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3. Uszlagunlasuannaunansd@unn (Benefits of Exhibitions)
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LASRUINEURINTNIU (Network — Visitors)
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Y o o

Uszmandnunlunisdnuansuniign FduAuu Ao anigewidng wesduil au 8n1a uaz

A 1 ¥ 1 v

l5aAa Tne NN unsauiuAaLTu 55% waenunluni74nuanaluaiA1sviauavialan

ANUIVADUALA U ANUN Iun139ananaluananslutl A.A. 2010 wazniaduinannt a.a.
2006

52% (* 1.8 million — 99 venues
477 venues (+3%)
16.2 million sqm (+13%)

17% (+0.6 million — 44 venues
370 venues (+3%)
7.7 million sgm (+8%)

21% (# 0.7 million sqm}) — 28 venues
143 venues (+13%)
4.6 million sqm ({+20%)

'&f@
=

]

- =

1% (+0.04 million sqm) — 6 venues 0.3% (+ 0.01 million sqm) — 3 venues
40 venues (+5%}) 17 venues (+6%)

0.9 million sgm (+4%) O = 0.3 million sgm (+6%)

1% (+0.04 million sqm) — 8 venues 7% (+ 0.2 million sqgm) — 10 venues
24 venues (-4%) 33 venues (+3%)
0.6 million sgm (+7%) 0.9 million sqm (+38%)
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2. §97AN1IIAULARIRUAITAN

#i151/ (Europe)

Tutl a.A. 2008 v31lglstdl GDP winfiu 30% 89 GDP Fanuarialan (udad19aa: IMF) Liegannish
Ussmaluuouiiilssaunsafifgafunnadaauueasdudiuasiingsaniauenuiu Tagenyluuoy
g latlnzduean AadenalilssmAannuiian At lunsfauanusiuAnfly 50% 189110a

i’ tsl o al/ = o g a 4 o =2 1 A %
NUNAALAANIURLLAN LACHANUIUAULNITUAANAUATTINNUNINDY 465 W¥N 1178 14.3 /1UAIT

o

WAT (L1a98n9Be: CERMES, N313nenael Bocconi, Milano) UssinANANUAA A LLaAdRUAININTNEA
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AU 2.1 F1UANIIUNAT LazHFUASNNLUTAALARIR U 2.0 AIUANTINNAT AIBAUENNTLAAIFLA

¥ o o

#lnnnga lun Handover Messe, Fiera Milano uaz Messe Frankfurt af#afnendediunisdneu

¥ v

wanduAn ludnaziiludnuaugdnsonnansduduazfaneau Wuanliviudngsfianisuans@udng

o

pu@Atyrnlunanng sl TnagudnisdunainLazgaaIMNITNIaINNINNAE Bocconi 1ANNNT

o

Py v o X
?QU?QN%@H@L@WVLQQQLL

FAINNANNA mn’é’ﬂuquswﬁg\mum;
WTeALUUNTR

AU (471) 10,800 800
ANUIUEUARIAUAT (312)) 1,360 A1 430,000
RNUIBGUAAIRUAFNTIR (3721) 164,000 239,000
UG TNU (918) 150 AU 43 U
Sruandinnuiitdtneivlu 1,500
gil91 (318)
Srunuddneuitinnssiiunuly 300
naugueinsuanadudias
AngsANITAng (518)

foyalull A.A. 2008 495U 9IUTANIIANITUAAIBUAIUIUITNG FATUATELAGNNGNGAAINIINAN]

mia i
=
o anaNITHLATINATUIAE (14%)
o LATANYNYIN A UATLATRILANNUWTY (13%)
o AUNUINITUATNNTIN (11%)

o BIVTUAZLATEIAN (8%)



o  NNARANTLATLATES AN (8%)
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aLNanLia (North America)

dszinaanizauidnuduiiimiaassgiazesian Tnedl GDP winriu 25% v@1 GDP 7ialan (wiasgees:

World Bank, 2008) uenainfiudranigeunidnidaduiinlugnavnssuduau 1hud Tinsdas wan
L a a o ca Y a @ a a v a

g6 N13du nslnsAnuIAN R AuAtgiannselind n1sulsgtlanung dudglinauilne gm

annsan haduaziiaus

dnutlsenALAUIA1 § GDP WiNAu 2.5% 184 GDP aa4lan
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= - = v o , PP g o o Y
- AAuNIIUAAIAWANIAIWIU 359 Uik uasiNunlun1sdnuantluenAng windu 7.1 &1ua19n

