jalisco, Expo Guadalajara, Jalisco, Centro Banamex, Cintermex Monterrey, Cintermex Monterrey,

www.thegreenexpo.com.mx ngmo México Cludaq de México México : M‘exwg
www.wcit2014.org www.expoforestal.gob.mx www.plastimagen.com.mx www.expomanufactura.com.mx www.industrialprintexpo.com

I o‘ AAITF GESS oMEXICO .
%_exrco “ o << ) s Alimentaria
indPower ok k Kk =/ MEXICO

EXHIBITION & CONGRESS [r———

3-5 de Febrero, 25-26 de Febrero, v ¥ : 26-28 de Mayo, Mayo 31 a Junio 1°,
2015 2015 [ez0ne Raizo, 1700k 2015 2015

Cintermex Monterrey, Centro Banamex, WTC. Ciudad de México WTC. Ciudad de México Centro Banamex, Expo Guadalajara, Jalisco,
Mexico Ciudad de Mexico www.aaitfmexico.com www.gesseducation.com Ciudad de México Mexico
www.alimentaria-mexico.com www.ebio.mx

www.plastimagennorte.com.mx www.mexicowindpower.com.mx
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