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Montgomery is a global events company with over 100 years experience.  Known for itôs  

entrepreneurial spirit, Montgomery embraces innovation, and relishes a challenge. 

Seeking new opportunities and delivering quality exhibitions and shows is what 

Montgomery does best.  

Fresh Montgomery is part of the Montgomery Group specialising in running events in the 

Food, Drink and Hospitality Sectors.  

 

Fresh Montgomery ï who we are 



Fresh Montgomery were the first UK organisers to become 

registered to ISO 20121, which demonstrates our commitment to 

running our events more sustainably.  We were recognised for this in 

2012 when we won the AEO Sustainability Award. 

One of our key objectives is to engage our visitors and exhibitors 

with the message that running their businesses more sustainably is 

not only the right thing to do but can be cost effective as well. 

We have introduced a number of different initiatives and teamed up 

with suppliers and expert partners to deliver on this objective. 

 

Our Sustainable Vision 
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Å Our intention is to provide event management which follows and promotes good 

sustainability practice. 

Å To reduce the environmental impacts of all our activities  

Å To help our clients and partners to do the same 

1. Background ï Policy - Sustainability 

 



Å Introduced an online management system accessible to all the company and able to 

be edited by the Sustainability Committee. 

Å The sections of the management system mirror the sections of the standard to help 

ensure compliance. Covering areas such as: 

ï 4.2 Understand the needs and expectations of interested parties 

ï 8.1 Operational planning and control  

ï 9.2 Monitoring, measurement, analysis and evaluation   

ï 10.1 Improvement, non-conformities and corrective action  

1. Background ï Procedures - set up a new 

Sustainability Management System 

 

https://sites.google.com/a/sustainableeventsltd.com/fresh/management-system/interested-parties
https://sites.google.com/a/sustainableeventsltd.com/fresh/management-system/interested-parties
https://sites.google.com/a/sustainableeventsltd.com/fresh/management-system/operational-planning-and-control
https://sites.google.com/a/sustainableeventsltd.com/fresh/management-system/monitoring-measurement-analysis-and-evaluation
https://sites.google.com/a/sustainableeventsltd.com/fresh/management-system/monitoring-measurement-analysis-and-evaluation
https://sites.google.com/a/sustainableeventsltd.com/fresh/management-system/monitoring-measurement-analysis-and-evaluation
https://sites.google.com/a/sustainableeventsltd.com/fresh/management-system/improvement-non-conformities-and-corrective-action
https://sites.google.com/a/sustainableeventsltd.com/fresh/management-system/improvement-non-conformities-and-corrective-action
https://sites.google.com/a/sustainableeventsltd.com/fresh/management-system/improvement-non-conformities-and-corrective-action


1. Background - Procedures - individual 

shows have their own sustainability objectives 

and targets. 



Å Paperless Press Office 

Å Frustration free freight 

Å Exhibitor food donations 

Å Save and Sustain and Waste Works 

 

1. Background - Environmental Initiatives 



Å Initiative ï Paperless Press Office 

ï Exhibitors Provide Press Packs electronically 

ï Our PR Team download the packs onto branded memory sticks for the 
Press 

 

Å Outcomes 

ï Less paper wasted on Press Packs not picked up 

ï Cheaper for the exhibitor  

ï Exhibitors press release is put in the hands of ALL the press 

ï Appreciated by the press, no heavy press packs to carry around 

ï % of electronic packs goes up with every show at the recent IFE 2013, 93% 
of packs received were electronic 

 

1. Background ï Environmental Initiative 1 



Å Initiative ï Frustration Free Freight 

ï A cost effective consolidation service. 

ï Exhibitors send their goods to a designated warehouse 

ï For £40 per pallet goods are taken to the exhibition and delivered to the 
stand at a designated time. 

 

Å Outcomes 

ï Less traffic on site, less queuing time, less CO2 

ï Happy exhibitors get their goods when they want them ς no waiting for 
couriers 

ï More business for the freight forwarder, more support for our 
environmental policies 

 

1. Background ï Environmental Initiative 2 



Å Initiative ï Exhibitor Food Donations 

ï Working with FareShare a charity that distributes food to needy people 

ï Working with exhibitors to encourage them to donate useable food, left 
over from their exhibition stands 

ï Co-ordinate logistics of collections 

 

Å Outcomes 

ï At IFE 2013 exhibitors donated 20 pallets of frozen, chilled and ambient 
food translating into approximately 82,818 meals for needy people! 

 

1.  Background ï Environmental Initiative 3 



Å How it started 

ï 2011 July ς WRAP Hospitality Waste Report 

 

2. Save and Sustain ï Environmental Initiative 4

  



Å Following the launch of the WRAP report Fresh Montgomery decided to work with the 

industry to further their engagement with reducing waste.   

Å Partnered with the Responsible Hospitality Partnership to look at ways of achieving 

this. 

 

 

2. Save and Sustain ï partnered with experts 



Å What we achieved 

ï Delivered a web site where visitors could see how much money and CO2 they could 
save.  

ï Gained sponsorship from companies offering technologies to support he pledges 
which covered the cost of developing the web site and calculators. 

 

 

 

 

 

 

 

ï Undertook a marketing campaign around the launch which included Press Releases, 
flyers and inclusion in show marketing collateral. 

2. Save and Sustain 