AT (LUAIE1989: IMF)

b2
o
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- adalsfimu A JUHAAITUIELANNNNTITIAITVLNEN 1-2 97% aN[/UIUNIN
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Tulineans “Tradeshow Week” Gednivunaulnauzunluipzaaey “Reed Elsevier” lduwansanndaya
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a a o o a 3 { a ¥ !
mmmuu,mmmummmﬂmmmmg@me 71471%N31 200 9% ?Wﬂ@tL@ﬂ@i@LLﬁ@ﬂiuﬁlqﬁ‘%ﬁ m'aVLﬂu
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TR TRANT ST (971) 200
SUNURTIE P (@ mg.u.) | 6-62
AMUIUNUAASAUAT (3781) 200 257
AU (AU98) 4.6
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ITULAPNRUANUIUNT RN TURUANRLENNIATNA 1938 “The International CES  Consumer

o a

Electronics Show” Liluaunlvainasluanigaindnn Mnunlunisdnunans 170,000 A1319uKmsaail

AR 49
v %

wanaNIwLINFesas 24.5 109U IUN A IUTIAMN AW 200 111 ARTUALEEY Las Vagas
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\aLe (Asia)
nsuassAuduaziinssanisluaaiaedadalacuuainuans wazfiauinluuazainnsniiuiasall
v a ¥ a = o o ] ] ' dal
158n Inannsuansduduasiingsanisianudi Anysialsymesine sialyil
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- AU uazdRang
- dnldd
-
=
- InvA
a a
- Bude
o 1 1 ¥ ' o a a o = a a 1
nsWmuITasuAazaaaAeudaunnseiy Inatlssmaau Aalls uazinang  dnisdulnlledng
= da o a a Dy oy 2 X aad o 2 v v Ay o o
290159 TuanenawnadniaduinAeudiedi dellatfngeiuauuansdusiAeudisidasninlunis
dafin ianzusazUszmainldluuy avnvang wivenmsguiinaadeslugnaunssuwansingiu A
funnsenauinlunisdsuiiuisensaasauanunlddnau eenlafinn Usunaniduann@inaes UFI
azldFunisaiuayuluniseannisfuseanInsgIuN1sdnIINLARSAUAT LA T ENITANNT IRALANNEN

dl 24 1 ! ¥ v ¥ a % | Yo o = o o o :I/
LW@IMLLLLI@'NQL?JW‘?JZNWLLLL@%EJ}LL@@\T@uﬁ’]ﬁl’]\ﬂﬁﬁ‘Uﬂqﬁ‘ﬂ@Nﬁ‘U LATHADNINATNTLUNITAALAANNIUUUT

7l 2008 SRS AT AR U809 (97,00, /T NURTAaRE (F19.3./970)
China 493 7,647 500 15,512
Japan 360 2,056,750 5713
Hong Kong 85 822,500 9,676
Korea 146 745,750 5,108
India 131 693,500 5,294
Australia 165 510,250 3,002
Taiwan 62 458 500 7.395
Thailand 71 448,750 6,320
Singapore 69 229 250 3322
Malaysia 47 223,250 4,750
Indonesia 4 161,000 3,927
Vietnam 47 140,750 2,995
Philippines 35 80,500 2,300
Macau 16 66,250 4141
Pakistan 25 64,250 2570

Total 1,793 14,348,750 8,003

Source: BSG research & analysis



47

(-2
o

I a.d. 2008 MAUw@EaRN199ALEA BRI TENURIUNA 14.3 AIUAITNINAT LATNLINTTNN0

53% 203NunNlddnauiainn aglulszinadu FaAnauaIn T A.A. 2007 wenaIniLdl An
¥ o 1 a o a k% Yo .&’ uI/ 2’/ a a o

gudeyared BSG fanudn HAuaueuuansg@udi 1,793 9 Iadnauianieniy uaziidanuim 853 4u

wraAnlu 47.5% Ndpaululssmaauuazdilu

Cs

UszinARul AUENITUAAIRBANTIIMNA 87wl vizaAnlu 52.7% a89AutnITuAnsAuATaINa Y
= 4~ R Y a4 e Y .
\ITE WAINENANTNAUNLAANIWIIINA WUBNTNeL 2 Tu 3 sesiunuansanuieunne lulsuinea

=l
AU

AUIULATIUIRATEAUTINsANNsAWAN lweiTe T A.A. 2009

No. of centres = 2009 Total Gross Indoor Size in sqm

China 87 3,634 489
Japan 12 350,606
India 12 257 457
Korea 12 223,326
Thailand 7 209,905
Singapore 4 203,600
Hong Kong 3 151,920
Australia 8 115,242
Taiwan 4 105,409
Macau 2 76,715
Malaysia 4 71,292
Pakistan 2 39,045
Vietnam 4 33,793
Indonesia 3 31,656
Philippines 1 8,300
Total 165 5,612,755
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¥ 1
o v Ao

Y =~ = < X deo H =
i A9l sz AR U TENUNAA LA A UL FENN DUN AL ATINUITEINUNAA LA A UTIIN A T1La L Te

szmnAan: MA1ATAINULAAIAUANlLANNAR

73 1
=

IUIANUNNRN173PLLaAsALA1 11Tl 2008

No. of exhibitions Estimated annual size in Average size per fair in
identified m’ m’

China 493 7,647 500 15,512
Japan 360 2,056,750 5713
Hong Kong 85 822 500 9 676
Korea 146 745750 5,108
India 131 693,500 5,204
Australia 165 510,250 3,092
Taiwan 62 458,500 7,395
Thailand Tl 448 750 6,320
Singapore 69 229 250 3,322
Malaysia 47 223250 4 750
Indonesia 41 161,000 3,927
Vietnam 47 140,750 2,995
Philippines 35 80,500 2300
Macau 16 66,250 4141
Pakistan 25 64,250 2570

Total 1,793 14,348,750 8,003

Source: BSG research & analysis
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Shanghai Skyline

'
]

il A.A. 2008 HN129AINLBAASAUAN LT UN9IN1TNNNT1 3,000 ululssnARn WNnEase LE

o v = o v = o Ao o > o dl
N9AT9 14 WUAIUME9W Wee 2 WuduwTaganisy wenanidedaaaivmeldliiugnainssuy
Netaseniduduautulsennn 130 fiuduneou sewiniu 18.6 wiuduwienyaniyy Wudnduy

nsaianalselomidunmmasesgnalazdiantedlsving

o A dl o % a 4 1 nal dl ¥ 4 a Aa
FINWAUNDINEAN tymmﬂ?zmmu 1@LLﬂ Inng LsﬁEI\‘iIlEI LAZNINLEAT WU FINAUNTTANITUALNITUAAS
a vy A 1 :l/ = v <3 4‘ a g 1 =K ?:/ ulz
FUANLAAATUNA TV ANTINH AU NLIININ TINAIULLINITAAIADS 10-20% TAAAIATIIVNATIA

o

Tan

i 1
o I

Uszmaaniulszmanianuautlszansuiniigalulan sudndunaianisusinanddnann e

= 1 a % a ndl I 1o [ a o S
L‘]_r?ff;l‘]_lLV]F;I‘]_IN”@F'W[5]@’1ﬁﬂ'ﬁfLL’&ﬁ\‘muﬁqLL@SMW??ﬂﬂW?%@\TI@ﬂVINﬂ@ﬂ’]L‘Vl’m‘i_l 100 Wu@quLﬂﬁ‘ﬂﬂJ@ﬂ?ﬂmﬂﬂ

o

tsltal a
WunaiandAnaninlunisisuis



51

S\ (Russia)
nauansAuAn lulszmadaie Fainunlun19dnLanIa1uoL 640,000 AN9NLNAT HN1TAANIUNINTEA
Tuiesnedla (Moscow) Amilu 65% wa9N179AdNLLARSARANTaNN A TULszmA Tua1uInildl 80%
4 =1 a v o a A o o a = = oo a o
2899 URIMN AT wULAASAUANTZALUIUN TR IasdAyanEamilen i uanunlunisdnan
a v A A o o A dld dl [ dl o o v J
WARSALAN ARLNAY St. Petersburg dnFuiiiaesnianunlun1sdnauiviuase 1iun St. Petersburg,

Novossibirsk, Krasnodar 1az Yekaterinburg Lilugiu

UszinnanugaaIunssuuanninisdauansululssmaiais Ae n1sneaine N1sANUIANTUET N1A

o

NNINAR N3N NRaUS asuaziATasan s lulsemaiadodanuuddnanulseunns 650 9t
¥

o

Tuang lMRBINNI92818A29099A AN ITNNITUAANAUAI LA TEINIIANT §aRusaluniunuiy

wnTunsadugivusnain

Lenexpo St. Petersburg
today and tomaorrow

http v lenexpa.ru
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1 W RSEET
Croous Expo Moscow
tomorrow

hitp v crocus-expo.ry
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A. AMNAIATIUDINULAPIRUAABEILTITINITULAAIRUAT

n1sARARIAlUNTIENSINUN Wea MelFaufiauda

wiazasdnsdnlfinsesiialunisdearslddagninguiliunnanuansisiueently nisdnduladn
d; A dl a a v 1 = a a a; o Y A o =2
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'
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(Mailling, brochures and catalogs) Antilu 32%
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Uszinnaauanadua (Types of Exhibitors)
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ARNEIANINU

e nqu 1: 3}9218 (Hard sell exhibitors)

o NG 2: 1f4ABA17AT19ANNANNUS (Communication-oriented relationship-managers)

e NN 3: }4n17uaed (Competion-oriented representatives)

e Nqu 4: Wugnaw (Hybrid exhibitors)

o NgX 5: HANIUTINUNSULIINAN (Ambitious exhibitors)

n@:&lﬁ 1: 3j9112 (Hard sell exhibitors)
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n@:&lﬁ 2: a{qﬁamsa%amwﬁ’uﬁ’ué (Communication-oriented relationship-managers)
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m‘s"i’aa'\imimaﬂmLL'LI‘LIﬂ‘a"LIN@‘a‘ (Integrated Marketing Communications - IMC)
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5. NFLINSINNULAAIRUAILAZUNTSANNS (Trade fair participation)
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1.3 gnAngNiiunng (Client target group)
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1.4 §N192N15UL9TY (Competion)
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1.6 Qmﬂuﬁ‘n’mtﬁ’rﬂmu (Quality of the trade fair organizer)
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AONUNINUUNTIANIT UWAZNITLINDIEA1UN (Accessibility)
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1.7 Raulalaaialy (Basic Conditions)
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5. NSLIN9INNULAAIRUANLALUNSIANS (Trade fair participation)
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5. N5 INNULAAIRAUALAZUINSIANTS (Trade fair participation)
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(3) NFAINLLANULAZAILUUNT9A5Y (Booth planning and realization)
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® n1gLEnda (Leasing)
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3.2 NMFNUUARITINNITANU UG (Activities and schedule)
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(% =1 i [ .
(4) NMIFIAULINUNAMIPTNANBHULNIT LTI (Booth areas and functions)
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q. LLu'WINﬂ'}‘imuquaﬂmu (Follow-up measures)

DU UlNgIANNIIIHAAINUATAUGARIULAY LENNUTNTIANNTUARIAUAN TR szNaUNNTINNAE

o a %

WBAUNeNn e Asenawingu davaeianssuanuaadunaund Ay NEuansduinsesniiunig Ae

o

=

a ¥ o a o al v v 9 = %
NIIAARINGNAN LL@Z?@’WLuuﬂW?ﬂU@\WIQﬂﬂ']ﬁ]'ﬂ\‘iﬂ']i‘?LMLﬁ‘il‘]_li"ﬂEI

Tnaduansduifesdnsiranmadaviadeyaasdidimuau udaiinisdanunaiugnéi sanlitienns

Y v A o

sausNAgnAdiasnvTaAuustien i liFauFes uaz i HuAINLWINIIBINITAILANFARIN

a

a C e o X
nanutsaanifuunazdunan mmaiﬂu

NFANUUNY ATLANARAINNA
(Reworking: Follow-up measures)

RPN INGU T G KT L%’qmmmu—

ny: G
visitors contacts)

NN2ANTRUNNIFUIN TN ER AT

NN9ANTUNNIFUIN T AT UN19 AR &7

NIIAAMINNALEINITIINFINITURAAIAUAT 1T 1NN TaY AR LI TNINY WAZNAANEUBI9TUNN
Aansnuuaztiauegnaia uALINI89NITLIUNITLTNNIAANTINIUNANAIAININWATARLAY uasH

wwanlunsfnauNant 3 seaunsie iy

o o e L% % dl Vas 1 a % QI dl a o v a % %
1. ﬂ’]LLuzu’]Mﬁ"ﬂﬂQWNm'ﬂ\‘iﬂ'ﬁ‘ﬂ'ﬂ\?@ﬂﬂ’W]VLﬂ?U?ZMQ’]\NWHLL@@Q@HWYI WU LTENNULAASAUAT FiBg

a

TNNIBEUEFE NATUN UAZINNUHUAE DAL

o o & o < v 1 a v a o dll v v 1 t:ll 1
2. nstszmnduiusanndnFaresnisidiifananunansdudnaesuiEm ivalignArunadaun i
Tan4 AN THIN ULA AR UAN "Lﬁﬁ?ummﬁqmmmmmiﬁiijmu‘?fﬁmwdwmmmm?ﬁw’ﬁ’ﬁ RN

ANALULATAITANHUNITUAIALINU

o

= o o A o A My v a ¥ Yo yR v & ¥
3. lurnsinaaiu wummm@\mm‘wﬂuimmemmmmmum ﬁQ?iﬂ?UgﬂﬁN@@WﬁT@ﬁﬂqﬁ‘LT’W

fnuLansduAdeie Walunirafeedyuaznndsladnuiunisdnauluaunam



N1FANUUIUY AMLANARAINNA
(Reworking: Follow-up measures)
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(Reworking: Follow-up measures)
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Philips Healthcare RSNA 2008: Specific Areas of Exhibit Visited and Time Spent
Based on RFID data for the survey respondents?



126

S ¥ v
I]'IHIHEJIL‘II']‘IINQ']‘WVI@Q"’I

nuniwiinenunilsyang
orking at the booth)

CPRINATTAUNAL

f the organizer)

o IngiszasA (Objective)

funisdufumdeyainaaiuanuuniguazlss@nininaasnisdidaneuians@uin lussazan
Tnanissaannfdeudsdudaunazianiziatzas Geanaldiaindaainaiunansdudnauag

1l9a104 4-6 & m9f
e 78015 (Method)

Wunsdununllasnisyarsuazealigiasdiguaudoues nsdunisaifinaisenalding,

o o

Usznnn 20 i nauagivivdevedssinulunisdunisnl

e nn5ilszLdiuAn (Assessment)

Y { 1

ndl A A a o zdld 1 a 1 4 o
LﬂuLﬂ‘iﬂ\‘iNﬂﬂ’JU@NM‘J‘@Lﬂuﬂ’]‘i'ﬂ@ﬂﬁ]ﬂ’]ﬁ'ﬂllﬁ’]l"ﬂ@']il@\'iﬂ‘ﬂ “ll’]\‘i@\'i ma‘ﬂi:muwmummm

Whunnan1efuaaanen wu n1slunidnaeans190au N19anaATAnyAnEniuaInan el

'
[ % o

a o v a 1 tdl a a '8 z#l a
LL@ZN@ﬁ]ﬂm“VI“lﬂ TNHACLAEAR N NINLINUNAANTUTN ﬂ']ﬁ‘L‘]J@‘F;I‘HLL‘]J@Qluﬁgﬂgﬂq’l"ﬂ‘ﬂQWQMHﬁ‘N



127

6. N15UTLLNUNATRINIFLINFINNWLAAIRUAT (Evaluation of Participation)

a. nsusziiulse@nsnn (Efficiency assessment)

m‘;‘mmﬂamuﬂizmm
(Budget check)

N33z AN L
(Deviation analysis)

NN3ANUIIANANLITTANG

W coefficients)

n19ILATIEilseANENIn (Efficiency analysis) Lunstssilunanisidnsonaunaniduan Tnaduans
a v v = v o A o= o w L @ - o X
AuAndeaniamenuineafiudnsuanauunwiesuAufuyuinduuonzeuay doamniinng
neaagaldnaulszinmiinauasiuldpiunnivuauzald vralunisuiANuansi9TuLe g
P o Py ° = o 1w a LA o LA A o
YULLAETU N1IMTIRARUILLUTTUIUATANITAN UM N AU A EN L sz @nTansqs siailivatinld
-~ ~ o © a v o A4 oA a o a v
WrauinauAunisdndaneuiansdudiaisan veaeiunisdssiiunisidnsanauuans@udnly

ikt

A = I v all ¥ o 4 L% ai a ‘9£ a
N1IATIAFALNLLTZNNL ﬁ@m'n‘i_l"?“ﬂumﬂmzmwmunumimﬂ’mumLmVLfJLL@zmunumﬂmuWN Inenng

1
¥ ' =

= i a % v ¥ a %4 ¥
WTeU e UNAT89N13ANENIU Aevllsznauldag WRHYRIAUVIUANT] NTIUTINHITLUTAEILUR 714

q

Y vy
o A o

2 o a Y o A v o ¥ s X
ﬂ\w']qL@°1W]LﬂUWUVJHEULﬂEQm@QﬂUﬂf]ﬁ‘LGIJf]?QNLL@@\N’]Uﬂ?\?UVNWNmeLueLULL’W\TMu

N19M3RARLNLU TN TENaLA2EN1FLATIZ A AT ENLLY LAZNITANUI AN AN s AN TUTaA1 AR

dl b4 o o A 1 dl 1 v dl o v ¥ dl a é{ a Y o A i/dl
LN@VLﬁN@@Wﬁ‘M?@ﬁ']L‘LIEI\‘iLuuixﬂfﬂx‘iﬁ]uﬂuﬂﬂqﬂuﬂiqLL@ZG]‘LWJ‘LWILﬂWllu‘ﬁ‘\‘i HAamN13TATINIT RN

u

a

FutingeulunT 9N ULARSA LA ABINIAUATT iR taANT LFRINANLANGNeiY A 1uFunnamn

ANdulsranavizasnassa dailuanldasunananisiaonduiusiuludneozle wu duldluianig

o 6

a o A o o A [ o dl ¥ a a a Y
AEINUY UTRNINNALUNUY ﬂi@iﬂ@ﬂwuﬁ ulae 39T UN19N19U 9L UL TEANENINTRINTFIDNFINIU

wAASALAN TG



128

nsulFauiiausununiinuasa

Ausuyuiivuald
13AU A AN AN
efficients)
Sunuiitmuald | dunuiiatueie Audoau
(€) (€) €)
AR AMILAASALAN 6200 6200 0
A A I 600 650 50
prunuitug i 1250 1290 40
ANBa34 8450 12100 3650
ANTanalnnl 1800 1860 60
ANRBNLUL 1900 2300 400
Anduiigensa 600 600 0
AINNTLENTTUANILAAIRUAN 1750 1750 0
Annsdedns 2200 2350 150
ANITULA 1300 1300 0
ANNNARILIY 50 50 0
A ldan e duiuniineu 5350 6000 650
ANAUNIY 3100 3300 200
Anldanedun 1850 1900 50
gaNALdane 36400 41650 5250




129

a o Y

WAIANALNUUAANEUAT uans@uAninisFeunaufunuiniatuasesiusuguiiuunenld uda

1 4 1 (-7
= a a, A A A o

WU FunuiifintuaseiAisauueuansaainAisaen ¥ windu 5250 gls Aeiuduanduinag

o

¥ ~ a ' | A ' a = a ¥ .jlj
VL@V?@WLME}L‘W@@ﬁUWﬂQW ﬂ’WILLﬁ]ﬂﬁ]']\iLﬂﬂNW@']ﬂ@']Lﬂﬁﬂﬁ sﬁ\‘l@?ll”l?ﬂ‘ﬂﬁ‘]_l”lilvlﬂ AN

v
¥ 2 a 1Y a o

1. AneaF19anILaAIRUATIARTUATIgINIFuuniuuaen 13AnTW 42% vee 3650 gls uaz

U q
v
ar o o

AdangUnsninifnTuATIgendsiununituunen ldAadlu 3.3 % vse 60 gls iellitesann §

LanduAIEndulanareNIEAUNTAR MU T LU B89N 1909 NUUL LA AAFIANI LA U Y

4 1
Y1 ] = =

¢=l 1 :J/ o :J/ KX A tﬂl tg P a v 1
QWHL‘Q‘NELM‘H’N’NM”I mum\mﬂﬂﬁnm&mgmulumuu HaN lAAe AMILAASARAIN AN IAALAL

u

é’ A o Y v dl | o val F 73
LAZRIENINNINTU Iﬂﬂﬂ@ﬂuqugL‘IJ'WTN\?'TLLZJWLEIEINTZJIN@MWL?JM@'WHQHNTH dana LA lgans

Tunnsdanansiiinauan Antlu 6.8 % via 150 gls

2. Anldansduiuniinauiifaauasegandnfunuiniuuaen liandu 21.1% wie 650 gls

%
a K

gz NAWWNTIUEa AT edaaLEINs luduaasd Tuaugid s wlug u MR

Wil94i4



130

ﬂ’]i%tﬂi’]zﬁﬂ’]’]ul‘l.lﬁlﬁ

N13ANUIELAN AN 2 AN

[

o mqﬂizmﬁ (Objective)

~ ~ o = v o = o 4 a2 ~ o
LW@Lﬂuﬂq?lﬂ?‘ﬂuLWHUﬂq?LﬂqTQNQquLL@ﬂ\?@uﬂqﬂU\ﬂuLL@ﬂ\i@uﬂ’]ﬂuﬂ @ﬂWQLﬂuﬂq?Lﬂ?ﬂULmﬂUﬂU

:ﬂl A dll dld % 1 a a a 1 dl
PATENHEVN NNTTARTIADLTTNHAIIHANAN LLﬂEﬁLﬂﬂﬂ?ﬁiﬂ%ﬁmﬂﬁ]@ﬂ%‘@\?ﬂuﬁdqﬂﬂiﬁﬂ

e 38119 (Method)

unstiunindeyaanuuasdoyaniuansnei 1M yaa1 Iunyudsn funu nanaLwnuie

dselaminlaFuainnisdndanam arusugidnananu

e n15i9zLdUAT (Assessment)

AR UAN AN srANBIT AT RNz AN 1 UN19M99R @R Is AN BN INUBINITE TR

wanAuAn atialafimudayavadalanfseanis uwaisanasesilanldanangs Tuegiunanu

a

'
o A

dudaulunisulnadays Bnvisauudugrvesdayafiuiunisiunndeyaetiesieities



131

ﬂ'l‘i‘%tﬂﬁ"l%ﬁﬂ’)’lutﬂil

I o

1 e a a v | a
N9uANENUssANEARINULFAIAUAT AN 1
LN

Tnafidndonuans@uAnfaan19Nas NI UINNARD UL UUTOL AR RUNH WA UAINNATE AN

winlus
1 a dl 2!/ d!/
8ENG ANYFAFIUN §all

41 Yo FunyuiReulueu windu 125,000 gls wavsuyuiiiaauaselua
41,650 gls Inenn- 1000 gls axinasauunusaiiiaainiy 3001 gls nanane )0

e

I o

WUAWINAL
119 Anngldanalun azinnsldanainimnvsaaiyarnatlsclominauunuan 3 wi

QY

- =
Il

yaA Ruyuaulw
X 1,000

ANANUTZANTURNIULAAS 1 =
Funulunsdnfananu



132

ﬂ’]i%tﬂ‘i’]zﬁﬂ’]’]ulﬁﬁlﬁl

L 1

e a a =i
N9UANA NS ANEARINULFAIAUAT AN 2

1 6o [ a '

NuLanAUA AT NI AN WuIndisuidmiunishinsedeansuaziasangana Amu4InIg

1 &

Ansadeansuaziasarganadaulugiazandunisudoaialusndnaendsaueiy aadunng
NNZANNNNNININBAA LA DL UNUWTIYAAT R UMY URUIBIN 1T 909U lusendnany wee

a A A o ¥ o 1 dl 2 1 i’/ = o
ANVALLADY (4 LABL) NAIALNY udathA R lfmaniuuTaueuiu

FAREN9 ANHAFIUTIN YaA1 RunyuReU e LazndIaLauEn 4 e wiady 380,000 ¢ls LAy

q

1
¥ a o

FunuiniaTuiemAwiT 41,650 gls Inayne) 1000 gls aziinanevuwnuseiieawinty 9123 ¢ls

q

LA Ry o ~ o A a A g ! -
NANIAR 'Vlﬂ”l 1 EIT ‘Vlllﬂ’]?lm@']ﬂiu\?']u @Zﬂﬂqiim@qﬂLWNLmﬂﬂﬁ'ﬂ@?q\iﬂﬂﬂqN@ﬂ?ﬁtﬂﬂ]uﬂﬂuLW]u

a a

an 9 i

a

! = o = =
qaml UNNUREU U ULATMAALNINEN 4 1A

3

ANFNL T AN TURINULARS 2 = X 1,000
AunulunsddaNe



133

ﬂ’]‘i%tﬂi’]zﬁﬂ’)"ml.ﬁﬂ\‘lt

NSUANFNUSEANEURINULAANAUAT AN 3

'
o

nﬂl v @ I ¥ ] a 4 a dll A = o
WNALAASIHLTAUIINITIEN TN ULARSEUATLAZEINTTANNS W un1TiATasNand Aty lun gDy

o

:ﬂl A dl dll o | ¥ IS a a a o/ o I
LATANHANINNNIRaANATLLATEY ATlusastn slsziiul se@nsnnlne AMNANNUTUBIYAAN

a a a o :l/ =)
RU VR UL LT NS

v
1 Y o

A29E19 ANYRAFIUNGT YaA1RunyuiRauesUTEnuans@uAvel windu 1,520,000 gls uay

a
v
'

wianuA lunsd fanuLaARAUATNT A11au 5 91wy 208,250 ¢ls Tnavne

X
gl

v da
PVMVIGE)
1000 g5 azfinanavunusieiilaainiu 7,298 ¢ls nanamae 907 1 gls NHn1sldanelueu aziinig

e ismnviseai 1y nalsz Taginauunuan 7.30 wi

U a a a o Y a % i’/ |
HamL MMHMLQHHT@QU?HVIQLL@ﬁ\‘i'&uﬂ’]‘ﬂ\iﬂ

ANANLEANDUDIULARAS 3 = X 1,000
Fuuiiatwisda lunsdfnLans@uAnNne




134

ﬂ’]iﬁJLﬂ‘i"lzﬁﬂ’J’]NlﬁﬁNL

€

L4

WNUFABRLINTNIU (Costs per visitor)

¥
<

MU AN TNINIRINIFTNFININULAASRUAT d1HN7aNIU IHRINNNTANUINANEN1TZ AN S

©

v ] ¥ v dbI o dl U a F 7 ' 1o o % d’ % dl v
AUNUABHLTTTNITUY daflunsmauAn nnidn Janldanamnlug mmumﬂmmmgnmmmqiuu

JNALTaLAaYITe

al

%4 = o ¥ v aa dl :l/ 1% :l/ 1o
ﬂﬂﬂ’]ﬂm@ﬁu’lu@LﬂﬁﬂmﬂﬁuﬂNﬂMﬂ’]WWNWLEIEI%J‘T]NeLu@M’] NUNA 260 718 LASARNUYINUNANIND

41,650 ¢T3 Aatiupnldanaduiugnén 1 918 wiariu 160 gls TnaAfiannnsati ldnFaumauiu

| An oy oy A . & A | e A N .
mwimmnmﬂmmauj LI NITAINUN ﬂ’]‘iﬂ\iL@ﬂ'&W?V]’NVLﬂ?Hmﬂ vean1sluEun INaNaNTUNIn

Y a v a a A 2 { ' ydll dl
ﬂ’]i‘L‘ﬂ’]ﬁ‘QNﬂ’]uLL@ﬁﬁ@uﬂﬁﬂﬂi‘t@‘ﬂﬁﬂqv\m’]ﬂﬂi"ﬂuﬂﬂﬂ')’m')’m’]'ﬂ“]]@@gﬂLL‘]_I‘LI‘ﬂu‘]

| )

da’ dl vy dl dl = ] U ¥ v ! ] 1 ¥ a
u@nmnumﬂiﬁimﬂmmLLuummm ﬂQi‘ﬁJﬂ’Wﬁ‘LLﬂ\?ﬂ@iﬁJQL%WTN\?’]u@ﬂﬂLﬂuﬂ@NmWG’I bW HUTNNT

a

NANELATaN
A = a o Y a ¥ ?:zd
HAANRUMY UL UIRILTEN {lansFuavial
AUNUABELINTNGIY =

AUNUTUNA TN T SN ULARIALAT



135

6. N5USTLRUNARNNAILEAURINIFLANIFININULAAIRWA (Evaluation of Participation)
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7. undgi (Summary)
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7. unagd (Summary)
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